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HENRY  FORD’S  PEACE  PROPAGANDA 


By  JAMES  SCHERMERHORN 


The  Fordphobia  artillerymen  who 
have  sighted  the  inception  of 
the  nation-wide  campaign 
against  preparedness  in  the  sales  de¬ 
partment  of  the  Ford  Motor  Co.  should 
straightway  to  correct  the 


initial  course  in  the  educative  process 
will  entail,  having  already  organized  a 
plan  for  serving  12,000  of  the  smallest 
dailies  and  weeklies  with  pages  of  anti- 
l>reparedness  matter  In  plate  form. 

Mr.  Benson’s  idea  was  to  have  the 
answers  to  President  Wilson’s  speeches 
go  out  over  the  signature  of  the  anti- 
preparedness  committee  at  Washington 
but  Mr.  Ford — as  always — preferred  to 
make  his  onslaught  upon  militarism  in 
the  open,  so  the  series  of  advertisements 
will  be  run  as  his  own  appeal  to  his 
countrymen  to  look  below  the  surface 
of  these  several  brands  of  preparedness 
and  register  their  protests  at  the  seat 
of  Government  against  any  departure 
from  the  non-military  policy  that  has 
saved  us  from  the  insanity  of  inter¬ 
national  conflict  and  conferred  upon  us 
the  privilege  of  being  the  friend  and 
counsellor  of  all  the  war-weary  nations 
when  the  day  of  international  covenant 
against  war  shall  dawn. 

Mr.  Benson  will  continue  to  do  the 
re.search  work  in  the  F^ast  in  this  inter¬ 
esting  contest  l)etween  pen  and  sword; 
and  Mr.  Ford,  assisted  by  his  secretary, 
Theodore  Delavigne,  wilt  give  the  mat¬ 
ter  “home  treatment”  (so  that  it  will  set 
forth  in  every  particular  Mr.  Ford’s 
convictions)  before  the  Power,  Alex¬ 
ander  &  Jenkins  Co.  advance  it  to  the 
firing-line.  The  first  proclamation  goes 
to  forty  metropolitan  dailies  and  a  dozen 
farm  and  home  periodicals,  but  others 
will  be  added.  Mediums  have  been 
.selected  without  reference  to  their  edi¬ 
torial  attitude  on  the  issue  discussed  in 
the  Ford  deliverances. 

Patriotism — which  is  sometimes  re¬ 
ferred  to  as  the  last  refuge  of  a  certain 
kind  of  undesirable  citizens — is  being 
invoked  by  the  advocates  of  prepared¬ 
ness  to  bring  about  the  rejection  of 
this  business  by  publishers.  On  the 
other  hanil  .Mr.  Ford  is  in  receipt  of  overwhelming  evidence  that  this  plan  of 
going  to  the  people  with  his  anti-preparedness  cause  Is  evoking  grateful  sen¬ 
timents.  The  following  letter  from  Congressman  James  L.  Slayden,  of  Texas, 
suggests  the  tenor  of  the  expressions  that  have  been  pouring  in  upon  M". 
Ford  since  he  pointed  to  the  American  advertising  columns  of  the  American 
press  and  cried  to  the  war-whoopers:  "Howl  on — I  speak  to  millions  here!” 


proceed 

range;  at  least  until  plans  now  under 
consideration  for  quadrupling  the  ca¬ 
pacity  of  the  plant  Veach  fruition. 

The  nearest  Sales  Manager  Norvall 
.\.  Hawkins  ever  comes  to  using  paci¬ 
fism  as  a  producer  of  orders  is  in  his 
own  particular  rendering  of  Beatitude 
VII:  "Blessed  are  the  pace-makers, 

for  they  shall  be  top-lined  in  the  Ford 
Sales  Bulletin.” 

Fact  is  the  full-page  pronouncements 
against  militarism  that  comprise  Henry 
Ford’s  first  curtain  of  Are  in  forty- 
eight  commonwealths  this  week  first 
took  form  in  the  brain  of  Allan  B. 

Benson,  formerly  managing-editor  of 
the  Detroit  Times,  now  a  powerful  pro¬ 
ponent  of  socialism  and  fierce  foe  of 
preparedness  in  the  unpurchasable 
pages  of  Pearson’s. 

Always  keen  analytically  tind  econo¬ 
mically,  Allan  Bookout  Benson,  from  his 
eerie  tower  above  Yonkers-on-the-Hud- 
son,  has  been  able  to  descry  some 
things  in  this  “To  arms!  To  arms!” 
hysteria  that  have  esc-aped  the  notice 
of  trustful  readers  of  jingoistic  news- 
I>apers  or  the  consumers  of  the  fiam- 
boyant  flubdub  of  the  movies. 

In  his  disclosures  of  the  personnel 
of  the  Navy  Beague  and  other  vocally 
patriotic  organizations  Mr.  Benson 
shows  a  closeness  of  relation  to  the 
business  side  of  war  that  suggests  a 
revised  version  of  “The  Battle  Hymn 
of  the  Republic,”  as  follows: 

“Bring  forth  the  royal  dividend 
And  crown  it  king  of  all.” 

His  treatment  of  “T'he  Politics  of 
Preparedness”  showed  ’that  ambitions 
as  well  as  munitions  were  back  of  the  clamor  for  bigger  army  and  navy  on 
the  part  of  those  heroes  whose  personal  participation  in  the  clash  of  arms 
would  be  confined.  In  all  probability,  to  the  .safety-first  precautions  of  the  comic- 
opera  general — 

“In  enterprise  of  martial  kind. 

When  there  was  any  fighting. 

He  led  his  troops  from  behind — 

He  found  it  less  exciting.” 

When  Mr.  Benson  read  the  speeches  made  t)y  President  Wiison  upon  his 
recent  swing  about  the  circle,  wherein  he  vaguely  announced  (while  insi.sting 
that  there  was  no  danger  of  the  invasion  of  .Vmerica)  that  the  national  honor 
required  a  larger  military  estaiJishment,  he  was  forced  to  the  conclu.sion  that 
Mr.  Wilson  was  playing  politics,  and  the  .silence  of  the  press  on  the  subject 
Indicated  that  they,  like  the  President,  were  deferring  to  the  great  financial 
interests  In  the  matter  of  preparedness.  .Mr.  Ben.son  came  to  Detroit  with  the 
suggestion  that  Henry  Ford  call  the  country’s  attention  to  the  apostasy  of  the 
President  and  the  conspiracy  of  silence  on  the  part  of  the  newspapers  through 
an  extended  nation-wide  publicity  campaign  in  the  advertising  columns  of  the 
leading  dailies.  He  offered  his  own  services  without  pay  in  the  preparation  of 
the  copy  from  official  data  gathered  while  .serving  upon  the  anti-preparedness 
committee  at  Washington,  and  while  assembling  facts  and  arguments  for  his 
magazine  articles. 

-Mr.  Ford,  keenly  disappointed  in  the  President’s  cai)itulation  to  the  clamor 
for  increased  armament,  adopted  Mr.  Ben.son ’s  j)lan  with  alacrity — the  proiHJsal 
also  being  In  line  with  Mr.  Ford’s  first  conviction  that  education  alone  can 
avail  to  free  the  nation  from  the  war  mania.  To  this  cause’  he  dedicated  his 
millions  when  the  tragedy  and  sordidness  of  the  blood-letting  business  were 
borne  in  upon  him;  so  he  cheerfully  assumes  the  hundreds  of  thousands  this 


Mr.  SclipriiiprljDrn  N  tho  brilliant.  fHlntillatin;;  KPiiiiU  who  tho  fortnn»‘H 

of  the  Iti'troit  TIiiipk.  llo  U  an  ohMiiiPiit  anti  witty  and  Is  In  groat  th'- 

foniitry.  lit*  has  out*  of  tin*  largpst  t'olhM-thtns  of  hiitnoroiis  Ktorios  always  on  tap 
ft»r  tho  (hdi’ctlon  of  his  autUvnpes.  lit*  H|N>aks  without  notes  unti  always  <.*o!iijm»Is 
attt‘iitioii. 


“February  19,  1916, 

"House  of  Representatives,  Washington,  D.  C. 

“.Mr.  Henry  Ford,  Detroit,  -Mich. 

“.My  dear  Sir: 

"1  was  very  much  gratified  to  see  in  the  newspapers  the  other  day  that  yo-i 
and  friends  with  whom  you  have  associated  yourself  were  about  to  under¬ 
take  a  campaign  of  publicity  on  the  preparedness  question.  It  would  have 
an  influence  In  correcting  the  very  serious  situation.  Nearly  all  the  news¬ 
papers  for  some  reason  or  another,  are  against  us  In  this  matter  and  the  rc- 
.sult  is  that  only  one  .side  of  this  question  is  being  presented  to  the  public. 
It  Is  a  great  opportunity  to  do  a  public  service  and  I  congratulate  you  on  your 
willingness  to  help. 

“Very  respectfully  yours, 

“(Sgd)  James  B.  Slayden. 

The  duration  of  this  remarkable  adventure  against  jingoism  is  not  fixed 
but  there  is  disquietude  for  the  defence  folk  in  the  grim  tenacity  with  which 
Henry  Ford  .sticks  to  things.  The  cruise  of  the  Oscar  II,  eventuating  In  the 
domiciling  of  the  peace  delegates  in  Stockholm,  he  considers  an  unqualified  suc¬ 
cess,  and  he  is  prepared  to  join  the  American  delegation  over  there  when  he  is 
needed.  This  would  seem  to  augur  a  continuance  of  the  anti-preparedness 
publicity  campaign  “until  the  last  armed  foe  expires.” 
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A.  A.  C.  W.  ADVERTISING 
STARTS  ON  MARCH  1 


Copy  for  the  Campaign  to  Advertise  Ad¬ 
vertising  Sent  to  700  Newspapers  This 
Week  -Over  150  Will  Run  the  Ads — 
Complaint  Is  Made  That  They  Are  Too 
I>arge  for  Use  in  Metropolitan  Dailies, 
(fipcctal  to  The  Editor  and  PcrusherI 
St.  Louis,  February  24. — W.  C. 
D’Arcy,  chairman  of  the  A.  A.  C.  W. 
Committee  to  Advertise  Advertising, 
this  week  mailed  to  approximately  700 
newspapers  the  eleven  advertisements 
that  have  been  prepared  for  the  cam¬ 
paign  and  approved  by  the  executive 
committee  at  its  meeting  held  a  few 
weeks  ago  in  Philadelphia. 

The  newspapers  included  both  large 
and  small  dailies  that  are  members  of 
the  American  Newspaper  Publishers' 
Association,  and  the  members  of  the 
Audit  Bureau  of  Circulations. 

To  a  representative  of  The  Editor  and 
Publisher  Mr.  D’Arcy  said  that  over 
150  telegraphic  and  letter  acceptances 
had  been  received  by  the  committee, 
from  newspapers  in  New  York,  Chicago, 
Minneapolis,  San  Francisco,  Dallas, 
Fort  Worth,  New  Orleans,  and  other 
prominent  cities.  The  advertisements 
are  released  for  publication  on  March  1. 

Philadelphia,  February  24. — ^The  ad¬ 
vertisements  designed  to  advertise  ad¬ 
vertising  in  a  campaign  to  be  Inaugu¬ 
rated  by  the  Associated  Advertising 
Clubs  of  the  World  were  received  by 
the  local  newspapers  this  week.  From 
inquiries  made  by  the  Editor  and  Pub¬ 
lisher’s  correspondent  it  Is  apparent 
that  none  of  the  dailies  will  run  the 
full  copy.  The  most  of  the  business 
managers  are  not  opposed  to  giving 
some  space  to  the  advertisements,  but 
object  to  the  size  of  the  copy,  the  most 
of  which  calls  for  four  full  columns. 

Boston,  February  24. — As  far  as  can 
be  ascertained,  no  Boston  newspaper 
will  carry  all  of  the  Associated  Adver¬ 
tising  Clubs  of  the  World  advertise¬ 
ments  designed  to  advertise  advertis¬ 
ing.  The  Globe,  Journal,  Christian  Sci¬ 
ence  Monitor,  Post  and  Record  have  so 
declared  themselves.  It  is  probable, 
however,  that  some  space  will  be  given 
but  the  advertisements  used  will  have 
to  be  much  smaller  than  those  at  pres¬ 
ent  in  hand. 


The  business  managers  of  the  New 
York  newspapers  this  week  received 
from  W.  C.  D’Arcy,  of  St  Louis,  chair¬ 
man  of  the  Committee  to  Advertise  Ad¬ 
vertising,  of  the  Associated  Advertis¬ 
ing  Clubs  of  the  World,  copies  of  the 
advertisements  that  are  to  be  used  in 
the  campaign,  with  a  request  that 
space  be  given  to  one  or  more  of  them 
in  their  several  dailies. 

As  the  advertisements  have  already 
been  described  in  The  Editor  and  Pub¬ 
lisher,  it  is  not  necessary  at  this  time 
to  dilate  upon  them.  There  are  eleven 
in  the  list,  varying  in  size  from  four 
full  columns  to  four  half  columns.  They 
are  typographically  attractive,  and  the 
text  is  clean  cut  and  ably  written. 

How  many  of  the  New  York  city 
newspapers  will  print  any  of  these  ad¬ 
vertisements  remains  to  be  seen.  The 
business  managers  of  the  Sun  and 
World  told  a  representative  of  The  Edi¬ 
tor  AND  Publisher  that  they  would  not 
use  any  of  them.  At  the  time  of  go¬ 
ing  to  press  no  decision  had  been  ar¬ 
rived  at  by  the  Times,  the  Herald  or 
the  American,  but  it  is  quite  possible 
that  they  will  run  one  or  two  of  them 
at  least,  but  in  an  abbreviated  form. 

Howard  Davis,  business  manager  of 
the  American,  in  discussing  the  mat¬ 
ter,  said: 

"We  are,  desirous  of  doing  our  part, 
but  wc  ought  not  to  be  expected  to 
carry  these  big  four-column  ads  at  a 
time  when  every  effort  is  being  made 
to  keep  down  the  size  of  our  papers. 
The  advertisements  are  altogether  too 
large.  It  seems  to  me  that  the  com¬ 
mittee  should  furnish  the  newspapers 
two-column,  one-column  or  half -column 
ads.  _  _ 


CHANGING  POSTAL  REGULATIONS 

Two  Bills  in  Washington  Affect  Mailing 
of  Printed  Matter. 

Washington,  February  23. — The  Sen¬ 
ate  Committee  on  Post  Offices  and  Post 
Roads  has  reported  to  the  Senate  as  an 
amendment  to  a  bill  authorizing  a  pos¬ 
tal  savings  system,  H.  R.  562,  a  new 
section  amending  the  postal  laws  re¬ 
lating  to  the  mailing  of  second-class 
matter  without  stamps,  but  upon  which 
postage  is  prepaid.  The  new  section 
provides: 

"That  under  such  regulations  as  the 
Postmaster  General  may  establish  for 
the  collection  of  the  lawful  revenue  and 
for  facilitating  the  handling  of  surti 
matter  in  the  mails  it  shall  be  lawful 
to  accept  for  transmission  in  the  mails, 
without  postage  stamps  affixed,  quanti¬ 
ties  of  not  less  than  three  hundred 
identical  pieces  of  third-class  matter 
and  of  second-class  matter  and  two 
hundred  and  fifty  identical  pieces  of 
fourth-class  matter,  and  packages  of 
money  and  securities  mailed  under 
postage  at  the  first  or  fourth-class  rate 
by  the  Treasury  Department:  Pro¬ 
vided,  That  postage  shall  be  fully  pre¬ 
paid  thereon  at  the  rate  required  by 
law  for  a  single  piece  of  such  matter.” 

A  bill  has  also  been  introduced  in 
the  Hoilse  (and  referred  to  the  Com¬ 
mittee  on  Post  Offices  and  Post  Roads) 
which  provides  that  certain  matter  now 
mailable  at  the  third-class  rate  shall  be 
subject  to  the  same  rules  governing 
second-class  mall  matter.  The  bill  pro¬ 
vides: 

“That  on  matter  embraced  in  the 
third  class,  including  circulars,  cata¬ 
logues,  pamphlets,  price  lists,  and  other 
similar  matter  wholly  in  print  of  some 
form,  upon  which  the  postage  is  now 
paid  at  the  rate  of  1  cent  for  each  two 
ounces  or  fractional  part  thereof,  fully 
prepaid  either  by  postage  stamps  affixed 
or  without  stamps  under  a  permit  num¬ 
ber,  the  same  rate  is  hereby  extended 
to  apply  to  the  mailing  of  such  printed 
matter  in  bulk,  to  varying  addresses, 
irrespective  of  the  individual  weight 
thereof  within  a  limit  of  four  pounds, 
without  stamps  affixed,  at  8  cents  per 
pound  or  fractional  part  thereof,  to  be 
fully  prepaid  in  similar  manner  as  now 
by  law  provided  for  the  mailing  of  mat¬ 
ter  of  the  second  class;  but  such  pound 
rate  shall  apply  only  when  such  printed 
matter  is  offered  in  quantities  of  one 
pound  or  more.” 


SUIT  TO  STOP  PUBLICATION 

Dry  Goods  Finn  Wants  Tribune  Re¬ 
strained  from  Printing  a  Criticism. 

Benjamin  Paskus,  counsel  for  the 
Greenhut  Company,  of  New  York  city, 
has  appeared  before  Justice  Cohalan  In 
the  Supreme  Court  and  argued  an  ap¬ 
plication  to  make  permanent  a  tem¬ 
porary  injunction  restraining  the  Tri¬ 
bune  from  publishing  an  article  by 
Samuel  Hopkins  Adams,  dealing  with 
the  sale  by  the  plaintiff  company  of 
the  stock  of  the  A.  D.  Matthews'  Sons, 
Inc.  It  was  contended  that  the  pro¬ 
posed  article  would  reflect  on  the  hon¬ 
esty  of  the  plaintiff. 

Mr.  Paskus  said  that  the  very  exist¬ 
ence  of  a  department  store  depended 
upon  its  ability  to  protect  its  good  will 
and  that  It  was  difficult  in  a  suit  to 
prove  damages  to  such  an  intangrible 
thing  as  good  will. 

Colonel  Henry  W.  Sackett,  ifor  the 
Tribune,  said  in  effect  that  the  proposed 
publication  of  Mr.  Adams’s  article  was 
in  the  public  Interest  and  that  if  the 
article  in  question  was  libelous  the 
plaintiff  could  punish  the  defendant  by 
both  civil  and  criminal  actions. 

Justice  Cohalan  reserved  decision. 
’The  suit  Is  somewhat  uncommon. 
There  have  been  other  similar  suits 
that  have  been  carried  to  the  higher 
courts.  At  Colonel  Sackett’s  office  it 
was  said  that  none  of  them  had  been 
successful. 


It  is  impossible  for  a  person  to  pro¬ 
duce  anything  without  weaving  him¬ 
self  into  it. 


VIGOROUSLY  ATTACKS 

STEVENS  PRICE  BILL 

Vice-President  Walters  of  Jordan-Marsh 
Company,  Points  Out  Its  Evils — ^Would 
Deprive  Consuming  Public  of  Mer¬ 
chants'  Competition — Little  Cbance  of 
Measure  Passing  Congress. 

“This  bill,  if  it  becomes  a  law,  will 
give  certain  manufacturers  the  right 
to  fix  the  retail  price  of  their  prod¬ 
ucts.  We  are  unalterably  opposed  to 
this  principle  or  any  other  idea  that 
attempts  to  give  manufacturers  the 
control  over  the  retail  price  at  which 
we  dispose  of  our  goods,”  declared  W'. 
F.  Walters,  vice-president  of  the  Jor¬ 
dan-Marsh  Company,  Boston,  Mass.,  in 
a  discussion  of  the  Stevens  Price 
Maintenance  Bill. 

“It  would  seem  to  us,”  continued 
Mr.  Walters,  “that  such  a  law  would 
be  a  class  legislation,  being  in  favor  of 
a  comparatively  small  number  of 
manufacturers,  at  the  expense  of  their 
smaller  competitors — also  the  retail 
merchant  and  the  consumer. 

“It  would  deprive  the  consuming 
public  of  the  benefits  of  merchants’ 
competition,  which  la  not  only  in  the 
interests  of  the  public,  but  is  recog¬ 
nized  as  an  incentive  to  promote  busi¬ 
ness  efficiency  among  merchants. 

“It  will  mean  an  Interference  with 
the  retailer’s  conduct  of  his  own  busi¬ 
ness,  as  we  feel  he  should  have  the 
right,  when  purchasing  an  article  out¬ 
right,  to  resell  it  at  any  price  he  may 
consider  to  the  mutual  advantage  of 
himself  and  his  customer. 

“It  would  prevent  legitimate  compe¬ 
tition  by  the  small  manufacturer  who 
will  be  unable  to  compete  in  business 
with  the  large  and  wealthy  manufac¬ 
turer  who  can  afford  to  create  a  de¬ 
mand  for  his  products  by  a  long  and 
continued  advertising  campaign.  It  is 
evident  that  having  choked  out  the 
smaller  competitor,  he  then  will  be 
able  to  raise  his  retails  prices. 


THE  NEWSPAPER 

If  St.  Paul,  or  any  of  the  apos¬ 
tles,  or  any  of  the  great  religious 
leaders,  were  living  to-day,  they 
would  work  and  preach  through 
the  modern  newspaper — If  the 
newspapers  would  have  them — and 
from  the  public  platform.  The 
pulpit  would  be  ,too  narrow  for 
them. 

You  see,  the  newspaper  goes  out 
to  every  citizen,  every  day;  it 
does  not  wait  till  Sunday.  It  goes 
forth  every  morning  and  every 
evening:  it  Is  taken  into  the  home 
and  read  in  the  family  circle.  If 
the  newspaper  is  animated  by  the 
highest  ideals  of  patriotism  and  of 
spiritual  purpose  in  life,  the  news¬ 
paper  can  perform  a  service  that 
no  one,  speaking  from  the  pulpit, 
can  approach  under  present  con¬ 
ditions. 

Hitherto  the  newspapers  have 
done  just  what  the  churches  have 
done  in  the  past.  They  have  laid 
chief  emphasis  on  non-essentials; 
they  have  been  shallow  and  of 
little  worth.  But  since  the  great 
war  began,  a  change  has  come 
over  the  press.  Our  Eastern  pa¬ 
pers,  at  any  rate,  have  been  going 
deeper  and  deeper  into  the  spiritu¬ 
al  foundation  of  life;  they  have 
been  setting  forth  more  plainly  the 
principles  of  right  and  wrong; 
they  have  been  laying  more  and 
more  stress  upon  the  inner  forces 
that  make  society.  And  how  could 
it  be  otherwise,  when  humanity  Is 
testing  with  its  very  life  blood  the 
principle  that  right  Is  more  power¬ 
ful  than  might;  that  truth,  justice 
and  honor  are  greater  than  blood 
and  iron  and  barbarism? 

Rev.  Charles  A.  Eaton, 
New  York  City. 


FRANCIS  TO  BE  AMBASSADOR 

Unless  Russia  Objects  he  Will  Repre¬ 
sent  This  Country  at  Petrograd. 

David  R.  Francis,  Secretary  of  the 
Interior  in  Cleveland’s  Cabinet,  ex- 
Governor  of  Missouri,  and  owner  of 
the  St.  Louis  Republic,  told  Pre.sident 
Wilson  on  February  22  he  would  ac¬ 
cept  the  post  of  Ambassador  to  Rus¬ 
sia  to  succeed  George  T.  Marye,  who 
has  resigned.  His  nomination  will  be 
sent  to  the  Senate  as  soon  as  inquiry 
can  be  made  of  the  Russian  Govern¬ 
ment  as  to  whether  he  is  acceptable. 
Mr.  Francis  was  offered  the  post  of 
Ambassador  to  Argentina  early  in  the 
present  Administration,  but  declined 
because  of  the  press  of  personal  busi¬ 
ness. 

In  1912,  the  Republic  raised  $20,000 
to  support  Champ  Clark’s  candidacy 
for  the  Democratic  Presidential  nomi¬ 
nation,  but  when  Wilson  was  nomi¬ 
nated  the  Republic  gave  him  ardent 
support. 

Mr.  Francis,  who  is  one  of  the  fore¬ 
most  men  of  Missouri,  was  born  in 
Richmond,  Ky.,  on  October  1,  1850,  and 
went  to  St.  Louis  when  he  was  sixteen. 
He  is  a  banker  and  business  man.  He 
was  Mayor  of  St.  Louis,  1885-89;  Gov¬ 
ernor  of  Missouri,  1889-93;  and  presi¬ 
dent  of  the  Louisiana  Purchase  Cen¬ 
tennial  Exposition  of  1904.  He  has 
been  decorated  by  the  rulers  of  the 
principal  countries  of  Europe  and 
Asia. 

The  St.  Louis  Republic  passed  into 
the  control  of  Mr.  Francis  on  August 
11,  1911,  his  entry  into  the  newspaper 
field  causing  much  speculation  at  that 
time,  when  William  Randolph  Hearst 
was  negotiating  for  the  purchase  of 
the  St.  Louis  Star,  then  in  the  hands 
of  a  receiver. 


MAYO  WITH  EVERY  WEEK 

Becomes  the  Director  of  Advertising  on 
That  Publication. 

A.  D.  Mayo,  formerly  publisher  of  the 
Chicago  Record-Herald,  has  been  made 
advertising  director  of  Every  Week, 
succeeding  Barrett  Andrews  who  re¬ 
signed. 

To  a  representative  of  The  Editor 
AND  Publisher,  John  H.  Hawley,  presi¬ 
dent  of  the  Every  Week  corporation, 
stated  that  there  would  be  no  other 
change  in  the  organization.  Walter  P. 
Wheeler  will  remain  as  advertising 
manager,  Guy  C.  Pierce,  as  Western 
advertising  manager,  and  Irving  J. 
French,  New  England  manager. 


McCutcheon  Bark  From  the  War 

John  T.  McCutcheon,  the  famous 
cartoonist  of  the  Chicago  Tribune,  i.s 
back  again  from  his  second  excur.sion 
to  the  battle  fields  of  Europe.  ’The 
Tribune  is  looking  natural  again  with 
his  daily  cartoons  on  its  front  page. 
McCutcheon  was  absent  for  five  months, 
most  of  which  time  he  spent  in  the 
Balkan  theatre  of  war.  He  is  as  able 
a  war  correspondent  as  he  is  an  artist 
and  his  mail  stories  from  the  front  had 
the  additional  charm  of  being  illus¬ 
trated  by  sketches  made  on  the  spot. 


Advertising  Sells  Fruit 

Addressing  the  State  Horticultural 
Society  convention  at  Champaign,  III., 
on  “Modern  Methods  of  Cooperation,”  J. 
E.  Byrnes,  a  member  of  the  Chicago 
Fruit  Exchange,  said:  “The  success  of 
the  California  Fruit  Growers’  Exchange 
is  due  to  advertising.  The  Exchange 
plans  to  spend  $400,000  for  newspaper 
advertising  alone  next  year,”  added  Mr. 
Byrnes,  “yet  the  cost  of  advertising 
oranges  has  never  been  more  than  1.5 
cents  per  box.  The  cost  of  both  the 
marketing  and  the  advertising  service 
furnished  by  the  association  is  only  15 
per  cent,  of  the  total  gross  receipts  of 
fruit  sales,  or  5%  cents  per  box.”  When 
Vermont  apple  growers  awake  to  these 
opportunities  the  orchard  will  net  big 
profits.  The  difficulty  seems  to  be  in 
securing  codperatiou  of  the  growera” 
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THEATRES  MAY  BAR 

NEWSPAPER  CRITICS 


SEEKING  TO  CHANGE 
BOURNE  PUBLICITY  LAW 


New  York  Court  of  Appeals  So  Derides 

in  Case  of  A.  S.  Woolcott,  New  York 

Times  Critic,  Against  the  Shuberts — 

Civil  Rights  Act  Does  Not  Apply — No 

Question  of  Race,  Color  or  Creed. 

Albany,  February  23. — A  decision  of 
uniLsiial  interest  to  newspaper  publish¬ 
ers.  Indeed  one  of  the  most  important 
newspaper  decisions  in  years,  was 
handed  down  by  the  Court  of  Appeals 
here  on  Tuesday.  It  definitely  deter¬ 
mines  a  question  long  debated  and  de¬ 
cides  that  a  theatre  manager  has  the 
right  to  exclude  from  his  theatre  a 
dramatic  critic  of  a  newspaper  whose 
criticisK.s  displease  him.  The  appeal 
was  that  of  Alexander  VV^oolrott.  dra¬ 
matic  critic  for  the  New  York  Times, 
against  Lee  Shubert  and  others,  from 
an  order  of  the  Appellate  Divi.sion, 
First  Department,  affirming  an  order 
of  Justice  Hendrick  at  the  New  York 
Special  Term,  denying  Woolcott’s  ap¬ 
plication  for  an  injunction  to  restrain 
the  Shubert  interests  from  preventing 
him  from  attending  their  theatres  as  a 
critic.  Alfred  A.  Cook  represented  the 
appellant  and  Charles  H.  Tuttle  the  re¬ 
spondents. 

JUDCB  oollin's  opinion. 

The  opinion  in  the  case  was  written 
by  Judge  Collin  and  was  concurred  In 
by  all  the  other  Judge.s.  It  states  that 
the  primary  question  presented  la;  May 
the  proprietor  of  a  theatre  lawfully  ex¬ 
clude  from  It  a  person  upon  any 
ground  other  than  that  of  race,  creed 
or  color.  Woolcott's  claim  was  that 
the  Civil  Rights  act  of  the  State,  ns 
amended  by  the  I^egislature  in  1913, 
answers  this  question  in  the  negative 
The  Shuberts’  assertion  was  that  this 
act  forbids  the  exclu.sion  upon  the 
ground  of  race,  creed  or  color  only. 

Woolcott  stated  that  he  wrote  and 
the  Times  printed  “a  legitimate  and 
proper  criticism”  of  one  of  the  Shubert 
productions.  It  displeased  them  and  as 
a  result  they  excluded  Woolcott  from 
one  of  their  theatres  "and  refused  to 
permit  him  to  enter  it  upon  the  same 
terms  as  the  general  public,”  he 
claimed.  They  also  threatened  to  ex¬ 
clude  him  from  all  their  theatres.  The 
decision  declares: 

"acted  M'lTHIN  THEIR  RIGHTS.” 

“The  acts  of  the  defendants  were 
within  their  rights  at  the  common  law. 
At  the  common  law.  a  theatre,  while 
affected  by  a  public  Interest  which  jus¬ 
tified  licensing  under  the  police  power 
or  for  the  purpose  of  revenue,  is  in  no 
sense  public  property  or  a  public  enter- 
prl.se.  It  Is  not  governed  by  the  rules 
which  relate  to  common  carriers  or 
other  public  utilities.  The  proprietor 
does  not  derive  from  the  State  the  fran¬ 
chise  to  Initiate  and  conduct  it.  His 
right  to  and  control  of  it  is  the  same 
as  that  of  any  private  citizen  in  his 
proiierty  and  affairs.  He  has  the  right 
to  decide  who  shall  be  admitted  or  ex¬ 
cluded.  His  rights  at  the  common  law, 
in  the  resr»ect  of  controlling  the  prop¬ 
erty,  entertainments  and  audience,  have 
been  too  recently  determined  by  us  to 
be  now  questionable.  (People  ex  rel. 
Burnham  v.  Flynn,  189  N.  Y.  180;  Col- 
Hater  V.  Hayman,  183  N.  Y.  250;  Aoron 
V.  Ward,  203  N.  Y.  351.)  Under  the 
common  law,  the  rights  of  the  plaintiff 
were  not  violated  by  the  acts  of  the 
defendants.” 

Those  rights  were  restricted  by  the 
Civil  Rights  act  of  1895,  the  courts  says, 
and  it  holds  that  the  purpose  of  that 
act  was  “to  declare  that  no  person 
should  be  deprived  of  any  of  the  ad¬ 
vantages  enumerated,  upon  the  ground 
of  race,  creed  or  color,  and  that  its 
prohibition  was  Intended  to  apply  to 
cases  of  that  character,  and  to  none 
other.  It  is  plain  that  the  Legislature 
did  not  intend  to  confer  upon  every 
person  all  the  rights,  advantages  and 
privileges  in  places  of  amusement  or 
accommodation,  which  might  be  en¬ 


Representative  Barnhart  Wants  It  Re¬ 
pealed  or  Made  More  Effective  -Says 

Present  Working  Is  Detrimental  to 

Newspaper  Business -  Would  Punish 

-411  Dishonest  Publishers. 

Washington,  February  23. — Legisla¬ 
tive  machinery  has  been  set  in  motion 
either  to  repeat  the  Bourne  Publicity 
law  which  requires  publishers  of  daily 
newspapers  to  file  with  the  Postmaster 
General  twice  annually  statements  of 
the  average  circulation  for  the  six 
months  previous  to  the  time  of  filing, 
or  .so  to  amend  the  law  that  it  will  be¬ 
come  more  effective. 

The  general  complaint  now  is  that 
the  lirculation  statements  filed  with 
the  Post  Office  Department  cannot  be 
accepted  upon  their  face  value.  Circu¬ 
lation  statements  which  are  far  above 
the  actual  average,  it  is  claimed  by 
some,  are  sometimes  filed  with  the 
department  and  to  all  Intents  and  pur¬ 
poses  these  statements  are  accepted  in 
good  faith  and  are  placed  on  file  in  the 
department  as  the  actual  average  daily 
circulation  of  the  paper  in  question. 

Representative  Barnhart  believes 
that  dishonest  publishers  who  file 
“boosted”  circulation  statements  with 
the  department  should  be  handled  with¬ 
out  gloves.  Mr.  Barnhart  has  con¬ 
ferred  with  the  Chairman  of  the  Post 
Office  Committee  of  the  House,  Repre¬ 
sentative  Moon,  of  Tennessee,  who  in 
turn  has  taken  the  matter  up  with  the 
Post  Office  Department.  The  Post  Of¬ 
fice  Appropriation  bill  is  now  pending 
in  the  House  and  some  definite  action 
in  regard  to  the  Bourne  law  is  shortly 
expected.  Representative  Barnhart  is 
deeply  interested  in  any  legislation  per¬ 
taining  to  newspapers,  as  he  has  been 
connected  with  newspaper  work  for 
many  years.  He  knows  the  practical 
workings  of  a  new.spaper  office,  and  it 
is  his  candid  belief  that  the  Bourne 
publicity  act  regarding  the  filing  of 
circulation  statements  as  now  applied 
is  detrimental  to  the  newspaper  busi¬ 
ness. 


Cleveland  Leader’s  Booth,  Complete  Building  Show,  Cleveland 

The  Cleveland  Leader  has  just  scored  for  breakfast,  with  the  Leader  propped 
a  novel  advertising  success  by  its  din-  up  at  one  place,  and  with  a  card 
ing-room  exhibit  at  the  Complete  Build-  worded  “The  First  Course,”  attached, 
ing  Show.  .4ccording  to  George  F.  A  booklet  with  stories  and  pictures  of 
Moran,  assistant  business  manager,  the  Leader  and  News  building  and  in¬ 
keen  interest  has  been  manifested  in  formation  on  the  workings  of  the  dlf- 
this  paper  since  this  room  was  opened  ferent  departments  was  distributed  by 
at  the  show.  It  depicted  a  table  set  an  attendant. 


EDITOR  LAIRD  DISAPPEARS 


joyed  by  another.  Any  discrimination 
not  based  upon  race,  creed  or  color  does 
not  fall  within  the  condemnation  of  the 
statute.”  (Orannan  v.  Westcheatcr 
liaviny  Asan.,  153  N.  Y.,  449.) 

the  amendment  of  1913. 

The  act  of  1895  was  amended  in  1913. 
The  appellant  had  asserted  that  the 
changes  made  by  amendment  had  re¬ 
moved  certain  sections  of  the  act  from 
the  effect  of  the  decision  in  the  Gran- 
nan  case  (153  N.  Y.  449),  but  the  court 
holds  that  “The  purpose  of  the  act  as 
amended  is  to  give  greater  efficacy  to 
the  policy  and  reach  of  the  original 
.statute — to  forbid  the  accomplishment 
of  the  discrimination  barred  by  the 
statute,  not  only  by  a  direct  exclusion, 
but,  also,  by  the  indirect  means  speci¬ 
fied.  Such  conclusion  thoroughly  satis¬ 
fies  its  language.  The  purpose  and  pol¬ 
icy  of  a  statute  are  changed  only  by 
language  expressly  or  through  unavoid¬ 
able  implication  affecting  that  result.” 
The  decision  concludes: 

“The  debates  in  the  pre.sent  case 
conclusively  show,  that  the  cause 
which  led  to  the  passage  of  the  act 
of  1913  was  the  practice  of  the  propri¬ 
etors  of  some  of  the  places  designated 
in  the  act  to  advertise  or  notify  the 
public  and  individuals  that  the  advan¬ 
tages  and  privileges  of  those  places 
would  be  refused  to  persons  on  account 
of  race  or  creed,  thereby  evading  in¬ 
directly  the  effect  of  the  act  of  1895, 
that  the  practice  was  deemed  disgrace¬ 
ful  and  mischievous  and  that  the  pur¬ 
pose  of  the  act  was  to  prohibit  it  as 
well  as  the  denial  of  those  advantages 
and  privileges,  on  account  of  race, 
creed  or  color,  to  actual  applicants  for 
them — to  forbid  the  proprietors  of  the 
enumerated  places  to  preclude,  on  ac¬ 
count  of  race,  creed  or  color,  the  at¬ 
tempts  contemplated,  as  well  as  to  de¬ 
feat  for  the  same  reason  the  attempts 
actually  made  for  admission. 

“The  part  of  the  order  appealed  from 
should  be  affirmed,  with  costs.  The 
question  certified  should  be  answered 
in  the  negative.” 


Well  Known  Iowa  Newspaper  Man  is 
Being  Searched  for  in  Chicago. 

The  C.  J.  Anderson  Special  Agency 
of  Chicago,  has  sent  to  The  Editor  and 
Pubusher  the  following  statement  un¬ 
der  date  of  February  21,  concerning 
the  affairs  of  Scott  Laird,  of  Oelwein, 
Iowa,  about  whom  his  relatives  are 
much  worried: 

“Last  November  Scott  Laird  sold  the 
Winona  (l&inn.)  Republican-Herald,  of 
which  he  was  owner,  to  his  brother, 
W.  Hayes  Laird.  He  went  to  Oel¬ 
wein,  Iowa,  bought  the  semi-weekiy 
Independent  and  changed  it  into  a 
daily  and  was  making  splendid  prog¬ 
ress. 

“Last  week  he  came  to  Chicago  and 
mysteriously  disappeared  from  his  ho¬ 
tel.  His  brother,  W.  Hayes  Laird,  came 
to  Chicago  to  search  for  him  and  was 
finally  obliged  to  call  on  the  police  de¬ 
partment  who  were  no  more  success¬ 
ful.  From  the  clues  and  evidence  in 
hand  it  would  seem  as  though  he  had 
deliberately  planned  his  disappear¬ 
ance.  Why  we  do  not  know  unless  it 
was  that  his  mind  snapped  because  of 
overwork.  In  the  last  few  weeks  he 
had  complained  of  very  severe  head¬ 
aches. 

“W.  Hayes  Laird  has  authorized  us 
to  advise  all  Interested  that  he  will  im¬ 
mediately  take  charge  of  the  Oelwein 
Independent  and  continue  to  publi.sh  it 
until  his  brother  is  found.  This,  in 
connection  with  his  Winona  paper,  will 
keep  him  busy.  We  write  this  because 
we  represent  both  papers  in  the  for¬ 
eign  field.” 


QUIZZING  NEWSPAPER  MEN 


Ottawa  Fire  Investigators  Call  Reporters 
to  Witness  Stand. 

Toronto,  February  22. — The  Federal 
Commision  appointed  to  investigate 
the  origin  of  the  fire  which  destroyed 
the  Parliament  buildings  at  Ottawa  on 
February  3,  have  intimated  that  they 
purpose  taking  evidence  of  the  staff  of 
the  Providence  Journal,  which  re¬ 
ported  that  it  had  received  warning  of 
the  likelihood  of  an  incendiary  fire  be¬ 
ing  started  in  the  House  by  German 
sympathizers.  Mr.  Pringle,  chairman 
of  the  Commission,  stated  last  week 
that  if  it  was  not  possible  for  the 
Journal  representatives  to  come  to  Ot¬ 
tawa  the  commission  would  visit  them 
in  Providence. 

Two  Canadian  newspaper  men  have 
already  been  examined  by  the  Commis¬ 
sion  in  view  of  rather  startling  state¬ 
ments  made  by  them  in  reports  of  the 
fire  sent  to  their  respective  papers.  H. 
F.  Gadsby,  of  Toronto  Saturday  Night 
and  A.  B.  Hannay,  Ottawa  Free  Press, 
were  on  the  stand,  where  they  were 
asked  to  divulge  sources  of  informa¬ 
tion. 


Minor  Tragedy  After  Greater 

A  pathetic  sequel  to  the  grade  cross¬ 
ing  accident  which  occurred  at  Dem- 
ing,  N.  M.,  recently,  in  which  three 
daughters  of  editor  Vallandigham  of 
the  Dcming  Headlight  were  killed,  has 
just  come  to  light.  Following  the 
tragedy.  Old  Jack,  the  Headlight’s  office 
pet,  refused  to  eat  or  drink,  preferring 
Charles  Koethen,  formerly  in  the  ad-  to  sit  for  hours  and  howl  dismally, 
vertising  department  of  Abraham  &  After  the  dog  had  suffered  for  two  days 
Straus,  and  who  for  the  past  fourteen  and  all  efforts  to  induce  him  to  eat 
years  was  assistant  to  the  late  Justin  seemed  hopeless,  it  was  thought  best 
McCarthy,  and  who  retired  shortly  to  destroy  him,  and  he  was  killed.  He 
from  ill  health,  has  taken  the  advprtis-  was  given  a  decent  burial  in  the  rear 
ing  management  of  the  Brandis  De-  yard  of  the  Headlight  office  and  his 
partment  Store,  Omaha,  Neb.,  and  will  grave  was  suitably  marked  by  the 
enter  into  his  duties  on  March  first.  printers  and  employees  of  the  office. 


Story  of  a  Famous  Theatre. 

Horace  G.  Whitney,  dramatic  editor 
of  the  Salt  Lake  City  (Utah)  Deseret 
News,  has  issued  an  interesting  and 
informative  booklet,  “The  Story  of 
the  Salt  Lake  Theatre,”  covering  the 
history  of  that  famous  playhouse  from 
its  dedication  by  President  Brigham 
Young  and  others  on  March  6,  1862. 
Noted  names,  memorable  performances, 
old  photographs  and  bright  little  sto¬ 
ries  about  actors  who  have  appeared 
in  the  theatre  fill  this  readable  pam¬ 
phlet  and  make  it  worth  preserving. 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


HEARST  IS  NEWS  GENIUS 
SAYS  W.  C.  FREEMAN 


Adverti>inK  Counsellor  Calls  Him  the 
Master  Editor  of  America  and  Gives 
the  Cornell  University  Club  an  Idea 
of  H  is  Methods  and  His  Personality 
as  Shown  in  His  Work. 

SpoakinK  at  the  last  meetint;  of  the 
Cornell  University  Club,  William  C. 
Freeman  to<ik  occasion  to  pay  hifrh 
tribute  to  William  It.  Hcarst.  He  .said 
in  part: 

“I  worked  for  Mr.  Hcarst  for  twelve 
and  a  half  years.  I  started  to  work 
for  him  in  ISStfi  and  I  .set  out  in  busi¬ 
ness  for  myself  in  1908.  The  averase 
New  Yorker  thought  Mr.  Hcarst  was 
just  a  rich  younpster  who  came  here 
from  California  to  spend  money  on  a 
newspaper  which  had  no  hoi)e  of  suc¬ 
cess  in  competition  with  old-time 
newspapers. 

“It  did  not  take  Mr.  Hcarst  longer 
than  six  months  to  make  New  York¬ 
ers  sit  up  and  take  notice  of  him.  It 
took  even  a  shorter  time  to  make  the 
other  newsi)aper  owners  rub  their 
eyes  and  wake  up. 

“The  l»est  men  in  the  new.spaper 
world  from  all  parts  of  the  country 
were  impre.s.st^d  into  the  Hear.st  ser¬ 
vice. 

THE  DIRECTING  FORCE. 

“But  if  any  of  you  have  any  doubt 
as  to  whosf-  ma-ster-mind  it  is  that 
directs  the  Hcarst  new8t>apers  and 
magazines,  ask  any  man  in  the  or¬ 
ganization  and  he  will  tell  you  very 
quickly  and  very  proudly,  too,  that  it 
is  Mr.  Hcarst  himsi-lf  who  absolutely 
dominates  and  controls. 

“No  man  engaged  in  any  line  of 
business — no  newspaper  man.  not  even 
those  in  his  own  emi>loy  works  any 
harder  than  does  Mr.  Hcarst.  No  man 
studies  harder  or  reads  more — no  man 
decides  important  matters  quicker 
than  he  does.  He  makes  mistakes,  of 
course— who  does  not?  Itut  he  decides 
right  such  a  big  i>ercentage  of  the 
time  that  he  is  ea.sily  the  master  edi¬ 
tor  and  publisher  of  America. 

“He  issues  orders  sometimes  that 
throw  his  managers  into  a  panic,  and 
they  protest  and  tell  him  of  direful 
results  that  will  follow  the  execution 
of  his  order.s.  He  is  the  most  patient 
and  polite  li.stcner  in  the  world.  He 
nods  his  head  and  smiles  at  the  points 
made  by  hi.s  men,  and  they  think  they 
are  winning  him  over,  but  they  are 
mistaken. 

“We  all  know  that  a  man  who  gets 
anywhere  in  any  line  of  bu.siness  must 
make  dei-isions,  .stand  by  them  and 
see  that  his  i>lans  are  carried  out.  Mr. 
Hearst  decides  and  his  plans  are  car¬ 
ried  out. 

NO  PfTTY  MEN  FOR  HIM. 

“Mr.  Hearst.  however,  does  not  want 
men  who  are  paste  or  putty  for  him  to 
mould  into  something  worth  while. 
He  hasn’t  the  time  for  that,  but  he 
watches  their  work.  He  knows  what 
they  arc  doing.  Sometimes  they  make 
mistakes — serious  one.s,  too.  Then 
they  are  asked  not  to  make  similar 
mistakes  in  future.  They  are  told  in 
the  pleasantest  kind  of  way  why  and 
how  they  blundered. 

“Mr.  Hear.st  never  displays  any 
temper.  No  man  was  ever  more  con¬ 
siderate  of  the  feelings  of  his  a.s.so- 
ciates.  It  takes  a  long  time  liefore 
a  man  will  make  enough  blunders 
to  lose  Mr.  Hearst’s  confidence,  and 
then  it  takes  a  longer  time  iiefore  Mr. 
Hearst  consents  to  his  going  out  of 
the  organization.  He  does  not  will¬ 
ingly  listen  to  men  who  complain 
alwut  other  men  in  the  organization 
— he  is  not  responsive  when  the 
knocker  appears. 

“If  Mr.  Hearst  hadn’t  been  a  son 
of  fortune — if  he  had  lieen  compelled 
to  make  his  own  living — he  would 
have  gone  into  newspaper  work  be¬ 
cause  that  has  been  his  natural  bent. 
It  would  not  have  taken  him  very 
long  to  have  become  managing  ed¬ 


itor  of  some  big  newspaper,  l>ecau.se 
no  man  on  any  newspaper  has  a  bet¬ 
ter  idea  of  what  constitutes  big  and 
good  news  than  Mr.  Hearst. 

“As  a  writer  he  would  have  won  his 
place  as  editor-in-chief  of  some  big 
newspaper,  Ijecause  he  is  a  close  stu¬ 
dent  and  knows  the  world’s  and  his 
country’s  hi.story  as  thoroughly  as 
any  man.  He  al.so  knows  men  and 
how  to  interpret  public  opinion. 

“It  is  simple  justice  to  say  that  he 
has  achieved  more  through  the 
printed  world  than  any  other  edittir 
or  publisher  in  the  world.  No  man 
has  been  damned  more  by  Big  Busi¬ 
ness  than  he  has,  yet  there  is  no  man 
who  will  go  further  to  stand  by  atid 
boo.st  big,  honest  bu.sinesi,  than  he  will. 
No  man  in  all  .\merica  is  a  more  con¬ 
sistent  supporter  of  busine.ss  than  he 
is.” 


BRITISH  PRESS  AGENT  WANTED 

Northcliffe  Says  Live  Man  Is  Needed  to 
Offset  von  Bernstorff. 

“I  don’t  know  whether  our  fault  is 
that  we  are  too  proud  to  pulilish  or 
too  stupid,  but  it  is  obvious  that  just 
as  we’ve  got  submarine  catchers  in  the 
North  Sea  W'e  want  a  von  Bernstorff 
catcher  in  Washington,”  said  Ixird 
Northcliffe  in  an  interview  recentiy  in 
l.,ondon,  Eng. 

“None  of  the  people  at  our  Foreign 
Office  apiK'ars  to  know  anything  al>out 
propaganda,  press  or  Oermany.  If  1 
were  so  unfortunate  as  to  be  one  of 
the  22  lawyers  and  politicians  who  are 
running  this  war  I  shoidd  send  out  to 
Washington  .some  one  able  to  deal  with 
von  Bernstorflf's  bomba.stic  mendacities 
— .some  one  who  would  treat  .\merican 
newspaper  men  frankly.  I  would  or¬ 
ganize  in  the  Foreign  Office  in  Ixmffon 
a  bureau  to  which  all  neutral  corres¬ 
pondents  could  have  access  at  any  time 
of  day  or  night. 

“Doubtless  this  suggestion  will  come 
as  a  terrible  shock  to  Sir  Edward  Grey 
and  the  charming  but  totally  inefficient 
young  gentlemen  who  surround  hipi. 
l)Ut  I  would  remind  them  “that  .Io.seph 
UhamiKM-lain  did  that  very  same  thing 
in  the  Boer  War,  which  causes  one  lO 
dream  dreams.  If  Uharnberlain  were 
alive  to-day  the  German  propagandists 
would  have  to  get  uj)  very  early  in  the 
morning. 

“Anglo-Saxon  politicians  are  the  .same 
everywhere.  Yours  talk  as  much  and 
do  as  little  as  ours,  Imt  the  weekly 
gathering  of  reiiorters  at  the  White 
House  instituted  by  Koos<>velt  has  l>e- 
yond  que.stion  been  a  move  toward 
good,  quick  government.” 


Editors’  Home  .Accepted 

Lawton,  Okla.,  P’ebruary  23. — E.  S. 
Bronson  of  El  Heno,  secretary  of  the 
Oklahoma  State  Press  Association,  and 
chairman  of  the  building  committee  of 
the  hklitors’  Home  at  Medicine  Park 
near  I>awton,  has  just  made  an  inspei-- 
tion  of  the  building  there  and  has  ac¬ 
cepted  It  from  the  hands  of  the  con¬ 
tractors.  The  building  co.st  $15,000  and 
is  said  to  be  the  only  one  of  its  kind  in 
the  United  States.  It  was  built  through 
cofiperation  of  the  railroads  of  Oklahoma 
and  the  Oklahoma  State  Pre.ss  Associa¬ 
tion.  The  railroads  financed  the  build¬ 
ing  of  the  home,  accepting  in  return 
space  in  the  newspapers  of  the  State 
at  regular  advertising  rates  to  the 
amount  of  the  money  paid  out  in  con¬ 
structing  the  building. 

Honors  for  Temps  Editor 

For  leading  his  company  under  a 
violent  bombardment  of  heavy  ar¬ 
tillery  to  an  attack  upon  a  trench 
momentarily  lo.st  to  the  Allies,  Uap- 
tain  Andr4  Tardieu,  political  editor  of 
the  Temps,  Paris,  has  again  beeii 
cited  in  the  orders  of  the  day.  Uap- 
tain  Tardieu’s  company  succ-eeded  in 
reoc'cupying  the  trench  after  a 
struggle  of  several  hours  with  hand 
grenades. 


NEWSPAPER  THE  WORLD’S 
GREATEST  "AD”  MEDIUM 


Press  Offers  Best  Opportunities  for  Busi¬ 
ness  and  Profits  to  Retailers,  Says  M. 

P.  Carlock,  of  El  Paso,  Texas  -Easy 

Matter  to  Write  Advertisements  that 

Pull,  if  You  Have  .Article  People  Need. 

“Newstiapers,  like  salesmen,  do  not 
all  have  equal  selling  ability.  Besides 
the  difference  in  amount,  there  is  also 
a  vast  difference  in  quality  of  circula¬ 
tion.  _  The  selling  power  of  a  new.s¬ 
paper  is  in  proportion  to  its  regular 
l>aid  circulation,”  said  M.  P.  Uarlock,  of 
El  Paso,  Texa.s.  in  an  address  in  that 
city  on  the  subject,  “Direct  .Adverti.sing 
from  the  Retailer’s  Standpoint.” 

“A  question  often  asked,”  continued 
the  .speaker,  “is:  ('an  you  write  ad¬ 
vertisements  that  pull?  This  often 
means  much  more  than  the  questioner 
rcalize.s.  To  write  advertisements  that 
pull  requires  not  only  a  knowledge  of, 
but  a  demand  for,  the  article  adverti.sed. 
The  goods  must  be  of  a  quality  that 
people  demand,  and  sold  at  a  price  the 
equivalent — or  nearly  so — of  other  arti¬ 
cles  of  a  similar  character.  If  you  have 
an  article  that  people  need — a  neces¬ 
sity  and  the  quality  is  good  and  the 
price  low — it  is  a  comparatively  easy 
matter  to  write  adverti.sements  that 
pull.” 

Not  on  ad  writer  in  ten  knows  how 
to  properly  lay  out  a  big  sales  cam¬ 
paign,  he  declared.  A  clearance  sale, 
an  anniver.sary  sale,  a  remodelling  sale 
and  any  of  the  many  regular  yearly 
events  seldom  reach  expectations  be¬ 
cause  they  were  not  merchandised 
properly — liecause  they  were  not  adver- 
ti.sed  properly.  Any  large  event  should 
have  some  characteristic  idea  carried 
out  in  every  adverti.sement  ■  and  exe¬ 
cuted  in  such  a  way  that  the.se  adver¬ 
ti.sements  will  be  sought  out  for  their 
uniqueness  and  news. 

-A  sale  r»ropcrly  led  up  to,  he  stated, 
and  properly  backed  up  after  it  is  in 
full  swing  will  invariably  .sell  a  third 
more  goods.  A  few  dollars  more  used 
in  newspaper  space  may  mean  hundreds 
of  dollars  more  in  profits.  The  news¬ 
paper  is  the  world’s  greatest  adverti.s¬ 
ing  medium  and  offers  the  opportunity 
for  increased  bu.siness  and  profits  to 
the  progre.ssive  retailer. 

Regarding  the  essentials  to  successful 
advertising,  .Mr.  Uarlock  said  that  the 
most  important  element  in  all  adver- 
ti.si-ments  is  the  headlines — the  eye- 
catchers  and  attractors  of  attention.  If 
the  headline  is  succe.ssful,  he  declared — 
the  sellmg  talk  truthful  and  forceful — 
the  advertisement  will  be  read  and  re¬ 
sults  are  sure — othei-wi.se  the  money  is 
wasted.  Two  other  imi>ortant  e.ssentials 
to  successful  advertising  he  .said  were 
quality  and  price,  which  he  termed  the 
magic  purse-openers  of  the  world. 


Reporter.^  Turn  Actors 

.Atlanta,  Ga..  February  22. — The  po¬ 
lice  reporters  of  three  .Atlanta  news- 
liajiers  and  members  of  the  staffs  en¬ 
gaged  in  other  lines  of  work  to-night 
were .  warmly  received  as  actors  when 
they  appeared  in  “.Alias  .limmy  Valen¬ 
tine”  for  the  benefit  of  the  Police  Re¬ 
lief  .\ssociation.  The  noted  crook  play 
was  staged  in  a  manner  that  showed 
careful  training  on  the  part  of  the  par¬ 
ticipants  and  a  substantial  sum  was 
realized  for  the  itolicemen’s  organiza¬ 
tion.  Ward  Morehouse  appeared  as 
“.limmy  Valentine.”  He  is  a  member 
of  the  staff  of  the  .lournal. 


Texas  Daily  Suspends 

('ORsicANA,  Texas,  February  23. — The 
Daily  Uourier- Light,  an  afternoon  pa¬ 
per.  published  by  the  Observer  Publish¬ 
ing  Uompnny,  has  suspended  publica¬ 
tion,  as  has  also  the  Semi-Weekly  Ob¬ 
server,  piiblisheil  by  the  same  company. 
Samuel  .1.  Helm,  editor  of  the  two  pa- 
lier.s  and  principal  stockholder  in  the 
corporation,  said  it  was  not  known  just 
when  publication  of  the  two  iiapers 
would  be  resumed,  if  at  all. 


SEEKS  TO  CHECK  DRUG  EVIL 


New  York  American  Begins  Crusade  by 
Sending  Draft  of  Bills  to  Albany. 

Drafts  of  two  bills  were  sent  to  .\i. 
bany  on  Friday  as  the  first  step  in  a 
cru.sade  against  habit-forming  drug.s 
undertaken  by  William  Randolph 
Hc>arst  and  the  New  York  American. 
The  first  bill  seeks  to  prevent  the  sale 
of  any  patent  medicine  or  compound 
\cfhich  contains  more  than  10  per  cent, 
of  alcohol,  except  upon  a  physician's 
prescription. 

The  second  bill  is  to  amend  the 
Public  Health  law  in  relation  to  the 
.sale  of  such  drugs  as  chloral,  or)ium  or 
any  of  its  derivatives,  and  would  pro¬ 
hibit  the  sale  of  those  drug.s  in  any 
quantity  whatever  unless  prescrilK-d 
by  a  physician. 

The  crusade  thus  started  is  the  re¬ 
sult  of  instructions  issued  by  .Mr. 
Hearst  on  January  9,  when  he  ordered 
all  his  papers  to  reject  whiskey  adver¬ 
tising  and  advertisements  of  ardent 
liquors  or  medicinal  preparations  con¬ 
taining  alcohol  or  opiates  in  hahit¬ 
forming  quantities. 

The  American  on  Thursday  morning 
said  editorially: 

“To-day  the  Hearst  papers  formally 
begin  the  campaign  for  the  enactment 
of  this  urgently  needed  legislation. 

“The  campaign  will  be  carried  on 
until  this  legislation  is  enacted.  How 
long  it  will  take  to  win  victory,  we  do 
not  know.  It  should  require  no  long 
time  if  the  representatives  of  the  peo- 
I>le  will  do  their  duty  quickly.  But 
whether  it  takes  a  short  time  or  takes 
a  long  time,  there  ivill  he  no  let-up  in 
the  .American’s  warfare  upon  these 
evils,  which  it  has  determined  to  have 
abolished. 

“The  bills  which  the  .American  has 
had  preiiared  for  submission  to  the 
lA'gislature  have  been  moat  carefully 
drawn  with  the  two-fold  purpose  of 
curing  aiid  caring  for  unfortunate 
drug  victims  and  of  preventing  the 
creation  of  more  victims  by  the  wick-, 
ed  sale  of  haliit-forming  drugs  in  the 
guise  of  medicines  and  restoratives. 
The  American  earnestly  asks  the  co- 
oi>ei'ation  of  all  good  men  and  women 
in  this  campaign  against  a  monstrous 
and  shameful  public  evil,  and  does  not 
doubt  that  with  that  cofiperation  it 
will  achieve  a  complete  victory  and 
abolish  forever  this  immoral,  cruel  an  l 
alwminable  traffic.” 


“TEDDY”  CAUSED  THE  BIG  WAR 

.At  Least,  Maybe,  Possibly,  Perhaps,  the 
Kaiser  Blames  Him  for  It. 

If  the  .Army  and  Navy  Journal  is 
right,  the  following  story  was  related 
in  a  debate  In'fore  the  City  (’lub  of 
Hartford,  Uonnecticut: 

“Who  caused  the  war?  That  is  a 
long  story.  Richard  Harding  Davis 
went  to  Europe  to  fiiul  out — that  was 
his  busine.ss  as  a  reporter.  He  went 
into  Buckingham  Palace  and  said: 

“  ‘Now,  George,  on  the  level,  as  be¬ 
tween  two  friends,  who  caused  this 
rumpus?’ 

“‘.Ah — well — I  don’t  know;  you  go 
and  ask  Nick.’ 

“So  Davis  went  to  Petrograd  and 
said,  ‘Now,  Nick,  who  was  it?’  .Vnd 
Nick  .sai<l.  ‘I  don’t  know;  you  better 
go  and  ask  Bill.’  So  he  went  to  Ber¬ 
lin.  slapped  Bill  on  the  back  and  .said, 
‘Bill,  old  chap,  who  was  it?’ 

“  ‘Teddy.’ 

“  ‘Teddy?’ 

“  ‘Yes,  after  he  got  through  being 
President  he  went  to  Africa  to  hunt 
for  a  while;  then  he  went  to  Stock¬ 
holm  to  get  a  peace  prize  and  then 
he  came  here  and  we  fixed  up  a  little 
battle  for  him  without  getting  too 
near.  When  the  battle  was  over,  he 
•said  to  me,  ‘Bill,  that’s  a  bully  army 
you’ve  got;  you  can  lick  any  army 

in  the  world.’  Now  how  in  he - was 

1  to  know  hewas  a  blank  liar?’” 


Be  the  stopping  place  for  gossip. 


STAFF  MKKTINO,  EDITOUIAL  1>?:PAHTMENT  OF  THE  CEEVEEANI)  PEAIN  DEALER. 

Those  in  the  picture  are:  StandinR,  left  to  right— I.  S.  Metcalf,  assistant  night  editor;  Ralph  Horton,  art  director;  .1.  H.  Donahey,  cartooni.st;  Paul  Bellamy, 
city  editor;  Archer  Shaw,  chief  editorial  writer;  W.  (1.  Vorpe,  night  editor;  Erie  P.  Hopwood,  managing  editor;  R.  T.  F.  Harding,  telegraph  editor; 
Edward  N.  Moore,  as.sistant  city  editor;  V.  B.  <5ray,  head  of  local  copy  de.sk;  W.  W.  Ra>«nold.s.  editor  woman’s  t>age;  William  Robertson,  real  estate  editor; 
Henry  P,  Edward.s,  baseball  editor.  Seated,  left  to  right— A.  C.  Brackett,  telegraph  copy  desk;  P.  A.  von  Blon,  local  copy  desk;  Richard  Cull,  telegraph  copy 
desk;  C.  C.  Caldwell,  telegraph  copy  desk;  E.  L.  Bowker,  local  copy  desk. 


KENTUCKY  CHIVALRY  RESPONDS 

Blue  Grass  Editor  Warmly  Defends  the 
Kiss  of  To-day. 

An  indignant  Kentucky  editor  who 
resents  the  recent  publication  in  an 
Eastern  paper  of  the  statement:  “We 
don’t  l)elieve  that  ki.s.ses  from  the  lips 
of  a  pretty  gir!  taste  as  good  now- 
a-days  as  they  did  twenty  years  ago’’ 
has  tiled  the  following  brief  for  Kl.ss 
of  To-day,  et  al.,  defendants  in  the 
case: 

“Well,  by  the  dimples  on  Cupid’s 
anatomy,  if  that  isn’t  rank  trea.son 
and  sacrilege  to  our  most  cherished 
institution,  we’ll  eat  the  office  toweH 
Taste  as  good  as  they  did  twenty 
years  ago?  Why,  there  never  was  a 
time  from  the  instant  upon  which 
Adam  and  Eve  collaborated  on  the 
pristine  kiss  when  one  didn’t  taste 
good.  The  silvery  stars  sang  for  joy 
in  the  silent  heavens  until  the  golden 
moment  when  the  kiss  was  born.  The 
rose  and  the  violet  were  noxious 
Weeds  and  nectar  was  as  flat  as.  circus 
lemonade  until  the  world’s  first  lovers 
Mt  the  soul-stirring  thrill  of  that 
bubble  of  bliss— the  kiss. 

Ta.ste  as  good  as  they  did  twenty 
years  ago?  Oh,  lienlghted  brother, 
ihey  taste  as  good  now  as  they  did 
when  Mordecai  kissed  Esther,  when 


Leander  kissed  Hero,  when  Anthony 
ki.s.sed  Cleopatra,  when  Aucas.sin 
kissed  Nlcolette,  when  Romeo  kissed 
Juliet,  when  Dante  kissed  Beatrice, 
when  John  Alden  kissed  Priscilla, 
when  Hermann  kis.sed  Dorothea,  ju.st 
as  good,  you  sour-souled  sinner,  as 
they  did  on  that  night  of  nights  a 
score  of  years  ago  when  you  and  she 
were  darlings  of  the  gods  and  she  held 
up  to  you  those  quivering  rosebuds  to 
let  you  .sip  the  honey  they  contained. 

“Does  a  kl.ss  taste  as  good — ?  Docs 
it?  You  KNOW  it.” 

Ottawa  Editor  A.ssaulted 

Ottawa,  Can.,  February  22. — As  a 
result  of  the  stand  he  has  taken  in  his 
paper  on  the  bilingual  question,  which 
is  at  present  agitating  certain  sections 
of  Canada,  Omar  Cha|)Ut,  managing 
editor  of  I.ie  Tenu)S,  Ottawa,  was  the 
victim  of  a  savage  a.s.sault  on  Monday 
of  la.st  week.  A  bilingual  .sympathizer 
named  Bonhomme,  who  resented  Mr. 
Chaput’s  editorials,  entered  the  office 
of  I.ie  Temps,  hunted  up  the  editor, 
leaped  over  a  counter  and  struck  him 
in  the  face.  Mr.  Chaput  hit  back  in 
self-defence  and  knocked  down  his 
antagonist.  In  the  scuffle  a  window 
was  broken.  An  information  charg¬ 
ing  Bonhomme  with  an  as.sault  and 
damage  to  jiroperty  was  subsequently 
sworn  out  by  Chaput. 


Death  of  Eldwin  M.  Bacon 

Edwin  M.  Bacon,  formerly  managing 
editor  of  the  New  York  Times,  and  later 
successively  editor-in-chief  of  the  Bos¬ 
ton  (llolie,  the  Boston  Daily  Advertiser, 
and  the  Boston  Post,  died  at  his  home 
in  that  city  on  Monday,  in  his  seventy- 
second  year.  He  was  born  in  Provi¬ 
dence,  R.  I.,  and  educated  in  private 
schools.  At  nineteen  he  became  a  re¬ 
porter  on  the  Bo.ston  Advertiser.  Fol¬ 
lowing  this  he  was  connected  with  the 
Illustrated  Chicago  News  and  then  went 
to  the  New  York  Times  with  which  he 
remained  until  1872  when  his  health 
failed  and  he  went  to  Boston  where  for 
a  time  he  was  the  Time.s’s  correspon¬ 
dent. 

Connecticut  Daily  Publishers  Meet 

The  annual  meeting  of  the  Daily 
New.s|)aper  Publishers’  As.sociatlon  of 
Connecticut  was  held  in  the  Hall  of 
('ommerce.  New  Haven,  on  Tuesday, 
K'ebruary  15th.  The  following  officers 
were  elected:  President,  J.  M.  Emer¬ 
son,  Ansonla  Sentinel ;  vice-president, 
E.  J.  Thomas,  Norwalk  Hour;  secre¬ 
tary,  William  J.  Pape,  Waterbury  Re¬ 
publican;  trea.surer,  William  A.  Hen¬ 
drick,  New  Haven  Times-Leader ;  di¬ 
rectors,  for  two  years.  William  H.  Oat. 
Norwich  Bulletin;  Clayton  P.  Cham¬ 
berlain,  Hartford  Times;  trustee  Bene¬ 
fit  Fund  (for  four  years),  William  H. 


Oat.  The  as.sociation  voted  to  hold  a 
dinner  and  outing  in  the  near  future. 
William  H.  Miller,  Eastern  sales  man¬ 
ager  of  the  Thompson  Type  Machine 
Company,  addre.ssed  the  meeting  on 
Typecaster  Facts. 

The  annual  summer  meeting  of  the 
Virginia  Press  Association  will  be  held 
in  Staunton,  Va. — the  birthplace  of 
President  Wilson — on  Tuesday,  July  25. 
It  is  prolMible  that  the  se.s8ion  will  con¬ 
tinue  four  days.  Robert  S.  Barrett, 
editor  of  the  Alexandria  Oazette,  is  presi¬ 
dent,  and  J.  L.  Hart,  editor  of  the 
Farmville  Herald,  is  secretary.  These 
officials  will  work  up  an  Interesting 
program,  and  it  is  al.so  planned  to  have 
a  few  “gridiron  club”  features  for  the 
entertainment  of  the  members  and  their 
guests. 

Maine  State  Editors  Sized  Up 

The  Lewiston  (Me.)  Journal  is  print¬ 
ing  each  week  biographical  sketches  of 
the  leading  editors  of  Maine  written  by 
Sam  E.  Conner.  J.  H.  Ogier,  editor 
and  publisher  of  the  Camden  Herald, 
and  Harry  M.  Bigelow,  editor  of  the 
Portland  Pre.s.s,  were  the  subjects  of 
recent  articles. 

There  is  only  one  aristocracy  in  this 
country  and  that  is -the  aristocracy  of 
brains  and  decency. 
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PRICE  FIXING  WRONG 

DECLARES  F.  H.  RIKJ: 


Dayton  (Ohio)  Merchant  Strikes  Respon¬ 
sive  Chord  in  National  Dry  Goods 

Association  Delegates — Goods  Bought 

by  Retailers  Are  Theirs,  and  Can  Be 

Disposed  of  as  They  Will. 

The  National  itetail  Dry  Goods  Asso¬ 
ciation  held  its  annual  convention  at 
the  Hotel  Hlltinore,  New  York  city,  on 
Thursday,  Friday  and  Saturday  of  last 
week.  Deleg^ates  were  present  from  all 
the  principal  cities  of  the  United  States. 

At  the  open  meeting  on  Friday,  the 
Stevens  price  maintenance  bill  was  dis¬ 
cussed  by  Frank  VV.  U'hitcher,  head  of 
the  Frank  W.  Whitcher  Company,  Bos¬ 
ton,  Mass.,  favoring  the  measure,  and 
h'rederick  H.  Kike,  of  the  Kike-Krum- 
ler  Company,  Dayton,  Uhio,  opposing 
tne  bill. 

Supporting  the  bill  Mr.  Whitcher 
.said: 

"lo  sum  up  thfe  whole  question,  price- 
cutting  tenus  to  reuuce  tne  quality  of 
goous  delivered,  and  leans  to  poorer 
service;  lessens  remuneration  ot  botn 
wnolesaier  and  retailer  for  distributing- 
the  goous,  and  causes  lower  credit  riSKs 
and  mure  failures.  Kills  and  destroys 
me  lienetits  derived  from  advertising 
and  causes  the  manufacturer  to  grad¬ 
ually  discontinue  advertising.  'lakes 
away  and  destroys  the  good  will  of  pro¬ 
ducer.  Firates  a  manufacturer’s  trade¬ 
mark  and  good  name;  lessening  the  in¬ 
centive  to  new  development,  invention 
and  initiative. 

PRODUCKS  RUINOUS  CXlMPETlTlON. 

"ITice-cutting  is  the  policy  of  de¬ 
struction  and  ruinous  competition.  By 
taking  away  the  right  to  establish  and 
maintain  resale  prices,  the  business 
world  is  deprived  of  the  liberty  of  con¬ 
tract,  which  is  so  vital  to  all.  It  is 
necessary  for  the  protection  of  the  pub¬ 
lic  that  a  law  permitting  the  establish¬ 
ment  and  maintenance  of  prices  should 
be  eiiactyd  by  Congress,  in  order  that  it 
may  receive  the  best  ot  service,  and, 
under  which  methods,  the  business  of 
the  manufacturers  and  distributers  may 
become  strong  and  prosper.” 

Mr.  Bike  struck  a  responsive  chord 
in  the  delegates  when  he  declared: 

"What  we  buy  and  pay  for  is  ours, 
and  can  be  disposc'd  of  as  we  will  under 
rights  inherent  in  the  constitution,  and 
supported  by  economic  usage.” 

He  said  that  no  one  can  or  will  deny 
that  there  are  frauds  and  abuses  in 
retail  distribution,  but  these  never  can 
be  or  will  be  abolished  by  legislation. 
'I'he  remedy,  he  stated,  was  to  be  found 
in  distributing  merchandise  at  a  profit 
through  liberal  advertising,  and  closer 
cooperation  lietween  manufacturers 
and  merchants. 

WlIAT  THE  PROPONENTS  SAY. 

Mr.  Kike  asserted  that  the  proponents 
of  the  Stevens  bill  used  as  an  argument 
in  its  favor  that  “cut-throat”  methods 
brought  about  a  great  amount  of  dam¬ 
age,  but  asked  who  is  to  complain  of 
the  arbitrary  power  such  legislation 
would  give  the  manufacturer,  and  what 
protection  is  afforded  the  consumer 
against  the  price  as  well  as  the  exag¬ 
geration  and  even  falsehood  contained 
in  the  claims  for  many  widely-adver¬ 
tised  trade-maiked  articles  which  by 
means  of  advertising  have  reached  a 
large  demand. 

He  pointed  out  that  if  the  manufac¬ 
turer  was  gdven  the  privilege  of  nam¬ 
ing  the  price  at  which  his  merchandise 
could  be  sold  and  the  price  maintained 
by  the  Federal  law,  that  the  manufac¬ 
turer  is  thus  protected  and  assured  of 
his  profit,  but  inquired  who  would  be 
the  judge  as  to  whether  or  not  the  price 
was  fair.  He  declared  that  the  Stevens 
bill  protected  only  one  of  three  inter¬ 
ests  and  neglected  the  portion  greatest 
in  numbers  in  need  of  protection.  He 
asserted  that  the  charge  that  price-cut¬ 
ting  is  done  with  an  ulterior  motive  was 
untrue,  and  said  that  it  was  done  with 
the  idea  of  bringing  people  to  the 
stores. 


Legislation  fixing  retail  prices  is 
wrong,  Mr.  Bike  said,  because  it  would 
add  to  the  cost  of  distribution,  and  de¬ 
clared  that  price  maintenance  is  a  ques¬ 
tion  of  distribution,  both  as  affecting 
cost  and  protection  afforded  the  con¬ 
sumer. 

One  of  the  .subjects  which  was  to 
have  been  discussed  by  the  convention 
was  the  proposition  to  organize  a  sub¬ 
sidiary  corporation  to  manufacture  cer¬ 
tain  branded  articles  for  the  500  stores 
holding  membership  in  the  association, 
but  F.  Colburn  Pinkham,  the  retiring 
secretary  of  the  organization,  who  had 
the  project  in  hand,  decided  that  this 
was  a  subject  for  the  consideration  of 
the  board  of  directors,  rather  than  the 
as.s(H-iation,  and  announced  that  he 
would  .submit  the  matter  to  the  board 
at  a  future  meeting. 


CANADIAN  COMEDY  OF  ERRORS 


Soldiers  Thought  Editorial  Called  Them 
Dogs  and  Threatened  Newspaper  Office. 

Toronto,  February  22. — The  threat¬ 
ened  attack  on  the  oHice  of  the  Ed¬ 
monton  liulletin  by  soldiers  garrisoned 
in  the  Alberta  capital,  to  which  refer¬ 
ence  was  made  in  last  week's  issue  of 
The  Editor  and  Publisher,  was  aired 
in  the  House  of  Commons  at  Ottawa 
on  the  18th  inst.  Hon.  Frank  Oliver, 
proprietor  of  the  Bulletin,  asked  If 
the  Minister  of  Militia  had  heard 
anything  of  the  disturbance.  To  this 
General  Sir  Sam  Hughes  replied  that 
he  had  only  heard  rumors,  but  did  not 
l)elieve  they  amounted  to  much. 

Mr.  Oliver  then  proceeded  to  explain 
what  had  taken  place.  The  trouble 
had  arisen  through  a  misinterpreta¬ 
tion  on  the  part  of  the  soldiers  of  an 
editorial  in  the  Bulletin.  The  editorial 
had  .simply  drawn  public  attention  to 
the  number  of  dogs  running  at  large 
upon  the  streets  of  Edmonton,  con¬ 
cluding  by  .saying  that  “if  the  hides  of 
these  battalions  of  mongrels  were 
nailed  to  the  fence  it  would  be  better 
for  the  community  at  large  ”  The  .sol¬ 
diers  had  imagined  that  they  were  the 
dogs  referred  to  and  had  adopted  a 
threatening  attitude  towards  the  Bul¬ 
letin,  which  was  only  settled  after  the 
patrol  had  been  called  out  and  the 
manager  of  the  paper  had  assured  the 
angry  soldier.s  that  the  editorial  had 
no  reference  to  them.  Mr.  Oliver  told 
the  Hou.se  that  he  was  of  the  opinion 
the  trouble  had  been  started  by  one  of 
his  political  enemies,  who  had  seen  a 
good  opportunity  to  do  him  and  his 
paper  an  injury. 


EDITOR  AS  BOSTON’S  GUEST 


Orator  on  Evacuation  Day  Will  be  Rep¬ 
resentative  Keating. 

Congre.ssman  Edward  Keating  of 
Pueblo,  Colo.,  publi.sher  of  the  Pueblo 
Header,  will  lie  the  guest  of  the  city 
of  Boston  and  the  South  Boston  (Mti- 
zens’  Association  on  March  16  and  17. 

Ever  since  Mayor  Curley  assumed  of¬ 
fice  he  has  been  endeavoring  to  secure 
Congressman  Keating  as  an  official  vis¬ 
itor  in  Boston.  Two  years  ago  the 
Mayor  went  to  Washington  and  invited 
Mr.  Keating  to  come  to  Boston  for 
March  17.  The  invitation  was  aoeept- 
ed,  but  at  the  last  moment  the  Con¬ 
gressman  was  prevented  from  coming 
by  the  death  of  a  relative. 

Congressman  Keating  went  with  his 
parents  from  Kansas  to  Coiorado  when 
5  years  old  and,  leaving  the  public 
schools  when  14,  rose  from  copyholder 
to  editor  of  the  leading  papers  of  the 
State,  where  he  served  about  20  years. 

Congressman  Keating  is  the  leader 
of  the  Western  “get-together”  move¬ 
ment  in  newspaper  life,  and  was  presi¬ 
dent  of  the  Denver  Press  Club  in  1905- 
1907,  and  president  of  the  International 
League  of  Press  Clubs  in  1907. 

He  was  a  member  of  the  63d  and  64th 
Congresses.  Congressman  Keating  is 
the  father  of  the  Child  Labor  bill,  which 
seeks  to  establish  uniform  child  labor 
laws  for  all  the  States. 


SAVED  MONEY  FOR  THE  STATE 

TuGa  World  Will  Not  Have  Represen¬ 
tative  on  Floor  of  House. 

Oklahoma  City,,  Okla. — An  unusual 
honor  was  Is-stowed  on  Glenn  Condon, 
news  editor  of  the  Tulsa  (Okla.) 
World,  when,  during  a  recent  visit  to 
the  House  of  Bepresentatives,  he  was 
invited  by  special  re.solution  to  ad¬ 
dress  the  House.  Condon  accepted  and 
in  his  remarks,  he  said: 

“You  will  remember  that  many 
hours  of  time  were  consumed  at  the 
regular  se.ssion  in  1915  in  -  discussing 
whether  or  not  the  Tulsa  World  should 
have  representation  upon  this  floor.  1 
figured  that  the  time  consumed  in 
these  discussions  cost  the  taxpayers 
of  the  State  just  $14,000,  and  after 
thinking  it  over,  the  management  of 
the  World  decided  that  in  the  interests 
of  economy  and  to  prevent  a  repeti¬ 
tion  of  this  wanton  waste  of  public 
funds,  they  would  not  send  me  back 
here  to  cover  the  extraordinary  ses¬ 
sion.” 

Referring  to  the  recent  action  of  the 
Senate  in  expelling  Joe  O’Brien,  re¬ 
porter  for  the  Dally  Oklahoman,  of 
Oklahoma  City,  from  the  floor  on  ac¬ 
count  of  an  article  he  wrote,  Condon 
declared  that  no  greater  tribute  could 
be  paid  a  reporter  than  to  be  denied  the 
privileges  of  the  press  table  by  a 
Democratic  Legislature. 

At  the  conclusion  of  Condon’s  ad¬ 
dress,  Nesbitt  of  McAlester  suggested 
that  the  House  adopt  a  resolution  of 
thanks  to  Mr.  Condon  and  the  World 
for  the  money  they  had  saved  to  the 
taxpayers  of  the  State. 


Vlasto  Decorated  by  King  of  Greece. 

The  King  of  Greece  has  conferred 
on  Solon  Stylien  I.  Vlasto  of  New 
York  the  golden  cross  of  the  Officer  of 


Solon  Stylien  I.  Vlasto. 


the  Savior,  Greek  lA;gion  of  Honor. 
This  was  in  recognition  of  his  work  as 
editor  of  Atlantis  in  raising  a  million 
dollars  here  for  Greek  relief. 


Woman  Editor  Leaps  to  Death 

Mrs.  Estelle  Garrett  Baker,  society 
editor  and  special  writer  of  the  Atlanta 
Georgian,  who  had  been  suffering  from 
a  serious  nervous  trouble,  leaped  from 
a  tenth  story  window  of  the  Colonial 
Studios,  39  and  41  West  Sixty-seventh 
Street,  New  York  city,  on  Washington’s 
Birthday  night,  and  killed  herself.  Mrs. 
Baker  arrived  in  New  York  from  At¬ 
lanta  on  Monday.  She  had  been  per¬ 
suaded  to  come  to  New  York  for  treat¬ 
ment,  by  her  sister,  Mrs.  Emma  Garrett 
Boyd,  and  lived  with  her  at  the  studios 
while  consulting  a  nerve  specialist  in 
New  York.  No  reason  could  be  assign¬ 
ed  by  Mrs.  Boyd  for  her  sister’s  suicide. 


Misers  are  the  greatest  spendthrifts, 
and  spendthrifts  often  end  in  becom¬ 
ing  the  greatest  misers. 


ARE  SHRIEKING  SIGNS  TO  COME? 

Dire  Possibilities  Lurk  in  Exploitation 
of  Acoustical  Optics. 

When  every  little  twlnklini;  liuht 
Shall  sing  a  difTerent  tune. 

I  fear  we’ll  lie  awake  at  night — 

Then  sleep  'til  almost  noon. 

The  other  day  a  mechanical  wizard 
fabricated  an  electric  light  bulb  from 
whose  tongue  of  fire  he  succeeded  in 
making  audible  waves  of  sound  to  is¬ 
sue.  The  gulf  hitherto  existing  be¬ 
tween  acoustics  and  optics  was  bridged 
and  the  two  philosophies  joined  hands 
to  take  a  synthetical  place  among  the 
world’s  marvels. 

The  achievement  was  at  the  time 
heralded  far  and  wide  with  scare  head¬ 
ings,  but  in  reality  the  thing  still  rests 
in  the  experimental  stage,  which  ac¬ 
counts  for  our  not  having  heard  any¬ 
thing  more  about  it  for  many  weary 
months  and  years. 

The  magnificent  possibilities  that 
lurk  in  this  marvel  are,  however,  sim¬ 
ply  staggering.  When  they  shall  have 
ptussed  the  research  period  and  emerge 
from  their  present  dormancy  to  enter 
into  the  commercial  application  that 
awaits  them,  the  imagination  halts  in 
its  contemplation  of  what  can  be  done 
with  the  partnership  of  sound  and 
light 

If  the  light  of  the  sun  can  be  con¬ 
verted  into  collateral  sound — but  what’s 
the  use? 

In  a  minor  key  there  is  a  large  field 
for  conversion  in  the  tungsten  fila¬ 
ments  and  in  the  flaming  arc. 

If  to  the  dazzling  light  of  the  mod¬ 
ern  electric  signs,  now  so  attractive  to 
our  rural  visitors  as  well  as  to  the 
natives  of  our  great  city,  shall  be 
added  the  resonance  of  sound  the  re¬ 
sult  will,  in  many  ways,  be  typical  of 
a  healthy  boiler  factory. 

“Shrieking”  will  only  faintly  describe 
the  ultimate  condition  of  things  in  the 
new  dispensation. 

We  may  indeed  confidently  look  for 
an  early  application  of  the  future  de¬ 
velopments  of  the  marriage  of  sound 
with  light  in  the  advertising  field  that 
is  so  sensitive  to  the  enlargement  of 
publictiy  a.s  a  tillable  field. 

When  the  flood  of  light  that  streams 
from  theatrical  fronts  and  vaudevillian 
houses,  shall  take  on  the  speaking  voice 
the  megaphone  shall  hide  its  head  in 
very  shame  and  in  dire  confusion.  The 
sound  of  the  human  barker,  for  obvious 
reasons,  will  no  longer  be  heard  in  the 
land. 

Color  music  will  then  come  into  its 
own  and  optical  sonatas  and  light 
songs  with  words  will  have  their  day. 

The  society  for  the  suppression  of 
useless  noises  will  necessarily  take  on  a 
new  lease  of  life  and  in  the  coming 
state  of  futurism  there  will  be  many 
sighs  for  the  good  old  days  that  now 
seem  so  unbearable  when  light  and 
sound  were  separate  entitles. 

There  is  something  exceedingly  fas¬ 
cinating  about  talking  light,  but  before 
inconsiderately  embracing  it  let  us  take 
a  leaf  out  of  the  railroad  book  and 
“stop,  look  and  listen!” 

ADVERTISING  AIDS  RECRUITING 

Canadian  Merchants  Take  Space  Which 

Government  Refused  to  Buy. 

Toronto,  February  22. — So  far  the 
Caitadlan  Government  has  not  seen  fit 
to  launch  a  national  campaign  of  ad¬ 
vertising  to  encourage  recruiting, 
though  the  matter  has  been  strongly 
urged  by  the  Canadian  Press  Associa¬ 
tion.  In  the  absence  of  such  national 
publicity,  various  schemes  are  being 
devised  by  the  officers  of  battalions  now 
being  raised  to  fill  its  place.  In  Lamb- 
ton  County,  where  the  149th  is  being 
recruited,  a  somewhat  novel  plan  has 
been  adopted.  All  merchants,  who  use 
advertising  space  in  the  Lambton  news¬ 
papers,  are  being  canvassed  and  asked 
to  donate  part  of  their  space  to  the 
recruiting  organization.  A  good  re¬ 
sponse  has  been  made  and  the  com¬ 
bined  space  thus  obtained  admits  of 
some  very  effective  display  advertising. 
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A  Populous,  Compact  and  Wealthy  Market 


Here  is  a  remarkable  market — the  39  cities  and  tovnns  The  totsd  valuation  of  assessed  estate 

of  Metropolitan  Boston.  It  is  populous,  compact  and  $2,630,000,000. 

wealthy.  amount  of  wages  paid  during  the  year  fa 

These  cities  and  towns  with  a  total  population  of  factoring  establishments  alone  is  over  $107,000,0 

1,587,093  (State  Census,  1915)  are  aU  within  13  miles  salaries  of  nearly  40,000  professional  men  and 

of  Boston’s  City  Hall.  salaries  and  incomes  of  bankers,  merchants,  i 

turers  and  the  salaries  of  thousands  of  well  paid 
These  cities  and  towns  are  connected  by  a  perfect  net*  stores  and  offices  must  be  taken  into  consideratio: 
work  of  trolley  lines,  subway,  elevated  and  railroad  lines.  k  j  ■  •  c  e  j  ^ 

The  ..tablidiment  of  .  lo»l  depodtory  CUU  filing  CO.I  „  And  thete  people  wo  m  favor  of  a^ertue 
and  reduce,  freight  charge,  to  a^im^.  There  we  no  "uijon^  of  tteu  c 

long  jun.p.  for  «de.n.en— no  warte  motion  in  the  wiling  f* ‘“I  rdverl^good.  by  name  and  Ihjf  n 

mcreasuig.  This  demonstrates  Boston  s  a 6i/ify  to 

^  Boston’s  willingness  to  buy  advertised  goods. 

Such  cities  as  Cambridge,  L3mn,  Somerville,  Malden,  The  Boston  American  will  help  you  cover  this 

Newton,  Everett  and  Chelsea  are  within  the  13  mile  limit  able  market  efficiently  and  economically.  Thi 

and  are  easily  and  quickly  reached  by  train  or  trolley  frcmi  American  will,  upon  request,  supply  valuable  inf< 

Boston.  regarding  Metropolitsui  Boston.  This  informa 

The  Savings  Banks,  Co-operative  Banks  and  Credit  y®"**  "“"Paigns  with  greater  cert 

Unions  of  Metropolitan  Boston  have  on  deposit  over  Write  for  details  concerning  the  Boston  Ai 

one-ninth  of  the  savings  of  the  people  of  the  United  States.  plan  of  co-operating  with  advertisers — it  will  inte 

The  Boston  American  does  not  accept  advertising  of  whiskey  or  habit- forming  drugs 
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80-82  Summer  Street,  Boston,  Mass. 

Member  Audit  Bureau  of  Circulations 

New  York  Office  Chicago  Office 

1789  Broadway  504  Hearst  Building 

You  cannot  cover  Boston  or  New  England  without  the  Boston 

American 
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U.  S.  PATENT  OFFICE 

TO  BE  REORGANIZED 


Rapid  Increase  in  Applications  for  Reg¬ 
istration  of  Trade-Marks  Has  Swamped 
Whole  Bureau  —  Registered  Trade- 
Marks  Now  Number  101,613— “Speed¬ 
ing  up”  of  Office  Will  Be  a  Benefit. 

I.SfMy-ial  io  Thk  Kditob  and  1’cbi.isiiek  1 
Washincton,  February  23. — Adver- 
ti.sinK  and  publishing  interests  should 
benefit  to  a  considerable  extent  by  the 
reorganization  of  the  United  States 
Patent  Ortice  which  is  provided  for  by 
the  bill  just  passed  by  Congress  and 
signed  by  the  President.  For  one  thing, 
this  new  law  will  pave  the  way  for 
greater  efficiency  in  a  Federal  in.stitu- 
tion  that  is  the  custo<lian,  in  a  sense, 
of  some  of  the  most  valuable  assets  of 
national  advertisers  and  newspain-r 
pul)lishers.  On  top  of  that  is  the 
equally  important  promise  of  a  "speed¬ 
ing  up"  in  the  handling  of  patent  and 
tiade-mark  applications. 

Particularly  will  the  new  status  spell 
improvement  in  the  Trade-Mark  Divi¬ 
sion,  a  branoh  of  the  Patent  Office 
where  the  congestion  has  worked 
seriously  to  the  disadvantage  of  many 
marketers  of  new  articles,  impatient  to 
launch  local  or  general  advertising 
campaigns.  In  referring  to  the  situa¬ 
tion  in  the  trade-mark  .section  the 
('ommi.ssioner  of  Patents  recently  ex- 
pres.sed  himself  as  follows: 

WHAT  THE  DIVISION  DOBS 

"The  trade-mark  divi.sion  of  designs 
and  trade-marks  examines  applications 
for  r>atents  for  designs,  applications  for 
registration  of  trade-marks  and  of 
prints  and  lafiels.  The  work  in  this 
division  has  steadily  increased.  As  the 
reference  files  c-onstantly  grow  larger 
and  the  number  of  ai>plications  filed  is 
constantly  increasing,  the  force  pro¬ 
vided  is  unable  to  keep  pace  with  the 
work  and  is  gradually  falling  farther 
and  farther  liehind.  This  is  bad  Isith 
for  the  office  and  for  the  commercial 
public.  Ai)plicants  are  comi*elled  to 
wait  for  long  jieriods  of  time  l>efore 
the  fir.st  action  can  lie  made  by  the 
office,  and  after  response  to  the  office 
action  is  made  by  the  applicant  the 
congestion  of  the  work  necessitates  an¬ 
other  delay  on  the  part  of  the  office.  I 
therefore  asked  ('ongress  to  provide  one 
additional  first  assistant  and  four  se<-- 
ond  a.ssistant  examiners  for  the  trade¬ 
mark  divi.sion,  so  that  the  important 
work  gradually  piling  up  in  the  divi¬ 
sion  may  be  properly  dispostsl  of  with¬ 
in  a  rea.sonable  time  after  its  receipt.” 

BKTTEIlMeNT  OF  CXINDITION. 

Another  long  step  in  advance  ma<le 
IRissible  by  the  action  just  taken  by 
Uongres.s  will  be  a  Is-tterment  of  con- 
ilitions  in  what  is  known  as  the  Divi¬ 
.sion  of  Interferences.  Here  come  all 
the  disputerl  questions  that  ari.se  in  the 
Patent  Office  witli  respect  to  t»oth  in¬ 
ventions  and  trade-marks.  With  the 
growth  of  advertising  and  the  increa.s*' 
in  the  number  of  trade-marks  there 
has  l»een  in  recent  years  a  tremendous 
proportionate  increase  in  the  number 
of  controversies  as  to  the  rightful  own¬ 
ership  of  coveted  tra<le-marks — clashes 
that  call  for  review  by  the  Kxaminer 
of  Interferences.  Inde«>d.  as  matters 
have  stood  lately  fully  one-third  of  the 
work  in  the  Interference  Divi.sion  has 
involved  trade-marks.  That  is  to  say, 
the  trade-mark  division  alone  has  bec-n 
sending  to  Interferences  half  as  many 
casfs  as  all  the  other  42  examining 
•livj.sions  of  the  Patent  Office  combined. 
Thys  the  numlier  of  interferences  that 
mu^t  be  pas.sed  upon  by  the  Kxaminer 
of  .Interferences  bec-ame  so  large  that 
it  \vas  impossible  for  him  iH'rsonally  to 
examine  the  records  submitted.  Now  a 
.solution  is  to  be  sought  by  dividing  the 
work  Ijetween  two  Kxaminers  of  Inter¬ 
ferences  one  of  whom  will  devote  all 
his  time  to  the  contested  trade-mark 
caae.s,  leaving  to  the  other  the  inter¬ 
ferences  involving  inventions. 

The  total  numlier  of  trade-marks  reg¬ 
istered  at.  the  I'nited  States  Patent  Of¬ 


fice  has  now  reache<l — according  to 
statistics  just  comi>leted — 101.613.  Dur¬ 
ing  the  calendar  year  1915  ihere  were 
fileil  at  Washington  applications  for 
the  regi.stration  of  trade-marks  to  the 
numlier  of  8,432,  and  6,262  certificates 
of  registration  were  issued.  These  fig¬ 
ures  indicate  that  the  trade-mark 
volume  continues  to  show  the  increase 
indicated  in  the  ('ommis.sioner’s  report 
for  the  last  fiscal  year  (the  twelve 
months  emled  .June  30,  1915)  the  figures 
from  which  were  printed  in  The  Kditok 
AND  Pi  hi.ishek  a  few  weeks  ago. 

PUOTECTING  DESIGNS 

Type-founders  and  other  firms  in'  the 
printers’  supply  field  as  well  as  ad- 
vertlsi'rs  in  such  lines  as  furniture, 
wall-pai>er,  lace,  silverware,  etc.,  will 
welcome  a  pronouncemint  on  the  sub¬ 
ject  of  the  protection  of  designs  which 
was  re<‘cntly  .sent  to  Uongress  by  the 
Commissioner  of  Patents.  He  said: 

“The  pre.sent  method  of  i)rotecting 
designs  is  cumlicrsome  and  so  co.stly 
that  dc.signers  make  little  u.se  of  It. 
The  problems  of  a  court  in  jiassing 
upon  the  validity  and  infringement  of 
design  patents  are  so  .simiile,  generally 
sfieaking,  as  not  to  require  the  assist¬ 
ance  of  exiiert  opinion.  Kittle  or  noth¬ 
ing,  therefore,  is  gained  by  examina¬ 
tion  iirior  to  the  granting  of  a  patent. 
It  is  rt'commended  that  the  protection 
of  designs  Ik-  put  upon  a  registration 
basis  and  the  fees  be  greatly  reduced.” 

,4<lverti.sing  of  a  kind  employed  by 
numerous  jiatent  attorneys  is  criticised 
by  the-  Patent  Commissioner  in  the  re- 
riort  to  Congre.ss  alMive  referred  to. 
Says  he:  "I..a.st  year  toward  the  end 
of  the  ses.sion  a  bill  was  pa.ssed  by  the 
S<-nate  and  failed  to  pass  the  House  of 
|{ei»rest-ntatives,  which  declared  it  to 
be  unlawful  for  any  iK-rson,  firm  or 
t-or|>oration  practie-ing  before  the  Pat¬ 
ent  Office  to  u.se  ihe  name  of  any  mem¬ 
ber  of  eith(-r  House  of  Congress  or  of 
any  officer  of  the  Ciovernment  to  ad¬ 
vertise  said  business.  I  recommend 
that  a  law  be  enacted  in  the  terms  of 
this  bill.  The  attorneys  who  make  list- 
of  letters  from  .Members  of  Congress 
for  iiurposes  of  advertising  are  not,  as 
a  class,  entitled  to  lie  commended  to 
their  con.stituents. 

■MANY  AI'PI.ICATIONS  FOR  Nl'T  UK'KS 

"A  recent  investigation  showed  one 
concern  in  Washington  which  had 
|M-nding  for  different  applicants  94  ap- 
Iilications  for  nut  lock.s.  This  is  doubt¬ 
less  an  exceptional  instance  but  it  is 
nevertheless  true  that  these  adverti.sers 
take  ai>pli(-ations  which  conflict  with¬ 
out  considering  the  fact  that  they  are 
representing  conflicting  interests.  They 
made  searches  which  careful  examina¬ 
tion  will  show  to  be  inadequate  and 
inaccurate  and  they  induce  peoiile 
who.se  circumstances  they  do  not  know 
to  tile  applications  both  in  this  country 
and  abroad  which  no  attorney  should 
|K>rmit  a  client  to  file.  In  this  way 
they  collect  hundreds  of  thousands  of 
ilollars  every  year  from  iK-ople  .scat¬ 
tered  all  over  the  United  States,  and, 
on  the  whole,  [leojile  of  the  [loorer 
class.” 


Louisiana  Press  Assoriation 
The  thirty-seventh  annual  meeting 
of  the  IxHiisiana  Pre.ss  Assot-iation  has 
iK-en  <-alled  for  May  1,  2  and  3,  at  Ba¬ 
ton  Koiige,  by  I>eo  de  Coux,  of  New  Or¬ 
leans,  pre.sident  of  the  as.sociation.  The 
notice  .says:  "An  attractive  business, 
literary  and  social  programme  is  in 
course  of  preparation,  and  it  is  prom¬ 
ised  on  iK-half  of  the  peo|ile  of  the  ca|)i- 
tal  city  that  the  assoi-iation  will  1k- 
heartily  welcomed  and  royally  enter¬ 
tained.  The  public  printing  laws  of  the 
.State  will  form  a  leading  subject  of 
di.sc-us.sion,  and  it  is  probable  action 
will  Ik-  taken  towards  recommending 
to  the  general  as.sembly  the  passage  of 
legislation  similar  to  the  Arkansas  pub¬ 
licity  act,  which  is  claimed  to  lie  oper¬ 
ating  to  the  advantage  of  the  people 
and  pre.ss  of  that  State.  full  repre¬ 
sentation  of  the  newspapers  of  Ixiuisi- 
ana  at  the  liaton  Uouge  meeting  is 
therefore  particularly  desirable.” 


A  PROVIDENCE  HOUSEWARMING 

Beautiful  New  Quarters  of  Pen  and 
Pencil  Club  Formally  Opened. 

Providence,  B.  I.,  February  23. — Al¬ 
though  it  was  not  until  three  months 
ago  that  the  fir^  steps  were  taken  to 
organize  the  Pen  and  Pencil  Ulub  of 
Rhode  Island,  its  fully  equijiped  club¬ 
house  was  opened  yesterday  with  an 
informal  entertainment. 

The  club's  home  is  in  Benefit  Street, 
adjoining  the  Univer.sity  Club  and  op¬ 
posite  the  famous  Pendleton  Collection, 
and  its  back  windows  command  a  view 
up  Waterman  Street,  which  curves  in 
a  semi-circle  around  it.  It  is  an  old 
Colonial  three-.story  brick  house,  with 


('oix)NiAi.  IHkirway  to  Pen  and  Pencii. 

Ci.UB,  Providence,  H.  1. 

many  flreiilac-es  in  its  roomy  walls,  and 
the  doorway  is  a  fine  example  of  the 
old  New  Kngland  entrances  so  char¬ 
acteristic  of  Providence. 

The  I’en  and  Pencil  Club  has  a  first- 
cla.s«  kitchen  and  taproom,  two  billiard 
rooms,  a  reading  room  and  two  sleep¬ 
ing  apartments,  and  there  is  room  in 
the  yard  for  a  summer  garden.  Rhode 
Island  artists  of  fame  will  paint  the 
burlap  panels  of  a  lounging  room,  and 
the  club  ifltogether  ,will  have  an  at¬ 
mosphere  of  its  own. 

Nearly  one  hundred  active  daily 
newspaiM-r  men  of  the  State  are  active 
members.  The  as.sociate  list  of  .sixty 
members  includes  former  newspaper 
men,  per.sons  connected  with  art  and 
letters,  and  various  men  in  public  life, 
including  Swutor  Lippitt,  Repre.senta- 
tive  (Jerry,  Colonel  Colt  and  (Jovernor 
Beeckrnan.  The  president  of  the  Pen 
and  Pencil  Club  is  .James  i'.  (larrison 
of  the  Providence  .Journal;  the  vice- 
president,  Frederick  N.  Luther,  of  the 
Providence  Tribune;  s<-cond  vice-pre.si- 
dent,  Thomas  M.  Walsh,  of  the  Woon¬ 
socket  Call;  treasurer,  Samuel  K.  Lin¬ 
coln,  of  the  Providence  Tribune;  sec¬ 
retary,  Alfred  H.  (Jurney,  of  the  Provi¬ 
dence  Journal.  Other  members  of  the 
iKiard  of  governors  are:  lA-slie  W. 
-Merrill,  Archibald  (1.  Adam,  Horace  (1. 
Belcher,  Harry  Sandager,  Arthur  W. 
TallxJt,  Frank  K  Jones,  Charles  B. 
Coppen,  William  H.  .Mason,  ex-CIovernor 
1).  Ru.s.sell  Brown,  and  S.  Ashley  (Jib- 
son  (chairman  of  the  house  committee). 


Roastfest  Souvenirs  from  Gotham 

The  Rochester  Newswriters'  Cluii 
.sent  Bartley  Brown  to  New  York  a 
few  days  ago  to  buy  .souvenirs  for  the 
club’s  annual  roastfest  on  the  night  of 
March  4.  What  he  got  will  be  known 
at  the  dinner.  He  did  a  lot  of  hustling 
while  in  the  metropolis  and  sjient  some 
money.  The  limit  of  acceptances  for 
the  dinner,  35(i,  was  reached  on  Febru¬ 
ary  IV, 


Georgia  Weekly  Press  Assoriation 

Atlanta,  (Ja.,  February  21. — Plan¬ 
ning  to  conclude  their  annual  three- 
day  convention  in  Decatur  and  At¬ 
lanta  with  a  trip  by  sea  from  Savan¬ 
nah  to  Jacksonville,  the  executive  com¬ 
mittee  of  the  Georgia  Weekly  Press 
Association  has  decided  to  accept  the 
invitation  of  the  people  of  Jacksonville 
to  place  a  Clyde  line  steamship  at  their 
disposal  for  the  outing.  The  annual 
convention  will  begin  July  17  with  -a 
night  session.  The  following  day  will 
be  devoted  to  association  business  and 
the  editors  will  leave  for  Savannah  on 
the  evening  of  July  19.  Meetings  will 
lie  held  alternately  in  Atlanta  and  De¬ 
catur.  Among  those  at  the  meeting 
were  C.  E.  Benns,  Butler  Herald,  secre¬ 
tary;  P.  F.  Callahan,  DeKalb,  New 
Era;  Ernest  Camp,  Walton  Tribune; 
W.  G.  Sutlive,  Savannah  Press;  Paul 
T.  Harlior,  Commerce  Observer;  Rush 
Barton,  I.gvonia  Times;  W.  T.  Ander¬ 
son,  Macon  Telegraph;  James  R.  Gray, 
Jr.,  Atlanta  Journal;  J.  E.  Whitman, 
American  Press  Association;  Raymond 
Daniel,  Decatur  Board  of  Trade;  W.  R. 
Massengale,  Atlanta  Ad  Men’s  Club; 
Julian  K.  Roliert  and  B.  C.  Broyle.s, 
Keystone  Type  Factory;  Frank  K.  Cof¬ 
fee,  Western  Newspaper  Union;  D. 
Car.son,  Whitaker  Paper  Company. 


Steak  for  Brooklyn  Press  Club 

The  Brooklyn  Press  Club  held  its  an¬ 
nual  beeksteak  and  vaudeville  at  the 
club’s  new  quarters,  on  Thursday  eve¬ 
ning.  The  event  this  year  was  doubly 
attractive  to  the  members  owing  to  the 
fact  that  John  F.  I^ane,  treasurer  of 
the  club,  was  the  guest  of  honor.  Much 
of  the  rapid  progress  arid  success  of 
the  organiza,tion  have  been  due  not  only 
to  the  careful  handling  of  the  finances, 
but  the  general  all-around  work  of 
trea.surer  I.Ane  since  the  club’s  incep¬ 
tion.  The  beefsteak  was  .served  at  7 
P.  M.  and  during  the  serving  the 
Porray  Five,  consisting  of  Eddie  Por- 
ray,  pianist,  and  Eugene  Doyle,  Rich¬ 
ard  Doyle,  Howard  Howard  and  Jack 
Berry,  vocalists,  entertained.  During 
the  course  of  the  evening  headline 
vaudeville  artists  from  the  various 
Keith  vaudeville  houses  appeared. 


Halton  Press  Association 

At  the  fourteenth  annual  meeting 
of  the  Halton  (Ont.)  Press  Association, 
held  at  Burlington,  Ont.,  the  following 
officers  were  elected:  President,  W.  .1. 
Fleuty,  Record,  Oakville;  first  vice- 
president,  G.  G.  Mitchell,  News,  Oak¬ 
ville;  second  vice-president,  Wm. 
Panton,  Champion,  Milton;  secretary- 
treasurer,  H.  P.  Moore,  Free  Pres.s, 
Acton;  assistant  secretary,  R.  White. 
Reformer,  Milton;  executive  commit¬ 
tee,  E.  A.  Harris,  Gazette,  Burlington; 
A.  S.  Foster,  Star,  Oakville;  J.  .M. 
Moore,  Herald,  Georgetown,  and  R.  D. 
Warren. 

New  Club  Rooms  Opened 
The  formal  opening  of  the  new  club 
rooms  of  the  Newspaper  Club  of  Dal¬ 
las,  Texas,  took  place  last  Thursday 
night.  A  programme  of  headliner  at¬ 
tractions  had  been  arranged  under  the 
direction  of  president  Brice  Hoskins 
and  his  committees.  Charles  Chaplin 
apiieared  on  the  screen  and  Lew 
Dockstader  in  the  flesh.  There  was 
also  a  musical  programme  in  which  the 
leading  artists  of  Dallas  appeared.  .\ 
chicken  dinner  was  served.  Numerous 
newspaper  men  from  Fort  Worth  ami 
other  near-by  cities  were  gue.st.s. 


Novel  Feature  of  St.  Valentine  Dinner 
At  the  Ht.  Valentine’s  dinner  of  the 
Little  Rock  (Neb.)  Press  t'lub  a  novel 
feature  was  introduced.  Each  woman 
guest  was  gfven  a  caricature  of  one 
of  the  memliers  present  and  when  she 
had  identified  the  one  person  it  repre¬ 
sented,  the  latter  escorted  her  to  dinner. 
Itoliert  O.  Schaefer  drew  the  carica¬ 
tures  and  although  some  of  the  sub¬ 
jects  would  not  admit  that  the  draw¬ 
ings  were  their  likeness(>s  no  mistakes 
In  Identification  were  made. 
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MODERNIZED 


The  Composing  Room  of  the 

Philadelphia  Public  Ledger 

Is  now  completely  equipped  with 

MULTIPLE 
MAGAZINE 

I  INnTVPF's 

MODEL-  g  ^  MODEL  9 

Three  Magazines  A.  X.  1  A  H  A.  Four  Magazines 


MODEL  9 
Four  Magazines 


The  recent  installation  of  22  more  of  these 
machines  supplanted  single-magazine  Lino¬ 
types  which  had  been  in  constant  use  for 

EIGHTEEN  YEARS 

The  LINOTYPE  Is  the  Machine  That  LASTS 

MERGENTHALER  LINOTYPE  COMPANY 


CHICAGO: 

1100  S.  Wabash  Ave. 


TRIBUNE  BUILDING,  NEW  YORK 
SAN  FRANCISCO: 

646  Sacramento  St. 

TORONTO:  CANADIAN  LINOTYPE,  LIMITED 


NEW  ORLEANS: 

549  Baronne  St. 
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NEWSPAPERS  BEST  FOR 
CHURCH  ADVERTISEMENTS 

Relifcious  Bodies  Have  Come  to  See 
Need  of  Dignified,  Persistent  Publi¬ 
city,  says  Rev.  C.  L.  Overstreet- — Suc¬ 
cess  of  Western  Churches  Pointed  to 
in  Reply  to  Question,  Does  It  Pay? 

“Church  publicity  Is  a  necessity.  We 
have  come  to  the  point  where  we  see 
the  need  and  wisdom  of  such  public¬ 
ity;  that  dignified,  definite  and  per¬ 
sistent  advertising  is  as  fruitful  of  re¬ 
sults  in  religious  as  in  commercial 
life,"  said  the  Rev.  C.  L.  Overstreet  of 
El  Paso,  Texas,  in  an  address  delivered 
recently  in  that  city  on  the  topic, 
“Church  Publicity.” 

“Aggressive,  wide-awake  churches 
recognize  this  fact,”  continued  the 


Rev.  C.  L.  Overstreet 


speaker,  “and  are  providing  for  It  ac¬ 
cordingly.  Some  of  our  larger 
churches  are  spending  thousands  of 
dollars  annually  just  for  publicity 
work.  They  say,  in  substance,  that  it 
Is  bad  business  and  poor  religion  to 
have  two  or  three  hundred  thousand 
dollars  tied  up  in  a  religious  plant  and 
to  spend  nothing  toward  letting  people 
know  where  you  are  and  what  you 
have  to  offer.” 

Speaking  of  the  methods  of  church 
advertising.  Mr.  Overstreet  said  the 
j-hurch,  above  all  institutions,  should 
tell  the  truth  In  its  advertising.  If 
good  music  is  announced,  it  should 
deliver  good  music.  The  preacher  has 
no  business,  he  declared,  drawing  peo¬ 
ple  to  his  church  imder  false  pre¬ 
tenses.  He  stated  that  if  the  church 
is  not  friendly  and  cordial,  it  Is  wicked 
— and  bad  business — to  advertise,  “a 
church  with  a  warm  welcome.” 

As  to  the  kinds  of  advertising  that 
may  be  employed  by  the  church,  Mr. 
Overstreet  said  that  the  newspaper  is 
the  usual  medium,  because  it  is  the 
most  effective,  but  the  advertisements 
must  be  prepared  by  men  trained  in 
church  publicity.  For  special  occa¬ 
sions,  he  advocated  the  use  of  street 
banners,  cards  on  street  cars,  window 
cards  and  personal  letters. 

In  reply  to  the  question,  “Does  it 
Pay?”  Mr.  Overstreet  cited  the  suc¬ 
cesses  attained  through  publicity  by 
the  Messiah  Lutheran  Church  of 
Philadelphia.  Pa.,  which  by  following 
the  advertising  methods  mentioned 
had  increased  their  evening  attend¬ 
ance  to  capacity  houses,  within  a 
year;  the  First  Christian  Church  of 
Cedar  Rapids,  Iowa,  which  had 
doubled  their  church  attendance  in 


two  years,  and  increased  the  Sunday 
.school  attendance  from  150  to  500; 
and  the  Fourth  Presbyterian  Church 
of  Chicago,  which,  he  said,  has  become 
one  of  the  livest  spiritual  forces  in  all 
the  country — every  Sunday  witnessing 
large  accessions  to  the  membership.  _ 

The  church  must  advertise,  said  Mr. 
Overstreet  in  conclusion,  not  only  in 
a  way  that  people  can  see  if  they  are 
interested,  but  in  a  way  they  MUST 
see  whether  they  are  interested  or  not, 
and  seeing  repeatedly  they  will  become 
interested,  and,  being  interested,  their 
confidence  may  be  inspired. 

People  can  get  away  from  the 
church,  he  declared,  and  a  great  ma¬ 
jority  of  them  do,  but  they  do  not  get 
away  from  the  daily  papers.  Business 
men  in  the  churches,  he  stated,  are 
coming  to  see  that  the  modest,  timid 
methods  formerly  pursued  by  >the 
church,  MUST  give  place  to  the  hold, 
confident  tones  of  the  modern  adver¬ 
tising  ideas.  We  are  becoming 
ashamed,  he  said,  of  seeing  the  things 
that  are  good  for  men’s  souls  set  forth 
in  timid  type  and  small  space,  while 
things  that  are  BAD  for  man — body 
and  soul — are  set  forth  in  bold  type 
and  large  space. 


THE  OLD  GUARD  DINES 

In  Celebration  of  the  44th  Year  of  New 
York  Press  Club  Prosperity. 

I.ast  Saturday  night  the  Old  Guard 
of  the  New  York  Press  Club  gave  a 
dinner  In  the  big  dining-room  of  the 
club  house,  in  commemoration  of  the 
44th  year  of  “Club  Prosperity.”  It  was 
notable  in  many  ways,  over  50  of  the 
club’s  older  members  gathering  for  the 
celebration,  without  the  customary 
addition  of  “guests  of  honor.”  The  hon¬ 
ors  of  set  oratory  being  thus  elimi¬ 
nated  the  boys  enjoyed  themselves 
greatly. 

The  organization  of  the  Old  Guard 
within  the  club  merits  a  word  of  ex¬ 
planation.  Whiie  its  membership  is 
confined  to  those  who  joined  the  club 
20  years  ago,  it  is  by  no  means  ex¬ 
clusive  and  warmly  welcomes  from 
time  to  time  those  who  become  eligible. 
And  it  speaks  well  for  the  virility  of 
club  members  that  more  men  are  join¬ 
ing  the  Old  Guard,  year  after  year, 
than  the  grim  reaper  carries  away. 

Major  George  F.  Williams,  the  senior 
member,  whose  record  of  active  service 
extends  well  over  the  half-century, 
presided  at  the  dinner,  but  early  in  the 
evening  handed  his  gavel  to  John  A. 
Hennessy.  Under  his  guidance  jollity 
and  mirth  paraded  hand  in  hand  with 
good  fellowship  through  the  entire 
evening.  The  prevailing  thought 
seemed  to  be  that  expressed  by  Dave 
Curtis  who  said  he  had  forgotten  the 
past  and  lived  only  in  the  future. 
“Thank  God,”  he  said,  “that  is  stain¬ 
less.” 

Short  speeches  by  a  good  many  of 
the  diners  alternated  with  songs, 
Thomas  Ford  having  assembled  a 
group  of  clever  musicians  and  having 
arranged  a  musical  programme  for 
which  he  wrote  the  lyrics  himself. 

“The  Old  Guard  dines,  but  never 
surrenders,”  said  Henry  Gillig,  as  the 
company  dispersed. 


German  Press  Club  Carnival 

The  German  Press  Club,  of  New 
York  city,  held  a  carnival  at  the  Wal¬ 
dorf-Astoria  Hotel,  New  York,  last 
Saturday  night,  for  the  benefit  of  the 
German  and  Au.strian  war  sufferers. 
More  than  3,000  Germans  and  Austri¬ 
ans  were  present,  and  between  $10,000 
and  $12,000  was  raised.  A  concert  fol¬ 
lowed  by  dancing  was  held  in  the  grand 
ballroom,  and  moving  pictures  were 
shown  in  the  laurel  room.  The  ro.se 
room  was  turned  into  a  theatre  for  the 
production  of  war  tableaux  and  an 
operetta.  On  the  musical  programme 
were  Mme.  Schumann-Heink,  Carl 
Jorn,  Frieda  Hempel,  Mme.  Matji 
NIesnen  Stone  and  Mme.  Albertina 
Rasch. 


EXPOSITION  STAFF  SCATTERED 


Few  Left  in  San  Francisco  to  Celebrate 
“One  Year  After  Day.” 

San  Francisco,  February  20. — To-day 
is  the  first  anniversary  of  the  opening 
of  the  Panama  Pacific  Exposition  and 
an  elaborate  programme  was  observed 
for  a  “One  Year  After  Day.”  Many 
clubs  and  civic  organizations  united  in 
making  a  popular  demonstration  in 
favor  of  the  “Preservation”  movement. 
The  gate  receipts  will  be  devoted  to  the 
preservation  of  the  great  Column  of 
Progress. 

The  Press  Building,  which  was  a  hive 
of  industry  last  year,  is  now  utilized 
as  a  warehouse.  The  “chestnut  tree” 
which  was  planted  by  the  Association 
of  Press  Humorists  of  America  on  the 
lawn  at  one  end  of  the  building  has 
died  an  untimely  death,  but  the  tomb¬ 
stone  with  the  epitaph  “Here  Lies  Dull 
Care,”  planted  by  the  Press  Club  at  the 
other  end,  is  still  intact. 

O.  H.  Fernbach  of  the  department  of 
awards  is  about  the  only  newspaper 
man  still  remaining  in  the  employ  of 
the  exposition.  Louis  Levy  who  was 
connected  with  the  exposition  publicity 
in  the  early  stages,  was  appointed  man¬ 
ager  of  the  exposition  auditorium  two 
months  ago,  but  owing  to  a  dispute  as 
to  his  salary  his  tenure  of  office  now 
appears  to  be  very  uncertain.  George 
H.  Perry,  who  was  chief  of  exploitation 
of  the  exposition  has  returned  to  the 
East  on  business.  Hamilton  M.  Wright, 
the  editor-in-chief  of  the  exposition's 
exploitation  department  expects  to 
leave  for  the  East  w’ithin  a  few  days 
and  may  stay  in  New  York  city  for 
some  time.  Grant  Wallace,  a  well- 
known  newspaper  writer,  who  wrote  up 
special  events  in  Festival  Hall  during 
the  closing  month  of  the  exposition,  is 
now  spending  much  of  his  time  at  work 
on  his  seed  farm  at  Dutton’s  Landing 
in  Solano  County.  A.  H.  Dutton,  who 
was  superintendent  of  the  news  divi¬ 
sion  in  the  press  building,  during  the 
exposition,  is  now  publicity  man  for 
the  California  Wine  .Association.  Guy 
Kinsley,  who  held  an  important  posi¬ 
tion  in  the  department  of  special 
events,  has  gone  to  southern  Califor¬ 
nia,  where  he  is  doing  publicity  work 
for  the  Panama-California  Exposition 
at  San  Diego,  which  will  be  continued 
throughout 


BRITISH  PRESS  PLIGHT  BARED 

Newspaper  Men  Shov^  no  Inclination  to 
Bid  in  London  Standard. 

The  plight  of  the  British  Press  was 
bared  at  the  public  auction  of  the  Lon¬ 
don  Daily  Standard,  held  recently  at  the 
lounge  of  Anderton’s  Hotel,  Fleet 
Street,  London. 

The  only  public  bids  were  £200 
($1,000)  for  the  good  will  and  copyright, 
and  £3,000  ($15,000)  for  the  physical 
property,  including  the  presses,  lino¬ 
types,  stereotype  outfit '  and  delivery 
department. 

The  receiver  of  the  plant  expatiated 
in  vain  on  the  spiritual  value  of  the 
good  will  and  copyright,  for  he  revealed 
the  fly  in  the  ointment  when  he  ad¬ 
mitted  that,  while  before  the  war  the 
Standard  had  been  making  a  moderate 
proflt,  the  advertising  fell  off  heavily 
beginning  with  the  fateful  month  of 
.August,  1914.  So,  after  he  raised  the 
only  outside  bid  to  £500  ($2,500)  on  be¬ 
half  of  the  debenture  bondholders,  the 
transaction  was  declared  no  sale.  Then 
the  receiver  attempted  to  dispose  of 
the  physical  property,  but  withdrew 
it  from  sale  after  entering  a  bid  of 
£10,000  ($50,000)  in  behalf  of  the  de¬ 
benture  bondholders. 

Among  the  spectators  were  many 
representatives  of  other  London  news¬ 
papers,  but  as  they  knew  that,  with 
the  cost  of  white  paper  mounting  daily 
and  advertising  practically  only  one- 
fourth  the  amount  published  in  normal 
times,  the  is.suance  of  a  daily  news¬ 
paper  during  war  was  an  invitation  to 
bankruptcy  they  showed  not  the  slight¬ 
est  inclination  to  buy. 


NEW  TRADE  COMMISSION 
BENEFITS  ADVERTISERS 

Several  Ruling!)  Recently  Handed  Down 

by  Federal  Body  Touch  Upon  Riphtn 

of  Advertisers — Bad  Practices  Discon¬ 
tinued  in  Some  Cases  as  Soon  as 

Brought  to  Commission's  Attention. 

Washington,  February  23. — The 
rights  of  advertisers  are  touched  upon 
directly  or  indirectly  in  several  rulings 
recently  handed  down  by  the  newly 
created  Federal  Trade  Commission. 
One  case  in  particular  that  might 
have  served  to  afford  a  precedent 
of  wide  interest  in  advertising 
circles  was  passed  up  by  the  Trade 
Commission  because  the  advertiser 
complained  of  agreed  to  discontinue 
the  form  of  publicity  which  had  l¥!en 
made  the  subject  of  protest.  This 
particular  advertiser  issued  a  publica¬ 
tion  or  house  organ  designed  to  give 
trade  news  but  it  was  alleged  that 
under  the  guise  of  trade  news  mi.sin- 
formation  was  printed  of  a  character 
very  injurious  to  the  business  of  a  com¬ 
petitor.  He  promised  the  Commission 
that  this  method  would  not  again  uc 
resorted  to  either  with  respect  to  the 
rival  firm  that  complained  or  to  any 
other. 

An  advertiser  who  .sent  out  circulars 
containing  an  alleged  letter  from  a  dis¬ 
satisfied  customer  of  a  rival  concern 
likewise  made  haste  to  discontinue  pub¬ 
lication  when  the  matter  was  brought 
to  the  attention  of  the  Trade  Coni- 
mi.ssion.  Various  advertisers  of  ciit 
prices  on  standard  articles  have  been 
complained  of  to  the  Trade  Commis.sioii 
but  inasmuch  as  the  advertising  has 
been  done  only  in  local  .newspapers 
and  interstate  commerce  is  not  involv¬ 
ed  the  Commission  has  ruled  that  it 
had  no  jurisdiction  to  determine 
whether  such  methods  were  unlawful 
or  not. 

A  fine  point  with  respect  to  trade¬ 
marks  was  brought  before  the  Com¬ 
mission  when  complaint  was  lodged 
against  a  firm  engaged  in  the  manu¬ 
facture  of  bottle  crowns  because  the 
firm  refused  to  make  certain  crowns 
for  a  prospective  customer  on  the 
ground  that  such  crowns  would  con¬ 
stitute  an  infringement  of  the  trade¬ 
mark  of  another  customer,  a  competi¬ 
tor  of  the  man  placing  the  order.  The 
Commission  refused  to  act  on  the 
ground  that  the  circumstances  did  not 
disclose  a  method  of  competition. 

Publishers  of  newspapers  will  be  in¬ 
terested  in  the  refusal  of  the  Commis¬ 
sion  to  make  any  move  to  help  the 
management  of  a  newspaper  that  ap¬ 
pealed  to  the  trade  body  alleging  that 
it  was  menaced  by  a  boycott  of  its 
local  advertisers  who  threatened  to 
withdraw  their  patronage  from  the  pa¬ 
per  unless  the  management  changed 
its  policy.  The  Commission  ruled  that 
the  facts  in  this  case  did  not  disclo.se 
the  violation  of  any  law  which  the 
Commission  has  Jurisdiction  to  enforce. 


Ladies’  Night  at  'Frisco  Club 
San  Francisco,  February  17. — The 
second  “ladies’  night”  of  the  New.s- 
paper  Men's  Club  of  San  Francis<-o 
was  a  distinctive  success.  The  at¬ 
tendance  was  large.  Frank  Fogarty, 
the  Dublin  minstrel,  was  the  star  of 
the  entertainment.  He  predicted  the 
success  of  the  club  and  related  sev¬ 
eral  of  the  stories  that  have  made  him 
famous.  Fogarty  was  introduced  by 
Waldamar  Young,  president. 


The  annual  se.ssion  of  the  National 
Negro  Press  Association  was  held  at 
Na.shville,  Tenn.,  last  week,  Melvin  .1. 
Chison,  of  Oklahoma,  presiding.  At 
the  morning  se.ssion  “The  Standardiza¬ 
tion  of  Advertising”  and  “Clubbing  of 
Newspapers”  were  the  principal  topics 
of  discuission.  .At  noon  the  delegate.^ 
visited  Fiske  ITniversity  where  brii’f 
speeches  were  made,  and  in  the  after¬ 
noon  a  session  was  held  at  Meharry 
Medical  College. 
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WHEELOCK  PRESIDENT 
MINNESOTA  EDITORS 

Final  Proceedings  of  the  Annual  Meeting 
in  Minneapolis — Effective  Address  by 
Merle  Thorpe — Golden  Jubilee  Ban¬ 
quet  Calls  Fo^  Various  Speeches  of 
Interest. 


the  National  Editorial  Association 
were  promising.  Prof.  W.  P.  Kirkwood 
told  of  the  successful  operation  and 
high  promise  of  the  Minnesota  Univerr 
sity  School  of  Journalism,  of  which  he 
is  the  head.  Winthrop  B.  Chamber- 
lain  of  the  Minneapolis  Journal,  and 
Frank  Meyst,  long  connected  with 
newspaper  union  concerns,  spoke  hap¬ 
pily. 


FOR  THE  LEAST  CENSORSHIP 

Lord  Robert  Cecil  Tells  Foreign  Corres¬ 
pondents  His  View  of  News  Curbs. 

At  a  luncheon  of  the  Association  of 
Foreign  Press  Correspondents  in  Lon¬ 
don  on  February  18,  Lord  Robert  Cecil, 
Under  Secretary  of  State  for  Foreign 
Affairs,  was  the  guest. 


[.«;/cc<al  to  The  Editor  and  Pcbusher] 
MiNNKAPOUS,  Minn.,  February  21. — 
Foliowing  are  the  new  officers  of  the 
Minne.sota  Editorial  As.sociation.  which 
closed  its  semi-centennial  convention 
In  .Minneapolis  on  Saturday:  Presi¬ 
dent,  Harry  M.  Wheelock,  Wheelock’s 
Weekly,  Fergus  Falls;  first  vice-presi¬ 
dent,  Fred.  C.  Hadley,  Winnebago  City 
Enterprise;  second  vice-president,  Har¬ 
ley  A.  Dare,  Walker  Pilot;  third  vice- 


Harry  M.  Wheelock 


president,  A.  O.  Moreaux,  Rock  Coun¬ 
ty  Herald,  Luverne.  Treasurer  H.  C. 
Hotaling  and  secretary  Herman  Roe 
were  reelected.  The  members  of  the  old 


MR.  THORPE’S  ADDRESS. 

In  the  afternoon  Mr.  Thorpe  ad¬ 
dressed  the  school  of  journalism  at  the 
university.  His  words  were  of  a 
highly  instructive  character  and  he 
lironounced  the  life  of  Rudyard  Kipling 
“a  story  of  a  man  who  had  a  nose  for 
new.s.” 

t)n  Saturday,  M.  1.  Stewart  of  Du¬ 
luth  favored  an  allied  federation  of 
printers  and  publishers.  He  spoke  as 
president  of  the  Northwest  Printers’ 
tiost  Congress.  R.  G.  Lee  of  the  ex¬ 
tension  division.  University  of  Wis¬ 
consin,  described  the  method  whereby 
he,  as  field  man,  surveyed  and  pre¬ 
sented  to  newspapiers  cost  systems.  E. 
K.  Whiting  of  the  Owatonna  Journal- 
Chronicle  lectured  on  "System  in  the 
Front  Office,”  showing  how  accounts 
could  be  kept  at  50  to  60  per  cent,  less 
bookkeeping  work.  The  resolutions 
committee  in  its  report  read  by  Mr. 
Moreaux  favored  good  roads  and  other 
means  of  civic  betterment  and  the 
preparation  of  a  full  biographical  di¬ 
rectory  devoted  to  association  mem¬ 
bers.  E.  C.  Huntington  read  th*e  re¬ 
port  on  necrology.  Mr.  Hodges  urged 
that  a  large  delegation  from  the  associ¬ 
ation  attend  the  National  Editorial  As¬ 
sociation  in  New  York  in  June  in  or¬ 
der  to  bring  that  body  to  the  Twin  Cit¬ 
ies  in  1917. 

Mr.  Wheelock,  the  new  pre.sident,  was 
authorized  to  appoint  a  committee  of 
seven  on  invitation  and  reception  for 
the  national  association  and  named  as 
.such  H.  C.  Hotaling,  W.  R.  Hedges, 
Stillman  H.  Bingham,  George  Ericsson, 
A.  G.  Rutledge,  P.  J.  Vasely  and  F'rank 
Meyst.  The  next  convention  of  the 
Minnesota  association  will  be  held  in 
St.  Paul  in  February,  1917. 


M.  de  Chassaigne,  President  of  the 
association,  introduced  Lord  Robert, 
stating  that  it  was  he  who  succeeded 
in  having  the  censorship  upon  news¬ 
papers  removed,  so  far  as  foreign  af¬ 
fairs  were  concerned. 

Lord  Robert  expressed  his  apprecia¬ 
tion  of  the  part  played  by  the  foreign 
correspondents  in  London  in  present¬ 
ing  the  case  of  Great  Britain  and  her 
viewpoint  to  neutral  nations.  He  said 
he  felt  strongly  that  the  censorship 
should  be  restricted  within  the  narrow¬ 
est  limits  that  were  compatible  with 
the  necessities  of  the  defence  of  the 
realm  and  the  general  prosecution  of 
the  war.  In  matters  concerning  his 
own  department,  he  said,  he  acted  on 
the  principle  that  trained  journalists 
were  better  qualified  to  decide  what 
might  safely  be  published  than  others 
untrained  in  journalism. 

It  must  never  be  forgotten,  he  went 
on,  that  in  democracies  unnecessary 
secrecy  is  dangerous.  By  removal  of 
the  official  censorship  on  questions  of 
foreign  affairs  the  responsible  editors 
and  correspondents  were  constituted 
their  own  cen.sors,  and  he  was  glad  to 
say  that,  with  very  few  exceptions,  his 
confidence  in  their  discretion  had  been 
justified. 


BIRMINGHAM  CLUB  CHANGFi> 

Constitution  Now  Provides  For  Only  One 
Kind  of  Members. 

(Special  to  Thb  Editor  and  Pdbi.isher.) 
Birminoham,  Ala.,  February  24.— 
Sweeping  changes  in  the  constitution 
and  by-laws  of  the  Birmingham  News¬ 
paper  Club  made  at  a  meeting  held  in 
the  club  rooms  last  night,  place  all  mem¬ 
bers  of  the  club  on  the  same  basis,  the 


executive  committee  were  also  re¬ 
named. 

The  address  of  Merle  Thorpe  of  the 
department  of  journalism.  University 
of  Kansas,  was  the  best  feature  of  Fri¬ 
day’s  proceedings.  He  elucidated  the 
relation  between  university  schools  of 
journalism  and  the  State  press  and 
said  a  paper  to  be  worth  anything  as 
an  advertising  medium  must  be  of  the 
kind  that  subscribers  watch  for  im¬ 
patiently  and  welcome  eagerly.  A 
propo.sition  to  appropriate  $5,000  to¬ 
ward  the  establishment  of  a  central 
advertising  bureau  was  considered  and 
a  committee  of  three  appointed  to  in¬ 
vestigate  and  report  to  the  executive 
committee  which  is  empowered  to  act. 
The  remainder  of  the  programme  as  al¬ 
ready  printed  in  The  Editor  and  Pub- 
usher  was  carried  out. 


COUPONS  AND  TRADING  STAMPS 

The  directors  of  the  Dallas  Retail 
Merchants’  Association  have  declared 
their  disapproval  of  any  premium 
stamp  method  of  advertising  and  have 
so  recommended  to  all  the  association 
members.  The  best  advertising,  they 
declare,  is  that  in  regularly  establi.sh- 
ed  and  well  circulated  new.spapers. 

A  bill  has  been  Introduced  in  the 
I.«gislature  of  Mississippi  to  prohibit 
the  redemption  of  “checks”  used  in 
connection  with  merchandise,  except 
for  their  full  face  value  in  cash. 

The  Georgia  law  imposing  a  tax  on 
redeemable  tobacco  coupons  was  held 
to  be  discriminatory  and  unconstitu¬ 
tional  by  the  State  Supreme  Court. 


words,  “associate”  and  “active”  being 
stricken  entirely  from  the  annals  of  the 
organization. 

The  principal  change  In  the  by-laws 
of  the  club  affects  the  mode  of  election 
and  it  is  provided  that  there  shall  be  at 
least  one  ticket  and  not  more  than  two 
in  the  field.  The  president  of  the  club, 
under  the  bhanged  by-laws,  is  required 
to  name  two  nominating  committees, 
each  of  which  will  select  a  ticket.  This 
ticket  will  be  posted  in  the  club  and  all 
members  notified  at  least  four  weeks 
prior  to  the  date  of  election,  the  ob¬ 
ject  being  to  create  as  much  interest 
as  possible  in  the  annual  election  of 
officers. 

The  terms  of  the  members  of  the 
board  of  governors  are  changed  so  that 
Instead  of  two  members  holding  office 
three  years,  two  holding  office  two 
years,  and  two  holding  office  one  year, 


the  jubilee  banquet. 


all  members  of  the  board  will  hold  of- 


RULES  TRADING  STAMPS 
MAY  BE  TRADE-MARKED 

Highest  Tribunal  at  the  United  States 
Patent  Office,  After  Delay  Due  to  Per¬ 
plexity  Through  Lack  of  Precedents, 
Hands  Down  Important  Decision  as 
to  Coupons. 

(Special  to  Thr  Editor  and  Pubusber.) 
Washington,  D.  C.,  February  16. — 
Trading-stamps  may  be  trade-marked. 
This  is  the  substance  of  an  Important 
decision  just  handed  down  by  the 
highest  tribunal  at  the  United  States 
Patent  Office.  The  case  involving  the 
eligibility  of  trading-stamps  to  Fed¬ 
eral  trade-mark  registration  is  one 
which  has  been  pending  for  a  consid¬ 
erable  time.  Delay  has  been  due,  it  is 
understood,  to  doubt  and  perplexity' 
on  the  part  of  the  Governmental 
trade-mark  arbiters  as  to  what  dlsiio- 
sition  should  be  made  of  the  matter. 
Naturally,  the  outcome  of  the  issue 
has  been  awaited  with  keen  Interest 
in  advertising  and  publishing  circles 
and  the  decision  itself  is  likely  to  fig¬ 
ure  in  future  action,  legislative  and 
judicial,  concerning  trading-stamps, 
coupons,  etc. 

Question  of  the  right  of  trading- 
stamp  promoters  to  trade-mark  pro¬ 
tection  was  raised  when  the  United 
'Manufacturers’  Service  Corporation 
filed  an  application  for  the  registra¬ 
tion  of  “Economy”  as  a  trade-mark 
for  coupons  or  trading-stamps.  The 
Examiner  of  Trade-Marks  who,  in  the 
natural  course  of  events,  first  passed 
upon  this  application  rejected  it,  but 
the  United  Corporation  appealed  from 
his  refusal  to  register  to  the  United 
States  Commissioner  of  Patents.  The 
final  opinion  was,  however,  written 
not  by  the  Commissioner,  but  by  the 
First  As.slstant  Commissioner  of  Pat- 
ent.s,  who  is  the  trade-mark  expert  of 
the  Patent  Office. 

In  the  presentation  of  the  case  ef¬ 
fort  was  made  to  gain  the  highest  pos- 
.sible  status  for  a  trading-stamp  or 
coupon,  but  we  note  in  the  final  opin¬ 
ion  the  explanation  that  the  merchant 
gives  coupons  to  purchasers  “as  an 
Inducement  to  purchase  and  probably, 
incidentally  as  an  advertisement."  In 
holding  that  trading-stamps  or  cou¬ 
pons  should  not  be  admitted  to  the 
trade-mark  register  the  Examiner  of 
Trade-Marks  contended  that  they  are 
“merely  incidental  to  the  carrying  out 
of  a  financial  scheme  and  that  their 
sole  function  is  that  of  evidence  of 
the  right  to  obtain  something  of  val¬ 
ue.”  In  short,  the  Trade-Mark  Ex¬ 
aminer  argued  that  a  trading-stamp 
is  not  such  an  article  of  commerce  as 
will  support  a  trade-mark.  To  sup¬ 
port  this  contention  he  cited  a  con¬ 
tested  case  wherein  it  was  held  that 
an  insurance  policy  is  not  a  vendable 
commodity. 

NO  PRECEDENTS  FOR  GUIDANCE. 

It  thus  came  about  that  in  the  ap¬ 
peal  from  the  decision  of  the  Exam¬ 
iner  of  Trade-Marks,  the  question  of 


Vhe  Golden  Jubilee  banquet  in  the 
evening  tendered  by  the  Minneapolis 
printers'  supply  men  gave  Governor 
J.  A.  A.  Burnquist  a  chance  to  otter 
suggestions  of  solid  worth  in  his  ad¬ 
dress  of  welcome  to  the  State.  He  said 
that  while  the  privileges  of  the  press 
had  sometimes  been  abused,  its  honest 
criticism  was  welcomed  heartily  by  all 
right-minded  public  men.  The  Gov¬ 
ernor  acknowledged  the  excellent  work 
of  the  Minnesota  newspapers  in  pro¬ 
moting  the  development  of  the  State. 
Secretary  Herman  Roe  brought  out 
bright  lights  from  the  records  of  for¬ 
mer  meetings  of  the  association,  and 
M.  J.  Dowling,  long  a  newspaper  pub¬ 
lisher  but  now  a  banker,  answered  as 
well  as  he  could  the  question  of  toast¬ 
master  Jens  K.  Grondahl  of  Red  Wing 
as  to  how  a  newspaper  man  could  de¬ 
scend  to  the  business  of  a  banker. 
“Father”  B.  B.  Herbert  of  Chicago  an¬ 
nounced  that  the  chances  of  the  Twin 
Cities  getting  the  1917  convention  of 


Assemblyman  Alexander  Simpson 
has  introduced  in  the  New  Jersey  Leg¬ 
islature  a  bill  to  prohibit  the  giving  of 
trading  stamps. 

OHIO  DELEGATES  APPOINTED 

To  National  Editorial  Convention  in  This 
City  on  June  19-21. 

President  G.  W.  C.  Perry,  of  the  As¬ 
sociated  Ohio  Dailies  (publisher  of  the 
Chillicothe  Gazette),  announces  that  he 
has  appointed  the  following  Ohio  dele¬ 
gates  to  the  National  Editorial  Con¬ 
vention,  which  is  to  meet  in  New  York 
city  June  19-21: 

Mrs.  Zell  Hart  Demlng,  Warren;  Gen.  John 
O.  Ainoa.  CambrUlge :  L.  H.  Bruah,  Sa¬ 
lem  ;  Col.  E.  S.  Wllaon,  State  Journal.  Colum¬ 
bus  ;  Hon.  Ben  J.  MeKlnney,  Marietta ;  Hon. 
H.  E.  Taylor.  I’ortamouth ;  W.  O.  Llttlrk, 
Zanesville :  F.  W.  Bush.  Athens;  R.  C.  Holies, 
Alliance;  S.  J.  Fllcklnger,  Hamilton;  E.  H. 
Mack.  Samiusky ;  C.  H.  Spencer.  Newark ;  Hon. 
S.  Q.  McClure,  Youngstown ;  Hon.  Koscoe 
Carle.  Fostorla. 


fice  only  one  year,  thus  necessitating 
the  election  of  a  full  board  each  year. 
The  four  executive  officers  of  the  club 
constitute  ex-officlo  members  of  the 
governing  board. 

Oscar  C.  Turner,  who  suggested  that 
two  nominating  committees  be  ap¬ 
pointed  by  the  president,  frankly  stated 
that  the  Idea  of  his  suggestion  was  *0 
get  the  Newspaper  (fiub,  into  “politics.” 
Mr.  Turner  pointed  to  other  organiza¬ 
tions  In  the  South  that  had  success- 
fuly  Injected  “politics”  Into  their  elec¬ 
tions.  John  J.  O’Neill  Indorsed  Mr. 
Turner’s  suggestion,  later  changing  his 
Indorsement  to  a  motion  that  Mr,  Tur¬ 
ner  and  Judge  C.  C.  Nesmith  be  made 
a  committee  of  two  to  rewrite  Items 
nine  and  ten  of  the  proposed  changes, 
embodying  the  idea  advanced  by  Mr. 
Turner.  This  was  done  and  the  items 
passed  by  a  solid  vote.  President 
Mooney  stated  that  he  would  name  the 
two  nominating  committees  within  the 
next  few  daya 


whether  “Economy”  as  employed  by 
the  United  Manufacturers’  Servlcs 
Corporation  is  a  trade-mark  use  hing¬ 
ed  upon  the  conundrum  of  whether  or 
not  a  trading-stamp  or  coupon  is  a 
“vendable  commodity.”  Answering 
this  question,  the  reviewing  authority 
says:  “Some  of  the  issuing  companies 
claim  to  give  better  premiums  than 
others  and  It  becomes  a  matter  of 
importance  for  the  owner  of  the  stamp 
to  know  the  Issuer  and  the  trade¬ 
mark  printed  on  the  stamp  points  to 
the  Issuer." 

Publicity  Women’s  Ball 

Boston,  February  22. — The  Boston 
Women’s  Publicity  (Hub  costume  ball 
will  be  held  at  the  Copley  Plaza  next 
Tuesday  evening  when.  It  Is  expected, 
advertising  and  world  achievements 
will  be  presented  in  symbolic  form  with 
floats  at  the  court  of  Queen  Schehe¬ 
razade. 
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The  editor  publisher  and  the  journalist. 


PRESS  WARMLY  PRAISED 
BY  JAMES  MELVIN  LEE 

L)ii>rus!>ing,  at  the  Public  Forum  of  a 
Church,  Newspaper  Ethics  He  Explains 
the  Daily  Papers’  Attitude  Toward 
Activities  of  Clergyman  and  Lauds 
Decent  Advertising. 

Newspaper  ethics  was  discussed  at 
the  Piii)lic  Forum  of  the  Park  Avenue 
.\Icthodi.sl  Church  on  a  recent  Sunday 
hy  James  .Melvin  Iahi,  Ihrector  of  the 
Ik'partment  of  .lournali.sm  at  New  York 
Cniversity.  In  his  opening  remarks, 
he  showed  that  the  puipose  of  the 
church  was  to  give  the  news  of  the 
world  to  come  and  to  interpret  this 
news  in  its  relation  to  life  here;  and 
that  of  the  newspaper  was  to  give  the 
news  of  the  world  to-day  and  like¬ 
wise  to  interpret  its  meaning. 

There  were,  according  to  Mr.  l./ee,  as 
many  different  kinds  of  newspapers  as 
there  were  churches.  Mr.st  of  all,  there 
was  the  con.servative  newspaper  which 
confined  its  activities  almost  exclusive¬ 
ly  to  printing  the  news  and  giving  a 
jcage  of  editorial  comment.  This  type; 
of  newspaper  corresponded  to  the 
church  which  oiwncal  its  doors  only  to 
strictly  religious  exercises.  At  the  other 
extreme  was  the  newspaper  which, 
while  not  neglecting  the  news,  was  giv¬ 
ing  it.s  rc-aders  a  column  of  humor,  a 
comic  .strip,  a  bed-time  .story  to  kcop 
the  youngsters  ciiiiet,  a  page  of  helpful 
hints  on  how  to  make  the  home  a  iK-tter 
place  in  which  to  live,  a  bit  of  short 
fic-tion,  or  a  continued  story  to  amuse 
and  entertain  the  older  rcoders,  and 
numerous  other  spc-cial  features.  In  a 
.similar  way  there  was  the  institutional 
church  with  its  gymna.sium,  its  men's 
club,  boy.s’  c-lub.  King’s  Daughters,  sew¬ 
ing  circle.s,  educational  cla.s.ses,  mothers’ 
circles,  extramural  work  in  the  neigh- 
iMuhcKMl,  c'tc.  The*  more  sensational 
type  of  newspaper  found  its  c-ounter- 
part  in  the  churc-h  which  gave  motion 
picturc'.s,  furnished  brass  Icand  con- 
c-erts,  turned  it.s  front  walls  into  a  bul¬ 
letin  Ixcarcl  tc»  feature  the  attractions 
of  the  week,  etc. 

Mr.  Dec*  exju’essed  hi.s  opinion  that 
these  various  tyices  of  newspais-rs  and 
churches  could  rc-ach  the  diffcTcnt 
classes  in  no  other  way  than  by  u.sing 
the  methcxls  now  employcsl  to  attrac^t 
rc*aders  and  hearer.s. 

NO  OliFlNITK  (X)I»K  1‘OSSIBIJ';. 

The  s|K“aker  frankly  admittesi  that  .so 
far  as  American  journalism  was  c-on- 
c-erned  it  was  ciuite  inipo.s.sible  to  have  a 
definite  code  for  everything  as  it  was 
something  more  than  a  matter  of  rule 
of  thumb.  He  pointcsl  out  how  each 
suc-cec'ding  generation  had  raiscsl  the 
.standard  a  little  higher.  In  the  past, 
he  said,  c'hurches  were  supported  by 
lotteries  and  by  the  sale  o.'  tobacco 
which  was  turned  in  as  payment  for 
sulKscriptions  to  the  minister’s  .salary, 
and  that  the  new'spaper  had  l>c‘en  sup- 
portcsl  by  .somewhat  similar  question¬ 
able  means.  Yet  there  was  a  certain 
basic  jcrinciple  which  might  t>e  seen 
even  hy  him  who  ran  through  the  tiles 
of  -\merican  newspai>ers;  this  icasic 
principle  was  expressed  by  the  Wall 
Street  Journal  as  "plain,  old-fashioned, 
unseltish  honesty.’’ 

A  tribute  was  paid  to  those  news¬ 
papers  which  refused  to  publish  fraudu¬ 
lent  adverti.sing.  Mr.  Lee  commended 
the  policy  of  the  Philadelphia  North 
American  which  refu.sed  to  accept  any 
medicinal  advertising  that  would  tend 
to  form  a  drug  habit,  and  would  not 
print  any  adverti.sing  of  a  preparation 
that  guaranteed  to  cure  an  incurable 
disease. 

Just  as- the  church  was  cleaning  up 
the  tenements  under  its  control,  .so  the 
newsi)aper  was  ceasing  to  be  a  partner 
in  crimes  against  .society.  Many  of  the 
better  papers,  for  example,  were  re¬ 
fusing  to  advertise  holes  in  the  ground 
as  dividend  paying  mines  or  swamp 
lakes  as  desirable  retd  estate. 


THE  SCIENCE  OF  ADVERTISING 

Publisher  Bird,  John  K.  Allen  and  Geo. 
B.  Gallup  Express  Interesting  Views. 
(SpfVial  to  The  Ekitor  and  PcbusiiebI 
Koston,  February  21. — “A  year  ago 
I  should  have  embarked  on  the  talk  on 
advertising  with  the  utmost  eagerness. 
X  year  from  now  I  would  not  dare  to 
sjieak  on  the  subject,  I  presume,’’  said 
Francis  W.  Bird,  publisher  of  the  Ad- 
verti.ser  and  the  Hecord,  who  was  the 
luncheon  guest  of  the  Pilgrim  Publicity 
.\.ssociation  this  afternoon.  His  subject 
was  ’’.V  Publisher’s  Ideas  of  Advertis¬ 
ing." 

"We  publishers  need  to  be  advertising 
men  as  much  as  the  space  buyers  do,” 
went  on  Mr.  Bird.  "It  is  our  duty  to 
our  readers.  We  have  an  obligation 
not  properly  performed  until  we  give 
to  the  advertisers  the  greatest  return 
possible  for  the  space  they  buy.  News- 
liapers  are  a  part  of  the  merchandis¬ 
ing  mechanism  of  every  community. 

"I  believe  that  most  publishers  have 
neglected  this  part  of  the  business  too 
much.  The  printing  of  news  has  oc¬ 
cupied  them  to  the  exclu.sion  of  adver¬ 
ti.sing.  But  I  must  say  that  I  .see  a 
change  coming  in  this  direction  within 
the  next  ten  years  or  less.” 

.Mr.  Bird  spoke  of  three  problems  in 
connection  with  the  publication  of  a 
new.sjiaper  that  he  frankly  confessed 
he  was  unable  to  solve.  With  regard 
to  the  physical  size  of  the  newspaper 
and  the  size  of  the  adverti.sements,  and 
whether  it  is  necessary  to  use  larger 
cojiy  in  a  20-page  paper  than  in  a  ten- 
page  sheet  he  is  also  undecided. 

"The  third  problem  is  the  character 
of  the  news  that  the  newspar*er  prints; 
its  sensationalism,  its  extravagance. 
Acivertising  is  only  a  matter  of  em¬ 
phasis  and  if  leaders  become  accus- 
tomc-d  to  a  sc-nsational  style  you  must 
•stir  up  their  emotions.  It  is  utterly 
impossible  to  appeal  to  that  cla.ss  of 
rc-ader  in  advertisements  .set  in  ordin¬ 
ary  sizes!  type.  In  order  to  get  the 
empha.sis  in  a  pai»er  of  that  type  the 
advertiser  has  got  to  get  uui  an  adver¬ 
tisement  to  appeal  to  that  reader.” 

John  K.  .\llen,  of  the  Christian 
Science  Monitor,  followed  Mr.  Bird, 
making  a  plea  for  the  smaller  sized 
newspaiH'r.  He  .said  that  he  believes 
the  readers  of  newspafiers  have  been 
"shamefully  neglc>cted”  and  that  he  be¬ 
lieves  the  readers  want  more  construc¬ 
tive  news  and  le.ss  .sensationalism. 

"1  don’t  see  what  chance  a  .small  ad- 
vertisc-ment  has  in  a  large  newspaper 
again.st  the  big  ads.”  said  Mr.  Allen. 
"To  me  the  es.sence  of  advertising  is 
emphasis  an'd  for  this  rea.son  I  favor 
the  highly  clas.sitied  advertisement.” 

(leorge  B.  Callup,  president  of  the 
Bilgrim  Publicity  Association,  spoke 
regarding  women  readers  of  newspa¬ 
pers.  He  said  that  women  are  keener 
in  their  judgment  in  regard  to  advertis¬ 
ing  than  men,  and  that  they  read  ad¬ 
vertisements  without  special  regard  to 
the  publication  in  which  they  appear. 
He  lielieves  that  the  advertisement  of 
a  store  where  the  woman  has  met  with 
unfortunate  experience  tends  to  lessen 
the  value  of  that  advertisement. 


Tailors  to  Go-operate  in  Advertising 

St.  Lons,  February  23. — The  mem- 
tiers  of  the  Merchant  Tailors’  Associa¬ 
tion  of  St.  Louis  have  decided  to  start 
a  new  system  of  advertising.  Eac'h 
memlier  is  to  contribute  $10  a  week  to 
a  fund  to  be  used  for  advertising  in  the 
leading  newspapers  of  St.  Louis. 


(>rand  Rapids  Has  a  Press  Club 
One  hundred  and  ten  charter  mem- 
liers  have  joined  the  Grand  Rapids 
Press  Club  which  was  organized  re¬ 
cently  for  the  mutual  benefit  of  all 
newspaper  men  in  the  city.  The  fol¬ 
lowing  ollicers  were  elected:  Presi¬ 

dent,  J.  W.  Hannen;  first  vice-presi¬ 
dent,  W.  J.  Goldsborough ;  second 

vice-president,  John  B.  Mills;  secre¬ 
tary,  H.  U.  Retan;  treasurer,  Fred  K. 
George;  directors,  E.  W.  Dickerson,  A. 
H.  Vandenberg  and  A.  W.  Sface. 


WANT  A  “FRANK  L.  STANTON  DAY’^ 

Ad  Men’s  Club  of  Atlanta  Will  Ask 
Georgia  Assembly  to  Honor  Editor-Poet. 

Atlanta,  Ga.,  February  22. — The 
movement  to  set  aside  October  27  in 
Georgia  as  “Frank  L.  Stanton  day”  by- 
legislative  enactment  took  definite 
form  to-day  at  a  luncheon  given  to 
Mr.  Stanton  by  the  Ad  Men’s  Club  of 
.Ytlanta.  He  spoke  feelingly  of  the 
honor  bestowed  upon  him  and  high 
tributes  were  paid  to  him  by  the 
speakers. 

The  request  that  the  anniversary  of 
the  birth  of  Washington  be  known  also 
in  Georgia  as  "Stanton  day”  will  be 
presented  at  the  next  session  of  the 
Georgia  General  Assembly,  next  sum¬ 
mer.  A  committee  was  named  to-day 
to  assume  active  charge  of  the  move¬ 
ment  and  to  present  the  matter  in 
tangible  form  to  the  As.sembly. 

Mr.  Stanton  is  a  native  of  Charles¬ 
ton,  S.  C.,  but  has  spent  most  of  his 
life  in  Georgia,  removing  to  Savannah 
when  a  Ixiy.  He  entered  newspaper 
work  as  a  printer.  His  first  editorial 
experience  was  at  Smithville,  Ga., 
where  he  went  from  the  composing- 
room  to  the  editorial  department,  be¬ 
coming  editor  of  the  Smithville  News. 

The  popularity  and  freshness  of  his 
jibes  and  verses  secured  for  him  an 
attractive  po.sition  on  the  Rome  (Ga.) 
Tribune  and  in  1875  he  moved  to  At- 
lanta'to  join  the  .staff  of  the  Constitu¬ 
tion.  He  has  been  with  that  paper 
continuously  since.  Eai-h  morning  his 
column,  "Ju.st  from  Georgia,”  is  read 
by  hundreds  of  thousands,  and  he  has 
won  fame  as  a  jioet  and  humorist. 
Personally,  he  is  modest  and  unassum¬ 
ing  and  dislikes  to  discuss  the  work 
which  has  won  fame  for  him  wherever 
the  Constitution  is  read. 

Evidence  of  his  popularity  is  pre- 
st'iited  by  the  hundreds  of  letters  which 
have  been  received  from  all  sections  of 
the  country  congratulating  the  Ad  Men’s 
Club  upon  its  decision  to  honor  the 
State’s  best  known  poet  and  offering  to 
aid  in  the  movement. 


POOR  RICHARDS  CELEBRATE 

Observe  the  Club’s  Tenth  Anniversary 
by  a  Revel  at  Bellevue-Stratford. 

The  Poor  Richard  "party”  on  Mon¬ 
day  night  given  in  celebration  of  the 
tenth  birthday  anniversary  of  the  or¬ 
ganization  and  the  first  time  in  its  his¬ 
tory  when  there  we^e  women  guests 
at  the  revels,  was  one  of  the  most 
successful  and  beautiful  affairs  ever 
given  by  the  club.  The  frolic,  which 
was  held  in  the  Bellevue-Stratford 
ballroom,  took  the  form  of  a  cabaret 
and  supper-dance  and  for  once  the 
club  members  sat  back  and  enjoyed 
themselves,  while  outsiders  did  the 
"stunts.” 

In  a  Japanese  garden  setting,  illu¬ 
mined  with  hundreds  of  colored  lights, 
were  placed  fifty  tables,  gay  with  rod 
electrics  and  green  foliage.  Here  the 
notables  and  their  friends  sat  and 
watched  the  entertainment  which 
ranged  from  fancy  roller-skating  to  an 
operetta.  I.iater  they  were  served  with 
a  delicious  supper,  and  then  took  the 
floor  "hesitate” — the  latter  not  a  strong 
point  with  the  Poor  Richards  by  the  way. 

George  Nowland  and  C.  C.  Green  had 
charge  of  the  arrangements  and  among 
the  guests  were  Thomas  Burke,  adver¬ 
tising  manager  of  the  New  York 
Press;  H,  A.  Ahern,  of  the  New  York 
Evening  Post,  and  others  from  New 
York,  Baltimore  and  Washington. 
President  Richard  H.  Durbin  was 
seated  at  the  table  -with  Thomas  Mar- 
tindale,  who  led  the  club  for  the  first 
three  years  of  Its  existence  and  after 
an  interval  of  one  year  was  again 
elected  president  for  another  term. 


If  a  man  has  high  ideals  and  la  satis¬ 
fied  with  nothing  but  the  best  that  can 
be  produced,  then  the  product  put  out 
by  himself  or  his  company  has  the  high 
character  of  such  a  personality. 


ADS  MUST  HAVE  NEWS 
DECLARES  M.  F.  HOUSE 


The  Public  Wants  Lots  of  Action,  Says 
President  of  Advertising  Service  Com¬ 
pany,  Addressing  Montreal  Publicity 
Association  —  How  Ad  Men  Might 
Learn  Something  From  News-Gatherers 

M.  F.  House,  president  of  the  Adver¬ 
tising  Service  Company  of  Montreal, 
Canada,  in  a  recent  speech  before  the 
Publicity  Association  of  that  city,  said 
in  sub.stance: 

The  advertising  copywriter  can  profit¬ 
ably  take  a  few  lessons  from  the 
men  in  the  news  rooms  of  our  daily 
papers.  Those  new-spaper  men  do  not 
get  big  .salaries,  as  a  rule.  They  make 
few  claims  to  literary  skill.  Their 
hastily-written  stories  are  not  embel¬ 
lished  with  pictures,  nor  surrounded  by 
fancy  Iwrders.  Yet  those  hasty  articles, 
about  everything  under  the  sun  from 
murder  to  the  tariff,  are  read,  prompt¬ 
ly  and  eagerly  by  the  same  public  that 
declines  to  admit  interest  in  "ads.” 
Why?  Because  they  contain  news. 
People  want  news.  They  will  read 
it.  They  will  pay  for  it.  They  will 
even  stand  on  a  street  corner  in  the 
rain  while  the  old  paper-woman  hands 
out  their  copies  of  the  “last  edition.” 

HOW'  TO  CUT  ATTENTION. 

The  best  way  to  get  ads.  read  Is  to 
juit  news  into  them.  What  is  news? 
1  am  reminded  of  a  definition  given  by  a 
cub  reporter  who  had  been  taken  to 
task  by  his  city  editor.  “Have  you  any 
idea  of  what  news  is,  anyway?”  the 
editor  demanded.  "rfUre,”  replied  the 
cub.  “it’s  when  something  happens.” 

Cnwittlngly,  he  had  hit  upon  the 
quality  that  distinguishes  news  from 
all  other  information.  When  “some¬ 
thing  happen.s”  there  is  action,  and 
action  is  the  essence  of  news.  Action 
is  akso  the  .secret  of  attracting  public 
attention,  of  arousing  curiosity  and 
comiielling  interest. 

'I'he  street  faker  attracts  a  crowd  by 
making  motion  with  his  hands  and  a 
l>ack  of  cards.  On  the  other  side  of 
the  street  may  be  a  wonderful  monu¬ 
ment,  but  the  crowds  pass  it  by  un¬ 
heeding.  It  is  static,  obvious.  It  holds 
no  promise  of  action — nor  of  surprise. 

The  most  convincing  way  to  express 
any  fact  is  in  terms  of  action.  We  de¬ 
sire,  say,  to  describe  the  strength  of 
John  Smith.  One  way  is  to  say  that 
John  Smith  is  large,  six  feet  high  and 
42  Inches  around  the  chest;  that  he 
weighs  260  pounds,  that  his  muscles 
are  well-developed  and  powerful. 

PUTTING  IT  ANOTHER  WAY. 

Here  we  have  used  32  words  and 
while  we  know  several  of  John  Smith’s 
characteristics,  we  still  have  only  a 
hazy  idea  of  his  strength. 

But  when  we  say  John  Smith  lifts 
a  horse,  we  Immediately  realize  that 
John  Smith  must  be  a  very  powerful 
man.  We  know  what  a  horse  is,  and 
how  few  men  could  lift  one.  If  we 
were  thinking  of  hiring  John  Smith  fl) 
do  our  piano-moving,  those  five  words 
would  get  him  the  job  at  once,  where 
the  32  in  the  other  description  would 
leave  us  wanting  further  particulars. 

News  has  another  quality — which 
gives  it  its  name.  It  must  be  new.  If 
the  cub  reporter  had  included  this  in 
his  definition,  he  would  have  said  that 
news  is  “the  first  report  of  something 
that  has  happened.” 


Cleveland  Ad  Men  Work  for  Auditorium 

Cleveland,  February  24. — A  civic  en¬ 
terprise,  in  which  publicity  and  adver¬ 
tising  work  will  be  an  important  fea¬ 
ture,  has  been  undertaken  by  the  Cleve¬ 
land  Advertising  Club  in  connection 
with  the  movement  for  an  auditdrlum 
in  this  city.  The  club  has  appointed 
committees  which  will  work  for  a  two- 
thirds  vote  on  a  $2,600,000  issue  for  the 
auditorium.  William  Ganson  Rose, 
president  of  the  club,  has  been  named 
chairman  of  a  committee  of  100  to  get 
the  votes. 
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the  immense  concern,  following  in  the  HOW  WYLE  HAS  FORGED  AHEAD 
footsteps  of  the  Pennsylvania  Rail¬ 
road,  and  one  of  the  big  coal  corpora¬ 
tions  in  the  State,  will  serve  its  owm 
interests  best  by  the  most  open  dealing 
with  the  press  of  the  country,  cooper¬ 
ating  with  the  papers  so  that  the 
authentic  news  of  the  plant  may  be 
placed  before  the  public,  and  when 
necessary,  of  course,  furnishing  them 
with  the  official  standpoint. 

Publicity  of  this  sort  is  not  only  an 
absolute  necessity  with  important  or¬ 
ganizations,  but  is  a  valuable  and  wel¬ 
come  service  to  newspaper  editors. 

Mr.  Weston  called  attention  the  other 
day  to  thb  experience  of  his  paper  with 
the  “Pennsy”  when  Ivy  Lee  took  con¬ 
trol  of  the  pul)licity  of  that  railroad. 

“We  did  not  at  first  tru.st  him  fully," 
he  said.  "When  a  .story  came  over  the 
wires  from  an  up-State  correspondent 
that  40  people  had  been  injured  in  a 
wreck  and  the  report  from  Mr.  Lee 
stated  that  only  five  persons  had  been 
hurt  we  were  disposed  to  use  our  own 
story  with  a  stick  or  two  at  the  end 
giving  the  official  report.  It  was  not 
long  before  we  could  depend  on 
the  information  sent  us  by  the  rail¬ 
road.  Whether  five  or  forty  persons 
were  victims,  we  were  told  the  truth.” 

ITie  new  chief,  who  was  formerly  a 
resident  of  Wilmington,  had  been  city 
editor  of  the  Ledger  for  two  years,  pre¬ 
viously  serving  for  12  years  as  night 
city  editor  and  in  other  capacities.  He 
was  at  one  time  with  the  North  Ameri¬ 
can  and  was  city  editor  of  the  Press 
before  he  went  to  the  Ledger.  He 
celebrated  his  25th  anniversary  as  a 
newspaper  man  last  fall. 

LUNCHEON  IN  WESTON’S  HONOR. 

A  luncheon  was  given  at  the  Belle- 
vue-Stratford  last  Friday,  when  over  a 
hundred  Ledgerites  met  to  toast  and 
praise  their  associate  and  to  wish  him 
luck  in  his  new  career.  Charles  W. 

Duke,  senior  member  of  the  reportorial 
staff  of  the  I’liblic  Ledger,  presided  and 
.speeches  were  made  by  Cyrus  H.  K. 
i  urtis.  John  J.  Siiurgeon,  e.\ecutive  edi¬ 
tor,  James  S.  Chambers,  news  editor, 

Kumuiid  Stirling  of  the  editorial  staff, 
and  P.  H.  Whaley,  executive  editor,  and 
Henry  M.  Katon,  managing  editor  of 
the  Kvening  Ledger.  A  tribute  to  the 
retiring  city  editor  written  by  John  St. 

George  Joyce,  assistant  city  editor,  was 
read  by  Samuel  D.  McCoy,  one  of  the 
star  reporters. 

R.  M.  M.  Carpenter,  chief  of  the  de¬ 
velopment  bureau  of  the  du  Pont  Com¬ 
pany,  told  how  recent  and  close  asso¬ 
ciation  with  newspaper  men  had  com¬ 
pletely  changed  his  former  opinion  of 
them  and  of  their  profession.  "Not  so 
long  ago,”  he  said,  “I  looked  on  every 
newspaper  man  as  an  enemy.  I  thought 
that  they  and  their  papers  desired  to 
make  every  happening  as  sensational 
as  possible.  1  have  since  found  that 
this  is  not  the  case  and  that  the  papers 
only  seek  the  truth  of  a  story.” 

CARTOON  CREATES  AMUSEMENT. 

There  was  the  usual  humorous  sou¬ 
venir,  containing  office  jests  and  good- 
natured  raillery,  with  a  cartoon  by 
Weed,  showing  Mr.  Weston  with  his 
foot  on  a  barrel  of  gun-powder.  Sev¬ 
eral  fake  telegrams  were  reproduced, 
the  funniest  being  from  the  Cohoes 
Dispatch  asking,  "Have  you  ever  tried 
sticking  your  finger  in  a  bucket  of  wa¬ 
ter  and  seeing  if  you  can  find  a  hole?” 

This  was  signed  Sweeney  and  Arm¬ 
strong,  two  members  of  the  Ledger 
staff  who  left  that  paper  a  tew  months 
ago,  and  cruelly  quoted  Mr.  Weston's 
own  words  at  that  time.  A  handsome 
clock  was  firesented  to  the  guest  of 
honor  and  a  fountain  pen  to  Francis  J. 

Byrne,  of  the  staff,  who  accompanies 
him  as  his  assistant. 

Curtis  Wager  Smith. 


DU  PONT  POWDER  CO. 

SEES  A  NEW  LIGHT 


basis  to  a  profit-making  plane. 

From  Danville  Mr.  Wylie  went  to 
Staunton,  Va.,  and  was  business  man¬ 
ager  for  a  time  of  the  Staunton  Dispatch 
and  News,  one  of  Virginia’s  leading 
newspapers.  Mr.  Wyle  made  it  a 
leading  paper.  It  printed  live  news, 
led  in  advertising,  and  its  Independent 
and  progressive  editorial  policy  made 
it  a  power  in  the  community.  From 
Staunton  he  went  to  Fairmount,  W. 
Va.,  where  he  was  manager  of  the 
Fairmount  Times.  It  was  while  there 
that  Stewart  Olivier  made  him  an  offer 
to  go  to  Baltimore,  shortly  after  Mr. 
Munsey  bought  the  News.  He  went  to 
Baltimore,  and  after  ten  weeks  w’as 
transferred  to  Philadelphia,  where  he 
helped  to  start  the  Evening  Times.  He 
remained  there  eight  months. 

Mr.  Olivier  and  Mr.  Wyle  then  to¬ 
gether  purchased  the  Staunton  (Va.) 
Dispatch,  and  he  remained  there  two 
years,  when  Mr.  Olivier  asked  him  to 
return  to  Baltimore,  in  1913,  to  become 
business  manager  of  the  News;  and 
when  Mr.  Olivier  bought  the  paper  he 
made  Mr.  Wyle  treasurer.  Mr.  Wyle 
says  that  whatever  success  he  has  had 
in  newspaper  work  is  due  to  the  fact 
that  he  is  fascinated  by  the  business 
end  of  it.  He  asserts  that  he  is  so 
much  in  love  with  this  work  that  no 
other  sort  of  business  would  satisfy 
him;  that  if  he  were  offered  a  position 
that  carried  with  it  twice  the  salary 
he  would  refuse  it. 

Told  of  Newspaper  Man’s  Life 

Baltimore,  Md.,  February  21. — G. 
Franklin  Wisner,  president  of  the 
Baltimore  Press  Club,  delivered  an  ad¬ 
dress  at  the  monthly  meeting  of  thfe 
Men’s  Club  of  St.  Margaret’s  Protest¬ 
ant  Episcopal  Church.  His  subject 
was,  "The  Life  of  a  Newspaper  Man.” 
Mr.  Wisner  related  many  interesting 
incidents  in  his  experience  incident  to 
the  gathering  of  news  and  gave  an  in- 
.sight  into  the  new.spaper  game.  Fol¬ 
lowing  the  meeting  refreshments  were 
served. 


Business  Manager  of  the  Baltimore  News 
Has  Done  Some  Tall  Hustling. 

Herbert  Wyle,  the  treasurer  and 
business  manager  of  the  Baltimore 
(Md.)  News,  is  a  quiet  but  dominat¬ 
ing  force  in  helping  to  make  the  News 


“Seroiul  Largest  Corporation  in  .4merica’’ 
Establishes  Publicity  Bureau  to  Give 
Farts  (’.harles  K.  Weston  Leaves  Phi¬ 
ladelphia  Public  Ledger  to  Take  Charge 
—His  Associates  Honor  Him. 

Philadelphia,  February  2.H. —  Consid¬ 
erable  interest,  both  friendly  and  en¬ 
vious.  iiervades  this  city  over  the  de¬ 
parture  of  Charles  K.  Weston,  ex-city 
editor  of  the  Public  Ijcdger,  to'his  new 
post  as  chief  of  the  recently  establish¬ 
ed  publicity  department  of  the  du  Pont 
de  Nemours  Powder  Company,  the 
"second  largest  corporation  in  the  Uni- 
te<i  States,  ranking  ne.xt  to  Standard 
Oil.”  The  installation  of  the  bureau 
marks  a  changed  policy  in  the  affairs 
of  the  Wilmington  concern,  which  has 
had  troubles  of  its  own  with  the  news¬ 
papers  added  to  the  burden  of  what  is 
a  difficult  and  dangerous  business  even 
in  normal  times.  These  problems  are 


Herbert  Wtle 


one  of  the  best  paying  newspaper 
e.stablishments  In  the  eastern  half  of 
the  United  States. 

Before  he  was  a  newspaper  man 
Mr.  Wyle  was  a  professional  musician. 
He  entered  newspaper  work  when  he 
was  28,  and  then  it  was  by  accident. 
He  was  in  the  theatrical  business  as 
an  orchestra  director,  at  Montour,  Pa,, 
and  to  keep  him  with  the  theatre  the 
owner  made  him  business  manager  of 
the  Montour  American,  which  paper 
Mr.  Wyle  raised  from  a  non-i>aying 


Charles  K.  Weston 


now  increased  by  political  and  interna¬ 
tional  complications  and  ever-present 
menace  of  spies  and  plotters,  armed 
with  the  deadly  bomb  and  time-fuse. 

The  need  of  a  publicity  director, 
which  is  a  very  different  thing  from  a 
press  agent,  had  become  a  crying  want 
of  the  company  and  had  been  recog¬ 
nized  by  more  than  one  newspaper 
man  in  Philadelphia,  several  to  my 
knowledge  having  reached  for  the  more 
or  less  indigestible  plum  which  has 
fallen  into  the  not  unwilling  and  su¬ 
premely  capable  hands  of  Mr.  Weston. 


The  circulation  of 
the  Sunday  edition 
of  The  New  York 
Times  exceeds  four 
hundred  thousand 


it  is  some  job  he  tackles. 

Proper  care  of  the  publicity  of  a 
concern,  according  to  Mr.  Weston,  is 
not  in  the  least  a  matter  of  concocting 
.soothing-syrup  for  the  press  with  the 
amiable  advertising  of  the  company 
held  foremost  In  mind.  There  is  no 
idea  of  measuring  up  space  secured  in 
the  news  columns  or  of  manipulating 
facts  to  hoodwink  the  public.  The  di¬ 
rectors’  idea,  heartily  concurred  in  by 
the  du  Pont  people,  is  to  establish  a 
policy  of  honest,  reliable  dealing  with 
the  iiapers  of  the  nation  and  to  assist 
them  in  their  newsgetting  in  order  that 
they  may  publish  only  accurate  reports. 
Of  cour.se,  this  is  where  the  “yellow” 
journals  fling  up  their  hands  and  step 
outside.  But  the  “yellows”  are  a  dimin¬ 
ishing  quantity  in  newspaperdom. 

"The  handling  of  the  news  of  the  du 
Font  t'omrmny,’’  says  Mr.  Weston,  “will 
lie  precisely  like  what  1  would  go  after 
were  I  still  city  editor  of  the  Ledger — 
straight,  impartial  facts.” 

1  am  told  by  those  who  know,  that 
the  methods  of  the  company  in  the  past 
have  lieen  those  of  silence,  or  attempts 
to  hush  up  dlfflculties  or  deny  the  find¬ 
ing  of  reporters.  This  plan  will  now 
he  abandoned,  with  the  thought  that 


copies 


The  High  Strung  Order  of  Pep-o- 
Mists  has  been  organized  by  members 
of  the  Milwaukee  Ad  Club  to  stimulate 
Interest  among  advertisers  in  the  A.  A. 
C.  W.  Convention  to  be  held  In  Phila¬ 
delphia  in  June. 
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EDITORIAL 


“THE  APPETITE  FOR  FREE  ADVERTISING 
GROWS  DAILY” 

HK  Xew  York  Sun,  in  a  recent  editorial, 
shouts  for  “Help,  Help,”  to  its  readers.  With 
Kood  nature  hardly  justified  by  the  circum¬ 
stances  it  appeals  “for  mercy”  at  the  hands  of 
the  promoters  of  “the  innumerable  enterprises 
which,  wearing  the  compelling  uniform  of  charity, 
seek  to  enlist  its  aid  in  the  filling  of  their  trea¬ 
suries.” 

The  Sun  believes  that  “if  every  other  newspaper 
would  sp<‘ak  the  word  that  is  in  its  mind  a  united 
pre.ss  would  join  in  the  plea." 

“The  demands  for  space,  for  endor.sements.  for 
violent  as.saults  on  the  public  pocket-lK)ok,  become 
insupportable,”  continues  The  Sun.  “The  disposi¬ 
tion  to  impose  on  sympathetic  good  nature  is  too 
plain  to  be  disregarded.  The  appetite  for  free  ad¬ 
vertising  grows  daily.  We  give  a  paragraph  and 
a  column  is  demanded;  we  comply  with  a  mode.rt 
request  and  are  informed  that  we  have  enlisted  for 
a  long  campaig;n;  we  question  the  propriety  of  pay¬ 
ing  commissions  of  80  per  cent,  to  professional 
collectors,  and  are  charged  with  heartlessness.” 

The  newspapers  are  perhaps  more  easily  influ¬ 
enced  to  give  of  their  space  to  appeals  for  charita¬ 
ble  funds  than  by  any  other  species  of  assault  upcn 
their  columns.  Aside  from  the  fact  that  a  news¬ 
paper  cannot  hope  to  appease  this  appetite  for 
free  publicity  through  catering  to  it  moderately, 
there  is  another,  and  a  sinister,  aspect  of  the  mat¬ 
ter. 

In  about  all  large  cities  there  has  grown  up  a 
new  profession — that  of  “collector”  of  funds  for 
charitable  and  other  enterprises.  The  men  and 
women  who  follow  this  vocation  work  on  a  com¬ 
mission  basis  retain  sometimes  merely  a  gen¬ 
erous  portion  and  sometimes  a  scandalously  large 
share  of  the  money  secured  as  donations  for  this 
or  that  cause.  As  the  Sun  intimates,  this  commis¬ 
sion  for  the  professional  collector  sometimes  runs 
as  high  as  80  per  cent,  of  the  amounts  contributed 
by  charitable  people. 

Thus  a  shamele.ss  vocation  is  made  profitable, 
in  many  instances,  solely  through  the  prestige  and 
backing  of  the  newspapers.  For  example,  if  one 
of  these  profes.sional  collectors  is  able  to  show  to 
his  prospective  victim  that  a  newspaper  of  high 
standing  is  giving  of  its  space  generously  Vor 
appeals  for  contributions  to  the  cause  for  which  he 
is  collecting,  his  task  is  lightened,  and  he  is  pretty 
well  assured  of  a  profitable  campaign. 

Why  should  not  newspapers  subject  all  charities, 
seeking  free  space  for  their  appeaLs,  to  investiga¬ 
tion?  And,  in  cases  where  these  profes-sional  col¬ 
lectors  are  employed,  why  should  not  the  readers 
of  such  newspapers  be  apprised  of  that  fact,  and 
of  the  amounts  of  commissions  allowed  these  col¬ 
lectors  on  donations  given  through  them? 


Have  you  noted  the  growing  tendency,  with 
newspapers  advertising  in  The  Editor  and 
PcBLisHEat,  to  explain  to  national  advertis¬ 
ers  other  things  than  circulation  figures?  It  is 
realized  that  the  value  of  a  newspaper  for  adver¬ 
tising  depends  greatly  upon  the  close  hold  it  has 
gained  upon  the  interest  of  its  readers.  And  some 
of  our  advertisers  are  producing  evidence  in  this 
direction  which  is  both  interesting  and  valuable  to 
users  of  space.  Every  good  newspaper  contains 
features  which  hold  the  intimate  interest  of  its 
readers — such  features  as  the  “Bed-Time  Stories 
Club”  of  the  New  York  Globe,  and  the  educational 
talks  on  advertising  in  Mr.  Hearst’s  newspapers. 
These  things  are  “advertisabie.” 

NOW  and  then  we  hear  of  a  publisher  of  a 
newspaper  who  expresses  the  view  that  “if 
the  coupon  and  trading  stamp  are  bad  things 
they  will  fail  because  of  that  fact,  hence  it  is  not 
necessary  to  fight  them.”  Could  a  newspaper  take 
that  attitude  in  regard  to  civic  abuses?  Certainly. 
But  any  newspaper  doing  so  would  soon  degenerate 
into  a  mere  circular,  without  influence,  without 
prestige,  without  any  record  of  public  service. 
Most  “bad  things”  die  because  newspapers  let  the 
people  know  that  they  are  bad,  and  why. 


The  spice  of  life  is  battle;  the 
friendliest  relations  are  still  a 
kind  of  contest;  and  if  we 
would  not  forego  all  that  is 
valuable  in  our  lot^  we  must 
continually  face  some  other 
person,  eye  to  eye,  and  wrestle 
a  fall. — Stevenson. 


SIDF.-STEPPING  THE  CASHIER’S  OFFICE 
OWARD  ELLIOTT  became  president  of  the 
New'  York,  New  Haven  and  Hartford  Rail¬ 
road  on  September  2,  1913.  Ju.st  two  hour.s 
before  he  assumed  the  chair  of  authority  a  disas¬ 
trous  wreck  occurred.  From  that  time  until  Febru¬ 
ary  22,  w’hen  the  Milford  wreck  took  place,  it  is 
claimed  that  no  pa.ssenger  on  this  road  has  lost 
his  life  through  a  wreck.  Considering  the  record 
of  the  road  for  wrecks  previous  to  Mr.  Elliott's  ad¬ 
vent— one  of  the  most  shameful  records  in  the 
history  of  railroading — this  official  may  be  said 
•  to  have  won  high  distinction  in  the  public  service. 

Recently  Mr.  Elliott  addressed  the  students  o^" 
the  Pulitzer  School  of  Journalism.  The  World 
quoted  him  as  sajdng  that  “It  takes  more  courage 
for  me  to  face  one  reporter  after  a  wreck  on  my 
railroad  than  to  face  a  thousand  bayonets.” 

As,  aside  from  the  wreck  bequeathed  to  him  on 
his  first  day  in  office,  and  the  one  of  the  present 
week,  Mr.  Elliott  could  not  have  had  to  undergo 
this  fearsome  test  of  courage,  his  timidity  seemed 
rather  grotesque. 

In  the  Times,  of  the  following  day,  there  ap¬ 
peared  an  article  setting  forth  that  Mr.  Elliott's 
speech  had  been  misquoted — that  he  had  merely 
referred  to  Napoleon's  remark  about  preferring  to 
face  a  battalion  of  bayonets  than  one  newspaper, 
and  that  railroad  officials  sometimes  felt  the  same 
way.  Not  a  very  serious  misquotation — but  it  evi¬ 
dently  served  the  purposes  of  the  railroad's  able 
publicity  regulator,  Mr.  Riggs,  whose  business  it 
seems  to  be  to  keep  the  public  thought  about  this 
particular  railway  system  nicely  stabilized.  We 
have  been  told  that  Mr.  Riggs,  an  ex-newspaper 
man,  receives  an  annual  salary  of  fifteen  thousand 
dollars,  and  that  he  is  in  charge  of  an  expenditure 
of  about  a  hundred  thousand  dollars  a  year.  This 
sum  of  money  is  rather  large,  it  seems  to  us,  for 
a  propaganda  campaign.  If  not  any  of  it  is  spent 
for  legitimate  advertising,  but  all  of  it  for  rdilroad 
propaganda,  adroitly  managed  through  the  news 
columns  of  the  newspapers. 

It  seems  to  be  another  instance  of  side-stepping 
the  advertising  columns  of  newspapers.  Employ¬ 
ing  as  propagandist  an  able  newspaper  man,  a  big 
corporation  relies  upon  him  to  give  the  color  of 
news  Interest  to  matters  which  belong  solely  to 
the  advertising  columns.  In  falling  in  with  this 
plan  the  editors  of  our  big  newspapers  often  go 
to  such  lengths  of  generosity  as  to  render  the  use 
by  such  corporations  of  paid  advertising  space  quite 
unnecessary. 

A  department  store  is  a  public  service  institu¬ 
tion,  too;  but  the  publishers  of  newspapers  w’ould 
act  very  promptly,  would  have  an  understanding 
with  their  editors  of  a  very  clear  and  definite  sort, 
if  these  stores,  instead  of  advertising  themselves 
fully  in  the  advertising  columns,  elected  to  conduct 
their  propaganda  chiefly  through  the  news  columns. 
If  these  big  merchants,  in  all  cities,  should  em¬ 
ploy  press  agents,  in  addition  to  their  advertising 
managers,  and  it  were  made  the  duty  of  these  press 
agents  to  secure  a  great  deal  of  news  space,  the 
publishers  would  consider  it  revolutionary,  and 
would  take  steps  to  stop  it.  Yet,  without  encoun¬ 
tering  any  insurmountable  opposition,  the  theaters 
and  the  railroads  “get  away  with  it.” 

A  "press  agent”  who  earns  the  money  paid  him 
by  his  employer  costs  the  publishers  of  newspapers 
a  great  deal  more  than  the  salary  he  receives.  And 
the  fact  that  any  press  agent  can  “make  good,” 
from  the  viewpoint  of  his  employer,  is  an  injustice 
to  the  merchants  and  business  men  who  carry  on 
their  own  publicity  campaigns  through  the  adver¬ 
tising  colunms. 


‘•WORDS  FITLY  SPOKEN  ARE  LIKE  APPLES  OF 
GOLD” 

ERBERT  J.  TILY,  cf  Philadelphia,  addressed 
his  fellow  members  of  the  National  Retail 
Dry  Goods  Association,  at  their  annual  meet¬ 
ing  in  New  York  last  week,  on  “Better  Business 
Through  Better  Ethics.” 

When  he  came  to  the  subject  of  advertising,  Mr. 
Tily  spoke  with  authority,  and  voiced  the  convic¬ 
tions  of  not  only  progressive  merchants  but  of 
enlightened  advertising  men  and  publishers  of 
newspapers. 

“.Advertising,  to  be  useful  to  patrons  of  a  .store, 
must  give  them  needed  information  of  the  store's 
activities:  must,  if  the  merchant  is  one  who  as.sumes 
to  know-  value,  uses,  dependabilities  of  his  wares, 
give  education  along  these  lines  to  the  readers  of 
his  daily  announcements.  If  advertising  is  placed 
■solely  with  the  idea  of  the  immediate  dollar  to  be 
gained,  and  with  no  regard  to  ultimate  dollars 
which  may  be  earned,  because  of  the  advertising's 
usefulness,  its  truthfulness,  and  its  need  from  the 
customer's  standpoint,  it  will  degenerate,  as  it 
has  in  many  places,  to  the  point  where  it  is  un¬ 
profitable  because  not  economically  right.” 

Thus,  to  the  two  hundred  big  merchants  present, 
from  all  sections  of  the  country,  Mr.  Tily  preached 
sound  and  unshakable  doctrine  about  advertising. 
That  his  phrases  should  so  closely  resemble  tho.ie 
used  in  this  newspaper  recently  in  its  editorial 
treatises  on  the  same  theme  not  surprising,  for 
he  was  aiming  at  the  same  mark,  following  the 
same  straight  path  of  reasoning.  And  it  is  gratify¬ 
ing  to  have  so  able  a  man  as  Mr.  Tily  as  an  ally 
in  this  task  of  clearing  the  thought  of  both  mer¬ 
chant  and  store  customer  as  to  the  real  functions 
of  legitimate  advertising.  For  the  matter  had  been, 
of  late,  considerable  clouded  by  the  loud  insistence 
of  the  trading  stamp-coupon  people  that  the  func¬ 
tions  and  service  of  these  devices  were,  also,  to 
advertise. 

If,  at  this  recent  annual  meeting,  the  members 
of  the  National  Retail  Dry  Goods  Association  had 
heard  nothing  else  whatever  of  profit  to  them,  yet 
had  thoroughly  digested  Mr.  Tily's  remarks  on  ad¬ 
vertising,  the  session  would  still  have  been  for 
them  one  of  notable  helpfulness.  For  he  said  the 
right  things  at  exactly  the  right  time  and  to  pre¬ 
cisely  the  right  people! 


MADE  DR.  ADLER  RETRACT 
HE  New  York  Times  in  a  long  editorial  re¬ 
cently  took  Dr.  Felix  Adler,  of  the  Society 
for  Ethical  Culture,  sharply  to  task  for  hav¬ 
ing  expressed  in  his  Sunday  morning  address,  a 
high  opinion  of  the  morality  of  the  German  people 
and  a  very  low  opinion  of  the  morality  of  American 
newspapers.  Speaking  upon  the  general  subject  of 
preparedness  he  said  that  “the  moral  sentiment  of 
the  German  people”  would  never  permit  Germany 
to  “make  a  raid  on  this  country  and  seize  New  York 
and  other  large  cities  in  order  to  hold  them  for 
ransom,”  but  while  acknowledging  that  “public 
opinion  is  moulded  largely  by  the  newspapers”  he 
declared  that  “the  o- inions  of  some  newspapers  are 
moulded  in  the  counting  houses.” 

The  Times,  scoring  lb-,  .\dler  for  hiding  behind  an 
unnamed  “reliable  authority”  in  justification  of  his 
statements,  warmly  defended  the  newspapers  and 
thus  challenged  the  Doctor: 

"Dr.  .Adler's  citation  of  a  reliable  authority  is  in¬ 
adequate  for  justification  and  insufficient  for  con¬ 
cealment.  He  must  himself  be  held  responsible  for 
a  slanderous  charge  publicly  made,  unsupported  by 
any  shadow  of  evidence,  and  in  the  view  of  those 
who  have  knowledge  of  the  fact  flagrantly  false.  Dr. 
Adler  should  justify  or  retract;  if  he  will  do  neither, 
at  least  he  should  change  the  name  of  his  society.” 

On  the  following  day,  in  a  letter  to  the  Times, 
Dr.  Adler  withdrew  his  statement,  saying  he  could 
not  support  his  charge  against  newspapers  now, 
but  that  he  may  take  it  up  later.  The  Times  did 
good  service  in  putting  it  up  to  Adler  to  piove 
his  words,  as  many  other  critics  of  newspapers 
ought  to  be  made  to  do. 
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The  fireatest  most  intereattnff  of  alt  studies  is  man  himseif. 

Astronomy  appeals  to  the  tmayination :  bfttany,  to  the  love  of  beauty 
in  floral  nature:  oeoloyy,  to  the  flesire  to  knom  hotv  the  earth  mas 
prepared  for  habitation,  tint  the  stufly  of  man  appeals  to  every  men» 
tal  and  physical  quality  with  which  he  is  endowed,  tie  is  still  the 
unsolved  riddle  of  the  ayes,’~^{Sulleriny, 


Victor  Murdock,  editor  of  the  Wichita 
(Kan.)  Beacon,  and  former  Represent¬ 
ative  of  the  State  in  Congress,  returned 
from  a  several  minth's  visit  to  Europe 
and  France  where  he  studied  conditions 
created  by  the  war.  He  thinks  the  con¬ 
flict  wil  end  by  December. 

John  F.  Fitzgerald,  editor  of  the 
Bo.ston  (Mass.)  Republic,  and  former 
Mayor  of  the  city,  is  a  candidate  for 
the  United  States  Senate  to  succeed 
Senator  Henry  Cabot  Lodge. 

W.  P.  Runkel,  of  Chicago,  has  l)een 
decorated  by  Kaiser  Wilhelm  with  a 
Red  Cross  medal  in  recognition  of  his 
services  in  behalf  of  the  German  Ited 
Cross.  Mr.  Itunkel  was  sent  to  Ger¬ 
many  as  correspondent  by  the  Chicago 
Abendpost  when  the  war  broke  out. 

Henry  E.  Alexander,  former  editor 
of  the  Trenton  (N.  J.)  True  American, 
who  visited  South  America  in  the  in¬ 
terests  of  the  American  Association  for 
International  Conciliation,  and  has  just 
returned  home,  is  confident  that  the 
year  1916  will  mark  the  beginning  of 
an  entirely  new  era  in  the  foreign 
trade  relationship  of  the  United  States 
with  South  America. 

C.  N.  Fassett  has  resigned  his  place 
as  business  manager  of  the  South 
Bend  (Ind.)  News-Times  and  accepted 
a  position  on  the  staff  of  the  South 
Bend  Evening  Tribune. 

J.  S.  McLennan,  managing  editor  of 
the  Sydney  (N.  B.)  Post,  has  been 

elected  a  member  of  the  Dominion 
Senate,  succeeding  the  late  Hon.  Will¬ 
iam  Mac  Kay. 

Bert  Perry,  sporting  editor  of  the 
London  (Ont.)  Advertiser,  has  been 
appointed  a  lieutenant  in  the  Sports¬ 
men's  Battalion  of  Toronto,  Canada. 

Col.  G.  C.  Porter,  for  a  number  of 
years  news  editor  of  the  Winnipeg 
(Can.)  Telegram,  has  severed  his  con¬ 
nection  with  that  newspaper  I.0  estab¬ 
lish  a  news  bureau  in  Winnipeg  which 
will  have  for  its  chief  object  the  dis¬ 
semination  of  information  in  regard  to 
the  Canadian  west,  and  of  Winnipeg 
in  particular. 

Irvin  Johnston,  financial  editor  of 
the  Montreal  Herald,  has  joined  Flet¬ 
cher's  Battery  for  overseas  service. 

Lieut.  Kenneth  Creighton  and  Lieut. 
A.  E.  H.  Coo,  respectively,  city  editor 
and  sporting  editor  of  the  Winnipeg 
Telegram,  have  assumed  their  duties 
as  officers  in  the  One  Hundred  and 
Eighty-fourth  regiment.  These  young- 
men  have  been  valued  members  of  the 
Telegram  staff  for  many  years.  Since 
the  outbreak  of  hostilities,  forty-one 
young  men  have  left  the  Telegram  of¬ 
fice  to  join  the  colors. 

Elias  A.  Wasser,  who  founded  the 
Girard  (Kan.)  Weekly  Press  during 
the  troublous  days  of  the  Land 
Leaguers'  regime,  is  confined  to  his 
■  home  with  an  attack  of  the  grippe. 
Mr.  Wasser  has  been  editor  of  the 
Press  for  forty-eight  years. 

E.  Butler  Hattrick,  Jr.,  is  a  new  ar¬ 
rival  at  the  home  of  E.  B.  Hattrick  of 
the  International  News  Service  and 
the  International  Film  Co.  of  New 
York.  Both  mother  and  son  are  get¬ 
ting  along  finely. 

David  Watson,  formerly  editor  of 
the  Quebec  (OnL)  Chronicle,  who  went 
to  the  war  as  Lieutenant-Colonel,  is 
now  C.  M.  G. 

Oliver  S.  Morris,  of  the  copy  desk  of 
the  Spokane  (Wash.)  Chronicle,  and 
Ralph  L.  Harman,  for  nine  years  with 
the  Spokaue  Spokesman-Review,  have 
joined  the  staff  of  the  Nonpartisan 
Leader,  at  Fargo,  N.  D. 

A.  S.  Porter,  a  newspaper  editor, 
manager  and  advertising  manager  of 
long  experience  in  Chicago  and  Cleve¬ 
land,  has  opened  in  Detroit  an  office 
for  handling  newspaper  properties. 
He  reports  that  there  are  at  present 
more  buyers  than  sellers  in  the 
market. 


W.  J.  Showalter,  of  Washington,  D. 
C.,  who  has  for  several  years  con¬ 
ducted  the  editorial  columns  of  the 
Harrisonburg  (Pa.)  News-Record  and 
the  Staunton  (Va.)  Daily  News,  has 
sold  his  interest  in  those  papers,  and 
will  devote  his  time  hereafter  to  the 
National  Geographic  Magazine,  as  as- 
si.stant  editor. 

W.  O.  Payne,  editor  of  the  Nevad.a 
(Iowa)  Representative  has  announced 
him.self  a  candidate  for  Congressman 
fi'om  the  seventh  district  of  Iowa. 
Siieaking  of  Mr.  Payne's  ability  and 
fitness  for  the  office,  the  Nevada 
(Iowa)  Journal  says  that  he  is  one  of 
the  brightest  and  most  forceful  edi¬ 
torial  writers  of  the  country  on  matters 
public  and  political,  and  is  well  fitted, 
both  by  nature  and  by  training  to  rep¬ 
resent  the  district  in  Congress. 

Sydney  Brooks,  the  well  known 
London  correspondent,  and  Mrs. 
Brooks  entertained  at  dinner,  on  Satur¬ 
day  evening  at  the  Plaza,  a  number  of 
distinguished  New  Y'orkers,  including 
Elihu  Root,  Robert  Macon,  Melville  E. 
Stone  and  Lindley  N.  Garrison. 

Alderman  D.  Ralph  Dedrlck  of  the 
Y'onkers  (N.  Y.)  Statesman  has  been 
appointed  chairman  of  the  committee 
of  aldermen  and  lawyers  for  the  revi¬ 
sion  of  the  City  Court  statutes  and 
ordinances  of  Y’onkers. 

Olin  W.  Kennedy,  editor  of  the  Sac¬ 
ramento  (Calif.)  Evening  Star,  a 
Scripps'  League  paper,  has  written  a 
serial  entitled  ‘‘The  Air  Bandit,"  which 
was  first  published  in  the  Star  and  is 
now  being  printed  in  the  San  Diego 
Sun.  The  story  deals#with  the  hold-up 
of  Atlantic  liners  by  airships.  The 
bandit  is  a  young  woman  who  origi¬ 
nates  the  hold-ups  in  order  to  prevent 
her  father's  bank  from  shipping  gold 
to  a  warring  nation  in  Europe. 

Lester  M.  Hart,  city  editor  of  the 
Portland  (Me.)  Daily  Press,  and  Mrs. 
Hart,  who  have  been  111  of  typhoid 
fever  for  some  time,  are  on  the  road 
to  recovery. 

T.  Francis  Lonergan,  of  the  Lewis¬ 
ton  (Me.)  Sun,  has  been  appointed  as¬ 
sistant  night  editor  ‘of  the  Meriden 
(Conn.)  Republican. 

George  W.  Norton,  of  the  Portland 
(Me.)  Express-Advertiser,  delivered  a 
talk  upon  "The  Newspaper  Profes¬ 
sion”  before  the  students  of  Westbrook 
Seminary  last  week. 

Frederick  Moore,  the  traveller  and 
author,  and  sometime  Peking  corre¬ 
spondent  of  the  Associated  Press, 
while  resident  in  China,  became  inter¬ 
ested  in  the  collection  of  old  Chinese 
rugs.  His  collection  of  these  rugs  is 
to  be  dispersed  at  the  .Anderson  Gal¬ 
leries,  Madison  Avenue  at  Fortieth 
Street,  on  the  afternoons  of  March  2, 
3  and  4. 


CLEVEL.4ND  PERSONALS 

Elbert  H.  Baker,  publisher  of  the 
Plain  Dealer;  William  P.  Leech,  pub¬ 
lisher  of  the  Leader-News,  and  William 
Ganson  Rose,  president  of  the  Cleve¬ 
land  Advertising  Club,  are  among  the 
prominent  citizens  who  form  a  com¬ 
mittee  of  200  working  to  raise  $2.1,000 
for  Associated  Charities’  Day. 

Joyce  Kilmer,  of  the  .staff  of  the 
New  York  Times  and  the  Literary  Di¬ 
gest,  will  lecture  on  "Francis  Thomp¬ 
son,  the  Poet,”  at  Holy  Name  Audito¬ 
rium,  on  February  28. 

Steven  Puky,  editor  of  Szabadsag, 
and  George  Kemeny,  of  the  Cleveland 
Hungarian  Daily  News,  were  speak¬ 
ers  at  the  thirteenth  anniversary  ban¬ 
quet  of  the  Verhovay  Hungarian 
Benefit  Society,  last  Monday. 


George  H.  Bender,  publisher  of  the 
East  Cleveland  (O.)  News,  has  taken 
an  editorial  stand  for  James  H.  Stam- 
berger,  chief  of  police  of  that  city,  in 
the  lattei's  fight  to  maintain  his  posi¬ 
tion  of  chief  of  police,  from  which  he 
has  been  suspended. 

Ross  Teney,  sporting  editor  of  the 
Press,  will  go  South  with  the  Cleve¬ 
land  Baseball  Club,  more  popularly' 
known  as  the  Indians,  on  the  spring 
training  jaunt. 

Leonard  Polk,  advertising  manager 
of  the  E.  H.  Close  Realty  Company, 
Toledo,  spoke  ’  before  the  Cleveland 
Real  Estate  Board  on  the  value  of  ad¬ 
vertising  from  the  real  estate  man's 
point  of  view. 

Edward  Hungerford,  formerly  with 
the  New  York  Sun,  Brooklyn  Daily 
Eagle  and  Rochester  Herald,  and  now 
advertising  manager  of  Wells  Fargo  & 
Company  Express,  was  the  speaker 
before  the  Cleveland  Advertising  Club 
at  its  Wednesday  meeting  this  week. 
Mr.  Hungerford's  subject  was  the 
"Personal  Element  in  the  Express 
Business.” 

G.  C.  Skinner,  of  the  advertising  de¬ 
partment  of  the  Leader-News,  put 
over  a  good  one  in  getting  manager 
Wilcox  of  the  Alley  Club  Lunch  to 
take  a  good  sized  display  ad  in  the 
Leader  for  a  jingle  competition  Wilcox 
was  running.  Wilcox  says  he  got  600 
jingles  in  half  an  hour. 

Dr.  James  A.  MacDonald,  editor  of 
the  Toronto  Globe,  addressed  the  mem¬ 
bers  of  Adelbert  College,  Western  Re¬ 
serve  University,  on  Washington's 
Birthday,  on  "The  North  American 
Ideal.” 

J.  H.  Platt,  editor  of  the  comic  ser¬ 
vice  of  the  Newspaper  Enterprise  As¬ 
sociation,  has  gone  to  New  York  on  a 
business  trip. 

Ward  C.  Mayborn,  well  known 
Cleveland  newspaper  man  for  several 
years  with  the  Scripps  papers,  is  now 
the  publisher  and  general  manager  of 
the  Denver  Express. 

W.  B.  Colver,  Cleveland  newspaper 
man  for  twenty  years,  and  the  larger 
part  of  that  time  with  the  Scripps,  but 
now  editor-in-chief  of  the  Clover  Leaf 
newspapers,  is  recovei^jng  from  a  seri¬ 
ous  operation  he  underwent  last  week. 
He  is  at  a  sanitorium  at  Battle  Creek, 
Mich.  Mr.  Colver's  newspapers  in¬ 
clude  the  Minneapolis  News,  the  St. 
Paul  News  and  the  Omaha  News.  He 
makes  his  headquarters  at  St.  Paul. 


CHICAGO  PERSONALS 

I^eston  Taylor,  conductor  of  the  Trib¬ 
une's  famous  Line-o’-Type  column, 
and  Mrs.  Taylor  are  rejoicing  in  the 
arrival  of  a  baby  girl  in  their  home. 

Martin  J.  Hutchens,  managing  edi¬ 
tor  of  the  Tribune,  has  been  confined 
to  his  home  in  Highland  Park  by  ill¬ 
ness. 

Guy  Carpenter,  formerly  of  the  Ex¬ 
aminer,  has  gone  to  New  Orleans, 
where  he  is  working  on  the  Item. 

Col.  William  Lightfoot  Vlsscher,  of 
the  Press  Club,  addressed  the  Shoe 
Travelers’  Association  Saturday. 

Frank  Honeywell,  who  covers  the 
county  building  for  the  Journal,  and 
Mrs.  Honeywell  are  the  parents  of  a 
young  son,  born  Monday. 

Frank  Comeford,  of  the  Press  Club, 
is  in  Los  Angeles. 

Managing  Editor  Segner,  of  the 
Ix)uisvllle  Herald,  and  City  Editor 
Montgomery,  of  the  Detroit  News,  were 
at  the  Press  Club  last  week,  as  guests 
of  W.  K.  McKay,  managing  editor  of 
the  Evening  Post. 

Roy  O.  Randall  has  been  made  edi¬ 


tor  of  the  Poster,  a  local  monthly  pub¬ 
lication. 

.Miss  Hetty  Cattel,  formerly  of  the 
Examiner,  is  on  the  Tribune  staff. 

A  daughter  has  been  born  to  Frank 
King,  Tribune  cartoonist,  and  to  Mrs. 
King. 

Floyd  Gibbons,  of  the  Tribune,  has 
returned  from  Washington  and  is  on 
local  work. 


BOSTON  PERSONALS 

Fred  H.  Thompson,  night  city  editor 
of  the  Post,  has  been  confined  to  his 
home  with  iilne.ss. 

"Jerry”  Delaney,  who  has  been  with 
the  Journal  for  some  time,  has  left  that 
paper.  It  is  understood  that  he  will 
become  a  member  of  the  staff  of  a  Lynn 
newspaper. 

F.  W.  Surles,  well-known  in  news¬ 
paper  circles,  is  a  new  addition  to  the 
staff  of  the  Journal. 

Richard  Talbot,  night  editor  of  the 
Journal,  who  has  been  ill  with  an  at¬ 
tack  of  the  grip,  is  back  "in  the  slot.” 

Robert  Norton,  political  editor  of  the 
Post,  has  returned  from  Washington, 
D.  C.,  where  he  has  been  writing  stories 
on  the  political  situation. 

Harold  Johnson  is  editor  of  the  Tra-' 
veler.  Mr.  Johnson  has  been  connect¬ 
ed,  at  different  times.  With  the  staffs 
of  the  Post  and  Herald,  as  well  as  Lynn 
and  California  newspapers. 

George  Ryan,  city  editor  of  the 
Herald,  recently  proved  that  a  good 
newspaper  man  won’t  tell.  Mr.  Ryan 
was  hailed  before  a  high  tribunal  and 
asked  certain  questions  in  regard  to  the 
source  of  a  certain  story  the  Herald 
printed.  Those  who  interrogated  him 
are  still  in  the  dark  about  the  matter, 
for  Mr.  Ryan  said  that  he  could  not 
and  would  not  break  a  confidence  of 
this  nature.  Newspaper  men  are  fol¬ 
lowing  the  matter  with  the  utmost  in¬ 
terest. 

-A.  J.  Phillpott,  of  the  Globe,  feels 
good,  for  his  book,  “The  Quest  for  Dean 
Bridgman  Conner,”  has  been  accepted 
as  a  text  book  on  a  certain  phase  of 
psychology  by  Columbia  University  and 
other  schools  and  colleges.  It  is  said 
to  be  the  only  work  of  its  kind  in  the 
world.  Mr.  Phillpott,  who  is  a  well- 
known  member  of  the  Globe  staff.  Is 
naturally  well  pleased. 


WASHINGTON  PERSONALS 

Harry  Milne,  of  the  New  York  Trib¬ 
une  Bureau,  and  Mrs.  Milne  are  the 
proud  parents  of  a  baby  girl. 

Col.  H.  V.  Jones,  editor  of  the  Min¬ 
neapolis  Journal,  is  a  visitor  to  Wash¬ 
ington. 

Louis  W.  Strayer,  of  the  Pittsburgh 
Dispatch,  and  President  of  the  Gridiron 
Club,  will  be  inaugurated  Saturday  at 
the  February  dinner  of  the  famous 
club. 

Henry  A.  Pindell,  publisher  of  the 
Peoria  (Ill.)  Journal,  has  been  men¬ 
tioned  as  a  successor  to  Mr.  Garrison, 
former  Secretary  of  War. 

W.  A.  Hildebrand,  former  Washing¬ 
ton  correspondent,  has  sold  his  interest 
in  the  Ashevilie  Gazette  News  to 
Charles  A.  Webb. 

Ed  L.  Keen,  for  many  years  Wash¬ 
ington  correspondent  and  Chief  of  the 
United  Press  Bureau  here,  and  now 
stationed  in  London  for  the  United 
Press,  is  visiting  Washington  for  a  few 
days. 


The  first  submarine  boat  seems  to 
have  been  the  glass  barrel  in  which 
Alexander  the  Great  was  lowered  into 
the  depths  of  the  ocean  where  he  sat 
for  hours  watching  the  marine  life. 
Old  prints  represent  astonished  whales 
.staring  dumb-founded  at  the  Great 
Alexander. 


The  Ames  (la.)  Times,  a  tri-weekly, 
has  become  a  daily.  B.  H.  Read  is  the 
editor. 
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PHII.ADKLPHIA  PERSl>NALS 

Henjamin  G.  Wells,  president  of  the 
Press,  IS  displaying  a  small  r>ieee  of 
coarse,  gre<‘iiish  cloth  just  sent  him 
from  Germany.  It  is  made  from  i«ine- 
cones  and  Ix-.sides  Ix'ing  harsh  to  the 
touch,  gives  no  impression  of  warmth. 

William  Davenport,  fornterly  a  star 
reporter  of  the  Ledger,  hut  now  on  a 
New  York  paper,  was  greeting  his  old 
f.-iends  in  this  city  a  few  days  ago. 

J.  St.  George  .loyce.  Jr.,  assistant 
city  editor  of  the  Ledger,  is  now  acting 
city  editor,  in  place  of  e'harles  K. 
We.ston.  who  resigned  to  go  with  the 
du  Ponts  as  pulilicity  chief.  He  is  a 
son  of  the  veteran  Irish  journalist  who 
kj  with  the  Kvening  la-dger.  and  has 
served  as  second  in  command  with  1" 
con.s<'<'utive  city  editors.  He  is  well 
liked  hy  his  associates,  who  would  be 
glad  to  s»-e  him  retain  the  chair  per¬ 
manently. 

Francis  J.  I’.yrne  of  the  Ix'dger,  who 
has  gone  to  Wilmington  with  Mr. 

\\  eston,  was  publicity  manager  with 
Gifford  Pinchot  in  his  State  Senatorial 
campaign  in  1914.  He  was  L<-gislative 
corresjiondent  of  the  old  Kvening 

Times. 

H.  Huxton,  formerly  *>f  the  North 
.\merican,  has  joined  the  Kvening 
Lenlger  staff. 

Earle  Harrison  of  New  Y’ork,  war 
correspondent  and  travelU'f.  who 

.served  with  the  Belgian  .Vrmy,  gave  an 

illustrat(>d  h-cture  on  ctinditions  in 
Europe  previous  to  the  war  Isdore  thi 
Furtis  Club  at  its  annual  meeting.  He 
made  a  strong  plea  for  prejiaredness. 
saying  that  the  war  would  have  lieen 
averteil  had  England  and  France  fieen 
keycHl  uji  to  the  pitch  of  Germany. 

Will  Irwin,  maga/.inist  and  war  cor- 
resi>on<ient.  has  gone  al>i'oa<l  again  as 
the  special  mes.siMiger  of  Mrs.  Getnge 
Horace  lairimer.  wif<-  cif  the  editor  of 
the  “Satevepost."  as  Tom  Daly  dubs  it. 
He  will  investigate  the  m  (-ds  of  th.' 
hospitals  of  England  and  France  with 
the  puriMise  of  rinding  out  just  what 
supplies  are  most  neies.sary  and  how 
they  should  l>e  prepaid,  in  order  that 
the  war  relief  work  steadil>  i-ontiniiing 
in  this  lity  may  be  thoroughly  prac¬ 
tical. 

C.  F.  Haist.  a  Pimh"  Itichard.  spoke 
before  the  Kichniond  (Va.t  Ad  Club 
last  week  on  the  June  convention  in 
Philadelphia. 

Gilb<-rt  E.  Gable,  one  of  the  direct¬ 
ors  of  the  club,  likewise  boomed  the 
convention  at  the  Charleston  (South 
Carolina)  Ad  Club,  on  Feliruary  12. 
Karl  Rohrliaugh.  secretary  of  the  Wil¬ 
low  Grove  and  Sea.shore  ('onvention 
Committees,  was  the  sjieaker  last  Mon¬ 
day  night  at  Oxford.  Pa.,  at  a  meeting 
of  the  press  associations  of  surround¬ 
ing  counties. 

Ellery  S.  Craywood.  a  P(K>r  Kichard- 
ite,  has  been  chosen  official  photog¬ 
rapher  for  the  convention.  He  will 
make  the  enormous  picture  of  the 
delegates  standing  l<-fore  lndei>end- 
ence  Hall. 

Leo  Carrillo,  the  clever  star  in 
“Twin  Beds,"  which  is  now  enjoying  a 
run  in  this  city  at  the  theatre  where 
Charles  Wanamaker,  former  city  edi¬ 
tor  of  the  Ledger,  is  house  manager, 
was  ten  years  ago  a  newspaper  artist 
on  the  San  Francisi-o  Examiner. 


CANADIAN  PERSONALS 
There  are  persistent  rumors  at  pres¬ 
ent  that  Sir  John  Willison,  editor  of 
the  Toronto  News,  will  shortly  l<e  ap- 
IHiinted  to  one  of  the  vacant  seats  in 
the  Dominion  Senate. 

John  J.  Kerr,  managing  editor  of 
the  Moose  Jaw  (Sask.)  Evening  News, 
is  now  attached  to  the  headquarters 
.staff  of  the  12$th  Overseas  Battalion, 
stationed  at  Moose  Jaw.  He  holds  a 
commission  as  lieutenant.  Two  broth¬ 
ers  are  already  at  the  front. 

Bert  Perry,  for  several  years  sport¬ 
ing  editor  of  the  London  (Ont.)  Ad¬ 
vertiser,  has  received  a  commission  in 
the  Sportsmen’s  Battalion,  now  being 
mobilized  in  Torpnto. 

P.  B.  McCaffetiy  has  returned  to  St. 
John,  N.  B.  after  several  years’  ab- 


.sence  in  western  Canada  and  is  now 
on  the  staff  of  the  Telegraph.  During 
his  Western  experience  he  worked  on 
the  Saskatoon  Star  and  w’as  later 
night  editor  of  the  Western  Associ¬ 
ated  Press  in  Winnipeg.  Subsequent¬ 
ly  he  engaged  for  a  time  in  the  real 
estate  business. 

John  Cairns,  for  a  number  of  years 
busine.ss  manager  of  the  Saskatoon 
(Sask.)  Phteiiix,  and  latterly  its  adver¬ 
tising  manager,  has  resigned  this  po- 
.sitioii  to  take  a  commission  under  his 
foriiior  chief,  Lt.-Col.  J.  B.  Aiken,  in 
the  9»;th  Battalion. 

Percy  .Yrinstrong,  former  managing 
editor  of  the  Saskatoon  (Sask.)  Star, 
is  taking  an  officers’  training  course  in 
Winnipeg. 

Among  the  distinguished  Canadians, 
including  Lord  Shaughnessy  and  Sir 
Frederick  Williams-Taylor,  who  par¬ 
ticipated  in  the  first  telephone  conver- 
•sation  between  Montreal  and  Van¬ 
couver  last  week  via  Denver  and 
Portland,  was  F.  J.  Burd,  managing 
editor  of  the  Vancouver  Province,  who 
spoke  on  behalf  of.  the  Coast  Press. 

Frank  B.  Carter,  news  editor  for 
.several  years  of  the  St.  John  (N.  B.) 
'relegraph,  severed  his  connection  with 
that  paper  the  end  of  last  week.  He  is 
retiring  with  Mrs.  Carter  to  a  farm  in 
King’s  County  which  he  purchased 
some  time  ago  and  where  he  will  enjoy 
respite  from  the  daily  grind  of  a  news- 
l>aper  office  amid  charming  natural 
surroundings. 


SAN  FRANCISCO  PERSONALS 

L.  M.  Hankin,  of  New  York,  head  of 
the  World  Syndicate  Publishing  Com- 
jiany,  has  taken  apartments  in  the 
city,  with  Mrs.  Kankin,  for  a  week’s 
.stay.  They  have  already  toured  south¬ 
ern  California. 

Alfred  Holman,  publi.sher  of  the  San 
Francisco  Argonaut,  and  who  also 
luildished  the  Oakland  Tribune  for  a 
year  or  two,  has  gone  to  Santa  Bar¬ 
bara  with  his  family.  It  is  said  that 
Holman  contemplates  remaining  in  the 
millioiiaires’-winter-resort  town  for  an 
indetinite  period. 

W.  C.  Nichol,  a  newspaper  editor 
and  owner,  of  Vancouver,  B.  C.,  is  in 
the  city  en  route  to  Honolulu.  He  will 
indulge  in  golf  at  Del  Monte  for  a  few 
days  with  Robert  Marpole,  F.  Buscombe 
and  E.  J.  McFeeley,  who  came  from 
the  north  with  him  for  a  longer  stay 
in  and  around  San  Francisco. 

John  D.  Barry,  of  the  San  Francisco 
Bulletin,  is  still  in  Europe  -with  the 
Peace  delegates.  According  to  a  cable 
from  Sweden,  Barry  and  Rev.  Charles 
F.  .Yked,  of  San  Francisco,  represented 
the  Fnited  States  at  an  informal  ses- 
.'iion  of  a  group  of  the  Ford  Permanent 
Peace  Tribunal  at  Stockholm.  Dr. 
.Vked,  who  has  contributed  a  series  of 
articles  on  the  Peace  expedition  to 
the  San  Franci.sco  (’’hronicle,  will  re¬ 
main  abroad  indefinitely,  having  given 
up  his  church  work  here. 


SOITHWESTERN  PERSONALS 

R.  E.  Cate.s,  editor  and  publisher  of 
the  Bartlett  (Texas)  Tribune,  has  an¬ 
nounced  that  he  will  be  a  candidate  for 
rei-lection  as  a  member  of  the  Texas 
Legislature,  representing  Williamson 
and  Burnet  Counties. 

Leonard  Liebling,  of  New  Y’ork,  edi¬ 
tor  of  the  Musical  Courier,  and  Rene 
Devries,  of  Chicago,  general  represen¬ 
tative  of  the  same  publication,  have 
been  in  Texas  for  some  time,  visiting 
the  various  cities. 

Jim  Hayes  is  now  a  reporter  for  the 
Henryetta  (Okla.)  Free-Lance,  pub¬ 
lished  by  George  R.  Hall. 

Curt  W.  Miller,  editor  of  the  Temple 
(Ariz.)  News,  has  lieen  appointed  as  a 
memlK-r  of  the  Arizona  State  Pardon 
Board,  suceeeding  Frank  P.  Trott,  of 
Phoenix,  who  has  been  made  surveyor- 
general. 

Richard  A.  Gaines,  editor  of  the 
Rockwell  (Texas)  Success,  is  a  can¬ 
didate  for  tlie  Texas  Legislature  from 
the  district  composed  of  Hunt  and 
Rockwell  Counties. 

W.  E.  Green,  formerly  assistant  city 


LIBEL  SUIT  TO  BE  RETRIED 


Question  of  Responsibility  of  News  As¬ 
sociations  Not  Yet  Settled. 

.Vlbany,  February  24. — The  Court  of 
■Vpiieals  on  Tuesday  handed  down  a 
decision  in  a  case  which  it  was 
thought  would  answer  the  question  of 
whether  a  news  association  can  be 
held  responsible  for  a  libellous  article 
furni.shed  by  it  and  published  by  one 
of  the  papers  using  its  service.  .\i- 
though  the  court  reversed  the  decision 
of  the  lower  courts  granting  a  judg¬ 
ment  for  libel  under  such  circum¬ 
stances  against  a  news  as.sociation, 
the  question  is  still  apparently  unan¬ 
swered,  as  a  brief  statement  given  out 
with  the  decision  calls  attention,  appar¬ 
ently  as  a  reason  for  the  reversal,  to 
the  fact  that  the  plaintiff  sued,  not  the 
association  itself,  but  its  manager. 
Judge  Cardozo,  writing  for  the  court, 
.says  the  record  does  not  show  that  the 
defendant  was  the  principal. 

The  appeal  was  that  of  James  E. 
Hardenburgh,  manager  of  the  New 
Y'ork  City  News  Association,  against 
George  Walheimer  from  the  affirma¬ 
tion  of  a  judgment  of  the  New  York 
Triai  Term  for  $1,896.83  in  favor  of 
plaintiff  in  an  action  to  recover  dam¬ 
ages  for  libel.  The  New  York  City 
News  Association  sent  out  to  news¬ 
papers  using  its  service  an  item  stat¬ 
ing  that  Walheimer  and  his  brother 
were  arrested  on  a  charge  of  swindling 
merchants  by  ordering  goods  in  the 
name  of  a  reputable  dealer  who  had 
died  and  then  having  them  reshipped 
to  them.selves,  receiving  some  $12,000 
in  this  way. 

Walheimer  declared  that  the  story 
was  false  except  for  the  fact  that  they 
were  arrested  and  were  discharged 
when  no  complaint  was  made  against 
them.  Hardenburgh  argued  that  the 
.story  was  a  privileged  account  of  a  ju¬ 
dicial  proceeding.  Furthermore,  he  ar¬ 
gued,  the  New  York  City  News  Asso¬ 
ciation  was  only  engaged  in  furnishing 
news  articles  and  was  not  responsible 
for  their  publication  by  newspapers. 
The  agency  was  only  the  distributing 
agent,  it  was  argued,  and  in  a  sense 
employees  of  the  newspapers  they 
serve. 

A  new  trial  is  granted.  J.  Noble 
Hayes  represented  the  respondent  and 
Roliert  W.  Candler  the  appellant. 


Advocates  Church  Advertising 
Salem,  Mass.,  February  23. — “It 
pays  to  advertise  tlie  churches,”  said 
Edwin  A.  Rumball,  secretary  of  the 
department  of  publicity  and  mission¬ 
ary  efficiehey  of  the  American  Uni¬ 
tarian  As.sociation  here  before  the 
Unitarian  bodies,  last  week.  Mr. 
Rumball  said  that  the  churches  must 
he  advertised  so  that  people  “may 
know  what  they  are  getting.”  Said 
Mr.  Rumball:  “Advertising  the 

church  is  on  the  same  principle  that 
one  would  use  in  undertaking  a  seri¬ 
ous  business  venture.  The  matter 
should  first  be  given  due  consideration 
and  then  advertising  should  follow. 
So  it  Is  with  church  matters.  To  peo¬ 
ple  of  New  England  it  seems  strange 
that,  in  the  South  and  the  far  West, 
Unitarians  are  looked  at  askance. 
Enlightenment  is  being  brought  to 
those  parts  of  the  country  by  minis¬ 
ters  and  missionaries  who  go  down 
every  year  to  preach  the  liberal  creed: 
but  consistent  newspaper  advertisin.g 
would  do  equal  good — probably  much 
greater  good,  in  fact.” 


editor  of  the  Houston  (Texas)  Post, 
and  later  managing  editor  of  the  El 
Paso  (Texas)  Herald,  has  been  made 
managing  editor  of  the  Fort  Worth 
(Texas)  Record.  Mr.  Green  is  well  and 
favorably  known  throughout  newspa¬ 
per  circles  in  Texas. 


The  cost  of  litigation  frequently  ex¬ 
ceeds  the  value  of  the  contention.  The 
difference  approximates  the  lawyers’ 
profit. 


ALONG  THE  ROW 

CUB  CXIPY. 

“Willie  Jones,  a  child  of  six,  while  at 
play  fell  down  stairs,  which  caused  his 
teeth  to  close  suddenly  on  his  tongue, 
almost  decapitating  it.” 


SAD,  BUT  TRUE. 

Since  war  has  cut  off  the  supply 
Of  bleach  to  ev’ry  fellow. 

The  most  conservative  of  sheets 
Are  fa.st  becoming  yellow. 


HIS  REWARD. 

He  wrote  for  thirty-seven  years, 

Wrote  stories  well  and  wrote  them 
quick; 

And  when  he  died  the  obit  man 
Devoted  to  him  half  a  stick — 

A  half  a  stick  docile  and  tame. 

And  which  misspelled  his  given  name. 


IN  NINETY-NINE  TONGUES. 

“I'm  sorry  for  Grinder.  He  got  a 
new  job  and  fell  down  on  his  first 
asignment.” 

“What  was  it?” 

“To  read  all  the  foreign  language 
papers  and  report  on  their  attitude  to¬ 
ward  the  United  States.” 


KRO.M  THE  SKINNERSVILLE  SIGNAL. 

“Every  day,  some  new  crisis  made  in 
Germany  or  elsewhere,  arrives  in  this 
country,  and  while  they  may  make 
some  timid  persons  nervous,  they  can’t 
throw  a  scare  into  us.  We  have  met 
many  a  crisis  in  our  day,  and  are  used 
to  them.  A  crisis  which  cost  us  $147 
visited  this  office  last  spring.  We  ad¬ 
vertised  Cohen’s  Ea.ster  Pants  at  fifty 
cents  a  pair  when  the  right  price  was 
three  dollars  and  fifty  cents.  It  was 
a  typographical  error,  but  we  had  to 
make  good  to  Cohen.  The  entire  stock 
was  sold  in  two  hours,  which  proves 
the  value  of  the  Signal  as  an  advertis¬ 
ing  medium,  but  the  experience  was 
not  so  cheerful  for  us  personally. 
Cohen  is  looking  for  another  crisis  of 
this  kind,  but  as  we  now  have  each 
ad  proof  read  thirty-three  times,  we 
guess  he  will  have  a  long  wait. 

“Another  crisis  that  we  met  with 
great  fortitude  was  when  the  chain 
lowering  the  editorial  page  to  the  press¬ 
room  parted,  and  the  form  was  pied 
on  the  head  of  our  colored  janitor 
which,  for  once,  was  full  of  intelligence. 
We  blocked  the  page  up  with  three  war 
cuts,  half  a  yard  of  the  laws  of  the 
State  of  New  York  ad,  and  a  bottle  of 
Smith’s  Life  Saver,  and  went  to  press 
on  time.  There  is  no  crisis  that  can 
get  the  bulge  on  us.  We  can  handle 
them  as  well  and  as  quickly  as  we  do 
job  printing,  and  in  the  highest  style 
of  art.” 


REVENGE. 

Bill — “You  know  how  mean  the  city 
editor  has  always  treated  Sam.” 

Jack — “Yes,  like  a  dog.” 

Bill — “Well,  Sam  has  got  square.” 

Jack — “How?” 

Bill — “This  way.  They  both  joined 
the  newspaper  men’s  military  training 
corps.  Sam  is  a  captain,  and  the  city 
editor  a  private.  At  drill,  Sam  shouts 
at  him  in  this  style:  ‘Say,  can’t  you 
ever  learn  anything?  You’re  the  most 
stupid  man  I  ever  had  under  me,  and 
I’ve  had  a  number.  Brace  up  and  learn 
the  game.  I  assign  you  to  three  hours 
drill.’  ” 

Jack — “But  won’t  he  fire  Sam?” 

Bill — “Not  much.  The  managing  edi¬ 
tor  is  a  Colonel  and  Sam  is  on  his  staff, 
and  he  and  Sam  agree  on  tactics.” 


LATEST  IMPROVEMENTS. 

“Now,”  said  the  man  from  the  syn¬ 
dicate,  “let  me  show  you  our  patented 
war  map.  As  you  see,  it  covers  the 
whole  field  of  Europe.  After  you  use 
it  for  war  purposes,  just  reverse  it, 
and  it  makes  a  pattern  for  a  swell 
shirt  waist,  and  can  be  reproduced 
on  the  Woman’s  Page.” 

“Sorry,”  said  the  managing  editor, 
“hut  I’ve  just  bought  a  war  map  in 
circular  form.  By  turning  it  around  I 
can  always  have  whoever  wins  on  top.” 

TOM  W.  JACKSON. 
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/  little  plump  unfrroomed  black  cough- 

^  '  r*:  drops,  has  jumped  into  the  arena,  just 

when  its  time-honored  friends  thought 
•  that  obsequies  and  flowers  were  in 

order, 

^  -■  ■  J  Back  with  a  bump  has  come  the 

jW  I  I  ^  prestige  of  past  years.  Back  with 

M  I  I  1  Twentieth  t’entury  "pep”  has  come  the 

^  1  curious  faith  in  those  small  morsels  of 

— _ _ ~3  medicated  relief. 

And  every  advertisement  has  helped 
to  refresh  jaded  memories  and  to  re- 
And  her  children's  children  were  vive  fading  conttdence  and  rejuvenate 

born  into  this  world  with  a  .slight  faint  but  deep-rooted  trust . all 

touch  of  Smithitus.  Heputation  was  remnants  of  (grandmother's  supreme 
"dying  hard.”  and  unflagging: — 

In  the  meanwhile,  display  of  boxes  "Yes — they're  th'  best  thing  for  a 

on  counters,  with  an  occasional  dis-  cough!” 

jointed  advertising  campaign,  of  no  The  Smith  Bros.’  advertising  is  a 

special  importance,  constituted  the  mighty  fine  tribute  to  Advertising  it- 
only  reminder  to  the  public  that  these  self  and  the  instantaneous  success  of 
venerable  favorites  were  .still  doing  the  campaign  is,  in  turn,  the  mo.st  flat- 
busine.ss  at  the  old  stand.  tering  sort  of  tribute  to  the  good  of 

•  Somebody  or  other  argued  that  the  goods. 

“Keputation”  would  live  on  and  on.  When  both  of  these  factors  are  fused. 
They  forever,  and  that  thirty  or  more  year.s  you  may  expect  to  hear  the  cash  reg- 
of  successful  operation  would  adver-  ister  clink. 

tise  Smith  Bros.’  Cough  Drops  until  W.  Livingston  Larned. 

‘Quality  will  not  only  sell  the  end  of  time.  - 

but  will  CONTINUE  to  do  so,”  When  the  shadow  of  a  grave  doubt  CH.4LLENGE  MAY  BE  SUSPENDED 

appeared,  drug  stores  were  given  little  - 

one-color  counter  cards  and  the  the-  Seadler's  .\rtirle  on  Plattsburg  Camp 
atre  programmes  blossomed  forth  with  Hornet’s  Nest, 

cough-argument — and  whiskers. 

Other  chemists  were  thinking  it  over  A  veritable  hornet's  nest,  that  may 
and  some  fifty  cough  drops  and  loz-  result  in  the  suppression  of  the  publi- 
enges  of  all  sorts  and  conditions  be-  cation,  has  been  stirred  up  by  the  print- 
gan  to  make  themselves  seen  and  of  an  article  entiled,  "The  Menai'e 

heard.  Containers  were  hand.somely  Flattsburg,”  in  the  first  issue  of  the 
of  done— the  LOOKS  of  the  lozenges  new  Columbia-Barnard  intercollegiate 
were  improved.  Attractiveness  com-  magazine,  which  made  its  appearance 
mon  to  this  i)rogres.sive  age  of  ours  *n  New  York  city  on  Wednesday, 
seemed  to  be  a  paramount  i.ssue.  "^be  author  of  the  article  is  Silas  F. 

Frankly,  the  plain,  almost  lovable  Beadier,  a  .student  of  Columbia  IJniver- 

homeliness  of  the  Smith  Bros.’  old  con-  s'ty,  and  he  expresses  his  thoughts  of 
talner  was  an  asset  when  drug-store-  *be  life  at  the  Platt.sburg  Military 
displayed,  along  with  the  rest  of  the  Training  Camp.  The  anger  engendered 
cough-drop  family.  Those  of  us  to  against  the  magazine  by  the  faculties 

whom  that  plain,  almost  ugly  Ixix,  nn<l  students  of  the  univer.sities  was- 

with  the  Brothers  and  their  luxuriant  to  the  refusal  of  Seadler  to  re- 

beard.s,  had  lieen  handed  down,  tract  the  statements  in  the  article, 
through  generations,  as  a  heirloom  of  As  a  result  of  the  trouble  four  of  the 
health,  still  like  the  simplicity  of  the  editors  Irwin  Edman,  George  L.  hol- 
container.  kosky,  .Miss  Dorothy  .Metzger  and  Mi.st 

It  is  frankly  as  much  a  part  of  yes-  Elizabeth  Hall  have  resigned  from  tht 

“Suggestions,”  they  echoed,  cheerily,  terday  as  Grandmother  herself — and  *be  magazine,  and  the  prob- 

"That’s  what  Progress  is  made  of.  Grandmother,  even  in  memory,  is  quite  abilities  are  that  Miss  Eleanor  Parker 
Somebody  in  the  organization  will  see  good  enough  for  u.s,  despite  the  fact  ^be  only  remaining  editor,  may  lx 

you  AT  ONCE!”  that  she  never  learned  to  dance  the  forced  to  capitulate  by  the  student 

And  in  the  meanwhile,  new  genera-  Grizzly,  and  wore  furs  only  in  winter,  council  and  the  publication  suspended 
tlons  growing  up,  somehow  didn't  Nevertheless,  competition  was  CEK-  ■  ~  ^  ^  ■ 

know  “Old  Pig-Iron's”  line  as  well  as  TAIN  to  tell  on  Smith  Bros.’  sales.  It  WRECKED  BY  A  GERMAN  SHELL 

their  forefathers.  was  in  the  very  nature  of  things.  The  Publiration  of  Le  Mouchoir  is  Discon 

Sons  and  daughters  read  all  about  public  is  very  fond  of  experimenting.  trnued  for  the  Present. 

OTHER  equally  serviceable  goods  and  Suddenly,  from  the  midst  of  long  in- 

bought  by  no  mossy  old  precedent.  action  sprang  the  most  amazing  .sort  A  German  shell  has  discontinued  th« 
The  incident  is  as  well-known  as  the  of  activity.  publication  of  Le  Mouchoir,  one  of  th( 

moral,  but  the  Coast  of  Business  is  One  could  almost  SEE  and  FEEI.  famous  papers  of  the  trenches,  a  photo¬ 
still  cluttered  up  with  a  certain  per-  an  unseen  hand  at  the  busine.ss  throt-  graph  of  the  first  page  of  which  re¬ 
tie.  You  could  no  more  overlook  it  cently  was  carried  iif  Thk  Ei.itor  ani 

than  you  could  shut  your  eyes  to  light-  Pi'blishkr. 

ning.  The  air  was  charged  with  a  The  paper  was  published  in  the  Boi 
species  of  advertising  electricity.  Sparks  Prete  and  was  named  for  a  .s<*ctioi 
flew  from  everywhere — from  drug  .store  thereof.  A  .shelter  tent  was  its  offlci 
.shelves  and  counters  and  windows;  ^Ls  staff  was  compo.sed  of  Frencl 

from  bill-boards  and  from  magazines;  reporters  from  various  cities.  A  let 
from  newspapers  and  from  novelty  from  Paul  Rockwell,  former  At 

folders.  lanta  newspaper  man  now  in  Paris  re 

You  know  there  are  two  kinds  of  covering  from  the  effects  of  wound 
advertising  campaigns — granting  that  su.stained  in  battle,  carries  the  infor 
the  amount  expended  is  identical.  Cam-  mation  dealing  with  the  destruction  o 
paign  "A”  will  jog  comfortably  along  *be  plant  of  Le  Mouchoir  and  thi 
the  print-highway  to  a  dull  and  dis-  death  of  the  greater  numlier  of  it 
pirited  finish,  without  raising  .so  much  editors  and  reporters.  The  shell  is  san 
as  a  powder-puff-full  of  dust.  Cam-  have  fallen  in  the  middle  of  the  ten 
paign  "B”  will  be  possessed  of  a  magic  just  as  an  issue  was  lieing  prepare( 
effervescent  .spontaneous  fire  of  divine  distribution  among  the  soldiers  o 

origin  from  the  appearance  of  the  first  fbe  Bois  le  Prete  section. 

line.  The  Public  is  conscious  of  a  - - 

great  deal  going  on,  all  around  it. -  “Buzz  for  Uz”  His  Slogan 

"I  seem  to  see  your  advertising  Uz  McMurtrie,  the  leading  candidat 
EVERYWHERE!”  expres.se.s  the  idea,  for  the  nomination  for  Governor  at  th 
The  Sterling  Gum  campaign  is  a  State  Republican  primaries  of  Indi 
glittering  example.  "Z-z-z-z-z-z!”  went  ana,  on  March  7,  is  a  former  news 
the  Big  Idea,  at  the  very  first  touching  paper  man,  having  been  an  editor  am 
of  light  to  the  fuse,  and  for  six  months,  reporter  on  the  Marion  (Ind.)  Chron 
Paine’s  Fireworks  have  been  funereal  Icle.  McMurtrie  has  made  his  cam 
by  comparison.  paign  unique  by  a  slogan  "Buzz  fo 

There  has  been  no  doubt  about  that  Uz.”  - 

7th  Point  publicity.  It  didn’t  hide  its  The  Philadelphia  Evening  Telegrapl 
other  .six  under  a  bushel.  and  the  Canton  (O.)  Dally  News  havi 

And  so  the  little  white  package  lieen  admitted  to  membership  in  thi 
adorned  with  wood-cut  whiskers  and  American  Newspaper  Publishers’  As 
prehistoric  block  text — and  filled  with  .soi-iation. 


Editors  Who  Know 


HIttt  your  pecu' 
liar  iudgment 
newt,  your  deft 
handling  erf  the 
text  and  above 
all  your  almost 
uncanny  capa. 
city  to  look 
ahead  and  tee 
what  will  be 
good,  not  only 
tO’day  but  (or  the 
future  morgue. 
|h*t  m»kM 
y6ur  service  the 

COL  HUNT  McCALEB  bm  1  know  of .” 

Shreveport  Tune- 

BAIN  NEWS  SERVICE 
32  Union  Sq.,  E.,  N.  Y.  City 


44 T  IX)N’T  need  to  advertise  my  stoves 
. in  our  territory  EVERY¬ 
BODY  knows  them,  believes  in 

term . buys  them.  Here  is  a  case 

where  publicity  would  be  plainly  a  wase 
of  good  money!” 

The  gentleman  who  made  this  re¬ 
mark  was  old  enough  to  know  better. 
He  was  sixty-five,  and  forty  of  the  to¬ 
tal  had  been  spent  in  the  manufacture 
of  stoves. 

Stubbornness  personified,  he  lowered 
his  bull-head  and  butted  every  adver¬ 
tising  man  out  of  his  office, 
came  to  him  with  plans  and  sales 
ideas,  but  he  knew  how  to  run  his  own 
business, 
itself, 

was  a  deep-rooted  and  very  silly  con¬ 
viction  of  this  man. 

And  finally — the  advertising  men 
ceased  to  call.  He  was  known  to  the 
fraternal  order  of  business-getters  as 
"Old  Pig-Iron,  The  King  Aif  Stand¬ 
patters.” 

He  went  to  the  wall  recently — about 
.six  weeks  or  more  ago.  It  was  a  slow. 
Insidious  wasting  away — a  sort 
commercial  decomposition.  That  busi¬ 
ness  rotted  of  neglect.  It  dried  up  and 
went  back  to  dust  again.  Not  even 
two  mighty  fine  boys — sons  of  the  old 
man,  could  stay  the  relentless,  un¬ 
conquerable  progress  of  disintegration. 
It  was  all  over  before  anybody  quite 
realized  it. 

Competitors  had  not  clo.sed  their 
doors  to  advice.  The  " WELCOME” 
sign  was  hung  out  on  their  door.s,  day 
and  night.  , 

“Ideas,”  said  they,  "bring  ’^jm  along. 
You  better  bet  we’II  give  you  a  hear¬ 
ing!” 


Movie  Strip 


7-Column  or  8-Colunm  wiilc,  1  in. 
deep.  More  action,  more  laughs 
than  you  will  find  in  a  full  page. 

Such  papers  as  the  Chicago  Daily 
Xews,  Pittsburg  Press,  St.  Louis 
Globc-Deniocrat,  Detroit  Journal, 
and  many  papers  of  like  character 
use  the  MOVIE  STRIP. 


ii.mv 


Pacific  Coast  Representative  of 


SAN  FRANCISCO  OFFICE 

of  the 

Editor  and  Publisher 


The  recent  marked  activity  of  the 
manufacturers  of  Smith’s  Cough 
Drops  is  the  best  example  we  can 
think  of  at  the  moment  of  keeping  a 
valuable  reputation  alive. 

Thirty  years  ago,  grandmother  and 
grandfather  would  as  soon  have 
thought  of  doing  without  ear-Haps  or 
undershirts  as  doing  without  Smith 
Brothers’  Cough  Drops. 

Nor  was  this  popularity  won  in  any 
other  way  save  by  substantial  wortli 
of  the  product.  Smith  Brothers’  cough 
drops  were  never  very  pretty  to  look 
at  •  •  *  they  were  roughly  moulded, 
cranky  in  shape  and  came  in  a  most 
unattractive  box.  They  possessed  a 
pungently  pleasant  taste,  however, 
reminiscent  of  penetrating  power, 
moistened  dry  whistles  and  really  ac¬ 
complished  about  all  they  modestly 
claimed. 

You  may  accept  It  as  a  tremendous¬ 
ly  big  and  impregnable  fact  that 
Smith  Bros.’  cough  drops  would  not  be 
selling  through  the  years  if  they  were 
not  living  up  to  advertised  promises. 

Grandmother  put  absolute  faith  hi 
the  product. 

Grandmother’s  children  did. 


742  Market  Street 
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MAKING  NATION-WIDE  SURVEY 


Kaltiniore  Sun  Seeks  First  Hand  Infor¬ 
mation  Ref[arding  Prohibition. 

Baltimore.  Md.,  February  23. — The 
Baltimore  Sun  has  undertaken  a  sur¬ 
vey  on  prohibition,  nation-wide.  Its 
puriwse  is  purely  educational.  Pend¬ 
ing  before  the  I^egislature  of  Mary¬ 
land  is  a  State-wide  prohibition  meas¬ 
ure  that,  if  adopted,  will  give  the  peo¬ 
ple  of  the  State  as  a  whole  the  right 
to  vote  on  whether  the  iK'ople  want 
prohibition  or  not. 

This  measure  is  being  bitterly 
fought  by  certain  V)usine.ss  interests  of 
Baltimore,  and  in  the  meantime  the 
advwates  of  prohibition  are  bus^’. 

A  wide  difference  of  opinion  exists 
as  to  the  effect  of  prohibition  laws  in 
.such  large  cities  as  have  laws  of  this 
kind.  Prohibitionists  claim  these 
laws  have  been  Ijeneticial,  and  oppon¬ 
ents  of  prohibition  say  the  statutes 
have  proved  harmful,  especially  in  the 
cities. 

To  learn  conditions  in  typical  cities 
which  have  tried  prohibition,  the  Sun 
has  sent  a  representative  into  various 
States.  The  results  of  his  observation 
will  be  told  in  a  series  of  article.s,  the 
fir.st  of  which,  picturing  the  conditions 
in  i.'haiiotte,  N.  C.,  appeared  in  the  pa¬ 
per  Monday  morning. 

These  articles  are  intended  to  de- 
si'i'ilK!  the  laws  in  the  different  com¬ 
munities  and  the  manner  of  their  en- 
fori’cment;  priHluce  figures  to  show 
what  effects  have  followed  the  enact¬ 
ment  of  the  laws;  give  the  opinion  of 
lepresentative  citizens  in  eai-h  of  the 
citie.s,  and  in  general  endeavor  to  fur¬ 
nish  such  information  as  may  lx*  help¬ 
ful  to  the  iH'oplc  of  Baltimore  in 
forming  an  oiiinion  as  to  whether  or 
not  this  city  would  lx*  benefiteil  by 
the  i>a.s.sage  of  a  prohibition  law. 

Some  time  prior  to  the  meeting  of 
the  State  Assj*mbly  the  Sun  made  an 
exhau.stive  investigation  into  th<‘ 
causes  of  the  enormous  extravagance 
of  the  State  Government  and  how  the 
State’s  money  is  wa.sted.  The  articles 
••au.sed  both  the  dominant  political 
liartles  to  ph*dge  them.selves  to  dras¬ 
tic  reforms,  and  the  political  cam¬ 
paigns  t\ere  conducted  accordingly.  A 
commis.sion  was  named  by  the  Demo¬ 
crat  .s,  charged  with  the  duty  of  mak¬ 
ing  a  complete  survey  or  study  of  the 
entire  subject  and  of  reporting  their 
findings  and  recommendations  to  the 
next  Governor  of  Maryland,  together 
with  a  draft  of  such  bills  as  may  be 
neces.sary  to  make  '  the  same  effective. 

Half  the  I.egislative  term  has  ex- 
pireil.  The  pledges  have  not  been  ful- 
lilled.  In  the  meantime  indignant 
<‘itizens  are  bringing  pressure  to  bear 
on  the  Governor  and  Legislature  to 
make  good,  and  leading  this  campaign 
is  the  Baltimore  Sun. 


St.  Louis  .Ad  Men  in  Relief  Work 

St.  Ijoris,  February  23. — To  assure 
the  siu'cess  of  "Donation  Day”  in  St. 
Ixjuis,  February  28,  a  publicity  commit¬ 
tee  has  tx*en  appointed  consisting  of 
niemlH*rs  of  the  Advertising  Club  of 
St.  Louis  and  editors  of  the  St.  Louis 
newspapers.  The  committee  is  headed 
by  Boy  B.  Simpson.  The  money  col- 
lecteil  will  be  used  for  relief  work 
among  the  city’s  poor,  ■  regardless  of 
creed  or  race. 


PERSONALITY  IN  AD  COPY 


J.  E.  V'ining,  Business  Expert,  Addresses 
N.  Y.  Advertising  Club. 

The  Advertising  Club  of  New  York 
city  held  its  weekly  meeting  and 
luncheon  at  the  club  house,  47  Blast 
Twenty-fifth  Street,  on  Thursday  at 
noon.  About  two  hundred  members  of 
the  club  were  pre.sent. 

The  topic  for  the  meeting  was  “Ef¬ 
ficiency  In  Your  Work,”  and  an  ad- 
dre.ss  was  delivered  by  Irving  E.  Vin- 
ing,  of  Portland,  Ore.,  expert  on  bu.si- 
ness  p.sychology  and  character  analy¬ 
sis. 

Mr.  Vining  .said  that  one  of  the  mo.st 
important  p.sychological  elements  in 
adverti.sing  was  the  element  of  human 
nature.  That  is,  advertising  to  be  suc¬ 
cessful  must  not  only  have  selling 
punch,  but  It  mu.st  also  contain  the 
per.sonal  element  that  will  make  it  ap¬ 
peal  to  the  public;  so  that  it  will  be 
greeted  by  the  public  as  they  would 
greet  a  friend. 

.■Vnother  point  upon  which  Mr.  Vin¬ 
ing  laid  stress  was  the  fact  that  the 
advertiser  should  analyze  the  various 
qualities  of  his  product  and  then  pre¬ 
sent  thos(?  qualities  to  the  public  in  the 
most  intimate  terms,  consistent  with 
good  bii.siness  judgrment,  that  will  pro¬ 
mote  the  best  and  most  beneficial  pub¬ 
lic!  interest  in  the  product. 

.Mr.  Vining  came  to  New  York  about 
the  lir.st  of  February  and  will  remain 
here  until  about  the  fir.st  of  May.  He 
is  conducting  his  cour.se  in  business 
psychology  and  character  analysis  at 
the  West  Side  Young  Men’s  Christian 
-Association  and  the  Brooklyn  Central 
Young  Men’s  Christian  A.ssociation. 


IS  A  PAYING  INVE.STMENT 

kinclleberger  Says  Advertising  Has  Im¬ 
proved  More  Than  Any  Other  Business. 

St.  Ixuus,  February  23. — Advertising 
has  improved  more  than  any  other 
busine.ss  in  recent  year.s,  Jacob  Kindle- 
berger  told  the  members  of  the  Adver¬ 
tising  Club  of  St.  Ixniis  in  an  addre.ss 
recently.  Mr.  Kindleberger  is  presi¬ 
dent  of  the  Kalamazoo  Vegetable 
Parchment  Company.  Not  long  ago, 
he  said,  a  business  man  would  caress 
his  watch  upon  the  appearance  of  an 
advertising  solicitor.  To-day  the  ad¬ 
vertising  man  commands  the  attention 
of  everybcxiy.  Mr.  Kindleberger  re¬ 
gards  proper  exploitation  as  an  invest¬ 
ment  which  produces  dividends. 

"Truth  in  business  and  advertising,” 
he  .said,  “is  the  only  way  to  success. 
I  knew  the  president  of  a  company 
once  who  .said  he  could  ship  inferior 
goods  in  place  of  first-class  goods.  He 
la.sted  just  one  week.  Once  I  was  a 
.salesman  in  Ohio  for  a  house  in  Dayton 
and  lost  an  order  because  a  salesman 
from  another  house  in  the  same  town 
had  misrepre.sented  and  sold  five  car¬ 
loads  of  inferior  stock.  The  customer 
had  lost  all  confidence  in  Dayton  deal¬ 
ers.” 

He  said  that  Mis.souri  had  gained  in¬ 
valuable  advertising  from  the  phra.se 
"Show  me.” 


AD  MEN  FOUND  SCHOLARSHIPS 

Atlanta  Club  and  Individual  Members 
Formally  Put  Plan  in  Operation. 

Atlanta,  Ga.,  F'ebruary  24. — The  two 
.scholarships  to  the  Georgria  School  of 
Technology,  proposed  by  the  Ad  Men’s 
Club,  have  been  formally  founded. 
Each  gives  to  a  worthy  student  $200  a 
year  for  the  four  years  he  is  enrolled, 
and  according  to  K.  G.  Mathewson, 
president  of  the  school,  will  afford  poor 
boys  the  opportunity  of  an  education 
they  otherwise  would  not  get. 

One  of  the  scholarships  was  given  in 
the  name  of  the  Ad  Men’s  Club  and 
the  other  in  the  name  of  seventy-five 
members  of  the  club  who  were  present 
at  the  meeting,  which  was  held  in  the 
mess  hall  of  the  school. 

The  scholarships  are  self-perpetuat¬ 
ing.  Each  student  upon  graduation  be¬ 


gins  repayment,  which  is  Immediately 
turned  over  to  the  next  student.  At 
the  suggestion  of  P.  C.  McDuffie,  one 
of  the  original  endorsers  of  the  scholar¬ 
ships,  an  insurance  policy  will  be  car¬ 
ried  on  the  lives  of  all  students  receiv¬ 
ing  the  benefits  of  the  scholarships,  so 
that  in  case  of  death,  the  scholarship 
will  not  be  stopped. 

The  Ad  Club  voted  to  limit  its  mem- 
ber.shlp  to  200.  The  club  has  now 
about  196  members,  and  more  than  200, 
said  President  Julian  Boehm,  might 
prove  a  bit  unwieldy. 


NEWS  OF  LIVE  AD  CLUBS 
The  Advertisers’  Club  of  the  Indian¬ 
apolis  Cliamber  of  Commerce,  recently 
organized,  has  been  Incorporated. 
The  incorporators  and  directors  named 
in  the  incorporation  papers  are 
Frederick  M.  Ayres,  of  L.  S.  Ayres  & 
Co.;  F'ranklin  Vonnegut,  of  the  Vonne- 
gut  Hardware  Company;  Gustav  A. 
Keeker,  of  the  Sander  &  Keeker  Fur¬ 
niture  Company;  George  Oilar,  of  the 
Oilar  Brothers’  B'urniture  Company: 
Roy  M.  Ross,  of  the  Barnes-Ross 
Printing  Company;  Mansur  B.  Oakes, 
of  the  Oakes  Advertising  Agency;  Carl 
Hunt,  editor  of  Associated  Adver¬ 
tising,  and  Ernest  Cohn,  advertising 
manager  of  the  Kahn  Tailoring  Com¬ 
pany.  The  following  business  organi¬ 
zations  are  supporting  it;  The  Indian¬ 
apolis  Merchants’  Association;  East 
Washington  Street  Merchants’  Associa¬ 
tion;  West  Washington  Street  Mer¬ 
chants’  Association;  Fountain  Square 
Merchants’  Association;  East  Tenth 
Street  Merchants’  Association;  Indian¬ 
apolis  Automobile  Trade  As.sociation ; 
Indianapolis  Retail  Shoe  Dealers’  Asso¬ 
ciation,  and  the  Indianapolis  Furniture 
1  iealer.s’  Club. 


The  advisability  of  merging  the 
Waco  Ad  Club  into  an  organization 
more  general  and  of  large  scope  is  to 
be  investigated  by  a  committee  named 
at  the  meeting  of  the  club  held  recently 
at  the  State  House.  Dick  Smith,  W.  P. 
Killingsworth  and  Louis  Crow  were 
appointed  as  the  committee.  A  full  re¬ 
port  covering  possibilities  of  the  new 
organization,  cost  of  maintenance  of  a 
permanent  home,  etc.,  was  ordered  to 
be  submitted  by  the  committee. 


An  Ad  Club  has  been  organized  in 
Marshalltown,  Iowa,  with  C.  E.  Fork- 
ner,  president:  Harold  Woodward,  vice- 
president:  J.  S.  Johnson,  secretary,  and 
William  Barrie,  treasAirer.  H.  J.  Ken¬ 
ner,  of  Indianapolis,  secretary  of  the 
National  Vigilance  Committee  of  the 
Associated  Advertising  Clubs  of  the 
World,  addressed  the  new  club  on 
February  7. 

The  date  of  the  Prosperity  Gridiron 
dinner  that  had  been  planned  for 
Houston,  Texas,  by  the  Houston  Ad 
Club,  Houston  Press  Club  and  Cham¬ 
ber  of  Commerce  for  February  29  has 
lieen  postponed  to  March  11.  The  pro¬ 
gramme  committee  consists  of  George 
M.  Bailey  of  the  Post,  chairman; 
Harry  T.  Warner  of  the  Post,  George 
E.  Kepple  of  the  Chronicle,  J.  C. 
Dionne  of  the  Texas  Lumberman,  R. 
H.  Cornell,  John  S.  Bonner  and  Henry 
St  tide. 


Dallas  Has  a  Sphinx  Club 
Dalas,  Texas,  February  23. — Th* 
“Sphinx  Club”  is  the  name  chosen  by 
the  new  organization  of  newspaper 
workers,  artists  and  musicians  which 
has  just  been  formed  here.  The  mem¬ 
bership  of  the  new  club  Is  limited  to 
those  of  artistic  temperament  among 
writers,  artists  and  musicians,  and  its 
purpose  will  be  the  advancing  of  the 
interests  of  the  trinity  of  arts  in  Dal¬ 
las.  Officers  were  elected  as  follows: 
Wilbur  Shaw,  pre.sident;  Orion  Mc- 
Clanahah,  vice-president:  Albert  Mc¬ 
Kinley,  secretary;  Ross  Lawther, 
treasurer.  Chairman  of  standing  com¬ 
mittees  are:  Membership,  Ray  Mc- 
Murray;  programme,  W.  W.  Truax; 
press,  Julian  Capers,  Jr. 


AMONG  THE  NEW  BOOKS 

(.’OMMUNiTY  Development.  Making 
the  small  town  a  better  place  to  live 
in  and  a  better  place  in  which  to  do 
business.  By  Frank  Farringrton.  Pub¬ 
lished  by  the  Ronald  Press  Company, 
New  York. 

Of  the  making  of  "uplift”  books 
there  is  no  end,  but  all  of  them  do  not 
serve  the  purpose  for  which  they  were 
written.  This  book  aims  to  tell  how 
to  better  a  community,  and  it  does  it 
in  a  lucid,  attractive  and  practical 
manner.  Lest  there  be  any  doubt  upon 
the  subject,  the  volume  tells  just  how 
to  make  use  of  the  book.  The  key¬ 
note  of  Mr.  Farrington’s  argument  is 
that  organized  community  spirit  is  the 
most  important  factor  in  creating  an 
ideal  community.  He  proceeds,  at 
length,  to  .show  how  community  clubs 
can  better  a  town,  devoting  several  of 
his  interesting  chapters  to  helpful  sug¬ 
gestions  and  plans.  Any  one  of  these 
chapters  is  an  index  finger  to  the  path 
of  local  progress.  The  responsibility 
of  the  village  editor  to  his  town  and 
the  cooperation  which  he  has  a  right 
to  exiiect  from  his  fellow-citizens  are 
treated  in  a  manner  which  cannot  fail 
to  interest  country  editors  everywhere. 
Mr.  Farrington  puts  a  lot  up  to  the 
editor  as  "the  one  candid  and  unbias¬ 
ed  critic  of  the  administration  of  muni¬ 
cipal  affair.s”  and  he  also  calls  upon  the 
community  to  support  the  editor. 
While  the  book  is  designed  ‘primarily 
for  use  in  towns  of  10,000  population 
and  less,  it  will  be  found  that  the  prin¬ 
ciples  and  even  the  detailed  methods 
may  be  applied  with  equal  benefit  in 
larger  towns  and  cijties.  In  writing 
this  book  Mr.  Farrington  has  utilized 
much  study  and  experience  as  an  ob¬ 
server  and  an  author  to  show  that  the 
merchant  who  sees  his  trade  going  to 
the  near-by  city  and  the  mall  order 
house;  the  minister  who  has  difficulty 
in  keeping  his  flock  together;  the  par¬ 
ents  whose  children — the  life  blood  of 
a  small  town — leave  the  home  to  re¬ 
side  in  the  larger  cities,  all  are  inter¬ 
ested  in  and  can  and  must  cooperate 
to  make  the  home  town  brighter,  more 
business-like  and  a  more  desirable 
place  to  live  in. 


Selling  Newspaper  Space. — How  to 
develop  local  advertising.  By  Joseph 
E.  Chasnoff.  Based  upon  a  series  of 
lectures  delivered  by  the  author  to  the 
students  of  advertising  in  the  School 
of  Journalism  at  the  University  of  Mis¬ 
souri.  Published  by  the  Ronald  Press 
Company,  New  York. 

It  was  Mr.  ChasnofTs  conviction  that 
there  are  better  ways  of  selling  news¬ 
paper  space  than  many  which  prevail 
that  led  him  to  the  study  which  ulti¬ 
mately  resulted  in  the  publication  of 
this  book.  While  the  volume  is  thor¬ 
oughly  practical  it  sounds  the  note  of 
high  idealism  throughout.  It  is  intend¬ 
ed  to  stimulate  thinking  along  adver¬ 
tising  lines  and  to  direct  men  of  apti¬ 
tude  in  the  tortuous  paths  of  the  ad¬ 
vertising  field. 

There  is  in  the  book  early  recognition 
of  the  fact  that  advertising  space  is  an 
intangible  commodity  and  that  the 
personal  equation  looms  large  in  mak¬ 
ing  it  profitable  to  its  buyer.  The 
author  argues  that  the  best  results 
are  obtained  from  such  space  by  the 
salesman  that  serves.  Among  the 
chapters  are  those  devoted  to  making  a 
medium,  converting  the  retailer,  help¬ 
ing  the  merchant,  advertising  for  ad¬ 
vertising,  and  getting  new  business  in 
formerly  neglected  fields.  There  are 
nineteen  plates  showing  a  variety  of 
advertisements,  and  many  suggestion.s 
which  publishers  in  small  towns  and 
cities  might  find  very  profitable  to  heed. 


Censor  Advises  Canadian  Editors 

A  few  days  ago  this  notice  was  sent 
to  every'  editor  in  Canada:  “The 
chief  press  censor  requests  that  edi¬ 
tors  use  discretion  in  publishing  alarms 
and  unsupported  reports  of  incendiar¬ 
ism  by  enemies.” 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 
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NEW  INCORPORATIONS 

lloCHBBTER,  N.  Y.  Craftsman  Adver¬ 
tising  Service.  Capital,  $10,000,  of 
which  $500  is  paid  in.  Directors:  Geo. 
1?.  MiMer,  Charles  H.  Miller  and  Harriet 
M.  Miller,  all  of  Rochester. 

Chicago,  Ill.  Burnett-Kuhn  Advertis- 
Inp  Company.  Capital,  $14,000;  incor¬ 
porators:  Paul  Kuhn,  John  Burnham, 
J.  Sydney  Burnet,  George  Snyder. 

NoRTOLK,  Va.  The  National  Adver¬ 
tising  Company,  Incorporated.  Maxi- 
nuim,  $10,000;  minimum,  $300;  par 
value,  $50;  W.  F.  Duncan,  president, 
Richmond,  Va.;  M.  S.  Knight,  secretary 
and  treasurer,  Norfolk. 

NA8HV1U.K,  Tenn.  Frost  &  Frost 
Company.  Capital,  $15,000.  Incorpora¬ 
tors;  M.  P.  Frost,  J.  M.  Frost,  Jr.,  H. 
E.  Frost,  O.  R.  Fofstetter,  W.  L.  Gran- 
herry,  Jr.  The  company  is  engaged 
in  the  advertising  business,  being  the 
rpi)resentative  of  a  number  of  publish¬ 
ers.  The  incorporation  was  for  the 
puri)ose  of  changing  from  a  partnership 
to  a  corporation,  the  company  having 
been  in  the  advertising  business  for 
several  years. 

El.  Paso,  Texas.  The  Merchants’  Ad- 
verti-sing  Association.  Capital  stock, 
$1,000.  Incorporators:  R.  G.  McFad- 
den,  A.  T.  Licata,  and  K.  O.  Anderson. 

RrKrALO,  N.  Y. — Buffalo  Clipping  and 
I’ublicity  Bureau,  Inc.;  capital  stock, 
$10,100;  to  do  a  general  advertising 
business;  directors,  Marie  S.  B.  Camp¬ 
bell,  Catherine  B.  McLiean  and  John  H. 
Mcl.«an,  all  of  Buffalo. 

Kik'hestkr,  N.  Y. — Rochester  Photo- 
j)lay  News  Publishing  Company,  Inc.; 
capital  stock,  $8,000;  to  do  a  general 
printing  and  engraving  business;  di¬ 
rectors,  Erwin  Huber,  Samuel  B.  Bur- 
rill  and  Homer  C.  Wyant,  all  of  Ro- 
che.ster, 

Nkw  York  City, — Loyal  American 
Publishing  Corporation;  capital  stock, 
$10,000;  to  engage  in  publishing  and 
Iirinting;  directors.  Dr.  William  Shee- 
inan,  Anna  Oberwager  and  Philip 
Heuling,  alt  of  New  York. 

New  York  City. — The  Scout  Press, 
Inc.;  capital  stock,  $350,000;  to  do  a 
general  publishing  business;  directors, 
Theodore  D.  Bushnell  and  Theodore  P. 
Bushnell  of  Mount  Vernon  and  Isaac 
It.  Coles,  of  Glen  Cove. 

New  York  City. — Rowland  Read  and 
Co.,  Inc.;  capital  stock,  $25,000;  to  do 
a  general  advertising,  bookselling  and 
publishing  business,  newspaper  pro¬ 
prietors;  directors,  Howland  Read,  of 
Roselle,  N.  J.,  S.  Louis  Melliday  of 
New  York  city  and  John  Henry  Dahn 
of  Brooklyn. 

Netw  York  City. — New  York  Map 
and  Guides  Corporation;  capital  stock, 
$10,000;  to  do  a  general  advertising 
biKsiness,  publishing  and  printing,  and 
<leal  in  pamphlets,  maps,  books,  maga¬ 
zines,  etc.;  directors,  Sarah  A.  Rocke¬ 
feller,  Edward  Miehling  and  Harry  C. 
Kay.ser,  all  of  New  York. 

May  Issue  Municipal  Paper 

Friction  between  the  municipal  au¬ 
thorities  and  the  daily  press  of  Regina, 
Canada,  which  began  when  a  resolution 
wa.s  passed  barring  reporters  from  com¬ 
mittee  meetings  of  council,  has  resulted 
in  the  proposed  publication  by  the  au¬ 
thorities  of  a  municipal  newspaper  in¬ 
tended  to  give  the  citizens  reliable  in¬ 
formation  about  city  affairs.  It  will 
carry  no  advertising  and  will  be  dis¬ 
tributed  free. 

New  Oklahoma  Daily 

At  Henryetta,  Okla.,  the  Daily  Free- 
l.ance  has  just  been  launched  with 
George  Riley  Hall  as  editor  and  pub¬ 
lisher.  Editor  Hall  has  enlarged  his 
plant,  in  which  he  formerly  published 
a  weekly,  has  added  new  eauipment 
and  now  has  one  of  the  best  small 
new.spaper  shops  in  Oklahoma. 

The  New  Orleans  Press  Club  is  run- 
ning  Hve  tournaments — pool,  billiard, 
<-he»-kera,  chess  and  dominoes.  It  is  the 
brat  time  anything  of  the  kind  has  been 
undertaken.  Handsome  prizes  will  be 
awarded  the  winners. 


NEWSPAPER  ACTIVITIES 

As  a  result  of  the  Chicago  Examin¬ 
er’s  full-page  clean-up  paint-up  week, 
April  23-29,  which  was  printed  in  that 
paper  on  February  18  th,  practically 
every  civic,  municipal  and  industrial 
organization  in  the  city  of  Chicago  has 
responded  in  unanimous  and  enthusias¬ 
tic  accord. 

William  Hale  ’Thompson,  Mayor  of 
Chicago,  endorsed  the  suggestion  to 
the  extent  that  he  Issued  a  proclama¬ 
tion,  urging  all  to  cooperate  for  the 
good  of  Chicago,  by  cleaning  up  the 
city  during  that  week. 

Cartoons,  editorials  and  news  stories 
appealing  to  every  public-spirited  citi¬ 
zen  in  and  about  Chicago  are  being 
printed  by  the  Chicago  Examiner,  and 
the  campaign  of  publicity  will  run  prac¬ 
tically  every  day  until  the  clean-up 
week  is  over. 

As  part  of  the  newspaper  cam¬ 
paign  to  eliminate  fraudulent  and  im¬ 
proper  advertising,  conducted  by  the 
Cleveland  Advertising  Club  and  the 
advertisers  generally,  the  Cleveland 
Press  has  adopted  the  following  ruling 
in  regard  to  classified  advertising: 
“Under  Help  Wanted,  Male  and  Fe¬ 
male,  no  help  wanted  advertisements 
will  be  accepted  other  than  help 
wanted:  except  schools  or  educational 
adverti.sing  that  may  as.sist  in  obtain¬ 
ing  emnloyment  through  learning  a 
trade  or  profession:  under  For  Sale 
Mi.scellaneous,  all  advertisements  from 
dealers  mu.st  have  the  dealer's  signa¬ 
ture  or  the  word  ‘Dealer’  in  quotes; 
Mihsical  Instrument  advertising  is  re¬ 
stricted  in  the  .same  manner.’’ 

The  St.  Louis  Times  contest  for  the 
best  letter  explaining  why  the  writer 
believes  the  TTnited  States  should  in- 
crea.se  its  defenses  is  creating  much 
interest.  It  closes  March  1.  Prizes  for 
the  best  answers  to  the  question.s. 
“Are  you  in  favor  of  a  large  standing 
army  for  the  United  States’’  and  "Are 
you  opposed?’’  are  a  Colt’s  or  Smith  & 
Wesson  Automatic  in  the  case  of  the 
former  and  a  six-volume  .set  of  Wood- 
row  Wil.son’s  “History  of  the  Amer¬ 
ican  People’’  for  the  latter.  If  the 
larger  army  man  is  a  fighter  in  theory 
only,  and  prefers  cash,  the  prize  will 
be  paid  in  that  way. 

The  Dallas  (Texas)  Dispatch  has  ar¬ 
ranged  for  a  free  cooking  school  for 
the  women  of  Dallas,  one  session  be¬ 
ing  conducted  each  afternoon,  begin¬ 
ning  February  21,  at  the  Municipal 
Building  and  continuing  for  five  days. 
Mr.s.  Florence  Austin  Chase  is  giving 
the  demonstrations. 

Port  Arthur  Dailies  Consolidate 

Toronto,  February  22. — Port  Arthur's 
two  evening  papers,  the  News  and  the 
Chronicle,  have  been  amalgamated  un¬ 
der  the  name  of  the  Daily  News-Chroni¬ 
cle.  The  merger  had  been  pending  for 
some  time  as  both  papers  were  steadily 
losing  money,  and  the  news  that  an 
arrangement  had  at  last  been  reached 
was  no  great  surprise  to  those  familiar 
with  conditions  in  the  Twin  Cities. 
Charles  O.  Smith,  manager  of  the 
Chronicle,  has  disposed  of  his  interest 
in  that  paper  and  E.  B.  Mackay,  mana¬ 
ger  and  editor  of  the  News,  has  as¬ 
sumed  the  management  of  the  new  pa¬ 
per.  Melville  W.  Ro.ssie,  editor  of  the 
Chronicle,  becomes  the  managing  edi¬ 
tor.  The  paper  is  to  be  Issued  from 
the  old  News  office  and  the  first  issue 
appeared  la.st  Saturday.  To  get  over 
the  political  difficulty,  the  Daily  News- 
Chronicle  is  to  be  strictly  independent. 

Receiver.nhip  for  Portsmouth  Star 

A  receivership  has  been  granted  for 
the  Portsmouth  (Ghio)  Morning  Star 
at  the  request  of  F.  W.  Myers,  man¬ 
aging  editor  of  that  newspaper  and 
president  of  the  Star  Publi.shing  Com- 
I>any.  The  liabilities  are  li.sted  in  Mr. 
Myers’  i»etition  at  $20.(l(l(»,  with  assets 
given  at  $32,500.  The  receiver  is 
John  A.  Wilhelm,  advertising  man¬ 
ager  of  the  Star. 


BRITAIN  BARS  MAGAZINES 

Importation  Embargo  Includes  Publica¬ 
tions  Exceeding  Sixteen  Pages. 

After  March  1  the  importation  of 
the  following  goods  will  be  prohibited 
by  the  British  Government  into  the 
United  Kingdom; 

Materials  for  the  manufacture  of 
paper,  including  wood  pulp,  esparto 
grass,  linen  and  cotton  rags;  paper, 
cardboard,  periodical  publications  ex¬ 
ceeding  sixteen  pages  and  imported 
otherwise  than  as  single  copies 
through  the  post;  tobacco,  unmanu¬ 
factured  or  manufactured,  including 
cigars  and  cigarettes;  furniture, 
woods,  hardwoods,  veneers,  stones  and 
slates. 

Asheville  (N.  C.)  Daily  Sold 

ATI.ANTA.  Ga.,  February  22. — W.  A. 
Hildebrand,  editor  of  the  Asheville 
(N.  C.)  Gazette-News  for  the  past  15 
years,  has  sold  that  iiaper  to  Charles 
A.  Webb,  United  States  Marshal: 
Owen  Gudger,  postma.ster;  and  J.  D. 
Pool,  deputy  United  States  Marshal. 
The  paiier,  heretofore  Independent,  has 
become  Democratic  in  its  policy.  It  is 
announced  that  no  changes  will  be 
made  in’  any  of  the  departments,  all 
of  the  present  employees  having  been 
retained.  The  Republicans  have  now 
no  paper  in  the  Tenth  Congressional 
District,  which  is  represented  by  a 
Republican  Congressman.  The  pur¬ 
chase  of  the  Gazette-News  pre.sagcs  a 
strong  fight  next  summer  to  win  the 
district  back  to  Democracy.  Mr.  Hil¬ 
debrand  will  devote  all  of  his  time  in 
the  future  to  his  interests  at  Greens¬ 
boro  where  he  is  the  editor  of  the 
Daily  News.  The  new  owners  of  the 
Gazette-News  a.ssumed  all  obligations 
of  the  paper.  The  new  officers  arc: 
President,  Charles  A.  Webb;  vice- 
pre.sident,  Owen  Gudger;  secretary,  J. 
1).  Pool.  -Mr.  Webb,  it  is  said,  owns 
majority  stock.  The  name  of  the  paper 
has  been  changed  from  Gazette-News  to 
the  .\shville  Times. 

Times  Wins  Libel  Action 

The  New  York  Times  won  a  victory 
in  a  iibel  action  against  it  when  the 
Appellate  Division  of  the  Supreme 
Court  reversed  an  order  of  Justice  Co- 
halan  setting  aside  a  jury’s  verdict  for 
the  newspaper  in  the  Supreme  Court. 
Wiiliam  Lynch  .sought  to  recover  $25,- 
000  from  the  Times  liefore  a  jury  of 
Justice  Cohalan,  alleging  that  he  had 
been  libelled  in  an  article  appearing 
June  10,  1913.  The  Times  appealed 
from  the  order  of  the  Ju.stice  setting 
aside  the  verdict  and  ^directing  that  a 
new  trial  be  held.  The  Appellate  Divi¬ 
sion,  in  reversing  the  order  of  Justice 
('ohalan,  directs  that  the  verdict  in 
favor  of  the  newspaper  should  be  re- 
in.stated.  .Justice  Scott  wrote  the  pre¬ 
vailing  opinion. 

Bond  Forfeited  to  State 

OKI.AHOMA  City,  Okla.,  February 
19. — The  Cooperative  Publishing  Com¬ 
pany  of  Guthrie  and  Oklahoma  City 
has  forfeited  $1,000  bond  to  the  State 
by  refusing  to  compiete  the  contract 
awarded  to  print  and  bind  the  reports 
of  the  Supreme  Court  and  Criminal 
Court  of  Appeals  for  the  next  eight 
years.  Since  the  West  Publishing 
Company  was  the  only  other  bidder  for 
the  contract,  the  Attorney-General  has 
ruled  that  bids  must  lie  again  adver¬ 
tised  for.  The  bid  of  the  Coiiperative 
Company  was  to  furnish  350  copies  to 
the  State  at  35  cents  each  with  priv¬ 
ilege  of  selling  to  out.siders  at  $1.50  a 
volume.  The  West  Publishing  Com¬ 
pany  of  St.  Paul  bid  $1  each  on  350  voi- 
umes  to  the  State  with  privilege  of  .sell¬ 
ing  to  out.siders  at  $1.95  each. 

Tho.se  who  live  on  the  mountain 
have  a  longer  day  than  those  who  live 
in  the  valley.  Sometimes  all  we  need 
to  brighten  our  day  is  to  rise  a  little 
higher. 


I  (Eoiieka  I 

iatlg  Olapttal 

Average  net  paid  cir¬ 
culation  for  the  six 
months,  ending  Sep¬ 
tember  30,  1915,  as 

sworn  to  in  Govern¬ 
ment  report 

3  2,430 

And  as  confirmed  by 
report  of  The  Audit 
Bureau  of  Circulations. 

Publisher, 

TOPEKA,  KANS. 

II.  PROGRESSO 
ITALO-AMERICANO 

Established  i88o 

(Member  Audit  Bureau  of  Circulations) 
Daily  average  net  circulation  last  postoffice 
statement,  134,286  copies. 

II  ProRresso  Italo-Americano  enjoys  the 
distinction  of  beinR  the  laryest  and  most 
successful  Italian  paper  among  the  Italians 
in  the  United  States,  which  means  among 
a  responsive  and  responsible  class  with  pur¬ 
chasing  power  to  buy  advertised  goods. 

IL  PROGRESSO  ITALO-AMERICANO 

CHAV.  CARLO  BARSOTTI, 

Ed.  and  Pub. 

42  Elm  St.,  New  York  City 


The 

PITTSBURG  PRESS 
Has  the  LARGEST 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

1.  A.  KLEIN,  Metropolitan  Tower,  N.  Y. 
John  Clstst,  Peoples  Gas  Bldg.,  C3ticago 
Foreign  Advertising  Representatives 

PLENTY  OF 

MONEY  AND  GOOD  CHEER 

_______  That’s  the  situation  in 

PITTSBURGH,  P.\., 

Everybody  Busy. 

GAZETTE  TIMES 
CHRONICLE  TELEGRAPH 
Have  the  largest  circulation. 
Combination  Rate,  Hatty  20e  a  line. 
Combination  Rate,  Daily  amt  Sun¬ 
day  a  lAne 

For  further  information  write 
tirimn  E.  Dice.  F.  A.  Mgr.,  Fgh..  Pa. 
j.C.  Wilberdins  J.  M.  Branham  Co.  R.  J.  Bidwell  Co. 
225  Filth  Ave.  Maller’i  Bldg..  Chicago  742  Market  Si. 
New  York  Chemical  Bldg.,  S(.  Louis  San  Franciico 

In  PITTSBURGH 

Our  Competitors  are  amazed  at  the  growth 
in  Circulation  and  Advertising  being  made 
by 

The  POST  and  The  SUN 
WHY  ? 

Because  The  Pittsburgh  Post  and  The 
Pittsburgh  Sun  are  to-day  the  best  news¬ 
papers  in  Pittsburgh.  The  most  wide-awake, 
up-to-date  Daily  papers  ever  published  in 
that  city,  and  the  great  public  is  realizing 
the  fact  more  and  more  every  day. 

CONE.  LORENZEN  &  WOODMAN, 
Special  Representatives 
New  York,  Detroit,  Kansas  City,  Chicago 


Deutsches  Journal 

The  N.  Y.  Gernmn 
Journal  is  America’s 

Greatest  German  Newspaper 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


TIPS  FOR  THE  AI>  MANAGER 

&  Wasoy  Co.,  .58  K.  Washitifr- 
ton  Street.  CliieaBo,  Ill.,  is  placiiiB  3.50 
in.  <'ontraets  with  some  New  Knsland 
newspaiH-rs  for  the  Minard  Giiiiment 
C<i.,  "Minard  l.,iniment,”  South  Fram- 
inKham,  Mas.s. 


Collin  .\rm.str<inB.  Ine.,  115  Broadway, 
New  Y«>rk,  is  sendintr  orders  to  an  ex- 
tende<l  list  of  newspajiers  for  advertis<“- 
ments  of  the  I.jimport  &  Holt  line, 
which  oiKM-ates  a  fleet  Itetwecn  New 
York  and  .South  American  ports.  The 
company  will  make  a  stronR  bid  for 
passenser  traffic  that  formerly  went  to 
Europe. 


The  Krcj-man  Advertisins:  Apency, 
Inc.,  7th  Floor,  Mutual  Building,  Hich- 
mond,  Va.,  is  sending  out  orders  to 
farm  i>aiK‘rs  for  (1.  W.  Koiner,  State 
Commi.ssioner  of  Agriculture,  Bich- 
mond.  Va.  Also  sending  out  orders  for 
Was-Cott  (linger  Ale  to  Southern 
dailies,  also  the  Virginia  Can  Com¬ 
pany,  Buchanan,  Va.,  to  Southern  farm 
papers. 


F.  Wallis  Arm.strong  Adv.  Agency, 
North  .\merican  Building,  Philadelphia. 
Pa.,  is  sending  out  one  time  orders  to 
large  <'ity  newspapcr.s.  for  the  Popular 
S«  ience  Monthly.  23a  Fourth  Ave.,  New 
York  ilty. 


Carter  Me<licine  Co.,  “Carters  Bittle 
Giver  Pills,"  45  Murray  Street.  New 
York  i-ity,  is  making  new  contracts 
with  a  seleited  list  of  newspai)ers. 


Bromtield  &  Field,  171  Madison  Ave¬ 
nue.  New  York  city,  are  making  up  a 
newspaper  list  for  the  Fisk  Rubber  Co., 
"Fisk  Auto  Tires,”  '  (’hicopee  Falls, 
Mass. 


Wales  Adv.  ('o.,  125  E.  23rd  Stre<‘t, 
New  York  city,  is  |>iacing  a  few  orders 
with  newspatK'fs  for  the  Michelin  Tire 
Co.,  "Michelin  Auto  Tires,”  Milltown, 
N.  J. 

Advertising  Agents 

COLLIN  ARMSTRONG.  INC., 
Advertising  and  Sales  Service, 

115  Broadway,  New  York. 


FRANK.  ALBERT  &  CO., 
26-28  Beaver  St.,  New  York. 
Tel.  Broad  3831. 


HOWLAND.  H.  S.,  ADV. 
AGENCY.  INC., 

20  Broad  SG,  New  York. 
Tel.  Rector  2573. 


LEVEY,  H.  H., 

Marbridge  Bldg.,  New  York. 

Tel.  Greeley  1677-78. 

Publishers’  Representatives 

ARKENBBRG  SPECIAL  AGENCY, 
702A  World  Bldg.,  New  York 
406A  Madison  Ave.,  Toledo,  O, 


KATZ  M.  L., 

Peoples  Gas  Bldg.,  Chicago,  Ill. 


CONE.  LORENZEN  &  WOOD¬ 
MAN. 

Brunswick  Bldg.,  N.  Y.;  Advtg. 
Bldg.,  Chic.;  Gumbel  Bldg.,  Kan¬ 
sas  City. 


DE  CLF.RQUE,  HENRY, 

Chicago  OfiEice.  5  S.  Wabash  Ave. 
New  York  Office.  1  W.  34th  St 


GLASS,  JOHN, 

1156-1164  Peoples  Gas  Bldg.,  Chic. 


O’FLAHERTY’S  N.  Y.  SUB- 
URB  LIST« 

22  North  Wiiliam  St,  New  York. 
Tel.  Beekman  3636 


PAYNE.  G.  LOGAN.  CO., 

747-748  Marquette  Bldg.,  Chicago, 
Ill.;  200  Fifth  Ave.,  New  York, 
N.  Y.;  8  Winter  St.  Boston,  Mass.; 
Kreage  Bldg.,  Detroit,  Mich. 


l.,ouis  V.  L'rmy.  41  Park  Row,  New 
Y'ork  city,  is  making  3,000  line  con¬ 
tracts  with  some  Pacific  Coast  news- 
I)apers  for  H.  &  tl.  Klotz  &'  Co.,  "Ed. 
Pinaud"  Hair  Tonic,  84  Fifth  Aventie, 
New  Y'ork  city. 


Excelsior  Advertising  Co.,  Inc.,  3230 
Third  Avenue,  is  receiving  copy  for  the 
New  York  Trades  Union,  the  only  Or¬ 
ganized  I..al>or  Paper  in  the  City  of  New 
Y’ork — 30,000  readers. 


Nelson  Chesman  Co.,  St.  I.oui8,  Mo., 
is  renewing  contracts  for  the  National 
Toilet  Co.,  Paris,  Tenn. 


Wales  .Vdv.  Co.,  New  York  city,  is 
placing  1  inch  13  times  with  some  Sun¬ 
day  papers  for  Munn  &  Co.,  Washing¬ 
ton,  U.  C. 


Stewart-Davis,  Chicago,  III.,  is  send¬ 
ing  out  500  lines  of  advertising  20  times 
to  a  selected  list  of  newspapers  for  the 
William  Wrigley,  Jr.,  Co. 


Dooley-Brennen,  ('hicago.  Ill.,  are 
placing  5,000  lines  one  year  with  a  few 
r)apers  for  the  Port  Motor  Car  Co. 


Lord  &  Thomas,  Chicago,  111.,  are 
sending  out  5,000  lines  of  advertising 
for  one  year  to  some  papers  in  the 
Middle  West  for  the  B.  J.  Johnson 
Soap  Co. 


Empress  Mfg.  Co.  is  sending  out 
orders  through  G.  J.  Rose,  New  York, 
N.  Y. 


Ge.ssing  .Vdv.  (^o.,  Des  Moines,  Iowa, 
is  placing  1  inch  15  times  with  a  few 
jtapers  for  1).  W'eeks  &  Co.,  lies  Moines, 
Iowa. 


Chas.  H.  Fuller  Co.,  623  So.  Wabash 
Avenue,  Chicago,  111.,  is  again  placing 
six-time  orders  with  a  large  list  of 
newspapers  for  F.  J.  Kellogg  &  Co., 
.Medical,  Battle  Creek,  Mich. 


Mulhall  Co.,  Medical,  Allen  &  North 
Pearl  Streets,  Buffalo,  N.  Y.,  place  their 
advertising  through  Chas.  H.  Fuller  Co. 


(Ireenleaf  Co.,  185  Devonshire  Street, 
Boston,  Ma.ss.,  is  making  up  a  news¬ 
paper  list  for  the  Boston  Varnish  Co., 
"Kyanize  Varnish,”  Second  Street,  Bos¬ 
ton,  Mass. 


C.  Brewer  Smith  Adv.  Agency,  85 
Devonshire  Street,  Boston,  Mas.s.,  is 
again  placing  orders  with  newspapers, 
in  selected  sections,  for  the  W.  A.  Var¬ 
ney  Co.,  ”Varne-sis,”  Medical,  25  Ham¬ 
ilton  Avenue,  Lynn,  Mass. 


Power,  .Vlexander  &  Jenkins  Co., 
Journal  Building,  Detroit,  Mich.,  is  re¬ 
ported  to  Ikj  about  to  launch  an  adver¬ 
tising  campaign  of  about  $13,0UU  a 
week,  for  many  weeks  for  Henry 
Ford’s  I’eace  Propaganda. 


A.  M.  Sweyd  Co.,  347  Fifth  Avenue, 
New  York  city,  is  placing  1  in.  13  times 
orders  with  a  few  newspapers  tor  Munn 
&  Co.,  “Scientitlc  .Vmerican,”  233  Broad¬ 
way,  New  York  city. 


Van  Cleve  Co.,  1790  Broadway,  New 
Y’ork  city,  will  shortly  make  up  a  list 
of  newspapers  for  the  Thomas  G.  Plant 
Co.,  "(Jueen  (Quality  Shoes,”  Bickford 
cor.  Centre  Streets,  Boston,  Mass. 


■Street  &  Finney,  171  Madison  Ave¬ 
nue,  New  York  city,  are  placing  orders 
with  newspapers  generally  for  Strouse, 
.Vdler  &  Co.,  “C.  B.  a  la  Spirite  Corsets,” 
45  E.  17th  Street,  New  York  city. 


Street  &  Finney,  New  York  city,  are 
.sending  out  2,000  lines  of  advertising, 
one  year,  to  a  few  pai>ers  for  Strouse 
Bros.,  New  York  city. 


Street  &  Finney,  New  York  city,  are 
placing  2,000  lines,  one  year,  with  a 
few  papers  for  Ijea.  &  Perrins,  New  York 
city. 


Rueljel-Tyler-Brown  Advertising  Co., 
Rialto  Building,  St.  Louis.  Mo.,  is  plac¬ 
ing  1  inch  3  times  a  week  156  times 
orders  with  some  Southern  newspapers 
for  the  Ella  R.  Berry  Pharmacal  Co., 
St.  Louis,  Mo. 


Pro<'tcr  &  Collier  Co.,  Commercial- 
Tribune  Building,  Cincinnati,  Ohio,  is 
.sending  out  12  inches,  40  times,  orders 
to  some  Kansas  newsi)ai)ers  for  the 
Procter  &  Gamble  Co.,  “Ivory  Soap,” 
4th  and  Main  Streets,  Cincinnati,  Ohio. 


Picard  &  Co.,  12  W.  31st  Street,  New 
York  city,  are  making  newspaper  con¬ 
tracts  generally  for  the  United  Shirt  & 
Collar  f'o.,  "Lion  Brand  Collars  anH 
Shirts,”  720  2nd  Avenue,  Troy,  N.  Y. 


Morse  International  Agency,  4th  Ave¬ 
nue  and  30th  Street.  New  York  city,  is 
I>lacing  3  Inches,  39  times,  orders  with 
a  few  newspapers,  in  selected  sections, 
for  the  Toka  Zol  Co.,  68  William  Street, 
Medical,  New  York  city. 


Robert  M.  McMullen  Co.,  Cambridge 
Building,  New  York  city,  is  making 
2,000  line  contracts,  with  a  selected  list 
of  newspapers  for  John  Duncan’s  Sons. 
“Lea  &  Perrin.”  Worcestershire  Sauce, 
241  West  Street,  New  York  city. 


John  J.  Morgan,  44  Broomfield  Street, 
Boston,  Mass.,  is  placing  40  lines  double 
column  one  time  orders  with  a  large 
li.st  of  newspapers  for  ('ammeyer  Shoes. 
6th  Avenue  and  20th  Street,  New  York 
city. 

Bates  Adv.  Co.,  230  Fifth  Avenue, 
New  York  city,  is  making  750  inch  con¬ 
tracts  with  some  Vermont  newspapers 
for  H.  Stuart.  Food  Flavors,  Newark, 
N.  Y. 


Geo.  Batten  Co.,  4th  Avenue  Build¬ 
ing,  New  York  city,  is  making  up  a 
newspafH'r  li.st  for  the  Steln-Bloch  (’o., 
"Stein-Bloch”  Clothes,  164  St.  Paul 
Street,  Roc-hester,  N.  Y. 


Dauchy  Co.,  9  Murray  Street,  New 
York  city,  is  again  placing  orders  with 
newspu|>ers  for  Allen  S.  OIm.stead, 
“Allen’s  Foot  Ease,”  LeRoy,  N.  Y. 


Henry  Decker,  Ltd.,  Fuller  Building, 
New  York  city,  is  sending  out  orders, 
to  a  selected  list  of  newspapers,  for  Dr. 
H.  C.  Bradford,  “Dr.  Brau,”  Medical, 
20  E.  22nd  Street,  New  York  city. 


John  Buchanan  Adjvertising  Agency, 
176  Federal  Street,  Boston,  Mass.,  is 
placing  orders  with  New  England  news¬ 
papers  for  the  John  Hancock  Life  Ins. 
Co.,  Boston,  Mass.  The  above  agency 
is  also  placing  50  line  1  time  orders 
with  New  England  newspapers  for  the 
Boston  Mutual  Life  Ins.  Co.,  Boston, 
Mass. 


Brackett-Parker  Co..  77  Franklin 
Street,  Boston,  Mass.,  will  shortly  place 
orders  with  a  selected  list  of  news¬ 
papers  for  Wiliiam.s,  Clark  &  Co..  “La 
France  Shoe,”  375  Washington  Street, 
Lynn,  Mass.  The  local  dealers  to  pay 
50  per  cent,  of  the  bill. 


McMullen  Agency,  New  York  city,  is 
.sending  out  3,000  lines,  one  year,  to  a 
few  papers  for  the  F.  F.  Dailey  Co., 
Hamilton.  Ont. 


Mutual  Film  Co.  is  making  contract 
through  Nichols-Finn,  Chicago,  Ill. 


C.  H.  Fuller  Advertising  Agency  is 
Itlacing  some  advertising,  six  times,  with 
a  large  list  of  newspapers  for  the  F.  J. 
Kellogg  Co. 


L.  A*.  Urmy,  New  York  city,  is  send¬ 
ing  out  3,000  lines,  one  year,  to  Pacific 
('oast  papers  for  Ed.  Pinaud,  New  York 
city. 


Dauchy  &  Co.,  New  Y’ork.  is  placing 
one  Ince,  fifty-two  times,  with  a  selected 
list  of  new.spap^s  for  A.  S.  Olmsted, 
Le  Roy,  N.  Y. 


MACY  WINS  TRADE-MARK  SUIT 

Hosiery  Injunction  Case  Set  Aside  by 
the  U.  S.  Supreme  Court 

A  substantial  victory  has  been  won 
in  the  trade-mark  suit  of  the  R.  H. 
Macy  Company  of  New  York  city 
against  the  Notaseme  Hosiery  Com¬ 
pany  of  Philadelphia,  in  the  United 
States  Supreme  Court.  The  decision 
of  the  Supreme  Court  reverses  the  de¬ 
cree  of  the  United  States  Circuit  Court 
of  Appeals,  which  had  awarded  an  in¬ 
junction  and  damages  to  the  Notaseme 
Company. 

The  Philadelphia  firm  used  a  trade 
name  or  mark  “Notaseme.”  The  Macy 
('ompany  used  the  trade  name  “Iron- 
tex”  in  advertising  a  certain  line  of 
hosiery.  The  conflict  was  not  upon 
the  names  used  which  were  entirely 
different,  but  on  the  background  or 
ornamental  border  of  the  two  trade¬ 
marks,  which  had  been  designed  by 
the  same  printer  and  had  been  made 
alike. 

The  Supreme  Court,  speaking 
through  Justice  Holmes,  acquitted  the 
Macy  Company  of  Intentionally  unfair 
trade  methods,  and  found  that  as  a 
fact  the  Macy  Company  did  not  know 
of  the  other  trade-mark  until  after 
suit  was  brought.  The  two  firms  did 
not  compete  in  trade. 

The  injunction  of  the  United  States 
t'ircuit  Court  of  Appeals  will  stand 
against  the  use  of  a  trade-mark,  but 
will  not  prevent  the  use  of  the  trade 
name  “Irontex,”  employed  by  the 
Macy  ('ompany  when  applied  to  ho¬ 
siery. 

-Mter  Advertising  Frauds 

Fraudulent  advertising  was  discu.s.sed 
a  few  nights  ago  at  a  dinner  of  the 
Retail  Jewelers’  Association  of  Ro¬ 
chester,  N.  Y.  Several  memlHjrs  told  of 
i-omplaints  by  people  who  have  been 
di.sturbed  by  fraudulent  advertising. 
In  view  of  the  fact  that  these  com¬ 
plaints  seemed  to  be  well  founded  and 
Numerous,  S.  D.  Burritt,  president  of 
the  association  appointed  a  committee 
to  investigate  them,  and  other  such 
complaints.  According  to  Mr.  Burritt, 
this  committee  will  do  its  duty;  it  will 
watch  out  for  all  cases  of  fraudulent 
advertising,  and  will  get  to  the  bottom 
of  them.  The  law  is  back  of  the  re¬ 
tailers  and,  if  need  be,  such  cases  will 
go  to  the  Grand  Jury.  The  associa¬ 
tion  asks  the  cooperation  of  the  public. 


California  Hotels  to  Advertise 
Gtficers  of  the  California  Hotel  Men’s 
.Association  have  announced  that  a 
world  wide  advertising  campaign  will 
1)0  carried  on  this  year.  Many  of  the 
larger  hotels  in  and  around  the  Golden 
Gate  City  are  making  plans  for  the  es¬ 
tablishment  of  a  publicity  bureau  on  a 
mutual  basis,  while  others  will  employ 
outside  publicity  men  to  advertise  the 
attractioirs  of  their  hotels. 


Bans  Advertising  Lawyers 

Determined  to  put  a  stop  to  the 
l>ractices  of  corporations  and  firms  ad¬ 
vertising  for  law  business,  the  Balti¬ 
more  (Md.)  Bar  Association  has  ap¬ 
proved  a  bill  providing  a  maximum 
fine  of  $500  for  those  who  might  b«“ 
convicted  of  such  an  offense.  The  bill 
will  be  introduced  during  the  present 
session  of  the  Legi^ature.  William 
Coleman  read  a  lengthy  report  on  the 
subject,  submitted  by  the  committee  on 
grievances,  which  recommended  the 
la'w. 


(Committee  to  Censor  Ads 
At  a  recent  meeting  of  the  Ad  Cluo 
of  the  Lexington  (Ky.)  Board  of  Com¬ 
merce  a  resolution  was  adopted  which 
provides  for  the  appointment  of  a  se¬ 
cret  censorship  committee  to  investi¬ 
gate  and  report  on  all  advertisine: 
mediums  of  whatsoever  nature  which 
business  men  of  I.iexingtoa  may  be 
called  upon  to  patronize. 
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The  Following  Newspapers  are  Members  of 

THE  AUDIT  BUREAU  OF 
CIRCULATIONS 

And  grant  the  right  to  the  organization  to  examine,  through  qualified  aud¬ 
itors  or  independent  auditing  concerns,  who  are  certified  public  accountants, 
any  and  all  bills,  news-agents’  and  dealers’  reports,  papers  and  other  rec¬ 
ords  considered  by  the  Board  of  Control  necessary  to  show  the  quantity  of 
circulation,  the  sources  from  which  it  is  secured,  and  where  it  is  distributed. 


AD  FIELD  PERSONALS 

Hertiert  S.  Houston,  president  of  the 
As.soc'iated  Advertising  Clubs  of  the 
World,  will  be  the  guest  of  honor  and 
Frank  Crowninshield,  editor  of  Vanity 
Fair,  will  l>e  one  of  the  speakers  at 
the- dinner  of  the  League  of  Advertis¬ 
ing  Women  of  New  York,  March  21. 

A.  S.  Hatfield,  manager  of  the  Ameri¬ 
can  theatre  in  Spokane,  Wash.,  is  de¬ 
monstrating  how  a  newspaper  man 
can  make  good  in  the  box  office.  Hy 
good  advertising  and  press  notices  he 
is  making  the  theatre  a  paying  propo¬ 
sition. 

P.  It.  Cant,  for  the  last  five  years 
advcrti.sing  manager  of  J.  N.  Adam  & 
('o.,  in  Buffalo,  N.  Y.,  has  been  made 
adverti.sing  director  of  Everybody’s 
Baily,  Buffalo’s  big  Polish  newspaper. 

Buy  M.  Peterson,  who  has  been  ad¬ 
vertising  manager  of  the  Springfield 
(.Ma.ss.)  Union  for  more  than  10  years 
and  business  manager  since  .January, 
1912,  has  severed  his  connection  with 
the  paper,  to  devote  all  his  time  to 
the  real  estate  business. 

C.  W.  Flansburg,  for  the  last  two 
years  advertising  manager  for  the  E. 
J,  Hickey  Co.,  of  Detroit,  has  just  be¬ 
come  advertising  manager  in  the  Was- 
.son  department  store,  Indianapolis.  W. 
F.  Brooks,  formerly  of  the  _W.  H. 
Milner  Co.,  Toledo,  will  succeed  Mr. 
Flansburg  with  the  Hickey  company. 

I.,awrence  G.  Nicolai,  well  known  in 
automobile  and  newspaper  circles  on 
the  Pacific  Coast  for  a  number  of 
years,  has  become  identified  with  the 
organization  of  J.  W.  I^eavitt  &  Co., 
Pacific  ('oast  distributers  for  Overland 
and  Wiilys-Knight  motor  cars.  Nico¬ 
lai  will  have  charge  of  the  advertising 
of  this  concern  and  Overland  publicity 
and  promotion  work  in  the  territory 
from  Seattle  to  San  Diego. 

Eugene  L.  Fitchner  has  joined  the 
Floing-McCormick  (.'ompany,  Detroit, 
on  its  .selling  force,  leaving  the  Barnes- 
Cro.sby  Company,  where  he  was  art 
director. 

New  Texas  Ad  Agency  Formed 

The  Keeshen  Advertising  Agency,  of 
Houston,  Texas,  has  just  been  formed 
with  Ralph  H.  Spence,  for  several  years 
active  in  Texas  newspaper  circles,  in 
charge  of  the  newspaper  advertising 
department  and  Charles  L.  Keeshen, 
formerly  advertising  manager  for  the 
Fuel  Oil  Journal,  with  headquarters  in 
Bo.ston  and  New  York,  in  charge  of 
outdtK)!-,  novelty  and  motion  picture  de¬ 
partments.  The  new  concern  already 
has  contracted  for  handling  the  adver¬ 
tising  accounts  of  several  well  known 
concerns  in  Houston.  An  innovation 
in  the  advertising  agency  Imslness  has 
l)een  introduced  by  the  Keeshen  agency 
in  the  form  of  a  motion  picture  “pre.ss 
and  service”  department.  * 


Bicycle  Men  to  Advertise 

(’i-EVEUAND,  Fel)ruary  24. — The  Cleve¬ 
land  Bicycle  Dealers’  A8.sociatioii. 
through  Thomas  J.  IJster,  has  ar¬ 
ranged  to  take  liberal  advertising 
space  in  all  four  local  newspapers,  the 
same  space  in  each  paper.  The  cam- 
Iiaign  will  start  prohal)ly  next  month. 
In  addition  to  advertising,  several  bi¬ 
cycling  events,  including  a  parade,  will 
be  held. 


New  Orleans  States 

Member  Audit  Bureau  of  Clrculatlous. 

Sworn  Net  Paid  Circulation  for  O 
.Months  Endlnc  Sept.  30,  lOlR 

33,142  Daily 

We  guarantee  tbe  largest  white  home 
delivered  evening  elrcnlatlon  In  the  trade 
territory  of  New  Orleana. 

To  reach  a  large  majority  of  the  trade 
proapects  In  tbe  local  territory  the  State! 
la  the  logical  and  economic  medium. 
Circulation  data  aent  on  reqnest. 

The  S.  C.  BECKWITH  SPECIAL. 
AGENCY 

Sole  Foreign  Repreaentatlves 
New  Yaik  Chicago  St.  liools 


JOSEPH  B.  SCOLARO  PROMOTED 

Chicago  News  Puts  Him  at  Head  of 
Automobile  Advertising  Department. 

A  notaide  change  has  been  made  in 
the  advertising  department  of  the  Chi¬ 
cago  Daily  News,  which  indicates  that 
the  News  is  going  in  earnest  after 
automobile  adverti.sing.  J.  B.  Wood¬ 
ward,  the  advertising  manager,  has 
appointed  Joseph  B.  Scolaro,  for  several 


Joseph  B.  Scolaro 


years  in  charge  of  the  musical  instru¬ 
ment,  furniture  and  tobacco  cla.sslfica- 
tions,  to  the  head  of  the  automobile 
department. 

Born  in  (’ampofeliee,  Italy,  on  May 
30,  1890,  Mr.  Scolaro  represents  the 
l)e.st  in  hustling,  honest  endeavor  for 
which  the  advertising  profession 
stand.s.  His  parents  moved  to  Chicago 
in  1893,  and  young  Scolaro,  after  at¬ 
tending  the  public  schools,  went  to 
work  on  January  30,  1905,  as  office  boy 
for  the  Daily  News.  For  five  years  he 
worked  as  an  office  boy,  lieing  em¬ 
ployed  in  every  department  of  the  pa¬ 
per.  His  chance  came  in  1910,  when 
placed  in  charge  of  the  northwest  side. 

So  well  did  he  fill  his  duties  on  this 
“lieat”  that  in  February,  1912,  he  was 
given  the  musical,  furniture  and  to¬ 
bacco  accounts  of  the  display  depart¬ 
ment.  In  the  three  years  Intervening 
before  his  appointment  to  the  automo¬ 
bile  management.  Mr.  Scolaro  Increased 
the  Daily  News’  business  from  325,000 
lines  in  1912  to  nearly  1,000,000  lines  In 
1915.  This  gain  plax-ed  the  Daily  News 
first  among  Chicago  papers  in  Ibis 
department. 

Associated  with  Mr.  Scolaro  in  the 
advertising  department  will  lie  Ixiuis 
.M.  Russell,  who  has  been  with  the 
Daily  News  since  his  graduation  from 
the  Cniversity  of  Illinois  in  1912.  Mr. 
Itussell  has  i)een  in  the  automobile  field 
nearly  two  years. 

I.aml)ert  (5.  Sullivan,  who  has  been 
appointeil  to  the  jwsition  of  automobile 
editor  to  succeed  J.  C.  Burton,  com¬ 
pletes  the  new  personnel  of  the  Daily 
News’  automot)ile  staff.  Mr.  Sullivan 
has  lieen  connected  with  the  sporting 
department  of  the  Daily  News  for  eight 
years  and  has  ’’covered”  all  the  im¬ 
portant  automobile  race  meetings  in 
that  time. 


Vigilance  Work  by  Ad  Club 

iNiiiANAPOLis,  Fel)ruary  21. — The  Bet¬ 
ter  Bu.siness  Bureau,  the  local  Adver¬ 
tisers’  (Mub’s  organization  for  vigilance 
work,  cau.sed  the  withdrawal  of  two 
“bankrupt  sales”  this  week  that  were 
only  partly  offering  t)ankrupt  stock. 
The  operation  was  confidential,  and 
was  carried  on  with  the  advertisers 
separately.  Each  agreed  to  .state  that 
the  .store  was  selling  other  than  bank¬ 
rupt  .sto<-k  as  well,  and  each  adver¬ 
tiser  .said  afterward  that  the  result  had 
been  good,  not  in  Increased  .sales  that 
they  could  notice,  but  in  the  confidence 
the  advertising  created. 


ALABAMA. 


NEWS  . BlrmlDKbam 

Average  circulation  for  November.  Dally,  37,189; 
Sunday,  38,003.  Printed  2,207,884  lines  more  ad¬ 
vertising  than  its  nearest  competitor  In  1014. 


_ CALIFORNIA. _ 

EXAMINER  . Ix>s  Angeles 

A.  B.  C.  Audit  reports  show  largest  Morning  and 
Sunday  cireulation.  Greatest  Hume  Delivery. 

THE  PKOGRESS . Pomona 

_  GEORGIA. 

JUUlt.NAL  tCIr.  57,531  J . .AGauia 

CHRONICIaR  . Augusta 

I.KDGER  . Columbus 

ILLINOIS.  ~ 

HKKAUl  . Joliet 

STAR  (Circulation  21,080) . Peoria 

IOWA 

REGISTER  A  LEADER . Des  Moines 

KVKNl.NQ  TRIBUNE . Dea  Moines 

Essential  to  covering  Dea  Moines  and  vicinity. 

SU(X)ESSFUL  FARMING . Dea  Molnea 


More  than  700,000  circulation  guaranteed  and 
proven  or  no  pay.  Member  Audit  Bureau  of 
Circulations. 


KENTUCKY 


MASONIC  HOME  JOURNAL _ Louisville,  Ky. 

(Semt-.Muiitbly,  32  to  04  pages.)  Guaranteed 
largest  circulation  of  any  Masonic  publication  in 
tbe  world.  In  excess  of  00,000  copies  moutbly. 


LOUISIANA 


TI.MES  PICAYUNE . Jfew  Orleana 

MICHIGAN 

PATRIOT  (No  Momlay  Issue) . Jackson 


l.ast  Gov.  Statement — Dally,  11,403;  Sunday, 
I2.,5«,8.  Memlwr  A.  B.  C.  and  A.  N.  I’.  A. 
I'lat  rate  2  rents  line;  full  position  2V(i  cents  line. 


•MINNESOTA. 


TRIBUNE,  Morning  and  Evening. ..  .Minneapolis 


MISSOURI 


I  ’OST-DISP ATCH . A . St.  Louis 

Is  the  only  newspaper  in  its  territory  with  the 
lieanlifiil  Rotogravure  Picture  Section.  Circu¬ 
lation  flrst  six  montba,  1915 ; 

Sunday  av^'rage  .  350,066 

Dally  and  Sunday . 204,407 


MONTANA 


MINER  . Butte 

Average  dallj.  11,684.  Sunday,  17,671,  for  3 
montha  ending  March  Slat,  1915. 


NORTH  CAROLINA. 


SENTINEL  . Winston  Salem 

(Vtotter  goT*t  report  5,843,  net  gain  October, 
1015.  over  October,  1914,  1,028  coplea. 


NEW  JERSEY. 


JOURNAL  . Ellaabetb 

PRIWS  CHRONICI.E  . Paterson 


ILLINOIS. 


SKANDINAVEN  . 

INDIANA. 

THE  AVB  MARIA  . 

...Notre  Dame 

NEW  YORK 


COURIER  &  E.NQUIRER . Buffalo 

IL  PROGRF.SSO  ITALO  AMERICASO.New  York 


day . ^Jew  York 

The  National  Jewish  Dally  that  no  general 
advertiser  should  overlook. 


NEBRASKA. 


TUIltUNK  . llastioga 

Lirculutiun  A.  H.  C.  report,  7,100.  Full  leased 


wire  report  Uulte<l  Dresa. 

OHIO. 

I'LAIN  dealer . Cleveland 

Circulation  for  January,  1916. 

Dally  . 131,768 

Sunday  . 170,114 

VINDICATOR  . Youngstown 

PENNSYLVANIA. 

TIMES  . . . -. . Erie 

DAILY  DEMOCRAT  . Johnstown 

TIMES-LEADER  . Wllkea  Barre 

TENNESSEE. 

BANNER  . Nashville 

TEXAS 

A.MER1CAN  . Austin 


"The  Twentieth  Century  Paper  of  Texas”  is 
abaoliitely  independent,  printing  ail  the  newt  all 
the  time  and  printing  it  drat.  Seventy  per  cent, 
city  circulation  by  carrier. 


CHROMCLB  . Hoiuton 

The  CHironlcle  guarantees  a  eircuiatlon  of  35.000 
daily  and  45,000  Sunday. 


POST  . Houston 

Over  00%  of  carrier  circulation  stays  In  the 
homes.  Proof  on  request.  Government  Report, 
28.810  net. 


TELEGRAM  . Temple 

Net  paid  circulation  over  6,000. 


UTAH. 


HERAUl-REPUBLICAN . Salt  Lake  City 


VIRGINIA 


D  A  il.Y  NEWS-RECORD . Harrlsonhurg 

In  the  famous  Valley  of  Va.  only  paper  In 
the  rlcliest  Agricultural  County  in  United  S'ates. 


WASHINGTON 


POST  INTELLIGENCER  . Seattle 


CANADA 


ONTARIO 


FREE  PRESS  . Ixmdon 

DAILY  HERALD . Stratford 


I.argesl  circulation  in  Perth  County.  The 
paper  that  Perth  County  people  want  to  read. 


NEBRASKA. 


KREIE  PRESSE  (Clr.  128,384) . Lincoln 

NEW  YORK. 

BOBTJ.ETTINO  DELLA  SERA . New  York 


COURIER-NEWS  . Halnflcld 


ROLL  OF  HONOR 

The  following  publishers  guarantee  circulation  and  willingly  grant  any 
advertiser  the  privilege  of  a  careful  and  exhaustive  investigation. 
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Fort  Worth  Ad  Club 

Fort  Worth,  Texas,  February  19.~^ 
The  Fort  Worth  Ad  Club  at  its  regular 
meeting  agreed  to  boost  the  National 
Feeders’  and  Breeders’  Show.  J.  Mont¬ 
gomery  Brown,  newly  elected  president 
of  the  Associated  Advertising  Clubs  of 
Texas,  was  the  recipient  of  many  con¬ 
gratulations.  Mr.  Brown  spoke  briefly 
telling  of  the  El  Passo  convention. 
Charles  Eugene  Clark  of  Covington, 
Ky.,  made  an  address  on  the  value  of 
home-owning  to  a  city,  and  said  one 
of  the  best  ways  in  which  an  advertis¬ 
ing  league  could  advertise  a  city  would 
be  to  encourage  home-owning. 


PITTSBURG 

THE  HOME  OF  THE 

LEADER 

Also  the  city  of  happyized 
homes  and  substantial  workmen 
Write  to  W'.  E.  Moffett,  Advertis¬ 
ing  Manager,  Pittsburg,  or  to 
Verree  &  Conklin,  Brunswick  Build¬ 
ing,  N.  Y.,  Stegcr  Building,  Chi¬ 
cago,  for  any  information  desired. 


IF  you  are  intending  to 
do  Some  national  adver¬ 
tising,  the  Promotion 
Department  of  the  Shaffer 
Group  of  newspapers  will 
gladly  assist  you  with  infor¬ 
mation  regarding  the  trade 
territories  in  which  these 
newspapers  are  located. 

Chicago  Evening  Post 
Indianapolis  Star 
Muncie  Star 
Terre  Haute  Star 
Rocky  Mountain  News 
Denver  Times 
Louisville  Herald 

PROMOTION  DEPT. 
SHAFFER  GROUP 

12  S.  Market  Street,  Chicago 


Eurutuu  ®tar 

covers  Washington,  D.C.,  more 
thoroughly  with  one  edition 
than  any  other  paper  in  the 
United  States  covers  the  city 
in  which  it  is  published. 

Member  of  the  A.  B.  C. 


51ir 

pttsburg  itapatri; 

Possesses  a  clientele  all  its  own, 
representing  incomes  above  the 
average.  It  reaches  the  actual 
bu}Mng  power,  therefore  best  for 
advertisers. 

WALLACE  G.  BROOKE 
Brunswick  Building,  New  York 
THE  FORD-PARSONS  CO.. 
Peoples  Gas  Building,  Chicago 
H.  C.  ROOK. 

Real  Estate  Trust  Building,  Philadelphia 


COLORADO  SPRINGS 

has  one  automobile  fi,. 
every  17  persons. 

THE  TELEGRAPH 

reaches  auto  owners. 

J.  P.  McKinney  &  Son 

New  York  Detroit  Chicago 


LIVE  TOPICS  DISCUSSED 
BY  OUR  READERS 


[Under  tM$  caption  vie  etall  print,  eacX 
week,  letter!  from  our  reader!  on  lubjeoU  of 
interett  connected  witk  newepaper  publieking 
and  advertieing.  Ang  publieher  who  deeUree 
help  in  the  eolation  of  hie  problem!,  or  who 
has  pronounced  view!  on  ang  subject  connected 
with  the  business,  is  invited  to  contribute  to 
this  column.  We  are  confident  that  such  a 
column  can  be  made  of  great  value  through  the 
cooperation  of  our  readers. — Eo.l 

Bernstein  Says  Jewish  Papers  are  Loyal 
To  Thb  Editob  and  Pcblisheb: 

1  have  noticed  in  this  week’s  issue 
of  The  Editor  and  Pubusher  an  article 
on  the  foreign-language  newspapers  in 
the  United  States.  Among  other  things, 
Mr.  Clayton  Sedgwick  Cooper  says: 

’’Now  as  to  the  newspapers  printed 
in  foreign  languages,  I  feel  personally 
that  they  are  more  of  a  barrier  than  a 
help  to  the  Americanization  of  the  im¬ 
migrant.  As  I  said  at  the  start,  the 
interest  of  men  goes  with  the  language 
they  use.  You  cannot  get  close  to  a 
I>cople,  cannot  take  any  real  part  in 
their  life,  cannot  understand  its  mean¬ 
ing  to  them,  cannot  get  at  any  of  its 
inner  secrets,  unless  you  understand 
their  language.” 

I  find  that  the  trouble  with  such 
authorities  as  Mr.  Cooper  and  others 
who  sijcak  of  the  foreign-language 
newspapers  in  America  is  that  they 
are  not  familiar  with  the  tendencies  of 
this  important  portion  of  the  American 
press.  It  seems  to  me  that  if  1  were 
to  find  fault  with  some  of  these  news¬ 
papers  published  here  in  foreign 
tongues,  1  should  say  that  they  are 
perhaps  too  chauvinistic  in  their  Am¬ 
ericanism,  that  they  are  far  more 
American  than  many  so-called  Ameri¬ 
can  newspapers.  The  young  genera¬ 
tion  of  the  immigrant  absorbs  Ameri¬ 
canism  and  American  ideals  in  the 
public  schools  of  America,  and  all  our 
efforts  should  be  exerted  in  the  direc¬ 
tion  of  making  our  public  schools  ideal 
in  every  respect,  for  they  are  the  fur¬ 
naces  in  which  true  Americanism  is 
forged. 

As  far  as  the  Jews  are  concerned,  I 
may  say  that  they  never  come  to  these 
shores,  as  perhaps  other  immigrants 
do,  their  bodies  here,  their  souls  abroad. 
There  is  no  country  in  Europe  to  which 
they  are  so  attached  that  on  leaving 
it  they  cannot  love  America,  their  new 
home,  with  all  their  hearts  and  their 
.souls,  and  they  do  love  America  witli 
a  love  that  is  deeper  even  than  the 
love  of  most  Americans  themselves. 

In  this  connection  permit  me  to  re¬ 
produce  extracts  from  a  speech  of  in¬ 
troduction  I  had  the  honor  of  making 
when  President  Wilson,  then  Governor 
of  New  Jersey,  addressed  the  editors  of 
foreign -language  newsi)apers  at  the 
National  Arts  Club  in  1912. 

Woodrow  Wil.son’s  statement  on  the 
question  of  foreign -language  newspa¬ 
pers,  1  am  sure,  will  be  read  with  spe¬ 
cial  interest  at  this  moment  when  the 
element  of  language  in  Americaniza¬ 
tion  is  being  so  widely  discussed.  On 
that  occasion  1  said  in  my  speech  to 
the  editors  introducing  Mr.  Wilson: 

’’You  who  have  come  to  this  country 
from  various  parts  of  Europe  in  quest 
of  a  home  and  in  quest  of  liberty;  you 
who  would  mould  the  thought  of  the 
people  for  whom  you  write — editors 
and  journalists  who  have  always  and 
everywhere  been  the  advance  agents  of 
progress,  championing  better  living 
and  purer  thinking — though  you  write 
in  languages  that  are  called  foreign 
in  this  country,  you  are  all  American 
or  striving  to  be  American  in  the  best 
sense  of  the  word. 

’’You  have  brought  with  you  your 
best  traditions;  you  have  brought  your 
lofty  ideals;  you  have  brought  your 
energy  and  earnestness;  you  have 
brought  with  you  a  love  for  your  great 
literatures  and  your  great  cultures; 
you  have  brought  with  you  the  great 
past  of  your  nations,  and  here  in  the 
furnace  of  tolerance  and  opportunity 
you  are  working  out  your  own  future- 
together  with  the  great  future  of  the 
American  people. 


“You  are  writing  in  foreign  tongues, 
interpreting  America  to  the  newcomer, 
interpreting  the  best  qualities  of  the 
immigrant  of  yesterday  to  the  immi¬ 
grant  of  to-day.  You  are  serving  a 
great  and  important  cause. 

“America  is  no  longer  known  in 
Europe  as  merely  the  land  of  the  dol¬ 
lar.  There  Is  a  very  strong  tendency 
now  in  American  life  toward  the  better 
and  nobler  things;  Americans  are  mak¬ 
ing  great  headway  in  the  culture  and 
in  science  and  in  industrial  develop¬ 
ment,  and  the  Germans,  the  French, 
the  Jews,  the  Irish,  the  Italians,  the 
Poles,  the  Hungarians,  and  the  repre¬ 
sentatives  of  other  nations  lend  new 
color  and  signiiflcance  to  American  life. 
We  have  brought  our  faults  with  us, 
but  we  have  also  brought  our  good 
qualities,  and  In  our  efforts  to  become 
Americanized  we  often  sin  In  the  di¬ 
rection  of  over-Americanization.  But 
we  are  alt  deeply  interested  in  a  better 
America,  and  the  better  America  will 
be,  the  better  will  be  Italy,  Germany, 
Uus.sia,  Hungary,  Rumania,  and  other 
European  countries.  For  after  all,  I 
think,  America  Is  destined  to  set  an 
example  in  good  government  to  the 
nations  of  the  world.” 

Mr.  Wilson  said  in  part  as  follows: 

“Your  very  cordial  and  gracious 
greeting  confirms  the  impression  with 
which  I  came  to  this  place.  It  con¬ 
firms  the  Impression  that  we  are  not 
separated  in  ideas  or  in  opinions,  that 
I  am  not  the  American  and  you  the 
foreigner.  That  is  exactly  the  impres¬ 
sion  which  has  never  been  in  my 
mind,  and  your  greeting  of  me  shows 
me  it  is  not  in  yours.  Because  there 
is  a  certain  sense  in  which  we  do 
America  an  Injustice  by  classifying 
ourselves  as  native-born  and  foreign- 
born.  And  I  have  always  pleased  my¬ 
self  with  the  idea  that  America  in  some 
degree  exists  in  spirit  all  over  the  world 
and  that  there  are  men  coming  to  these 
shores  who  have  displayed  their  force 
in  our  affairs,  who  bring  to  America  a 
more  vivid  conception  of  what  It  means 
than  those  of  us  who  were  born  and 
bred  here  ourselves  entertain. 

“I  am  not  speaking  to  you  in  a  for¬ 
eign  country.  I  am  speaking  to  you 
as  also  Americans  with  myself  and  just 
as  much  Americans  as  myself,  and  if 
we  all  take  the  American  point  of  view, 
namely,  that  we  want  American  life 
kept  to  its  standards,  and  that  only 
the  standards  of  American  life  shall  be 
the  standards  of  restriction,  then  we 
are  all  upon  a  common  ground,  not  of 
those  who  criticise  immigration,  but  of 
those  who  declare  themselves  Ameri¬ 
cans. 

“Of  course,  if  the  immigrants  are 
to  iK!  allowed  to  come  in  unrestricted 
hosts  and  to  stop  at  the  ports  where 
they  enter  and  there  compete  in  an 
over-supplied  labor  market,  there  is 
going  to  be  unhappiness,  there  is  going 
to  be  deterioration,  there  is  going  to  be 
everything  that  will  be  detrimental  to 
the  community  as  well  a.s  detrimental 
to  the  immigrant.  And  therefore  it  Is 
to  the  interest  of  the  Government  that 
the  Government  itself  should  apply  or 
at  any  rate  encourage  the  instrument¬ 
alities  which  will  prevent  that  very 
thing,  will  multiply  the  ports  of  entry 
for  that  purpose,  for  example,  will  ease 
and  facilitate  and  guide  the  process  of 
distribution,  and  will  above  all  things 
else  supply  the  sympathetic  information 
which  is  the  only  welcome  that  is  ac¬ 
ceptable  to  those  who  come. 

“And  therefore  I  close,  as  I  began, 
by  a  very  respectful  protest  against 
calling  yourselves  foreign  editors  or 
anything  with  the  word  foreign  in  it. 
Your  newspapers  and  magazines  are 
published  in  languages  which  are  not 
the  general  language  of  America,  which 
is  modified  English,  but  at  this  stage  of 
the  melting-pot  process  every  language 
in  which  you  print  a  paper  is  largely 
used  in  the  United  States,  and  is  used 
for  the  conveyance  of  American  ideas. 
Now,  I  would  just  as  lief  American¬ 
ize  a  language  as  Americanize  an  indivi¬ 
dual  and  I  welcome  the  process  by 
which  you  are  Americanizing  other 
foreign  languages  as  the  rest  of  us  have 


Americanized  English,  or,  speaking  as 
someone  wittily  said,  the  ‘English 
Slanguage.’  All  my  interest  is  that 
you  shouldn’t  regard  the  language  in 
which  you  print  your  periodicals  as  a 
foreign  language  when  printed  in 
America  for  the  conveyance  of  Ameri¬ 
can  thinking.  Then  we  will  have  taken 
another  step  towards  the  combination 
of  elements  which  is  in  the  long  run 
going  to  make  America  more  various, 
I  dare  say,  in  its  natural  gifts,  more 
variegated  in  its  genius,  than  any  other 
country  in  the  world.” 

Very  sincerely, 

Herman  Bernstein. 
New  York,  February  21,  19IC. 


ANSWERS  TO  CORRESPONDENTS 

Can  you  furnlah  me  the  name  of  a  syndicate 
supplying  matter  on  gardening? 

Columbus,  O.  Feb.  10.  C.  J.  R. 

The  New  York  Sun  Syndicate,  Park 
liow  and  Spruce  Street,  New  York. 

Kindly  give  me  the  names  of  newspaper  syn¬ 
dicates  outside  of  New  York  city. 

Central  Park  West,  E.  H.  L. 

International  Syndicate,  Baltimore; 
Newspaper  Enterprise  Association, 
Cleveland,  O.;  World  Color  Printing 
Co.,  St.  Louis;  International  Press 
Bureau,  Chicago;  Chicago  Tribune  Syn¬ 
dicate  Department,  Chicago,  Ill.,  and 
Central  Press,  Cleveland,  Ohio. 


TYPOS’  THEATRE  PARTY 


Baltimore  Union  Raising  Funds  to  En¬ 
tertain  National  Body  in  August. 

Baltimore,  Md.,  February  22. — The 
entire  membership  of  the  Baltimore 
local  typographical  union,  No.  12, 
some  700  In  number*  has  constituted 
itself  a  committee  to  entertain  the  1916 
convention  of  the  International  Typo¬ 
graphical  Union  in  Baltimore,  August 
14  to  21.  As  many  as  possible  of  the 
delegates  will  be  entertained  at  the 
homes  of  the  members  of  the  Balti¬ 
more  branch  of  the  general  body. 

The  1916  convention  is  expected  to 
be  the  greatest  In  point  of  attendance 
and  interest  in  the  history  of  the 
union.  Delegates  and  visitors  will 
spend  a  day  in  Washington  as  guests 
of  the  Washington  Typographical 
Union  and  a  trip  to  Annapolis  is 
scheduled. 

The  local  union,  to  raise  funds  for 
entertainment  purposes,  will  have  a 
theatre  party  at  the  Academy  of 
Music,  to  see  Robert  Louis  Steven¬ 
son’s  “Treasure  Island,”  next  Wed¬ 
nesday,  Thursday  and  Friday  nights. 
At  least  100  members  of  Washington 
Typographical  Union,  with  their  lady 
friends,  will  attend  and  many  will 
come  from  Philadelphia,  in  fact  a  goodly 
number  may  be  looked  for  from  that 
city. 

The  first  president  of  the  Interna¬ 
tional  Typographical  Union  was  born 
in  Baltimore  and  held  membership  In 
the  Baltimore  union  at  the  time  of  his 
election. 


Sun  Alumni  to  Dine 

The  New  York  Sun  Alumni  Associ¬ 
ation  will  have  its  twelfth  annual  din¬ 
ner  next  Monday  night  at  the  Mar¬ 
tinique,  the  first  Sun  dinner  at  which 
Chester  S.  Lord,  for  many  years  man¬ 
aging  editor  of  the  Sun,  will  preside. 
Mr.  Lord  is  now  president  of  the 
alumni.  The  only  speeches  will  be  in¬ 
formal  conversations  over  the  trans¬ 
continental  telephone  with  other  for¬ 
mer  Sun  men  in  Chicago  and  San 
Francisco.  Also  there  will  be  moving 
pictures  of  the  national  parks. 


Wife  is  an  Ad  Man,  Too 
A  new  advertising  agency,  known  as 
The  Chiltons,  has  been  opened  in  Dallas, 
Texas.  A.  L.  Chilton,  recently  of  San 
Antonio,  who  is  well  known  through¬ 
out  Texas  as  an  advertising  man,  will 
be  In  charge  of  the  agency,  and  will  lx; 
assisted  by  his  wife,  who  also  is  a 
well-trained  and  experienced  advertis¬ 
ing  writer.  The  agency  will  do  a  gen¬ 
eral  advertising  business  with  expert 
copy  service. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


NEWS  OF  THE  SCHOOLS  OF  JOURNALISM 


[/n  this  department  will  he  presented 
each  week  news  items  from  the  Colleges 
and  Universities  in  which  journalism  is 
taught.  Occasional  contributions  are  in¬ 
vited  from  such  institutions,  the  only 
restriction  being  that  the  matter  sent 
in  shall  be  brief,  important,  and  of  gen¬ 
eral  interest. — Ed.] 

The  University  of  Kansas 

In  keeping  with  the  policy  of  the 
department  of  journaiism  of  the  Uni¬ 
versity  of  Kansas  to  give  Its  students 
practical  experience  in  the  real  news¬ 
paper  world,  Dean  Merle  Thorpe  and 
five  of  his  senior  journalists  recently 
covered  the  convention  of  the  South¬ 
eastern  Kansas  Teachers’  Association 
held  at  Cofteyville  on  February  3  and 
4.  The  convention  was  attended  by 
2,500  teachers,  and  it  is  significant  that 
practicaiiy  all  of  the  reports  of  the 
convention  used  by  the  papers  of 
southeastern  Kansas,  of  Topeka,  of 
Kansas  City,  and  by  the  Associated 
Press,  were  written  by  what  one  To¬ 
peka  newspaper  man  called  “Thorpe’s 
trained  seals.’’  It  is  only  fair  to  add, 
however,  that  he  used  the  term  before 
the  youngsters  had  done  their  wont, 
not  afterward. 

Another  evidence  that  many  of  the 
graduates  of  the  K.  U.’s  department 
of  journalism  are  making  good  in  the 
newspaper  world  was  received  recently 
in  the  form  of  an  announcement  that 
Edgar  Markham,  ’10,  once  editor  of 
the  Dally  Kansan,  has  been  called  to 
the  assistant  editorship  of  the  St.  Paul 
Dispatch. 

The  Dally  Kansan  once  more  has  an 
accomplished  cartoonist  on  its  staff. 
D.  Henry  Maloy,  who  enlivened  the 
pages  of  the  Kansan  with  his  funny 
caricatures  three  years  ago,  has  re¬ 
turned  to  the  University  to  take  his 
master’s  degree  in  journalism.  Maloy, 
like  the  wandering  Jew,  has  pitched 
his  tent  in  many  cities  since  he  left 
K.  U.  He  has  served  in  many  capac¬ 
ities,  from  that  of  maker  of  shrapnel 
shells  for  the  Allies,  and  the  guiding 
of  the  destinies  of  a  gang  of  Chautau¬ 
qua  tent  stakers,  to  that  of  cartoonist 
on  the  Lyceum  Magazine  of  Chicago. 

Just  to  demonstrate  the  , versatility 
of  these  K.  U.  cubs.  Clarendon  Having- 
hurst,  a  junior  in  the  department  of 
journalism,  recently  carried  oft  first 
honors  in  oratory  at  the  University  of 
Kansas,  and  was  selected  to  represent 
it  before  the  State  Peace  Oratorical 
Association  at  its  meeting  in  Topeka 
on  March  4. 

University  of  Missouri 

For  the  first  time  the  University  of 
Missouri  will  offer  special  courses  in 
summer  school  on  rural  journalism. 
Journalism  courses  have  been  offered 
before  during  the  summer,  but  this 
year  they  will  be  particularly  adapted 
to  the  needs  of  country  editors  and 
publishers.  The  courses  will  include 
history ,  and  principles  of  journalism, 
the  editorial,  the  country  newspaper, 
the  news,  reporting,  copy  reading,  the 
writing  of  ads,  rural  newspaper  man¬ 
agement,  and  advertising  management. 
The  summer  term  begins  June  4  and 
closes  August  4, 

Fred  W.  Lehmann  of  St.  Louis,  for¬ 
mer  solicitor-general  of  the  United 
States,  will  deliver  an  address  during 
Journalism  Week  (May  1  to  B)  on 
"The  Newspaper  and  the  Law.” 

Many  students  have  worked  their 
way  through  at  the  University,  but 
Benjamin  F.  Cook  of  Kansas  City,  Mo., 
is  the  first  one  to  publish  a  journal 
during  his  college  days.  Mr.  Cook  is 
publisher  of  the  monthly  Southwestern 
Carmen’s  Journal,  the  paper  of  the 
Southwestern  Carmen’s  Club  of  Kansas 
City.  The  Journal  Is  a  four-page  pub¬ 
lication.  Mr.  Cook  has  been  printing 
the  paper  for  eight  yeara  When  he 
decided  to  enter  the  University  he  was 
loath  to  give  up  his  publishing  work, 
so  shipped  his  hand  press  and  type  to 
Columbia,  installed  It  in  his  room,  and 


continued  his  work.  He  ships  the 
journals  to  Kansas  City  each  month. 

Robert  L.  Kincaid  is  now  in  charge 
of  the  publishing  department  of  Lin¬ 
coln  Memorial  University  at  Cumber¬ 
land  Gap,  Tenn.  He  was  graduated 
from  that  institution  with  the  degree 
of  A.  B.  in  1915  and  was  enrolled  in  the 
School  of  Journalism  here  last  semes¬ 
ter. 

Luther  Fry  and  Ward  H.  Webb,  both 
former  students  in  the  school  of  jour¬ 
nalism,  are  now  with  the  W.  B.  Finney 
Advertising  Agency  of  Kansas  City, 
Mo.  Mr.  Webb  was  formerly  with  the 
Potts,  Turnbull  Advertising  Company 
of  Kansas  City. 

Walter  Stemmons,  formerly  with  the 
publicity  department  of  the  Agricul¬ 
tural  College  at  Stillwater,  Okla.,  has 
recently  been  appointed  to  a  position 
in  the  extension  service  of  the  Univer¬ 
sity  of  Arkan.sas. 

J.  B.  Powell,  instructor  in  advertising 
in  the  University,  recently  returned  to 
Columbia  after  a  two  days’  trip  to 
Windsor,  Mo.,  where  he  spoke  to  the 
Business  Men’s  League  on  "'rhe  Busi¬ 
ness  Possibilities  of  the  Country  Town,” 
and  to  the  Henry  County  Teachers’  In¬ 
stitute  on  “Practical  Education.” 

Ohio  State  University 

Victor  Morgan,  editor  of  the  Cleve¬ 
land  Press,  lectured  here  recently  be¬ 
fore  the  students  of  the  department  of 
journalism.  He  talked  on  “Editing  By 
Collective  Intelligence”  and  “Interpreta¬ 
tive  News-Writing.”  Editing  by  col¬ 
lective  intelligence  is  a  new  notion  in 
newspaper  work.  It  is  designed  to 
make  the  crystallized  thought  of  the 
entire  editorial  department  the  moving 
force  of  a  newspaper,  instead  of  the 
usual  one-man  plan.  In  the  opinion  of 
Mr.  Morgan  interpretative  news-writing 
is  that  department  of  journalism  that 
goes  beyond  mere  description  of  events, 
and  deals  with  cause  and  effect. 

TO  VOTE  ON  NEW  CONSTITUTION 

New  York  Trade  Press  Association  Calls 

an  Important  Meeting. 

The  New  York  Trade  Press  Associa¬ 
tion  has  notified  its  members  that  the 
proposed  revision  of  the  constitution 
and  by-laws  of  the  Federation  of  Trade 
Press  Associations  in  the  United  States 
will  be  voted  upon  at  the  New  York 
Association’s  next  meeting,  February  29. 

The  revised  Federation  Constitution 
was  approved  by  the  Executive  Com¬ 
mittee  of  the  Federation  and  recom¬ 
mended  for  adoption  at  a  meeting  held 
in  Philadelphia  on  January  18,  1916. 
The  board  of  directors  of  the  New 
York  Trade  Press  Association  has  also 
endorsed  and  recommended  the  consti¬ 
tution  for  adoption  by  its  members. 
The  Chicago  Trade  Press  Association 
and  the  St.  Louis- Southwestern  Trade 
Press  Association  have  both  unani¬ 
mously  adopted  the  Associated  Busi¬ 
ness  Press  plan. 

Arthur  J.  Baldwin,  the  new  presi¬ 
dent  of  the  Hill  Publishing  Company, 
will  attend  the  meeting.  E.  N.  Hurley, 
vice-chairman  of  the  Federal  Trade 
Commission,  will  be  the  principal 
speaker  of  the  evening. 

Churches  Advertise  in  Atlanta 

Atlanta,  Ga..  February  22. — Believ¬ 
ing  that  church  advertising  is  the  dig¬ 
nified  method  of  presenting  their  claims 
to  the  people  of  Atlanta,  13  of  the 
churches  of  this  city  are  owners  of  ad¬ 
vertising  space  in  the  three  local  pa¬ 
pers.  The  advertisements  made  their 
appearance  last  Saturday  and  the  min¬ 
isters  and  officers  express  themselves 
as  being  greatly  pleased  with  the  re¬ 
sults  obtained.  Among  the  13  adver¬ 
tisements  were  represented  the  follow¬ 
ing  denominations:  Baptist,  Episcopal, 
Catholic,  Congregational,  Presbyterian, 
Unitarian,  Methodist  and  Mormon. 


NEW  YORK  WORLD  WINS  A  CASE 

Court  of  Appeals  Affirms  Decision 
Against  Accident  Insurance  Co. 

Albany,  February  25. — The  Press 
Publishing  Company  (New  York  World) 
is  supported,  by  a  decision  handed  down 
Tuesday  by  the  Court  of  Appeals,  in 
its  attempt  to  recover  $2,166.07  from 
the  General  Accident,  Fire  and  Life 
Assurance  Corporation  of  Perth,  Scot¬ 
land,  Limited,  the  amount  of  a  judg¬ 
ment  and  the  expense  of  defending  an 
action  brought  against  the  Press  com¬ 
pany  by  Patrick  Duffy.  Justice  Hubbs 
at  the  New  York  trial  term  dismissed 
the  complaint  and  directed  a  new  trial, 
but  this  decision  was  reversed  by  the 
Appellate  Division,  flr.st  department, 
which  reversal  is  now  aftirmed. 

'Fhe  defendant  issued  a  policy  of  in¬ 
surance  to  indemnify  the  plaintiff  and 
the  George  Abel  Electric  Transfer  Com¬ 
pany  against  loss  or  damages  on  account 
of  injuries  that  might  be  suffered  by 
any  person  by  reason  of  the  operation 
of  their  automobiles.  The  premium  paid 
was  $2,272.50.  Duffy  was  struck  by  an 
automobiie  owned  by  the  Press  Com¬ 
pany  May  12,  1908,  and  injured.  He 
obtained  a  verdict  of  $691.40. 

The  plaintiff  undertook  the  defense 
and  after  a  mistrial  the  papers  were 
.sent  to  the  insurance  company  more 
than  two  years  after  the  accident.  It 
then  declined  to  defend  the  action  and 
aileged  it  was  not  responsible  because 
the  policy  had  been  violated  in  not 
sending  the  summons  and  complaint 
immediately  after  the  accident.  Alfred 
M.  Bailey  represented  the  appellant 
and  John  G.  Jackson  the  respondent. 

NO  A.  l\  ASSESSMENT 

War  Has  Not  Made  it  Necessary  and 
the  Reserve  is  Still  Intact. 

Fred  J.  Thomjison,  of  the  .Mobile 
Register;  J.  F.  Carroll,  of  the  Port¬ 
land  Telegram;  E.  E.  Smith,  of  the 
Meridan  Record,  and  O.  D.  Branden¬ 
burg  of  the  Madi.son  Democrat,  repre- 
.simting  respectively  the  Southern, 
Western,  Eastern  and  Central  sec¬ 
tions  of  the  country  and  forming  the 
auditing  committee  of  the  Associated 
Pro.ss,  met  at  the  Associated  Press 
Iniiiding,  51  Chambers  Street,  a  few 
days  ago,  scrutinized  the  books  and 
ai-counts  6f  the  Associated  Press  and 
formulated  a  report  which  wiil  bo 
submitted  to  that  organization  at  its 
annuui  meeting  in  April.  'Fhis  com¬ 
mittee  was  chosen  at  the  la.st  annual 
meeting,  and  holds  until  the  next 
meeting. 

It  is  understood  that  the  affairs  of 
the  As.soeiated  Press  were  found  to  be 
in  a  most  satisfactory  condition,  that 
no  special  assessment  has  been  rendered 
necessary  by  the  great  war  and  that 
the  large  reserve  fund  has  not  been 
drawn  upon. 

STAFF  CONFERENCES  HELPFUL 

Cleveland  Plain  Dealer  Editorial  Workers 
Meet  Together  Every  Week. 

(Cleveland,  February  24. — Example 
of  gatherings  in  newspaper  officers 
looking  to  the  improvement  of  the  pa¬ 
per  itself  and  the  organization  as  a 
whole,  is  seen  in  the  regular  staff  meet¬ 
ings  of  heads  of  departments  of  the 
Cleveland  Plain  Dealer.  As  far  as  pos¬ 
sible  these  meetings  are  held  every 
Saturday  afternoon.  The  news,  pic¬ 
tures  and  other  features  that  have  ap¬ 
peared  in  the  Plain  Dealer  during  the 
preceding  week  are  gone  over,  com¬ 
ments  made  and  sugge.stions  offered  for 
improvement. 

These  meetings  are  generally  led  by 
Erie  C.  Hopwood,  managing  editor. 
When  some  prominent  newspaper  man 
from  another  city  is  in  town  he  is  asked 
to  attend.  Not  long  ago  James  Keeley, 
editor  of  the  ('hicago  Herald,  addrcs.sed 
the  staff. 


Results — 

“By  their  results  shall  ye  know  them” — Is 
the  only  gauge  that  you  as  an  advertiser 
can  apply  In  measuring  a  newspaper's  worth. 
Apply  that  measure  to  Free  Press  space — 
you  will  not  find  it  wanting.  Its  columns 
are  orderly  ranks  of  “salesmen  in  print” — 
not  “mobs”  nor  crowds.  You  can  dominate 
at  small  cost.  Ask  us  how. 

(El)?  Bctroit  Jfre? 

’'Uichigati’s  Greatest  Newspaper’’ 

Voo-acoUi.. 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  and  Publisher 

“The  only  Buffalo  newspaper  that  cen¬ 
sors  its  advertising  columns.  Many  of 
our  advertisers  use  our  columns  exclusive¬ 
ly.  The  above  is  one  of  the  many  rea¬ 
sons  why.” 

MEMBER  A.  B.  C. 

Foreign  Advertising  Representatives 
KELLY-SMITH  COMPANY 
220  Fifth  Avenue  Lytton  Building 

NEW  YORK  CHICAGO 


What  Do  You  Know  About  This? 

The  Times-Leader  is  the  only  one  of  the 
three  New  Haven,  Conn.,  evening  newspa¬ 
pers  which  opened  its  books  to  the  recent 
audit  of  the  Audit  Bureau  of  Circulations. 
The  S.  C.  BECKWITH  SPECIAL  AGENCY 
New  York  Chicago  St  Louis 


You  MUST  Use  the 

LOS  ANGELES 

EXAMINER 

to  cover  the  GREAT  SOUTHWEST 
Sunday  Circulation  i  CA  AAA 
MORE  THAN . IOU,UUU 


THE 

NEW  ORLEANS  ITEM 

Member  A.  B.  C. 

Accepts  advertising  on  the  abso¬ 
lute  guarantee  of  the  largest  net 
paid  daily  circulation^f  any  New 
Orleans  newspaper  or  no  pay. 
THE  JOHN  BUDD  COMPANY 
Advertising  Representatives 
New  York  Chicago  St.  Louis 


NEWSPAPER 

prosperity  is  based  on  circulation. 

FEATURE 

elements  of  the  right  kind  make  and 
hold  circulation. 

SERVICE 

by  experts  means  material  and  meth¬ 
ods  that  have  been  PROVED. 

Let  us  send  you  samples  of  our  col¬ 
ored  comics,  daily  and  Sunday 
pages  in  black  and  colors. 

Newspaper  Feature  Service 

M.  KOENIGSBERG,  Manager 
41  PARK  ROW  NEW  YORK 


UNITED 

PRESS 

FOR 

Afternoon  Papers 

General  Offices,  World  Bldg.,  New  York 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 

Circulation  News,  Views  and  Observations 

A  Regular  Department  Designed  to  be 
Helpful  to  Circulation  Managers  Everywhere. 

INDIANAPOLIS  NEWS  MEN  DINE  I.  C.  M.  A.  CONVENTION  DATE  FIXED  ATLANTA  GEORGIAN  ENTERTAINS 


$50,000  WORTH  OF 
NEW  SUBSCRIBERS 


111  two  montlm  In  what  we  aeciired  for  The 
lioa  Ancelea  Timee  iaat  year.  Total  huaiiieas 
SE<'ONl>  canipatRii  in  nuw  niniiitiK. 
These  A.  B.  C.  i«|(er8  know  our  nietUods 
are  «»rifrinal  and  producttve: 

<'oiirler-Journal,  Louisrllle,  K.v . $00,000 

l>«>e«‘ret  NewR.  Salt  Ijike  City . $.'i3,000 

Kx|iresR.  San  Antonio,  Ornt  campaign. $50. 000 

Second  campaign  . $78,000 

We  always  repeat  on  the  aame  paper*. 
Wli.T?  Ask  ua  how  to  get  more  circulation. 

North'Eaatern  Circulntion  Co. 

C.  B.  HOLLISTER.  Gea.  Mgr.,  Daeeapart.  lawa. 
H'nte  or  wire  care  Lot  Angeleg  Timet. 


Circulation  Department  Holds  Love 
Feast  and  Experienre  Meeting. 

Indianapolis,  February  22. — P^fty 
men  of  the  city  circulation  department, 
of  the  Indianaiiolis  News  gathered 
around  a  luxury  laden  table  at  the 
I'layiiool  Hotel  on  Sunday  to  hear  K. 
\V.  .lenney,  agent  for  the  News  at  New¬ 
castle,  Ind.,  tell  how,  through  team 
work  by  carrier.s,  he  was  able  to  in¬ 
crease  the  paiier’s  circulation  in  that 
city  from  700  to  1,000  within  a  period 
of  .six  week.s.  Incidentally,  the  dinner 
developed  into  a  love  fea.st,  in  which 
veteran  circulation  men  of  the  News 
told  of  their  experiences  in  liuilding  a 
paper’s  suliscriptions  to  the  point  of 
having  the  largest  circulation  of  any 
2-cent  afternoon  newstiaiKT  in  America. 

Vattier  Snyder,  city  circulation  man¬ 
ager  of  the  News,  was  the  toastma.ster. 
He  introduced  John  M.  Schmid,  the 
circulation  manager,  who  delivered  a 
congratulatory  talk  to  the  men  for 
their  .splendid  showing  in  liuilding  up 
the  circulation  of  the  News  in  their 
suli-station  districts.  The  News  lists 
now  toil  4ii..5(Ki  in  home  circulation  in 
Indianapolis  and  the  slogan  is  “Fifty 
thousand  before  the  end  of  1916.”  And 
the  circulation  men  .say  they  will  reach 


Next  Session  to  be  Held  at  Grand  Rapids 
Michigan.  June  20-22. 

Fre.sident  J.  N.  Fhevrier  informs  us 
that  in  order  not  to  confiiet  with  the 
dates  of  the  llemocratic  and  Itepulili- 
can  Conventions  and  the  annual  meet¬ 
ing  of  the  As¬ 
sociated  Adver¬ 
tising  Clubs  of 
■  the  World,  tlie 
dates  for  tho 
convention  of  the 
Interna  tional 
circulation  Man¬ 
agers'  Associa¬ 
tion  has  lieeii 
cl  anged  to  June 
20,  21  and  22. 

Hy  a  unani- 

Imouii  vote  at 
the  convention 
at  Murray  Hay, 
Canada,  last 
June.  (1  r  a  n  d 
Hapids.  M  i  c  h., 
was  selected  as 
the  meeting 
Jt  of  courtesy  to 
business  manager, 
the  (Jrand  Hapids  Pre.ss,  who  has  lieen 
■secretary  and  treasurer  of  the  a.ssoci- 
ation  for  the  past  seven  years. 

This  year's  session  will  prove  ex- 
oeptionaiily  inteiTsting,  as  the  a.sso- 
ciation  has  committed  itself  to  the  in¬ 
terest  of  newsboys’  welfare  and  the 
memliers  will  Ik*  enabled  to  study  these 
prolilems  at  first  hand  as  the  (Jrand 
Hapids  l^ress,  edited  liy  Edmund  W. 
Hooth,  is  the  pioneer  in  this  line  of 
work.  Every  effort  is  lieing  made  to 
have  this  meeting  the  banner  one  of 
the  a.s.sociation. 


Arts  as  Host  to  200  Newsdealers  and 
Gives  Them  a  Good  Time. 

.Atlanta,  (la.,  February  20. — More 
than  200  newsdealers  of  (Jeorgia  who 
handle  the  Atlanta  (leorgian  and 
Hearst’s  Sunday  American  were  the 
gue.sts  of  the  circulation  department 
Thursday,  Friday  and  Saturday  at  a 
convention  which  was  devoted  to  busi¬ 
ness  and  pleasure. 

At  business  meetings  the  newsdeal¬ 
ers  dis(‘ussed  various  problems  with 
which  they  are  confronted  and  .social 
features  included  automobile  drives 
over  the  city  of  Atlanta,  a  theatre  party 
and  a  banquet. 

At  the  theatre  party  at  the  Atlanta 
theatre,  between  the  acts,  members  of 
the  cast  of  “Nobody  Home”  appeared 
in  the  audience  as  newsboys  and  news- 
girls  selling  an  extra  which  was  issued 
in  honor  of  the  visitors.  It  included 
stories  of  the  convention,  sketches  of 
tho.se  attending  and  other  interesting 
items. 

It  is  the  intention  of  the  manage¬ 
ment  of  the  circulation  department  to 
hold  such  meetings  each  year.  All  of 
the  expen.ses  of  the  newsdealers  are 
liorne  by  the  paper,  the  guests  of  the 
pulilication  lieing  informed  that  their 
money  isn’t  good  in  Atlanta  on  such 
occa.sions. 


Most  For 
The  Dollar 


That’s  what  our  illustrated 
news  matrix  and  feature 
service  represents.  Let  us 
prove  it. 

The  Central  Press  Ass’n 

World  Building  Frederick  Building 

New  York  CleveUnd 


SPECIFY 

CLINE-WESTINGHOUSE 

Motor  and  Control 
Equipments 

FOR  WEB  PRESSES 

SPECIAL  MOTOR  DRIVES  for 
STEREOTYPE  MACHINES 

LINOTYPE  MOTOR  DRIVES 

CLINE  ELECTRIC  MFC.  CO. 

Fisher  Bldg.,  Chicago 

38  Park  Row,  New  York 


•losEPH  R.  Taylor 


Mr.  .Tenney’s  exiieriences  at  New- 
ca.stle  entertained  those  present.  He 
told  how  he  had  divided  his  thirty -six 
News  carriers  at  Newcastle  into  two 
teams,  one  the  “Mutts,”  the  other  the 
“Jeffs."  The  two  teams  then  liegan  a 
liattle  for  circulation.  The  liattle  is 
still  on  and  Newcastle  now  receives  in 
excess  of  1,000  copies  of  the  Indianap¬ 
olis  News  daily.  Jenney  is  arranging 
for  a  theatre  party  for  the  entire  car¬ 
rier  force  and  has  plans  forming  to 
give  the  winners  a  big  party. 

Tentative  plans  were  made  for  the 
organization  of  a  new  welfare  as.socia- 
tion  within  the  ranks  of  the  News  cir¬ 
culation  detiartment.  Every  year  there 
are  lioys  who  graduate,  as  it  were,  from 
News  carriers  into  larger  affairs.  In 
other  words,  they  have  grown  enough 
to  seek  a  liroader  range  of  employ¬ 
ment.  These  Ikijs  and  their  qualifi¬ 
cations  are  best  known  to  the  News 
circulation  men.  and  the  latter  have  de¬ 
cided  to  organize  for  the  purpose  of  re¬ 
commending  these  worthy  iioys  to  the 
city’s  liusine.ss  and  manufacturing  as¬ 
sociations.  'I’hey  are  to  a.sk  these  liusi- 
ness  organizations  to  permit  them  to 
.send  them  young  men  when  help  of 
that  calilire  is  needed. 


H.'iving  tlie  confidence  of  its 
readers 

Detroit  SATURDAY  SIGHT 

pngluees  sure  results. 

G.  LOGAN  PAYNE  CO. 

New  York  Chicago  iSoston  Hetroit 


Happy  Holiday  for  Newsboys 

Through  the  generosity  of  Mrs. 
Eliza  (luggenheimer,  widow  of  Ran¬ 
dolph  (Juggenheimer,  as  an  appropriate 
triliute  to  his  memory,  one  thou.sand 
newslioys  and  other  working  lioys  of 
New  York  and  Hrooklyn  ate  a  turkey 
dinner  with  all  the  filings  on  Wash¬ 
ington’s  Hirthday,  at  the  Hrace  Me¬ 
morial  Newsboys’  House  in  New  York. 
Dinners  were  served  at  intervals  of  an 
hour  from  2  to  5  o’clock.  Each  boy 
also  received  a  cap  and  a  Hag,  gifts  of 
the  (luggenheimer  family.  At  a  eele- 
liration  over  which  l.Airing  M.  Black, 
Jr.,  presided,  the  speakers  included 
Sheriff  Smith,  of  New  York;  Borough 
Fresident  I’ounds,  of  Brooklyn; 
Borough  President  .Marks,  of  Manhat¬ 
tan;  Herbert  F.  (Junnison,  Editor  of  the 
Brooklyn  Eagle;  (Jeorge  McAneny  and 
lAiuis  Wiley,  of  the  New  York  Times; 
Richard  H.  Waldo,  of  the  New  York 
Triliune;  Rollin  M.  Morgan,  Henry 
Malkan,  and  ('ity  Flerk  P.  S.  Scully, 
of  Manhattan. 


Wm.  A.  Woodbury’s  Book 


Attracts 
Women 
ind  Girl 
Readers. 

The  Subject 
and  tbe 
Author 
Combine 
to  make  it 
a  Happy 
Premium. 


Getting  Cirrulation  in  Peoria,  III. 

’C.  B.  Julian,  circulation  manager  of 
the  Peoria  (111.)  Journal,  reports  a 
steady  growth  in  the  circulation  of 
that  paper.  Recently  a  31-piece  bunga¬ 
low  dinner  set  was  worked  in  Peoria. 
Mr.  Julian  .says:  “Practically  all  of 
our  increase  is  lieing  shown  through 
our  carrier  organization,  as  well  as 
through  putilicity  carried  in  the  fiaper. 
We  recently  put  on  a  .stunt  which 
might  intere.st  other  circulations.  We 
carried  on  quite  an  extensive  campaign 
during  the  cold  weather,  giving  away 
a  pair  of  Winslow  ice  skates  for  two 
.suliscriliers  on  a  .seventeen-week  con¬ 
tract  to  the  Daily  and  Sunday  Journal. 
This  thing  worked  out  wonderfully  well 
and  even  went  lieyond  our  expecta¬ 
tions.” 


Newsie  Actor  Host  to  Fellows 
NewsiKiys  of  Dalla.s,  Texa.s,  were  a 
few  nights  ago  guests  of  “Noodles” 
Fagan,  said  to  lie  the  most  widely- 
known  newsiMiy  in  the  world,  who  wa.s 
playing  in  Dallas.  F'agan  invited  every 
iKiy  who  sells  or  delivers  paiiers  in 
DalliLs  to  a  night’s  performance,  and 
the  theatre  was  packed.  The  newsies 
met  at  the  Times-Herald  office  where 
circulation  manager  Young  pinned  on 
each  a  liadge  which  was  gotxl  for  ad- 
mis.sion  to  the  theatre.  The  lioys  then 
proceeded  to  the  show  under  the  chap- 
eronage  of  Mr.  Young. 


ELIOT 
LORD, 
110  W.  34 
New 
Toi’: 


Many  Playeil  the  “Movie  Game” 
Haltimore.  Md.,  February  20. — The 
first  prize  of  $1,000  for  the  nearest  cor- 
rec-t  list  of  answers  in  the  Baltimore 
News  .Movie  (lame  contest  was  award¬ 
ed  la.st  Saturday  to  (1.  1).  Humphrey,  a 
traveling  .salesman.  There  were  52 
prizes  in  all,  including  one  of  $1,000, 
one  of  $300,  one  of  $200,  one  of  $100 
and  then  $75,  $50.  $25,  .six  prizes  of 
$10  and  the  remainder  of  the  52  were 
$5  each.  There  were  22,000  answers. 
Tho  game  was  started  on  September 
15.  For  75  days  a  pictured  charade 
in  the  News  portrayed  some  moving 
picture.  The  oliject  was  to  determine 
just  which  title  of  a  moving  picture 
liest  fitted  the  incident  shown  in  the 
picture. 


Boston  Newsboys'  Banquet 
The  Boston  Newslioys'  t'lub  held  it.s 
annual  lianquet  at  the  headquarters  uf 
Ihe  club,  277  Tremont  Street,  Boston. 
Ma.ss.,  on  Washington’s  Birthday  night. 
Essays  on  the  theme,  “Preparedne.ss  ’ 
was  a  feature  of  the  occasion,  and  the 
prize,  a  Funk  and  Wagnalls’  dictionary 
offered  liy  the  Boston  Journal,  was 
awarded  to  Joe  Schneider.  The  hit  of 
the  vaudeville  programme  was  made 
liy  Isadore  Stern  and  Ruliin  Dyner,  in 
their  character  imitations. 


O.  H.  Scattergood  is  liack  in  the 
Hearst  service,  as  country  circulation 
manager  under  John  Ei.senlord,  circu¬ 
lation  manager,  of  the  Atlanta  ((Ja.) 
American.  Scattergoo<l  went  to  the 
Shafer  interest  aliout  four  years  ago 
and  has  lieen  connected  with  the  Mont¬ 
gomery  (Ala.)  Adverti.ser. 


For  newspaper  advertising  depart¬ 
ments  exclusively — and  sold  only  where 
both  newspaper  and  we  believe  it  will 
produce  a  profit. 

4  Proofs  on  request. 

AD  ART  SERVICE 

THE  NEWSPAPER  ADVERTISING 
MANAGERS’  SERVICE 
212  Press  Bldg.  Cleveland,  O. 


Honesty  is  not  the  “liest"  policy.  It 
is  the  only  policy.  There  is  nothing 
“liest”  alxiut  it. 
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CIRCULATION  COSTS  MONEY 


That  ia  Why  it  is  so  Valuable  to  the 
Mutual  and  Local  Advertiser. 

('irculation  costs  money.  Circula¬ 
tion  doesn’t  Rrow;  It  is  built — built  by 
hard  work,  by  the  expenditure  of  time 
and  money  and  unbounded  energy, 
say.s  the  Capper  Bulletin. 

The  mouse-trap  publisher  who  sits 
down  and  waits  for  the  world  to  make 
a  beaten  path  to  his  door,  goes  into 
bankruptcy  or  dies  of  starvation.  To 
bo  sure  merit — intrinsic  value — is  the 
prime  requisite  of  every  successful 
publication.  But  “What’s  the  good  of 
unknown  good'.'”  Though  editors  and 
contributors  write  with  a  quill 
plucked  from  the  wing  of  archangei.s, 
they  are  as  an  unseen,  shrinking 
violet  unless  their  burning  words 
reach  the  eyes  and  ears  of  interested 
readers. 

And  it  costs  money  to  reach  them. 

.lust  now  a  merry  hubbub  is  seeth¬ 
ing — or  whatever  it  is  hubbubs  do — 
over  the  fact  that  subscription  solicit¬ 
ors  sometimes  work  on  the  basis  of 
100%  commission. 

Well,  as  a  matter  of  fact,  subscrip¬ 
tions  sometimes  cost  more  than 
100%.  Publishers  have  been  known, 
in  the  not  remote  past,  to  pay  a  bonus 
on  top  of  the  100%.  And  it  not  in¬ 
frequently  hapi>ens  that  salaried  so¬ 
licitors  for  high-grade  magazines,  for 
daily  papers,  for  farm  papers  and  for 
the  twenty-five-cents-a-year  month¬ 
lies,  do  not  collect  a  sufticient  amount 
of  money  .in  a  given  week  to  pay  their 
guaranteed  salaries.  Just  exactly  as 
Mr.  Adverti.ser  will  sometimes  send 
his  crack  salesman  after  a  big  con¬ 
tract,  and  find  the  salesman  coming 
back  with  nothing  to  offset  a  $200  ex¬ 
pense  account. 

if  the  publisher  lielieves  in  his  pub¬ 
lication,  if  he  knows  it  has  merit  and 
will  get  its  full  share  of  attention  af¬ 
ter  it  once  gets  into  the  reader’s  home, 
it  is  his  duty  to  get  it  into  the  largest 
possible  number  of  homes  in  his  terri¬ 
tory. 

That’s  the  sort  of  service  he  owes 
to  his  advertiser.s,  who  are  footing  the 
bills,  paying  the  cost  of  pul)lication. 

There  is  no  use  blinking  the  facts. 
Ninety-nine  per  cent,  of  publications 
of  all  classes  are  published  “primarily 
for  advertising  purpose.s.’’  Whatever 
his  ostensible  purpo.se,  the  real  object 
of  the  publisher  is  to  produce  an  ad¬ 
vertising  medium  which  advertisers 
will  support  and  pay  him  a  profit  on 
top  of  the  cost  of  production.  For¬ 
tunately  for  the  good  of  humanity,  for 
decency  and  for  the  much-mouthed- 
over  lilx'rties  of  the  people,  the  edito¬ 
rial  conduct  of  the  paper  must  be  in 
line  with  the  best  intere.sts  of  its 
readers,  else  the  publication  fails  to 
attract  and  hold.  But  none-the-less 
the  revenue  must  come  from  the  ad¬ 
vertiser. 


Philadelphia  Paper  Carriers’  Banquet 

The  annual  banquet  of  the  Paper 
f'arriers’  Protective  and  Beneficial  As- 
■sociation  of  Philadelphia,  last  Thurs¬ 
day  night,  was  attended  by  more  than 
two  hundred  members  of  the  associa¬ 
tion,  their  wives  and  families.  The 
si)eakera  were  Judge  Raymond  Mac- 
Neille,  of  the  Municipal  Court;  K.  H. 
Wigginsj,  of  the  Philadelphia  Press; 
<’yruH  H.  K.  Curtis,  K.  A.  McKinnon, 
Walter  S.  Wood,  secretary  of  the 
I’hiladelphia  Central  Branch  of  the 
Young  Men’s  Christian  Association; 
Frank  Clark,  of  the  Philadelphia  ledg¬ 
er;  James  L.  Farley,  of  the  Philadel¬ 
phia  North  American;  Ceorge  B.  Mun- 
dy,  of  the  Philadelphia  Inquirer,  and 
Ixiuis  Rutherford  of  the  Philadelphia 
Record.  Harry  J.  Pollard,  who  was 
•■hairman  of  the  entertainment  com¬ 
mittee,  acted  as  toastmaster.  (Jrace 
was  .said  by  the  Rev.  C.  W.  Heathcotc. 
John  Blackler,  the  retiring  president  of 
the  association,  was  presented  with  an 
automobile  kit. 


Newsboys  Celebrate  Washington  Day 
One  thousand  newsboys  and  their 
friends  attended  the  Washington’s 
Birthday  celebration  and  dinner  at  the 
Brace  Memorial  Newsboys’  House,  14 
Chambers  Street.  Naw  York  city,  on 
Tuesday.  The  dinner  menu  comprised 
Maryland  turkeys.  Cape  Cod  cranber¬ 
ries,  Virginia  ham,  sugared  sweet  pota¬ 
toes,  Kalamazoo  celery.  Southern 
onions,  Columbia  ice  cream,  home-made 
apple  pie,  rolls,  cake,  fruit  and  coffee. 
Former  Senator  Boring  M.  Black,  Jr., 
presided.  The  speakers  were  Sheriff 
.Alfred  E.  Smith,  Borough  President 
Marcus  M.  Marks,  (leorge  McAneny 
and  Bonis  Wiley,  of  the  New  York 
Times;  Richard  H.  Waldo,  of  the  New 
York  Tribune;  Herliert  F.  (lunnison,  of 
the  Brooklyn  Eagle,  and  H.  Randolph 
(lUggenheimer,  son  of  the  man  whose 
philanthropy  and  kindly  Interest  in  the 
poor  boys  of  New  York  made  the  news¬ 
boys’  dinner  an  annual  affair. 


Newsies  Bury  Comrade 
New  Orleans  newsboys  met  last  week 
an  obligation  of  $45  to  bury  a  Memphis 
newsboy  who  died  three  weeks  after 
his  arrival  in  the  Crescent  City.  Widow 
J.  Beitz.  an  undertaker,  trusted  the 
boys  without  a  deposit.  After  the  fu¬ 
neral  a  committee  of  newsies,  headed 
by  Aldige  Kraus,  started  to  rai.se  the 
money.  Kraus  went  to  the  Orleans 
Athletic  Club  and  appeared  in  the  arena 
at  a  show.  “We  promised  to  make  good 
the  money,”  said  Kraus,  and  before  he 
had  finished  his  appeal,  many  coins 
were  thrown  into  the  ring.  Finally  a 
quiet,  unassuming  man — Jack  Sheehan 
— known  to  many  in  the  auditorium, 
walked  to  the  ringside,  learned  the 
amount  of  the  indebtedness,  and  handed 
over  a  sum  sufficient  to  make  good  the 
obligation  of  the  newsie.s.  The  next 
morning  Aldige  Kraus  went  to  Mr.s. 
Beitz’s  parlors  and  settled  the  account 
much  to  her  sati.sfaction. 


Recent  A.  B.  C.  Aiiditss 

The  circulation  of  the  following 
newspapers  have  recently  been  ex¬ 
amined  by  the  auditors  of  the  Audit 
Bureau  of  Circulation.s. 

Budington  (Mich.)  Haily  News; 
Plainfield  (N.  J.)  Courier-News: 

Roche.ster  (N.  Y.)  Democrat  and 

Chronicle:  Ftochester,  Herald;  Roches¬ 
ter,  Evening  Times:  Rochester,  Cnion 
and  Advertiser:  Trenton  (N.  J.)  Even¬ 
ing  Times;  Trenton,  Sunday  Times- 
Advertiser;  Worcester  (Ma.ss.)  Even¬ 
ing  (lazette;  Worcester,  Evening  Post; 
Worcester  Telegram. 

Bos  Angeles  (Cal.)  Examiner;  I.os 
.Angeles  Express;  Bos  Angeles  Even¬ 
ing  Herald:  I.,os  Angeles  Times;  1.^)8 
.Angeles  Tritiune;  New  Haven  (C’onn.) 
Journal-Courier;  New  Haven  Times- 
I.i<>ader;  Norfolk  (\'a.)  Bedger-Dis- 
patch;  Norfolk  Virginian-Pilot;  To¬ 
ronto  (Ont.)  (Jlobe;  Tornoto  (Ont.) 
Mail  and  Empire;  Tornoto  (Ont.)  Daily 
Star;  Tornoto  (Ont.)  Evening  Tele¬ 
gram:  Toronto  (Ont.)  World. 


.4n  El  Paso  Circulation  Scheme 
The  El  Paso  (Texas)  Herald  is  boom¬ 
ing  its  circulation  by  offering  a  wide 
variety  of  useful  premiums  to  news¬ 
dealers,  carriers  and  boys  who  secure 
news  subscriptions.  These  premiums 
are  li.sted  in  a  16-page  illustrated 
pamphlet.  They  include  bicycles,  sport¬ 
ing  goods,  rifles,  tool  chests,  silver¬ 
ware,  and  a  lot  of  other  things.  Cir¬ 
culation  Manager  H.  H.  Fris,  of  the 
Herald,  writes:  “We  are  placing  these 
catalogs  in  the  hands  of  our  carriers, 
agents  and  dealers  and  our  solicitors 
are  also  placing  them  in  the  hands  of 
boys  and  girls,  in  all  towns  throughout 
the  entire  Southwest.  We  are  already 
receiving  very  goo<l  results  from  this 
catalog  and  we  expect  to  get  a  great 
amount  of  bu.sine.ss  from  it.” 


Bulling  His  Circulation  Market 
.A  circulation  campaign  of  an  original 
nature  has  lieen  started  by  the  I.exing- 
ton  N.  ('.)  Dispatch.  Editor  Henry 
Branson  Varner,  of  the  Dispatch,  calls 


it  a  live  stock  campaign.  It  is  run  pri¬ 
marily  for  the  purpose  of  creating  a 
deper  interest  in  pure  bred  live  stock. 
The  paper  offers  six  breeding  bulls  of 
high  pedigree  as  prizes  to  Catawba 
Cotmty  farmers  and  will  pay  the  way  of 
fifty  farmers  from  that  county  to  David¬ 
son  to  study  the  producing  power  of 
Davidson  farms.  A  voting  contest  is 
part  of  the  scheme. 


Campaign  for  Newsboys’  Club 
The  board  of  tru.stees  of  the  News¬ 
boys’  Club  of  St.  Paul,  Minn.,  has 
•started  a  campaign  to  raise  $6, (too  to 
defray  expenses  and  indebtedne.ss  of 
(he  club  for  the  next  two  years.  A.  C. 
Dent,  president  of  the  board,  and  John 
N.  Jack.son  will  be  in  charge.  Though 
the  campaign,  which  was  planned  Jan¬ 
uary  21,  has  been  deferred  because  of 
the  carnival,  several  hundred  dollars 
in  subscriptions  already  has  l)een  re¬ 
ceived.  — 

Brooklyn  Newsdealers’  Mass  Meeting 
A  mass  meeting  and  reception  was 
held  last  Friday  night  by  the  Cnited 
Newsdealers’  Protective  As.sociation,  of 
Brooklyn,  N.  Y.,  at  its  headquarters, 
315  Washington  Street.' that  city.  A 
large  numlM?r  of  the  members  of  the 
association  and  their  friends  were 
present.  Frank  Williamson,  president 
of  the  organization,  presided  and  intro¬ 
duced  the  speakers  E.  E.  Clark,  circu¬ 
lation  manager  of  the  Brooklyn  Eagle; 
-A.  Bippman,  N.  Erlick  and  Thomas  F. 
Martin.  A  ten-minute  wrestling  match 
was  given  by  C’arl  John.son  and  C’arl 
Carlson,  and  a  three-round  l)oxing 
match  by  Frank  Williamson  and  Jo¬ 
seph  Roberts;  piano  solos  by  F.  V’ogel, 
and  songs  by  William  Baker. 


St.  Paul  Newsboys  Feted 
St.  Paui,,  February  22. — A  few  nights 
ago  six  “Pickles”  got  on  the  outside  of 
twelve  de.sserts,  while  as  many 
“Prunes”  and  one  “Peanut”  sat  around 
a  banquet  table  at  the  Commercial  Club 
and  watched  them  do  it.  The  banquet 
was  given  to  the  IMckles  and  Prunes 
Iwcause  of  their  ability  to  sell  advertis¬ 
ing  and  subscriptions  to  the  St.  Paul 
Newsboys’  Booster,  the  otticial  imblica- 
tion  of  the  Newsboys’  Club.  All  were 
members  of  the  C’oming  Men  of  .Am¬ 
erica  Club  of  the  organization.  (Jeorge 
Wyckoff  was  host.  Mayor  Powers,  W. 
E.  Witherspoon  and  W.  B.  Harris  of 
Minneapolis,  spoke. 


Washifigton  Star  in  Buenos  .Ayre.x 
Washinc.ton,  February  23. — Promi¬ 
nent  newspapers  in  the  United  States 
believe  that  there  is  a  big  future  for 
trade  l)etween  the  Cnited  States  and 
South  American  countrie.s.  An  in¬ 
creasing  number  of  newspapers  are 
establishing  ottices  in  Buenos  Ayres. 
The  Washington  Star  is  one  of  the 
newspapers  which  has  established  an 
office  there. 


La  Presse  Legislation  Withdrawn 
Toronto,  February  22. — .After  having 
reached  its  second  reading  in  the  Que¬ 
bec  Begislature,  the  bill  to  change  the 
trustees  of  a  certain  number  of  shares 
of  the  cap'tal  stock  of  the  I.a  Presse 
Publishing  Company,  Bimited,  of  Mon¬ 
treal,  was  suddenly  withdrawn  last  Fri¬ 
day  at  the  request  of  the  promoters  of 
the  desired  legislation.  New.si>ai)er 
men.  who  tried  to  ascertain  the  reas4)n 
for  this  unexpected  move,  could  get  no 
.satisfaction  from  either  of  the  i)arties 
interested. 


(Canada  to  Censor  Our  Papers 
Buffalo  neswpaper  offices  were  notifi¬ 
ed  a  few  days  ago  that  every  edition 
of  every  .American  newspaper  would 
first  be  rigidly  examined  i)y  officers  of 
the  ('anadian  militia,  acting  on  orders 
of  the  Dominion  war  deiiartment,  and 
circulation  .stoi)ped  in  every  instance 
where  stories  were  ♦•arried  “detriment¬ 
al  to  the  welfare  of  Canada.”  News- 
pa|M-r  rejiresentatives  assigned  to  in¬ 
vestigate  new  movements  of  troops 
along  the  frontier  have  been  turned 
back  at  the  bridge. 


The  ‘Tlaneur”  Letter 

T.  A.  ROBERTSON,  Mg.  Editor, 
Cleveland  Leader,  writes  : 

We  have  had  excellent  results 
from  our  “Flaneur”  feature  and 
k  am  sure  others  will  have  equal 
success.  Dr.  Jacobson  is  an  excep¬ 
tionally  well  posted  man. 

hrtf  Prtte  find  Territorp  UTite: 

THE  DAILY  “FLANEUR  ”  LETTER  OFFICE 

Munsey  Building  Washington,  D.  C. 

Dr.  Barnard^s 
Food  Page 

We  are  now  allotting 
territory 

The  Evening  Mail  Syndicate 

203  Broadway,  New  York 


A  new  daily  feature 

Health  is  Wealth 

By  John  B.  Huber,  A.M,,  M.D. 
Service  begins  March  6th 

The  INTERNATIONAL  SYNDICATE 

Features  for  Newspapers 
Established  1899  BALTIMORE,  MD. 


Ten  Million  a  Week  Says 
Government  Report 

A  special  service  syn¬ 
dicated  gratuitously  to 
papers  Avho  desire  live 
movie  topics. 

The  Vitagraph  Covipany 
of  America 

East  i^th  St.  &  Locust  Ave.,  Bklyn,  N.  Y. 
New  YORK  LONDON 

CHICAGO  PARIS 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


Canadian  Press  Clippings 


The  problem  of  coverinR  the  Canadian 
Field  is  answered  by  obtaining  the  service 
of 

The  Dominion  Press 
Clipping  Agency 

which  gives  the  clitgiings  on  all  matters  of 
interest  to  you,  printed  in  over  95  per  cent, 
of  the  newspapers  and  publications  of 
CANADA. 

We  cover  every  foot  of  Canada  and  New¬ 
foundland  at  our  head  office. 

74  76  CHCRCH  ST.,  TORONTO,  CAN. 

Price  of  service,  regular  press  clipping 
rates — special  rates  and  discounts  to  Trade 
and  Newspapers. 


We  can  increase  your  business — 
you  want  it  increased. 

You  have  thought  of  press  clip¬ 
pings  yourself.  But  let  us  tell  you 
how  press  clippings  can  be  made  a 
business-builder  fc  r  you. 

BURRELLE 

60-62  Warren  St,  New  York  City 
Established  a  Quarter  of  a  Century, 


ATTRACTIVE  OFFER 
FOR  QUICK  SALE 

Two  Duplex  Flat-Bed  Presses 
Replaced  by  Scott  Web  Presses 

Ten^pace  pros  prioU  from  type  a  4,  6,  8  or  10 
page  7  column  paptf  at  5000  per  Lmt. 
Twelve-pase  pres*  prints  4,  6.  8,  10  or  12 
page  7  column  papers  at  4500  per  hour. 

Send  for  furiher  information 

Walter  Scott  &  Co. 

Plainfield,  N.  J, 


Successful 

Men  in  every  walk  of  life  are  all 
familiar  with 

Romeike’s  Press  Clippings 

Among  our  patrons  are  professional  and 
business  men  and  women,  public  person¬ 
ages  and  the  leading  Banks,  Trust  Com¬ 
panies  and  Corporations. 

Romeike  Clippings 

are  an  indispensable  adjunct  to  every  busi¬ 
ness.  If  you  have  never  used  them,  write 
for  information  and  terms  to-day. 

HENRY  ROMEIKE.  INC. 

106-110  Seventh  Ave.  New  York  City 


ATLAS 

PRESS  CLIPPING 

Agency 


42d  Street  New  York 


TRIBUTE  TO  MR.  RIDDER 


Impressive  Memorial  Service  to  Late 

Editor  of  New  York  Staats-Zeitung. 

"Herman  Uidder  was  an  American 
— an  earnest,  intense,  ardent,  patriotic 
American.  He  was  the  product  of  our 
civilization.  He  was  born  on  our  soil 
and  reared  beneath  our  flagr.  Were 
every  citizen  of  America  as  worthy  of 
America  as  was  Herman  Ridder  we. 
as  a  nation,  would  be  more  worthy  of 
our  heritage  of  freedom.” 

Tn  those  words  Senator  .Tames  A. 
O’Gorman  expressed  the  sentiments  of 
the  fifteen  hundred  admirers  of  the 
late  editor  of  the  New  York  Staats- 
Zeitung  who  assembled  last  Sunday 
night  at  Carnegie  Hall  for  the  me¬ 
morial  services.  The  characterization 
and  eulogy  of  Herman  Ridder  were 
enthusiastically  received,  but  the  feel¬ 
ing  of  the  audience  reached  a  climax 
when  former  Mayor  George  B.  Mc¬ 
Clellan  said: 

"Herman  Rldder’s  efforts  to  con¬ 
vince  his  countrymen  that  there  are 
two  sides  to  the  great  question  of  the 
day  were  unceasing.  His  love  for  fair 
play  and  intellectual  honesty  made 
him  loathe  the  cant  and  hypocrisy  of 
tho.se  who,  while  profes.sing  neutrality, 
seek  to  embroil  us  In  a  foreign  war  for 
which  we  are  not  prepared  and  which 
the  vast  majority  of  our  people  most 
earnestly  wish  to  avoid. 

"It  was  this  love  of  country,  this 
passion  to  save  the  land  he  loved  hest 
of  all  from  following  a  course  which 
he  .sincerely  believed  to  be  immoral 
and  aeainst  the  national  Interest,  that 
ocetinled  his  mind  and  heart  and  time 
during  his  last  years.  Because  of  the 
work  that  resulted  and  the  anxiety 
that  he  felt,  what  might  have  been  a 
curable  IndLspositlon  became  the  ill¬ 
ness  that  cost  him  his  life.  So  he  ac¬ 
tually  laid  down  his  life  In  the  ser¬ 
vice  of  his  country,  and  had  It  been  his 
to  choose  he  would  have  asked  no  bet¬ 
ter  and  no  nobler  way  of  dying.” 

Governor  Whitman,  who  acted  as 
chairman  of  the  meeting,  said.  In 
part; 

"It  was  altogether  proper  that  the 
Chief  Kxecutive  of  the  State  should 
preside  at  a  memorial  service  of  one 
whose  life  was  so  largelv  a  eontribn- 
tion  to  the  welfare  of  the  State,  and 
should  share  with  the  citizens  of  the 
city  in  paying  a  tribute  of  respect  to 
the  memory  of  a  useful  and  distin¬ 
guished  American  citizen. 

"He  has  Iteen  excelled  by  none  In 
his  loyaltv  to  the  welfare  of  the  city 
and  to  American  institutions.  Tn  a 
dav  when  the  public  service  suffers  hv 
reason  of  the  Indifference  and  cynl- 
cbsm  of  many,  the  memory  of  his  un¬ 
selfish.  nneeasing  labor  for  a  better 
city,  a  better  State,  better  things  for 
all  our  people  and  a  finer  fraternity 
must  ever  he  a  source  of  inspiration 
to  those  who  survive  him.” 

Other  speakers  were  Dr.  Cfiarles  .1. 
Hexamer,  president  of  the  German - 
American  Alliance  of  the  T'^nited 
States:  Joseph  Frey,  president  of  the 
German  Roman  Catholic  Central  Ve- 
reln  of  North  America,  and  Dr.  Ed¬ 
ward  Hagaman  Hall. 


Frank  Corbin  Died  Wealthy 

The  ■will  of  Frank  Corbin,  circulation 
manager  of  the  Galveston  (Texas) 
News  for  many  year.s.  who  died  in 
Oklahoma  (^ty  recently,  has  been  filed 
for  probate.  Among  the  property  left 
is  $2,1.000  in  cash,  and  several  hundred 
thotisand  dollars  In  stock  in  the  Gal¬ 
veston  Wharf  Company  and  certain 
hanks  in  Texas.  The  will  directs  the 
appointment  of  Franklin  Dindsay.  a 
nephew,  as  admini.strator  without  bond 
A  brother.  William  Corbin,  is  allotted 
$1,000:  a  niecfr,  Eva  D.  Baker,  is  willed 
bonds  of  the  Galveston  Wharf  Com¬ 
pany;  and  Franklin  Undsay.  the 
nephew,  is  to  get  hank  stock  in  Waco. 
The  residue  of  the  estate  Is  to  be  equal¬ 
ly  divided  among  three  sistera 


“BEN”  PALMER  NO  MORE 

Dean  of  Boston  Newspaper  Men  Joins 
the  Great  Majority. 

The  death,  on  Saturday  last,  of  Ben¬ 
jamin  Pay.son  Palmer,  a  member  of  the 
editorial  .staff  of  the  Boston  Globe,  re¬ 
moves  from  the  New  England  news¬ 
paper  field  a  man  ■who  has  held  many 
reportorial  and  executive  positions. 

He  was  born  in  Candla,  N.  H.,  March 
27,  1840,  and  had  been  in  the  news¬ 
paper  business  practically  61  years, 
having  gone  to  work  at  the  age  of  16 
as  an  apprentice  in  the  office  of  the 
Gazette  at  Rockland.  Me.  In  1867  he 
worked  one  year  in  the  composing  room 
of  the  Boston  Transcript,  and  was  then 
for  a  short  time  successively  editor  of 
the  Charle.stown  Advertiser  and  the 
Telegraph  in  Na.shua,  N.  H.  In  1870 
he  began  a  service  with  the  Boston 
Herald  that  lasted  eight  years. 

Beginning  in  1878,  Mr.  Palmer  .served 
eight  years  on  the  Boston  Globe,  his 
last  position  during  that  period  having 
been  that  of  managing  editor.  After 
1886  he  spent  some  time  in  trying  to 
promote  two  patents.  He  finally  re¬ 
turned  to  newspaper  work  and  was  em¬ 
ployed  by  the  Boston  Herald,  the  Bos¬ 
ton  Telegram,  the  Woburn  Dally  News, 
and  the  Somerville  Citizen.  In  1900 
he  returned  to  the  Globe  as  editor  of 
the  religious  column  and  continued  to 
perform  the  duties  of  that  department 
until  a  short  time  before  his  death. 


EDITOR  GRAY  DIES  SUDDENLY 

Former  Editor  Brooklyn  Eagle  Passes 
Away  at  His  Home  in  Brooklyn. 

Charles  H.  Gray,  former  editor  of 
the  Brooklyn  Eagle,  died  at  his  home, 
1,571  East  Forty-.sixth  Street,  Flatbush, 
li.  I.,  on  Sunday,  from  heart  disease. 
Mr.  Gray  was  horn  in  Akron.  Ohio, 
and  began  his  newspaper  career  on  the 
Cleveland  Plain  Dealer.  About  twenty- 
three  years  ago  he  came  to  Brooklyn 
and  became  a  writer  and  editor  on  the 
Eagle.  He  gave  up  newspaper  work  a 
few  years  ago  and  took  up  fiction  writ¬ 
ing  for  the  magazines.  He  was  the 
author  of  a  serie.s  of  stories  for  boys 
called  “The  Boy  Scouts.” 


OBITUARIES 

CoiONEP  Robert  M.  Yost,  editor  of 
the  Los  Angeles  (Cal.)  Express,  died  at 
his  home  in  that  city,  on  February  21. 
Colonel  Yost  was  h^rn  in  Shelbyville, 
Mo.,  and  before  removing  to  I..08  An¬ 
geles  he  served  in  an  editorial  capacity 
on  the  St.  Ijouis  Post-Dispatch,  and  the 
Missouri  Republican,  now  the  St.  I-4iuis 
Republic.  Previous  to  becoming  editor 
of  the  Express,  he  was  also  editor  of 
the  Los  Angeles  Herald. 

Layton  W.  Crippen,  a  member  of  the 
.staff  of  the  New  York  Times  who  had 
won  di.stinctlon  as  a  special  corres¬ 
pondent  and  as  a  writer  upon  art  and 
literature,  died  of  heart  disease  after  a 
protracted  illness.  He  was  in  his  fifty- 
second  year.  He  was  an  earne.st  stu¬ 
dent  of  art,  literature,  and  metaphysics, 
and  his  writings  on  these  subjects  had 
won  commendation.  He  was  born  in 
Croydon,  England,  and  came  to  New 
York  about  twenty  years  ago,  becoming 
a  reporter  on  the  Tribune,  which  he 
left  after  some  three  years  to  join  the 
staff  of  the  Times.  While  working  on 
the  Times  he  became  New  York  cor¬ 
respondent  of  the  I.iondon  Times,  and 
later  left  New  York  to  become  the 
Ixmdon  Times  corre.spondent  in  the 
We.st,  making  his  headquarters  at  San 
Francisco.  Returning  to  New  York  he 
joined  the  .staff  of  the  Times  and  re¬ 
mained  on  it  until  his  death. 

WiELiAM  Pitt  Harrison,  for  more 
than  fifty  years  prominent  as  a  printer 
and  publisher,  died  recently  in  San 
Francisco.  He  was  nearly  80  years  of 
age  and  had  remained  active  up  to  his 
last  illness. 

WiLUAM  Ij.  Fairman,  aged  47,  died 
on  February  18,  of  Wood  poisoning, 
following  an  operation,  in  Brooklyn, 


N.  Y.  After  service  in  the  business  de¬ 
partment  of  a  Philadelphia  paper  he 
came  to  New  York  fourteen  years  ago 
and  was  connected  with  the  advertis¬ 
ing  departments  of  the  World  and  the 
Brooklyn  (^tizen.  He  was  a  member 
of  the  advertising  staff  of  the  Herald 
for  twelve  years. 

Alexander  W.  McDonald,  editor  and 
founder  of  the  Putnam  (Conn.)  Patriot, 
who  was  one  of  the  oldest,  if  not  the 
olde.st,  editor  and  printer  in  the  coun¬ 
try,  is  dead  at  Putnam,  in  his  95th 
year.  As  a  young  man  in  New  York 
city  he  worked  on  a  number  of  the 
dailies  as  a  compositor  when  the  papers 
were  issued  on  the  old  Franklin  hand 
presses.  He  was  intimately  acquainted 
with  Horace  Greeley,  the  late  Charles 
A.  Dana  and  many  of  the  older  jour¬ 
nalists. 

Dominic  F.  Verdenal,  pioneer  new.s- 
paper  man  and  mining  expert  of  Cali¬ 
fornia,  for  twenty  years  and  more  New 
York  correspondent  for  the  San  Fran¬ 
cisco  Chronicle,  during  which  period 
“Verdenal's  Chats”  about  Californians 
in  New  York  were  a  regular  Chronicle 
feature,  died  at  his  home  near  Fresno 
recently. 

Lewis  C.  Simonds,  a  lawyer  and  jour¬ 
nalist  of  prominence  in  Mexico  City, 
died  there  on  February  16  after  sev¬ 
eral  weeks’  illness.  He  was  formerly 
connected  with  the  Mexican  Herald, 
and  recently  had  been  the  correspon¬ 
dent  in  Mexico  City  of  the  New  York 
Times  and  of  other  American  news¬ 
papers. 

Henry  Russell,  one  of  the  last  of  the 
“forty-niners,”  and  tor  fifty  years  an 
editor,  died  at  his  home,  555  Carlton 
Avenue,  Brooklyn,  N.  Y.,  on  Sunday 
night.  Mr.  Russell  was  born  in  Sims¬ 
bury,  Conn.,  and  his  first  paper  was 
the  Northampton  (Mass.)  Democrat.  In 
1894  he  was  chosen  by  the  Democratic 
Association  of  western  Massachusetts 
to  establish  a  Democratic  newspaper  in 
Oregon,  but  the  undertaking  failed  be¬ 
cause  of  the  wreck  of  the  schooner 
carrying  the  equipment  for  the  plant, 
at  the  mouth  of  the  Columbia  River. 
Mr.  Russell  then  went  to  Brooklyn 
where  until  his  retirement,  at  the  age 
of  seventy-five,  he  was  associated  with 
Henry  M.  Field  in  the  publication  of 
six  religious  papers. 

Sir  John  Winthrop  Hackbtt,  editor 
and  proprietor  of  the  West  Australian 
and  Western  Mail,  died  in  Perth,  West¬ 
ern  Australia,  on  Monday.  He  was 
sixty-nine  years  old,  was  born  in  Ire¬ 
land,  and  educated  at  Trinity  College, 
Dublin,  later  being  admitted  to  the  bar. 
Sir  John  went  to  Australia  early  in  life. 
He  was  a  member  of  the  bars  of  Ire¬ 
land,  New  South  Wales  and  Western 
Australia.  He  was  knighted  in  1911. 

W.  T.  Eicholz,  aged  74,  one  of  the 
Itest  known  German  editors  of  Texas, 
died  at  his  home  in  Cuero,  Texas,  on 
February  14.  Mr.  Eicholz  had  for  more 
than  20  years  published  at  Cuero  the 
Deutsche  Rundschau  which  he  founded. 
He  came  to  America  in  1860,  from 
Prussia,  landing  at  Galveston. 

Charles  F.  Olive,  for  some  time  ship¬ 
ping  editor  of  the  St.  John  (N.  B.) 
Standard,  and  previously  on  the  staffs 
of  the  Telegraph  and  Times,  died  sud¬ 
denly  on  February  9,  aged  66.  He  was 
a  son  of  the  first  Mayor  of  St.  John 
and  was  very  popular  in  the  newspaper 
fraternity. 

William  F.  Burbank,  president  of  the 
Twin-City  Daily  Sentinel  Company, 
Winston-Salem,  N.  C.,  died  last  Satur¬ 
day  morning  at  Merrit  Hospital,  Oak¬ 
land.  (Cal.)  following  an  attack  of  kid¬ 
ney  trouble.  Mr.  Burbank  was  fifty - 
five  years  old.  He  was  the  founder  of 
the  Los  Angeles  Record  and  the  Oak¬ 
land  Enquirer.  He  purchased  the 
Twin -City  Sentinel  plant  and  business 
from  J.  O.  Foy  and  took  charge  in  1892. 


Tact  is  not  so  much  what  a  man 
says  as  how  he  says  it.  Some  people 
mistake  tact  for  “jolly.” 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


1165 


The  Editor  &  Publisher 

and  the  Journalist 

IN)!!  NEWSPAPER  MAKERS,  ADVERTISERS 
AND  ADVERTISING  AGENTS 

Entered  as  second  class  mail  matter  in  the 
New  York  Post  Office 

Issued  every  Saturday — forms  closing  one 
o'clock  on  Friday  preceding  date  of  publication — 
by  Tbe  Editor  and  Fublisber  Co.,  Suite  1117 
World  Building,  63  Park  Row,  New  York  City. 
Private  Branch  Tel.  Exeb.  Beekman  4330  and 
4331. 


Tlie  Journalist,  established  1884 ;  The  Editor 
and  Publisher,  1901;  The  Editor  and  Publisher 
and  The  Journalist,  1007.  James  Wright 
Brown,  Publisher ;  B.  D.  DaWltt,  General 
Manager ;  Frank  Le  Roy  Blanchard,  editor ;  Ar¬ 
thur  Elliot  Spronl,  Managing  Editor ;  George  P. 
D'lHor,  Business  Manager. 


PUBLISHER’S  NOTICE 


The  Editor  and  Pnbllsher  and  the 
Jonrnalist  maintains  an  efficient  corps  of  paid 
correspondents  at  the  following  Important  trade 
centers;  Boston,  Philadelphia,  Toronto,  Cleve¬ 
land,  Cincinnati,  Detroit,  St.  Louis,  Chicago, 
Atlanta,  New  Orleans,  Dallas,  Indianapolis. 
Washington,  Baltimore,  and  San  Francisco. 
Other  correspondents  will  be  added  from 
time  to  tlnoe.  Advertisers  and  newspaper  men 
will  And  a  ready  market  for  stories  of  adver¬ 
tising  achievements,  news  beats,  etc.,  by  ad¬ 
dressing  tbe  main  office,  1117  World*  Building, 
New  York  city. 

Branch  offices  axe  located  as  follows:  Chicago, 
832  S.  Michigan  Ave.,  Ryan  Sc  Inman,  mgrs., 
'phone  Harrison  2161 ;  San  Francisco,  742  Mar¬ 
ket  St.,  R.  J.  Bidwell,  manager,  'phone  Kearney 
2121. 

The  Editor  and  Pnbliaher  page  contains 
672  agate  lines,  168  on  four.  Columns  are  13 
picas  wide  and  twelve  inches  deep. 

Advertising  Rate  is  28c.  an  agate  line,  |100 
a  page,  $75  a  half  page  and  f42  a  quarter  page. 
Position  extra.  Time,  space  and  cash  discounts 
are  allowed  on  contracts. 

Small  advertisements  under  proper  classifica¬ 
tion  will  be  charged  as  follows:  For  Sale  and 
Help  Wanted,  fifteen  cents  a  line;  Business  Op¬ 
portunity  and  Miscellaneous,  twenty-five  cents  a 
line,  and  Situations  Wanted,  ten  cents  a  llaa, 
count  six  words  to  the  line.  For  those  unem¬ 
ployed  a  fifty-word  or  eight-line  advertisement 
will  be  published  two  times  FREIE. 

Readers  are  urged  to  have  tbe  paper  mailed  to 
the  home  address.  This  will  Insure  prompt  de¬ 
livery. 

The  Editor  and  Pabllaher  sells  regularly 
at  10c.  a  copy.  $2.00  per  year  In  the  United 
States  and  Colonial  Possessions.  $2.80  In  Can¬ 
ada  and  $3.00  foreign,  and  is  on  sale  each  week 
at  the  following  news  stands:  . 

New  York — World  Building,  Tribune  Building, 
Park  Row  Building,  140  Nassau  street.  Man¬ 
ning's  (opposite  the  World  Building),  83  Park 
Row;  Tbe  Woolwortb  Building,  Times  Building, 
Forty-second  Street  and  Broadway,  at  basement 
entrance  to  Subway;  Brentano's  Book  Store. 
Twenty-sixth  Street  and  Fifth  Avenue  and 
Mack’s,  Maew's  corner,  at  Tlilrty-fourth  St.  en¬ 
trance. 

Baltimore — B.  K.  Edwards,  American  Building. 

Philadelphia — ^L.  G,  Ran,  7tb  and  Chestnut 
Streets;  Wm.  Sobel,  Bulletin  Building  News 
Stand. 

Boston — Parker  House  News  Stand. 

Pittsburgh — Davia  Book  Shop,  416  Wood 
Street. 

Washington,  D.  C. — Bert  E.  Trenis,  611  Four¬ 
teenth  Street,  N.  W. 

Chicago— Pounus  Book  Store,  37  N.  Clark 
Street;  Post  Office  News  Oo.,  Monroe  Street; 
Chaa.  Levy  Clrc.  Co.,  27  N.  Fifth  Avenue. 

Cleveland — Sebroeder's  News  Store,  Superior 
Street,  opposite  Post  Office;  Solomon  News  Co., 
1111  Walnut  Street. 

Detroit — Solomon  News  Co.,  69  Lamed  St.,  W. 

San  Francisco — B.  ].  Bidwell  Oo.,  742  Market. 


SITUATIONS  WANTED 


Advertisements  under  this  classification,  ten 
cents  per  line,  each  insertion.  Count  eiJ 
words  to  the  line.  For  those  unemployed, 
not  to  exceed  60  words,  two  insertions  FREE. 


ADVERTISING  MAN. — Young,  married  man, 
advertising  experience,  aelliiig  ability.  One  year 
with  Oinclnnati’s  largest  advertising  house  as 
Construction  Supt.  would  like  to  get  with  a  large 
Advertising  Company.  Best  of  references  fur¬ 
nished.  Address  II  1737,  care  Editor  and  Pub- 
Jisher. 

'advertising  MANAGER,  energetlc'and  am- 
bitlous  young  man  with  highest  references  would 
like  to  represent  large  Western  newspaper  la 
Eastern  Territory  or  become  associated  with 
speOlal  agency  in  the  East.  Salary  and  com¬ 
mission.  straight  salary  or  drawing  account  ac- 
ceptahlf.  Sixteen  years'  experience  with  an  ex. 
ceptlorial  record  as  a  result  producer.  Any  rea¬ 
sonable  proposition  will  be  considered.  Address 
H  1707.  care  Editor  and  Publisher.  _ 

ADVERTISING  MAN — qualified,  wants  a  Job 
now — to-day — In  order  to  take  advantage  of  con¬ 
struction  field  work  recently  done  In  Missouri, 
Kansas,  Nebraska,  Iowa  and  Minnesota  for  a 
syndicate  of  wwkly  publications.  On  most  Inti¬ 
mate  and  frlemlly  relations  with  all  leading  ad¬ 
vertisers  and  advertising  agents;  as  a  consc- 
<|Uence  could  render  exceptional  service  to  some 
first  magnitude  publication  or  group  of  publica¬ 
tions  that  wish  to  secure  competent  representa¬ 
tion  In  that  segment  of  the  U.  S.  Best  quick 
offer  gets  my  services  from  March  1st.  Ameri¬ 
can,  age  43,  married,  no  vicious  habits.  Kefer- 
encee.  Address  U  1740,  care  Editor  and  Pub¬ 
lisher.  _ 

ADVERTISING  SOLraTOR— Eight  years' 
ncwsi>aper  and  magazine  experience.  Desires 
to  make  a  change.  Has  record  as  a  producer. 
Excellent  references.  Address  11-1744.  care 
Elltor  and  Publisher.  _ _ _ 

advertising’  .MAN. — Young  married  man 
advertising  experience — selling  ability.  One 
year  with  Cincinnati's  largest  advertising  hou.se 
as  construction  suix'rintendent.  Would  like  to 
get  with  large  advertising  company.  Address 
11  1737,  care  Editor  and  Publisher. 

ADVERTISING  SOLICITOR — Young  man, 
good  education,  several  years'  experience  In  the 
advertising  field  as  newspaper  solicitor  and 
agency  man,  good  copy  writer,  composer  of 
snappy  sales  letters,  full  of  sellabillty.  desires 
to  connect  with  newspaper  that  needs  a  bustler 
and  producer.  Address  11-1749,  care  Elditor 
and  Pnbllsher. 

ADVERTISING  AND  TOBLICITY  MAN.— Ex¬ 
perienced  In  service  and  copy  work  for  publica¬ 
tions  or  printing  plant.  Wide  experience  In  var¬ 
ied  lines,  retail,  wholesale  and  manufacturing. 
Competent  to  handle  house  organ  or  fill  position 
as  Secretary  and  Publicity  director  commercial 
organization.  Well  and  favorably  known  through¬ 
out  the  Union.  Best  of  references.  Correspond¬ 
ence  Invited.  Address  H  1732,  care  Eklltor  and 
Publisher. _ 

BOOKKEEPER  AND  STENOGRAPHER. — I 
am  a  higb-scbool  graduate,  20  years  old,  and  hare 
had  a  year's  agency  experience.  Also  am  book¬ 
keeper  and  stenographer.  I  want  a  position  In 
the  advertising  field  offering  a  decent  chance  for 
advancement  If  I  prove  my  value.  Would  try 
copy  writing.  Beat  references.  Pay  what  I  am 
worth.  Address  H  1729,  cure  Editor  and  Pub- 
llsher. 

GIiRiCULATlON  MAN.VGER — Thoroughly  ac¬ 
quainted  with  every  branch  of  circulation  pro¬ 
motion  desires  position  In  Western  territory. 
Now  with  metropolitan  daily.  Emerson — Ad¬ 
dress  H-17o4.  care  of  K<Iltor  and  Publisher. 

CIROULATION  MANAGER  of  many  years' 
experience  wishes  an  opportunity  on  an  after¬ 
noon  newspaper  In  a  city  of  10,000  population 
or  larger.  Particularly  gifted  In  getting  re¬ 
sults  from  boys,  and  thoroughly  competent  to 
handle  the  circulation  department  of  any  news¬ 
paper.  Good  references.  Now  employed.  Ad¬ 
dress  H-1718,  care  Editor  and  Publlaher. 

CIRCULATION  MANAGER — of  proven’ ability 
—wants  connection  with  paper  of  20,000  to 
40,000  circulation.  In  previous  positions  have 
increased  considerably  both  mail  and  city  circu¬ 
lation — with  marked  Improvement  in  per  cent,  of 
collections.  All  former  employers  are  references. 
Address,  H  1738,  care  Editor  and  Put^lw. _ 

CLASSIFIED  MANAGER  for  ten  years  on  two 
New  York  leading  newspai>er8  desires  to  make 
a  change.  Am  enthusiastic,  steady,  and  reliable 
and  have  an  exceptional  record  for  producing 
results.  Address  U  1706,  care  Editor  and  Pub¬ 
lisher.  _  _  _  _  .  , 

CITY  EDITOR. — Situation  as  city  editor  In 
city  of  more  than  10,000  near  New  York  City, 
by  exiMjrlenced  newspaper  man  and  former  mem¬ 
ber  of  N.  Y,  and  Phlla.  staff.  Sober  and  single. 
An  expert  authority  on  circulation  methods.  Ad- 
dress  H,  1730.  care  Editor  and  Publisher. 

DESK  AND  MAKE-UP  MAN  with  eight  years’ 
metropolitan  experience  wishes  situation.  Is 
qualified  to  sit  in  as  bead  of  the  d<«k  or  handle 
day  or  night  editor's  desk.  Would  take  execu¬ 
tive  position  on  a  smallei  paper  If  proposition 
is  a  good  one.  Address  U'1T20,  care  Editor  and 
Publisher. 

EDITOR  AND  PUBLISHER. — Seven  years’ 
experience  editor-publisher ;  fourteen  years  as  re- 
imrter  and  editor  metropolitan  newspapers.  Busi¬ 
ness  office  experience.  Exceptional  record  con¬ 
structive  executive.  Married,  33  years  old,  col¬ 
lege  man,  thoroughly  business.  Want  position 
publisher,  managing  editor  or  editorial  writer  or 
both  on  dally  anywhere.  Fine  special  or  feature 
writer.  Ad<lress  J.  M.  G.,  Apt.  2,  649  Buena 
Avenue.  Chicago,  111. _ 

EDITOR — wiio  has  outgrown  present  posi¬ 
tion  desires  change.  Five  years’  experience  on 
copy  desk  and  make-up.  Competent  to  handle 
city  desk.  Now  employed  on  largest  Illinois 
dally  ouUlde  Chicago.  Will  go  anywhere.  Ad¬ 
dress  H-1746.  care  Editor  and  Piibllsfaer. 

EDIlXWt — Experienced,  seeks  position  any¬ 
where:  would  also  contribute  circulation-win¬ 
ning  dcDartment;  versatile  writer,  competent 
manuscript  reviser,  careful  manager.  FRBD- 
EBTCK  B  H.4WKINS.  Westwowl,  New  .Jersey. 

EDITOR — College  trained  man,  experienced  In 
metroimlltan  editorial  work  wants  work  on  a 
weekly.  Will  take  Job  as  editor  or  will  lease 
with  option  to  buy.  Ohio  or  neighboring  states 
preferred.  Earl  Hall,  Georgetown,  Ohio.  Ad¬ 
dress  H  1713,  care  Editor  and  Pabllaher. 


SITUATIONS  WANTED 


Advertisements  under  this  classification,  ten 
cents  per  line,  each  insertion.  Count  six 
words  to  the  line.  For  those  unemployed, 
not  to  exceed  50  words,  two  insertions  FREE. 

EDITURIAL. — Wanted  a  position  on  the  edi¬ 
torial  or  reportorlal  staff  of  an  eastern  news¬ 
paper  by  a  recent  graduate  of  a  college  course  In 
Journalism.  Willing  to  start  at  m.aeiate  wages 
and  to  work  hard.  Best  of  referen  m.  H  1714, 

care  Editor  and  Publisher. _ 

KDRE.MAN  OK  SUPERINTENDENT— With 
knowledge  of  all  comixislng-room  details  noces- 
-sary  to  manage  plant  efficiently,  economically, 
and  harmoniously.  Best  of  references  furnish- 
«!.  Experience  required  on  large  and  medium¬ 
sized  city  dallies.  No  bad  habits.  Marrleil. 
.\dilr<-s«  11-174.';.  caje  Editor  and  Publlaher. 

FOHEMANRHIP^ — Make-up,  ads,  small  city 
afternoon  paper.  Reliable,  married,  member 
union.  Address  Foreman,  H-1722,  care  of  tbe 
Editor  and  Publisher, 

-ll.vN.AGER — Office  manager,  ac- 
couutant,  display  and  classified  solicitor,  seeks 
N.  Y.  connection  with  general  or  specialty 
agency  or  publisher.  Comiietent  to  haudle  ad¬ 
vertising  or  circulation  department ;  recom- 
iiieiiik'd  by  publishers  and  specials.  A  letter 
will  bring  full  particulars.  Addre.ss  H-17ol, 
care  Tklllor  and  I'uhllsher. 

MANAGER. — Practical  In  efficiency  and  econ¬ 
omy,  seeks  connection  on  dally  where  ability  and 
energy  are  desired,  and  where  au  Interest  can 
be  acquired  later.  Recognized  executive  and  ex- 
IXTt  in  advertising,  circulation  and  mechanical 
departments.  Will  deliver  the  goods  in  live- 
wire  style.  Address  Bovee,  care  Editor  and 
Publisher,  World  Building,  New  York  City. 

.M.VN  AGING  EDI'l'OR — Having  placed  three 
papers  on  paying  basis,  one  metropolitan,  am 
now  looking  for  conuectiou  where  20  years'  ex- 
Iierleiice  will  be  appreciated.  Experienced  as 
mauager,  writer  of  editorials,  featui-es,  para¬ 
graphs,  press  service  aud  advertisiug;  especial¬ 
ly  strong  us  news  aud  -auake-up  editor;  prac¬ 
tical  printer  aud  efficiency  expert ;  might  lease. 
Address  H-1747,  care  Editor  aud  Publisher. 

-NEWSPAPER  ADVERTISING  MANAGER.— 
36,  successful  business  getter,  department  store 
publicity  expert,  wants  charge  of  advertising 
with  a  lire  city  publisher;  $30  to  start.  Just 
the  man  to  develop  contracts  and  stimulate  un¬ 
productive  accounts  through  promotion  work.  16 
years  copy  writing  and  soliciting  experience. 
Absolutely  clean  record  and  of  proven  ability. 
Now  advertising  director  $1,000,000  corporation. 
"Upportunlty,"  U  1734,  care  Editor  and  Pub- 
Usher. 

-SEWSP.YPER  .MAN — Experienced,  seeks  cou- 
nectlou  with  live  publication  or  with  manufac¬ 
turers  having  advertising  department.  Address 
••-'T.'iO.  care  Editor  aud  Pnbllsher. 

NEWSP.YPHR  .M.VN— Of  20  years’  experience 
de-slres  position  wlth'advertlslng  agency  to  write 
copy.  .\ddross  11-1732.  care  Editor  aud  Pub- 

llsber. _  _ _  _ _ 

NEWSPAPER  MEN — Two  experienced  and  ca¬ 
pable  young  newspaper  men  now  employed  on 
large  dallies,  desire  to  assume  charge  of  news 
end  of  paper  In  city  of  twenty  or  thirty  thou¬ 
sand.  Have  executive  ability  and  personality  to 
bolster  up  paper  and  get  results  Immediately. 
Good  organizers,  with  sound  Judgment.  Prefer 
Southern  city.  Address  Managing  Editors,  U 

1717,  care  of  the  EMltor  and  Publisher. _ _ 

NEWSPAPER  MAN. — Young  man,  20,  three 
years’  exiierience  with  large  New  York  Jewish 
Daily,  with  knowledge  In  every  department  of  a 
newspaper,  educated,  best  references,  desires 
iwsition  with  chance  for  advancement.  Address 
H.  Press.  57  Fjist  99th  St.,  N.  Y. 

NEWSl’APER  WO.Vl.tN — Woman,  age  33,  col¬ 
lege  graduate,  wltli  ten  years’  varied  newspa- 
Iier  oxiK'rleuce  <  from  reporter  to  foreign  corre- 
siKUHleiit  and  editor-ln-chlef )  wants  a  good  Job, 
with  respoiissILillty  and  corresponding  pay.  Not 
necessarily  in  New  York.  Address  11-1748,  care 
Editor  and  Publisher. 

OFFICE  DETAIL  MAN — all  round,  experl- 
enced  from  A  to  Z ;  Managing,  circulation,  trade 
papers,  fashion  publications,  or  A1  assistant  to  a 
big  executive.  Is  out  of  a  Job — a  good  reason 
why.  Can  you  give  me  a  "foot  bold?"  Ad¬ 
dress  American,  11  1709,  care  Editor  and  Pub¬ 
lisher _ 

PUBLISHER,  general  manager,  or  editor 
wants  iKisltlon.  Twenty-five  years’  successful 
experience  on  large  dallies  ns  publisher  or  own¬ 
er.  A  builder  with  best  of  references.  Ad¬ 
dress  G  1637,  care  Editor  and  Publisher. 

REPORTER  or  Agricultural  Editor,  young 
man,  wants  position  on  Wisconsin  or  Minnesota 
dally  or  large  weekly.  Have  good  education  and 
some  experience  as  correspondent,  editorial 
writer,  and  agricultural  writer.  Salary  second 
conshleratlon.  If  there  Is  a  chance  for  advance¬ 
ment.  Address  G  1656,  care  Editor  and  Pub¬ 
lisher. 

it E.S 6 RT“ an iTt R A VE lTa D V E RT I S I N G  M A N - 
AGER : — Are  you  making  arrangements  for  your 
Resort  aud  Travel  advertising.  If  so,  1  would 
like  to  submit  my  services  to  you.  Am  capable 
of  managing  an  entire  Resort  advertising  cam¬ 
paign.  Have  been  with  a  metropolitan  daily  and 
have  dune  their  Resort  work  for  nine  years,  cov¬ 
ering  Individually  every  resort  locality  In  New 
Jersey,  Pennsylvania,  and  New  York  State.  I 
would  like  to  connect  with  a  New  York  City  or 
I'hlladeipbla  daily,  care  Eklitor  and  Publisher, 

S.  O.  S,  Box  H  1710. _ 

SPECIAL  EDITION  MAN.AGER— Reliable  and 
exiierieiict'd  man,  successful  solicitor,  with  thor¬ 
ough  knowledge  of  work,  will  take  entire  charge 
of  Special  and  Feature  Editions.  References  as 
to  honesty  and  ability.  Address  Feature,  U  1743, 

care  F,.litor  ami  PiibllslH'r. _ 

SPORTING  EDITOR — wants  position  on  sonic 
Western  paiier,  either  In  sporting  or  automobile 
department.  Seven  years’  experience  on  big  dally. 
Am  23  years  old.  single  and  hare  clean  habits. 
Any  salary  consldereil.  Address  B.  D.,  II  1742, 
care  Editor  ami  Publisher. 

STENCKIRAPHER  AND  BOOKKEEPER.  — 
Young  man,  ex  iierlencisl  In  advertising  and  adver¬ 
tisement  soliciting.  Excellent  references.  Goml 
education.  Address,  H  1739,  care  Editor  and 
Publisher. 

6'1’BNOGRAPHER  —  Advertising  experience, 
knowledge  of  copy  writing,  newspaper  rates  and 
space,  filing;  excellent  at  figuring.  $18.00.  Ad¬ 
dress  H-1726,  care  Editor  and  Fublisber. 


Experienced  newspaper 
business  manager 

of  good  reputation  and  success¬ 
ful  record  can  secure  substantial 
minority  interest  in  and  business 
management  of  very  profitable 
daily  newspaper  property. 
$35,000  cash  necessary.  Proposi¬ 
tion  N.  C. 

CHAS.  M.  PALMER 

Newspaper  Properties 

225  Fifth  Ave.,  N.  Y.  City 


$50,000 

In  cash  available  for  first  pay¬ 
ment  upon  a  net  earning 
Evening  Daily. 

HARWELL,  CANNON 
&  McCarthy, 

Newspaper  and  Magazine  Properties. 

Times  Bldg.,  New  York 


$30,347.08  Profit 


Last  four  years ;  daily  in 
modern  Central  West  town  of 
20,000;  dominant  paper.  About 
$20,000  cash  necessary,  Propo¬ 
sition  376x. 

H.  F.  HENRICHS 

Newspaper  Properties, 
I.ITCHFIKLO.  ILL. 


Are  You  The  Man? 

The  Editor  of  a  successful 
monthly  magazine,  in  New  York, 
wants  an  assistant  to  handle  copy, 
lay  out  pages  and  work  with  en¬ 
graver  and  printer.  He  must  be  an 
organizer  who  likes  system  for  its 
own  sake.  There  is  plenty  of 
chance  for  growth.  In  writing 
state  what  you  are  doing  and  how 
much  yon  are  earning.  Address 
H  X-1736  the  Editor  and  Pub¬ 
lisher. 


HELP  WANTED 


Advertisements  under  this  classification,  fifteen 
cents  per  line,  eaoh  insertion.  Count  six 
words  to  the  line. 

NEWS  AND  MANAGING  EDIfOR.  experienced 
man,  energetic  and  with  Ideas.  With  reference. 
The  News  .lournal.  I.anca8ter,  Pa. 


MISCELLANEOUS 


Advertisements  under  this  classification  fifteen 
cents  per  line,  eaoh  insertion.  Count  six 
words  to  the  line. 

NEW.SPAI’ER  APPRAISAL  CO.  —  Inventory 
and  appraise  newspaper  and  printing  plants.  Ebi- 
■•ert  examination  and  reiHirts  on  physical  assets 
and  fields.  Coulldential  correspondence  invited 
Hammond  Bldg..  Detroit. 

~  a“~S.  PoitTint,  .NEWSPaI’ER' PROPERTIES. 
Siieciallziug  in  Central  West  and  Southern  Dall¬ 
ies,  118-120  Griswold  St.,  Detroit, 
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SIDELIGHTS  ON  BIG  MEN 


‘‘WILf:Y  OF  THE  TIMES” 

or  know  “Wiley  of  the  Times"? 
It’s  like  confessing  to  iKnorance 
of  the  Ivouvre,  Westminster 
Abbey,  or  the  one-step! 

It  was  years  ago  that  I  met  him — in 
his  offic-e  at  the  old  Times  BuildinR 
down  on  Park  How.  And  the  very 
first  thins  that  impressed  me  was  the 
force  and  vitality  of  the  man. 

I  .sat  at  his  desk  and,  while  he  talked 
with  me  (I  was  not  with  him  more 
than  fifteen  minutes)  he  an.swered  five 
telephone  messases,  dictated  three  notes, 
replietl  easily  to  fifteen  questions,  and 
refused  a  larpe  piece  of  “fraudulent" 
copy  sent  in  by  an  advertisins  as^ncy. 

You  think  1  exasperate?  Then,  in- 
dee.  you  do  not  know  “Wiley  of  the 
Times.” 

He’s  a  man  of  peculiar  distinction. 
1  have  heard  him  called  the  Bonaparte 
of  the  Advertisins  Field,  and,  like 


Louis  Wiley 


Napoleon,  he  has  his  finsor  always  on 
the  pul.se  of  the  great  live  newspaper 
with  which  he  is  connected,  and  there’s 
not  a  beat  ese’apes  his  notice,  or  for 
which  he  cannot  account. 

He  absolutely  dominates  a  .situation, 
and  he  makes  his  personality  so  felt 
that  i>eoj)le  are  aware  of  his  presence 
ulmo.st  immediately  upon  his  extrance 
in  a  room. 

I  have  often  seen  him  preside  at  a 
meetins  or  a  dinner,  and  he  oc-cupies 
the  chair  with  ea.se  and  distinction. 

But  it  is  when  he  is  not  officially 
occupying  the  chair  at  a  meeting  that 
he  is  most  interesting.  The  chairman, 
or  president,  or  whatever  may  be  the 
title  of  the  man  who  is  supiiosed  to 
run  that  meeting  is  a  mere  figure  head. 
Mr.  Wiley  will  urge  a  point.  He  wili 
make  the  motion,  hypnotize  the  man 
next  to  him  and  have  it  seconded,  have 
it  passed,  and  will  have  named  a  com- 
mittee-in-charge  in  the  twinkling  of 
an  eye,  and  before  the  chairman  or 
president  has  had  time  to  frame  the 
right  words  in  which  to  put  before  the 
meeting  the  suggestion  which  Mr. 
Wiley  has  offered. 

II  was  once  said  of  him:  “Wiley 
never  really  enjoys  himself.  He  is 
always  regretting  the  fact  that  he  can¬ 
not  be  the  bride  at  a  wedding,  or  the 
corpse  at  a  funeral.”  Or  perhaps  that 
was  said  of  Colonel  Koosevelt — I’ve  for¬ 
gotten.  At  any  rate,  I’d  hate  to  have 
Mr.  Wiley  at  my  wedding! 

He  has  plenty  of  humor — everyone 
who  knows  him  is  aware  of  that,  and 
some  people  think  he  will  do  almost 
anything  for  anyone  who  can  make 
him  laugh. 

It  was  Mr.  Wiley,  who,  s|>eaking  be¬ 
fore  the  New  York  I’niver.sity  men,  re¬ 
marked:  "When  I  was  a  lad  1  had  to 
choose  lietween  an  education  and  news¬ 
paper  work — I  chose  the  latter.” 


He  is  the  most  wonderful  man  in  the 
world  to  get  work  out  of  others.  “There 
was  a  gain  of  forty  columns  of  finan¬ 
cial  adverti.sing  in  the  Times  this 
morning,”  one  of  his  solicitors  will  re¬ 
port.  aglow  with  satisfaction  and  antic¬ 
ipating  a  responsive  enthusiasm  on 
the  part  of  the  “Chief.”  “Good.”  .says 
Mr.  Wiley,  “there’s  a  page  advertise¬ 
ment  of  the  So-and-So  Company  that 
api>eared  in  the  Post  last  evening,  and 
not  in  the  'Times.  Get  it  for  to-mor¬ 
row’s  paper.” 

And — doesn’t  this  prove  the  greatness 
of  the  man? — that  very  solicitor  will  go 
out  of  Mr.  Wiley’s  office  determined 
to  bring  in  that  “page  adverti-sement” 
for  the  'Times,  just  out  of  cussedness. 
He  usually  succeeds. 

Socially,  “Wiley  of  the  Times”  is  in 
great  demand.  He  is  wanted  and  seen 
everywhere  and  his  mail  each  day  is 
crowded  with  all  kinds  of  invitations 
from  christenings  to  funerals. 

He  has  a  dreadful  temper — has  Wiley. 
I  have  seen  him  lose  it  because  he 
couldn’t  get  a  telephone  number,  but 
I've  never  heard  of  his  refusing  a  loan, 
and  when  a  fellow’s  “in  bad”  he  is  the 
flnst  to  come  to  his  aid,  financially  and 
otherwise. 

He  is  a  bachelor,  you  know.  Some 
one  once  asked  him  why  he  never 
married.  “The  girls  1  wanted  didn’t 
want  me.  and  those  who  wanted  me,  I 
didn’t  want,”  he  replied. 

But  you  needn't  feel  sorry  for  him. 
He  is  well  taken  care  of  by  not  only 
a-  well  trained  valet,  but  by  a  dozen  or 
more  of  the  Times'  employees  who  do 
everything  for  him  from  filling  his 
match-box  to  helping  him  into  his  dress 
clothes. 

Perhaps  it  is  just  as  well  that  he 
never  marric*d,  for.  I'd  be  willing  to 
wager  with  anyone  who  accepts  the 
challenge,  the  woman  he  married  would 
lie  universally  known  as  “Wiley  of  the 
Times's  wife.” 

Penelope. 


Big  State  Ad  Fund  Urged 

.At  a  meeting  of  the  New  Jersey 
I’hamber  of  Commerce  in  Newark,  C. 
K.  H.  Johnson  of  Pas.saic,  director  of 
the  real  estate  Ixiard  of  the  Chamber, 
urged  that  an  advertising  fund  of 
$.100,000  lie  raised  by  the  lioard  at  once 
to  .spread  broadcast  news  of  the  oppor¬ 
tunities  for  investors  in  this  State. 
‘'More  millions  than  I  dare  mention 
may  be  realized  by  turning  to  account 
the  neglected  assets  of  this  State,”  he 
said.  “All  that  we  need  to  do  is  make 
known  the  opportunities  which  await 
developments  here.  New  Jersey  should 
have  a  permanent  bureau  of  informa¬ 
tion  in  New  York  city,  and  should  let 
the  world  know  what  lies  within  its 
borders.  Half  a  million  sounds  like  a 
lot  of  money,  but  in  these  days  of  big 
endeavors,  it  is  not  so  large.  If  the 
city  of  Newark  can  raise  a  quarter  of 
a  million  to  celebrate  its  fame  through 
the  coming  anniversary,  certainly  the 
entire  State  can  afford  to  si>end  twice 
that  amount,  and  it  only  remains  for 
us  to  devise  the  means  for  its  coilec- 
tion.” 


Going  to  .Advertise  Salem,  Mass. 

Sale.m,  Mass.,  February  23. — A  cam¬ 
paign  of  advertising  to  lx)om  this  city, 
which  will  involve  an  expenditure  of 
several  thousand  dollars,  is  lieing 
worked  up  by  the  publicity  division  of 
the  Salem  (‘hamber  of  Commerce. 
Newspapers  throughout  the  Eastern 
part  of  the  country  will  be  the  prin¬ 
cipal  mediums  used.  The  campaign 
is  to  be  ready  for  its  start  in  the 
Spring.  The  local  commercial  organi¬ 
zation  desires  at  least  everyone  along 
the  Ea.st  Coast  to  know  that  Salem  is 
“coming  back”  fast  after  the  $16,000,- 
000  conflagration  20  months  ago. 
People  here  think  that  Salem  has 
.stood  too  long  as  a  political  joke  town 
and  want  .some  advertising  along 
more  profitable  lines.  And  it  now  looks 
as  though  it  is  going  to  get  it. 


TIMES  DECISION  AFFIRMED 

Use  of  a  Cut  of  a  Cut — Price  Trunk  Not 
a  Violation  of  Law. 

Albany,  F'ebruary  23. — A  decision  of 
importance  to  newspaper  publishers 
and  advertisers  as  well  was  handed 
down  by  the  Court  of  Appeals  here 
Tuesday.  It  is  in  effect  a  decision  that 
a  newspaper  publisher  is  not  liable  as 
an  agency  for  promoting  the  sales  of 
an  article  through  its  advertisements 
which  causes  damage  to  another  lie- 
cau.se  of  alleged  unfair  competition.  In 
establishing  this  principle,  the  court 
affirmed  the  affirmation  of  a  decision 
of  Justice  Greenbaum  at  the  New  York 
trial  term,  dismissing  the  complaint  of 
the  Innovation  Ingenuities,  Inc.,  against 
the  New  York  Times. 

The  plaintiff  is  a  corporation  at  329 
Fifth  Avenue,  New  York  city,  which 
has  the  exclusive  selling  agency  of  a 
wardrobe  trunk  patented  by  Seymour 
\V.  Bonsall.  The  New  York  Times  pub¬ 
lished  an  advertisement  May  26,  1912, 
furnished  by  the  K.  H.  Macy  Company, 
which  included  pictures  of  the  plain¬ 
tiff's  trunk  under  the  name  of  “Macy's 
Peerless  Wardrobe  Trunk,”  with  a  de¬ 
scription  of  its  merits.  The  advertised 
price  was  $24.74,  and  it  was  stated  that 
similar  trunks  sold  elsewhere  for  $32.50. 

Pictures  of  the  Macy  trunk  did  not 
accompany  the  copy  for  the  advertise¬ 
ment,  and  the  newspaper  obtained  from 
fiimbel  Brothers,  where  plaintiff's 
trunks  were  .sold,  a  matrix  of  its  trunk, 
which  was  used.  The  complaint  alleged 
the  paper  perpetrated  a  fraud  on  the 
public  in  .showing  that  plaintiff's  trunk 
was  sold  for  less  than  its  price,  and  its 
sales  were  decreased.  The  defence  of 
the  Times  was  that  the  action  was 
frivolous,  as  it  was  not  for  the  estab¬ 
lishment  of  a  right  and  that  no  si>ecial 
damage  was  alleged.  Also,  it  was  de¬ 
clared,  the  action  could  not  be  brought 
on  the  theory  of  unfair  competition,  as 
the  defendant  was  not  selling  goods  in 
competition  with  the  plaintiff. 

Adam  K.  Strieker  represented  the 
appellant  and  Harold  Nathan  the  re¬ 
spondent. 

Oakland's  Monster  Ad-Masque 
A  throng  numliering  6,000  partici¬ 
pated  in  the  ad-ma.sque  at  the  great 
auditorium  in  Oakland,  Cal.,  on  Febru¬ 
ary  14,  when  the  barbaric  splendor  of 
pagan  days  was  excelled.  All  proceeds 
of  the  ad-masque  are  to  be  expended 
in  sending  a  delegation  of  Chamber  of 
Commerce  members  to  Spokane  in  May 
of  this  year  to  battle  for  the  1917  con¬ 
vention  of  the  Pacific  Coast  Ad  Mep's 
Association.  Practically  every  city  in 
California,  and  Spokane  as  well,  has 
pledged  its  support  to  the  Oakland 
cause,  with  the  exception  of  San  Diego, 
which  is  in  the  field  for  the  1917  con¬ 
vention  in  opposition  to  the  claims  of 
Oakland.  Oakland,  the  (‘hamber  of 
Commerce  memliers  believe,  has  an  ex¬ 
cellent  opportunity  to  win  the  conven¬ 
tion.  The  ad-masque  was  given  under 
the  auspices  of  the  .Advertising  Bu¬ 
reau  of  the  Chamber  of  Commerce,  with 
W.  VV.  Cribbins  as  chairman.  George 
Cummings  was  general  chairman  of 
the  committee  and  George  W.  Ludlow, 
general  secretary. 

Fruit  Growers  Need  Advertising 
.At  the  annual  meeting  of  the  New 
York  State  Fruit  Growers'  Association 
of  the  eastern  district,  held  in  Pough¬ 
keepsie  la.st  week,  several  memliers 
spoke  on  the  necessity  of  advertising. 
All  agreed  that  if  the  New  York  State 
apple  was  going  to  lie  sold  instead  of 
the  western  apple  in  New  York  city 
there  would  have  to  lie  a  definite  ad¬ 
vertising  campaign  started.  J.  A.  Hep- 
worth,  of  Milton,  said  that  all  of  the 
fancy  grocery  stores  sold  only  western 
boxed  apples.  The  New  York  State 
product  is  much  superior,  he  ex¬ 
plained,  to  the  western,  and  the  public 
must  be  taught  so.  Street  car,  news¬ 
paper  and  poiiular  magazine  adver¬ 
tising,  similar  to  the  campaign  now  be¬ 
ing  conducted  for  Sunkist  oranges  and 
lemons,  was  urged. 


REFUSE  LIQUOR  ADVERTISING 

Anti-Saloon  League  Recruits  Thirty- 
Eight  Newspapers  in  Indiana. 

Indianapolis,  February  21. — The  In¬ 
diana  issue  of  the  Anti-Saloon  League 
organ  lists  thirty-eight  newsi)aj)ers 
that  have  refused  liquor  adverti.sing. 
It  includes  the  Indianapolis  News  and 
the  Indiana  Daily  Times,  the  latest 
paper  in  Indianapolis  to  join  the  “no 
booze”  ranks  being  the  News.  The 
list  in  full  is  as  follows: 

Banner,  Greencastle;  Banner,  Bluff- 
ton;  (‘hronicle,  Marion;  Graphic, 
Greensburg;  Herald,  Delphi;  Herald, 
Huntington;  Herald,  Decatur;  Item, 
Richmond;  Journal,  Crawfordsville; 
Journal,  Monticello;  Ledger,  Noldes- 
ville;  News-Sun,  Kendallville;  News. 
Connersville;  News,  Indianaimlis; 
News,  Greensburg;  News,  Bluffton; 
Post,  Terre  Haute;  Press,  Muncie; 
Jacksonian,  Rushville;  Record,  El- 
wood;  Republican,  Rushville;  Repub¬ 
lican,  Columbus;  Republican,  Ply¬ 
mouth;  'Republican,  Rochester;  Re¬ 
porter,  Lebanon;  Reporter,  Greenfield; 
Register,  Seymour;  Review,  Elkhart; 
Star-Journal,  Hope;  Star,  Franklin; 
Sentinel,  Ft.  Wayne;  Times.  Indian¬ 
apolis;  Times,  Sullivan;  Times, 
C.reensburg;  Tribune,  Kokomo;  Tril)une, 
Tipton;  Tribune,  South  Bend;  Tinies- 
Gazette,  Hartford  City. 


Chicago  Ad  Men  Visit  “Bread  Palace” 

On  the  evening  of  February  18,  the 
.Advertising  Association  of  Chicago  took 
“Little  Journey  No.  3”  to  the  “all- 
white  bread  palace”''of  the  Schulze  Bak¬ 
ing  Company,  Chicago,  makers  of  But¬ 
ter-Nut  Bread,  which  is  said  to  lie  the 
most  widely  advertised  bread  in  the 
world.  The  ad  men  and  their  families 
were  shown  the  various  sanitary  and 
scientific  processes  of  modern  whole¬ 
sale  bread-baking.  There  was  a  dis¬ 
cussion  of  the  ways  of  bringing  forcibly 
before  the  public  the  superiority  of 
bakers’  bread,  made  in  this  way,  to  the 
home-made  variety.  Paul  Schulze, 
president  of  the  Schulze  Baking  Co., 
said  to  the  members  of  the  Advertising 
Association:  “I  believe  that  newspaper 
advertising  is  the  best  publicity  on 
earth.  It  is  advertising  that  has  kept 
our  name  before  the  public  and  has 
built  our  big  model  bakeries.  Adver¬ 
tising  is  the  yeast  that  raises  our 
‘dough.’  ” 


Dollar  Day  Ads  Draw  Big  Crowds 

The  fifth  semi-annual  Dollar  Day 
inaugurated  by  the  Schenectady  ( N. 
Y.)  Union-Star,  held  recently  in  that 
city,  was,  from  both  the  advertis¬ 
ing  and  merchandising  standpoints, 
the  biggest  and  most  successful  event 
of  its  kind  ever  held  in  Schenectady. 
Remarking  upon  the  advance  adver¬ 
tising  campaign,  conducted  in  connec¬ 
tion  with  the  affair,  the  Union-Star 
.«ays:  “It  was  very  evident  that  the 

adverti.sing  had  been  intelligently 
read  and  acted  upon.  The  shoppers 
invariably  knew  just  what  l)argain 
they  desired  and  where  to  find  it.” 

The  success  of  the  day  is  attrit)Utod 
by  the  ITnion-Star  to  the  fact  that 
Schenectady  merchants  have  alway.s 
“made  good”  not  alone  in  their  adver¬ 
tising,  but  also  in  their  merchandiz¬ 
ing. 


New  Daily  Project  Fails 

.An  effort  was  recently  made  by  a 
well  known  Michigan  publisher  to 
start  a  new  daily  newspaper  in  Port 
Huron,  in  opposition  to  the  Port 
Huron  Times-Herald.  The  endeavor 
to  e.staMish  the  new  daily  was  prose¬ 
cuted  for  sixty  days,  at  the  end  of 
which  time  the  publisher  behind  the 
project  was  informed  by  his  agents 
that  Port  Huron  does  not  invite  an¬ 
other  daily  newspaper,  at  least  at  the 
present  time,  the  field  being  amply 
covered  by  the  Times-Herald. 


Nature  does  nothing  for  show,  yet 
it's  all  show. 


WHY  NOT  ENTER  THE  GREATEST  MARKET? 

New  York  State’s  Ten  Millions  Ready  To  Buy  Your  Goods.  These  Newspapers 
Reach  This  Market  Effectively  and  Economically. 


“Peofle  are  buying  more  Jewelry,  more  Clothing, 
and  more  Hardware,  and  they  are  baying  their  bills 
better  than  they  did  a  year  ago.” 

These  encouraging  facts  have  been  brought  out 
by  an  investigation  conducted  in  practically  all 
the  cities  of  the  United  States  of  25,000  or  more 
inhabitants.  Reports  show  retail  business  16  per 
cent,  better  than  it  was  a  year  ago  and  all  the 
above  lines  of  trade  are  prospering  accordingly. 

>ew  York  Htate  is  sharing  in  this  Increase  and 
Revival  of  Trade,  thus  making  the  Empire  State 
with  its  Ten  Million  Buyers  u  better  market  than 
ever  for  the  goods  you  have  to  sell. 

Prosperity  for  the  Farmer — Prosperity  for  the 
Dealer — Prosperity  for  the  Merchant — Prosperity 
for  the  Manufacturer — all  spell  PROSPERITY 
FOR  YOU  if  you  will  take  advantage  of  this 
Golden.  Opportunity. 


By  George  F.  Baright 

New  York  Advertising  Specialist 


The  Newspapers  list¬ 
ed  on  this  page  oft'er 
3,935,096  average  circu¬ 
lation  at  a  total  com¬ 
bined  cost  of  i$6«33  per 
line,  or  an  average  of 
1 M  tenths  of  a  cent  per 
line  per  thousand.  This 
Is  less  than  thirty-four 
cents  per  thousand  cir¬ 
culation  for  an  adver¬ 
tisement  occupying  a 
magazine  page  of  ±24 
lines. 

Suppose  you  had  this 
tremendous  Publicity 
Force  working  for  you; 
don’t  you  think  you 
would  soon  feel  the 
Benefit? 


The  Xew  York  State  Public  is  a  buying  public — 
they  have  not  only  the  needs  to  be  supplied — but 
the  earning  power  to  supply  them  with. 

SEVEN  HUNDRED  AND  FORTY-THREE 
MILLION  DOLLARS  is  paid  in  Salaries  and 
Wages  every  year  to  those  engaged  in  the  Manu¬ 
facturing  Industries  alone. 

This  vast  sum  is  being  spent  for  Food  Products 
—  Clothing  —  Furniture  —  Pianos  —  Carpets  — 
House  Furnishings  and  all  sorts  of  Manufactured 
Goods. 

The  way  to  reach  this  great  market  is  through 
the  Newspapers  the  people  read. 

The  Newspapers  of  New  York  have  proven 
selling  power  which  is  at  your  disposal. 

Advertise  in  this  list  of  Newspapers — they  will 
co-operate  with  you  in  getting  your  goods  estab¬ 
lished  with  the  Dealers  and  the  Public,  and  the 
Dealer  will  take  care  of  the  sales. 


Newspapers  in  New  York  State  Which  Will  Help  Sell  Your  Goods 


Paid 

2,500 

10,000 

Cir. 

Lines 

Lines 

Albany  Knickerbocker  Press  (M) . . 

41,229 

.06 

.06 

Albany  Knickerbocker  Press  (S)  . . 

33,836 

.06 

.06 

Brooklyn  Eagle  (E)  3c .  ) 

Brooklyn  Eagle  (S)  3c  . j 

■  44,096 

.16 

.16 

Brooklyn  Standard  Union  (E) . 

♦58,623 

.15 

.15 

Brooklyn  Standard  Union  (S) . 

♦67,280 

.15 

.15 

Buffalo  Courier-Enquirer  (M&E).. 

110,274 

.14 

.12 

Corning  Evening  Leader  (E)  - 

8,275 

.0179 

.0129 

Elmira  Star-Gazette  (E) . 

20,057 

.035 

.03 

Gloversville  Leader-Republican  (E) 

5,512 

.0143 

.0108 

Gloversville  Herald  (M) . 

6,489 

.02 

.015 

Ithaca  Journal  (E) . 

6,335 

.035 

.015 

Newburg  Daily  News  (E) . 

8,386 

.0358 

.0214 

Mt  Vernon  Daily  Argus  (E) . 

5,907 

.0214 

.015 

New  York  American  (M) . 

293,784 

.40 

.38 

New  York  American  (S) . 

690,889 

.60 

.57 

New  York  Globe  (E) . 

187,429 

.28 

.27 

New  York  Herald  (M) .  1 

}  98,651 

1  .40 

.40 

New  York  Herald  (S) .  i 

[  .50 

.50 

N.  Y.  Journal  of  Commerce  (M) . . . 

17,926 

.18 

.15 

New  York  Evening  Mail  (E) . 

159,520 

.32 

.29 

New  York  Evening  Post  (E). 

New  York  Press  (M) . 

New  York  Press  (S) . 

New  York  Sun  (M&S) . 

New  York  Sun  (E) . . 

New  York  Times  (M) . 

New  York  Times  (S) . 

New  York. Tribune  (M&S).. 
New  York  Telegram  (E)  . . . . , 

New  York  Telegram  (S) _ 

New  York  World  (M) . 

New  York  World  (S) . 

New  York  World  (E) . 

Oneonta  Star  (M)  . 

Poughkeepsie  Star  (E) . 

Schenectady  Gazette  (M) .... 
Troy  Record  (M&E) . 


♦A.  B.  C. 


Ratings  Government  Statements,  Oct.,  1915. 


Paid 

2,500 

10,000 

Cir. 

Lines 

Lines 

20,598 

.18 

.16 

[  110,869 

27 

.225 

71,749 

.40 

.36 

155,009 

.30 

.27 

}  318,274 

.50 

.425 

82,674 

.25 

.21 

223,848 

.285 

.27 

232,640 

.20 

.18 

}  391,158 

.40 

.40 

403,787 

.40 

.40 

6,484 

.0107 

.0136 

6,260 

.0215 

.0115 

20,632 

.06 

.04 

*23,230 

.035 

.035 

3,931,710 

6.8916 

6.3802 

The  Newspapers  listed  on  this  page  offer  3,931,710  average  Circulation  at  a  total  combined  cost  of  $6.38  per 
line,  or  an  average  of  one  and  one-half  tenths  of  a  cent  per  line  per  thousand.  This  is  less  than  thirty-four  cents 
per  thousand  Circulation  for  an  advertisement  occupying  a  magazine  page  of  224  lines. 

Make  your  own  deduction  as  to  whether  that  is  not  Low  Cost  advertising,  bearing  in  mind  that  the  territory 
is  covered  most  intensively,  and  that  it  covers  fourteen  of  the  principal  Cities  of  New  York  State,  and  their 
suburbs,  and  covers  them  well  with  Newspapers  of  High  Standing  and  Reputation. 

Suppose  you  had  this  tremendous  Publicity  Force  working  for  you;  don’t  you  think  you  would  soon  feel  the 
Benefit  ? 

General  Advertisers  seeking  further  light  in  respect  to  marketing  conditions  and  distribution  facilities  in 
New  York  State  are  requested  to  communicate  with  THE  EDITOR  AND  PUBLISHER,  suite  1117,  World  Building, 
New  York,  Phones,  Beekman  4330,  4331. 


Some  Startling  Figures 

which  show  conclusively  the  trend  or  Local  Retail 

Advertising  in  New  York. 


The  sixteen  largest  retail  advertisers,  who  use  all  the  daily  newspapers 
made  the  following  remarkable  record  of  their  preferences  during  the 
year  1915: 


Lines  used  during 

Year  1915 

Lines  used  during 

Year  1914 

GAIN 

LOSS 

World . 

....  2,618,189 

3,006,538 

388,349 

Journal . . 

....  2,472,407 

2,845,030 

372,623 

•Globe . 

....  2,224,178 

1,544,862 

679,316 

‘Mail . 

....  2,068,254 

1,955,260 

112,994 

5in . 

...  2,181,097 

1,723,155 

457,942 

Telegram . 

...  1,169,549 

1,246,009 

76,460 

Post . 

....  829,561 

856,216 

26,655 

*The  Preference  Now  for  the  High  Grade  Papers  is  OBVIOUS 

The  Large  Advertisers  Who  Can— and  Do— Check  Results  From 
Day  to  Day  May  Be  Followed  Profitably,  by  General  Advertisers. 


1 80,000 
Circulation 


mtxht 


IN  THt  UNITCD  STATES.  EST.  1793 


Member 

A.B.C 


With  its  now  total  membership  of  1 90,000  bright  boys  and  girls— in  the 
Bedtime  Stories  Club— has  recently  been  proving  some  interesting  Circulation 
Figures.— The  kind  of  circulation  that  counts — HOME  CIRCULATION. 

The  New  York  Globe  Proves  Results  To  Advertisers 


CHICAGO 
Tribune  Bldg. 


O’MARA  ca.  ORMSBEE,  Inc. 

Special  Representatives 


NEW  YORK 
Brunswick  Bldg. 


